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*~ SUPRACAPSULIN — 
Sanatogen 














A superior solution of the sane Princo of the SUPRARENAL GLAND 
ieee Guaranteed. CKING CO at-all Times 
THE CUDAHY PACKING C 


Pharmaceutical Dept. Sa NEB. 

















Carmen Complexion Powder 


and Carmen Cold Cream 
Heavily Advertised ~ In Demand Everywhere 
Send for Special Offer 


Stafford Miller Co., St. Louis, Mo. 














Unequalied o8 8 iS prestige. 
eavi! d vertised. 
x pe ng ded aeotitabie act article for any dru: 


agist. 
BAUER CHEMICAL CO., Everett Building, New York 





























Lend Established 1887 How dt ay Stock 
YOUR List |. CERVAISE GRAHAM c2 
|wanltohelp the sales atyourstore | = *”° “Chicago Benatar toa 

















HEADQUARTERS FOR 


Italian Medicines « Specialties 
J. PERSONENI, 496-498 West Broadway, New York 


ASK FOR CATALOGUE 


WEBB’S ALCOHOL, 


THE ACKNOWLEDGED STANDARD 
JAMES A. WEBB @ SON, 50-52 Stone Street, (Hanover Square), New York City 














“YALE” ATOMIZERS Specify 
“YALE” BEAST PUMPS 


~vaue- even tuenwoucrens ||| °° A, G. UW.” 


BECTON, DICKINSON & C@., RUTHERFORD, N. J. 


/ pene anaes 1] PURE. MEDICINAL CHEMICALS 


ALBANY HYDROGEN PEROXIDE for your dispensing department 


(Medicinal 10 volumes 3 %) 
We solicit your inquiries 


Albany Chemical Company || MALLINCKRODT CHEMICAL WORKS 


ALBANY, N. Y. 
Index and Buyers’ Guide, Pages 26, 27 and 53. 
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put up in 5 Ib. sealed bags. 
aren ° ey ievent Bids of the 
Wine of Cardui UN 
ALLAIRE, WOODWARD & CO. 


and the profit is very attractive. Pharmaceutical Chemists and Drug Millers 
PEORIA, ILLINOIS 











is the testimonial Druggists give 




















@.For cash it costs 
only $7.60 per doz. 
in $30 lots; $6.84 
per doz. in $100 


lots. *s ts Ss 





Perles) «re 


(se NEN ALWAYS RELIABLE 
ALWAYS UNIFORM 








TABLE PER 
. CHATTANOOGA MEDICINE COMPANY nia a Trade oe DOZ. 
CHATTANOOGA, ST. LOUIS ALL JOBBERS 


Largely Advertised in Medical Journals 
Ghe MERZ CAPSULE CO., Detroit, Mich. 




















THIS BOX HELPS THE SALE 


Notice the attractive way in which the American Bank Note Company is offering its picture back 
playing cards. This box is used for all the finer grades and because of its handsome appearance is in 
great demand for occasions where nice cards are appreciated. 

Ask your jobber to show you this new box and send in an order for the cards. You can make 
larger and quicker sales than with any other kind. 

The American Bank Note Company makes the best playing cards as well as the best boxes to hold 
them. Its name has been a guarantee of excellence for more than 100 years. You are running no 

risk when you order these cards. They come in all standard grades and sizes and the 
prices mean big profits for you. 


Samples, Price Lists, ate. ‘oladiz furnished upon request 


AMERICAN BANK NOTE COMPANY, 70 Broad St., New York 
“LOOK FOR THE EAGLE’S HEAD” 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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~MORE PROFIT FROM YOUR FOUNTAIN 


] Take advantage ot the demand for “Steero” Bouillon Cubes. 


q Serve Steero Bouillon at your fountain and add to its profit. 
This will also increase your SALES of 


“ST EERO” 


[TRADE-MARK] 


BOUILLON CUBES 


Made by American Kitchen Products Company, New York. 








@ They sell quickly after one trial because everybody likes 
Steero Bouillon for its delicious flavor and great convenience. 


@ Send fo. samples and try them yourself. Write for our 


SPECIAL OFFER 


Distributed and Guaranteed by 


Schieffelin & Co., 202 William St., New York. 





PETER MOLLER’S 
Cop LIVER OIL 


is a pure oil, free from disagreeable taste 
and odor. It digests readily, does not 
cling to the palate, and never “‘repeats’’. 


@It is made and bottled by Peter Moller at 
the Norway fisheries. 


Not sold in bulk. You know you 
get the genuine when you receive the 
flat oval bottle bearing the name of 


Schieffelin & Co., New York, Sole Agents. 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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A Heart-to-Heart Talk About 


PINEX 





Commenced advertising only six years ago. Is now the largest selling 
cough remedy in the United States—probably the largest in the world. 





This may be the queerest “ad” you ever read. 


It isn’t written “according to Hoyle”. 


Thousands of our druggist friends may be curious to know why Pinex repeats and 


sells the way it does. We'll tell why. 


And some druggists who aren’t “real chummy” with us may find, in this statement, 


a reason for changing their opinions a bit. 
Let’s see! 





As a druggist, you probably know that there are thousands upon 
thousands of people in this country who have their own “household” 
way of curing a cough. 

These people don’t buy any of the well known standard cough 
remedies. 

They go to the druggist and get 5 cents worth of glycerine, or 
licorice, or horehound tea, and then go home and make op aneir own 
medicine “like mother used to make.” 

Not much profit for the druggist in that kind of a sale, is there? 

Well, Pinex was designed to appeal to that sort of customer, so 
that the ah ey could sell something for 50 cents (instead of a 
nickel’s worth of this or that) and make a decent profit. 

Not a badidea! And it took, both with the majority of druggists 
and with the kind of customers above mentioned. 

Of course, neither Pinex_nor an One else would satisfy and 
continue to sell unless it had POSITIVE MERIT. 

Pinex has that MERIT. Its most important ingredient is im- 
ported Norway Pine Tar, in a soluble state (aur process), ana is rich 
in palatable guaiacol and other worthy remedial agents. 

Well, your “horehound tea’”’ customer is attracted to Pinex be- 
cause it a “home-made” feature—sugar dg = If it didn’t have 
some such feature, it wouldn’t appeal to him. nd when he starts 
using Pinex, he forgets all about the “cough medicine that mother 
used to make’’, because he has found something a great deal better. 

Thereafter, he is not a 5-cent or 10-cent customer—he’s a 50-cent 
customer. 

By George, wouldn’t you think every druggist in the land would 
feel kindly toward an article like that ad 


Most of them do. 
A few of them don’t, because— 
ist: They think it makes too much for the money. 
2nd: They think it hinders the sale of other cough remedies. 
Well, brother—no use beating about the bush! Let’s give you 
some real information. 
Pinex makes quite a quantity of cough syrup. At first blush, 
you'd think the buyer wouldn’t be back soon for more cough medicine, 


But the fact remains HE DOES COME BACK SOON. Pinex is 
one of the best repeaters you ever handled—a fact that has mystified 
lots of our druggist friends. 

The reason isn’t hard to find. Maybe you never TRIED to find it. 

A PERSON WITH A LIBERAL SUPPLY OF ANYTHING 
DOESN’T STINT HIMSELF. 

So it is with Pinex. 

It isn’t expensive. It’s a good remedy. It’s used freely, and 
therefore has a good chance to satisfy. So before long the user goes 
back after more. 

To be sure, he gets a ponenme. If he used it carefully, it would 
last quite a while. But he doesn’t have to use it carefully, and he 

N’T. Why should he? If it does the work—and IT DOES— 
isn’t it cheap enough? 


Don’t worry about “too much for the money”. WATCH THE 
REPEATS—that tells the whole story. 


Advertising starts soon—and more of it than ever. 


Does it interfere with other cough remedies? IT DOES NOT. 


We've canvassed this thing pretty th hly with both whol 
and retail druggists. sl sia casi — 


In spite of the heavy sale of Pinex. the sale of the well-known 
oa vrends of ready-mixed cougb syrups HAS BEEN IN- 


We venture the opinion that any druggist who CONSULTS HIS 
RECORDS, instead of his Saasinaiton. will find that the sale of 
standard ready-mixed cough syrups is AS LARGE AS EVER, and, 
on some brands, LARGER. 


One of the two leading Greqriats of Indianapolis writes: ‘‘We 
can only account for this by the belief that Pinex is selling freely to 
a class of Poe WHO WOULD NOT OTHERWISE BE BUYERS 
OF COUG EDICINES”. 


That’s the point. 

Pinex has brought to the druggist a veritable flood of half dollars 
ye ed who WOULD NOw BUY READY-MIXED COUGH 
SY RUPS—your own or any other. 


Pinex does not interfere with even YOUR OWN brand of ready- 
mixed cough syrup. 





Pinex is an article of GUARANTEED SALE. Unsold bottles are 
returnable at any time. 


Pinex is strongly guaranteed to every user. With us “money 
back if not satisfied” means ‘‘money back by return mail, with no 
‘ifs’ or ‘ands’ about it’’. We're not called unvon for many refunds, 
but WE DO MAKE REFUNDS BY RETURN MAIL. 

Every druggist who has applied the “‘acid test’’ knows that there 
is A CLEAN CONSCIENCE AND A SQUARE DEAL back of every 
bottle of Pinex. 


Your customers know that. IF YOU DON’T, YOU CAN EASILY 
FIND out. 





Now about our ads. 


Some druggists feel that our ads in the past have been ‘‘too near 
like reading matter’’. 

Well, fii we took the shortest route to reach THE 
CLASS OF CUSTOMERS WE WERE AFTER. 

True, we think the newspapers have been pretty lax in not 
SHOWING THEIR READERS what is news and what is advertising. 
That’s not our fault. ‘ 

Last season, we voluntarily made radical changes in our ad- 
vertising. 

This season we will have ads that even a blind man could tell is 
ADVERTISING. 

We are not at all sure that this is wise, commercially. We 
frankly tell you we’re doing it so that NO druggist will have the 
slightest excuse for not selling Pinex WITH PLEASURE. 

Price of Pinex to the retail trade $4 per doz. 5% off on half 
gross. 8% off oa gross. NO DEVIATION. We feel that_the cols 

uare deal to the druggist isto TREAT ALL DRUGGISTS ALIKE, 
AND LIBERALLY. Sold by all Jobbers, everywhere. 


Be ready. This year there will be 


more Pinex business than ever before in your town. GET IN AND GET YOUR SHARE. 


The Pinex Co. “ 


Fort Wayne, Ind. 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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Court Decree 


Judge Wright of the U. S. Circuit Court for the Eastern District of Mlinois 
VaAlas Orvered, Adjudged and Becvecv 


UG 




















‘“‘That the trade-mark ‘PHENOLAX’ is a good and valid 
trade-mark, and that the complainant, The Upjohn Com- 
pany, is the lawful owner of the same and entitled to the 
exclusive use thereof and to recover damages and profits 
arising from an infringement or trespass thereon.”’ 


The Court Has Further Established that The Upjohn 
Company is entitled to the Exclusive Use of this Trade- 
Mark and other Identifying Features or Collocation of 
Features connected with its product _PHENOLAX 
WAFERS, and is entitled to recover Damages and Profits 
arising out of and from the trespass thereon or simulation 
thereof. These rights are assured by Perpetual Injunction. 
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Thus the honest druggist who sells 
PHENOLAX WAFERS (Upjohn) 


will be protected from unfair competition 














yee serpent ORY SLAYER ETCH SES, 


PHENOLAX WAFERS (Upjohn), the Palatable 
Cathartic, are carried by all jobbers everywhere. 





Phenolax 


afers 
(Upjohn) 


he Oohe Upjohn Company 
,, Each wifer contains: Pj Pp 
Aromatase, 
Sugar, q. a. ad& ORIGINATORS of FRIABLE PILLS 
(Thoroughty trituratea), a 
Branch Offices: 


ie ees Home Office and Laboratories, 48 Vesey St., New York 


301 * 
Thetis. m ich. 725 Wyandotte St., Kansas City, Mo. 
“Kelenaneg guenny Kelamasco, Mick 585 Mission St., San Francisco, Cal. 




















Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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. beauty of this calendar and 








EG these hangers free with 


> the calendars. 


















An offer that every dealer should be glad 
to take advantage of, 
An offer that “will create sales, win the ap- 
preciation of customers and increase profits. 
Similar offers in past seasons have been the 
means of bringing many new customers into 
thousands of stores and this—our 24th Annual 
Offer—should prove the most effective of all in 

winning trade for dealers who sell 


The Best Tonic 

It gives your customers a chance to obtain a 
1912 American Girl Calendar free. We supply 
you with the calendars and you 
give one to every customer who 
buys one bottle or more of 
Pabst Extract. 

Our calendar for 1912 is an art 
creation worthy of more than passing 
notice. It’s a masterpiece. The 
subtle charm of outdoor life, the 
captivating beauty of the typical 
American Girl and the artist’s 
masterful portrayal of the horse, 
combine to make a picture that 
will instantly appeal to every lover 
of the artistic and beautiful. It 
will appeal to the class you 
want for customers. 


Whoever Sees 
This Calendar 
Will Want One 


In order that your custom- 
ers may get a hint of the 


learn how to get one free we 
have prepared a good sized 
hanger as shown on next 
page. Wewillsend you 








Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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Hele ToDealers 


A great demand for these calendars is now being 
op created through our extensive magazine advertising. 
x Many in your territory have already read our an- 

nouncements. When they see the hanger in your window 

or store and learn that you can supply them with our 

yy) beautiful calendar you will have gained a new customer. 

Prepare to meet the demand for these calendars in 

“<q your territory by taking advantage of this offer at once. 

7 All you need to do to obtain a supply of the 1912 cal- 

endars is to fill out the order blank below for one cask 
(8 dozen) of 


Pabst Extract 


The Best Tonic 


SID 
& and mail same to your jobber. The very day we receive word 
oF: that your order has been shipped we will forward to you by pre- 
paid express, fifty American Girl Calendars for 1912—easily 
worth $5.00. And besides we will send you a complete 
window display, interior store signs, etc., including 


This New Stacker Free 





AND GETA 
BEAUTIFUL 


1912 
AMERICAN IRL 
ART 
CALENDAR 























































Our new stacker or display rack holds 20 bottles of 
Pabst Extract, requiring a space 
‘4E 6©6This Stacker 18x18 and 28 inches high. It makes 
AE makes an ideal an attractive showing in the window, on the counter, or the shelf. 
On account of our limited supply we are forced to confine the above offer 





3 = for to purchases made after November ist, and in quantities of not less than 
._ oe one cask, So, to avoid possible disappointment 

counter or 

shelf— Send in Your Order at Once 


the kind 
that 
makes 
sales. 


using the order blank below—and get the business and the extra 
profits these fifty beautiful calendars mean to you. 


7, PABST EXTRACT CO, 
Mail This Milwaukee, Wis, U.S.A. 
to Your Jobber 


SS SS Ee eS ee ee ee 


[Now == ORDER BLANK 











Ship us one cask (8 dozen) Pabst Extract, The ‘‘Best’’ Tonic, and 
forward this blank to the Pabst Extract Co., Milwaukee, Wis., that 
they may send us fifty American Girl Calendars for 1912 by prepaid 
express. 


Name 





(Retailer sign here.) 





State 
To insure prompt shipment of calendars retailer should give address in full. 





We have filled the above order: 





(Wholesaler sign here.) 





| Town 


Date. This isition must be signed and dated to receive attention. | 


"The United States Government specifically classifies Pabst 
Extract as an article of medicine, not an alcoholic beverage."* 


Len ine ee eee mS ea GD Ga a a eee OD 








Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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J. Hungerford Smith Co.’s 


Special Hot Soda Offer 


A complete assortment of everything you need 
for serving Hot Soda, including 2 gal. hot 
water urn, made entirely of copper and hand- 
somely nickel plated. 





ie ae ae 
Seer RL 


Sit down now al write your jobber to send 
you J. HUNGERFORD SMITH CO.’S 
combination Hot Soda offer complete for 


$20.00 net. 





Note the saving on this special introductory 
price. A\s to quality, there is nothing finer. 
ASK YOUR JOBBER 
J. HUNGERFORD SMITH CoO. 


Mfrs. “TRUE FRUIT” Soda Fountain Requisites ROCHESTER, N. Y. 


New York Office, 27 E. 22d St., M. J. Root, Mgr. H. T. Haintz, Western Manager, Dwight Bldg., Kansas City, Mo. 














Kindly mention AMERICAN DRU'GGIST when writing to Advertisers. 
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Please look at Your 
Cascaret Stock Now 


The largest advertising campaign in the history of Cas- 
carets begins this month—your local News- 
papers, Bill Boards, Cars, ete., will 
make almost every soul in your 
city want Cascarets — 

Please be prepared. 


For nearly one year we have had the most noted Advertising experts in the Country 
planning a campaign to make Cascarets the largest selling Proprietary in the world—This 
will cost approximately one million dollars a year and we are going to begin spending 
this advertising money this month. Won’t you please co-operate with us—will you help 
make this campaign a success? It means millions of extra dollars to the Drug Trade gen- 
erally. People are coming to your store for Cascarets and while there, they are going to 
purchase other goods too. 


Place a $10.00 order with your Wholesaler at once. 
Ask your Wholesaler about this $10.00 offer—It is the only 
price protecting plan that really protects the retailer and 
gets full price and full profits. 
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Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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ARE IN A CLASS OF THEIR OWN 


This Ad. is a copy of an article 
which appeared in THE DRUGGISTS 
CIRCULAR September, 1894. 


A FEW FACTS ABOUT SODA WATER WORTH CONSIDERING 


Why should only the best goods be used at the fountain? Does the price cut any figure? 

A salesman is told by his customer, “Yes, your goods are very fine; we like to trade with 
your house; but, your prices are higher than A’s or B’s, and while the goods may be better, 
our trade is satisfied with the poorer goods; they do not complain.” 

That is where you make a mistake. They are not satisfied; but the most desirable 
trade never “*kiek;”’ they stay away. Your sales decrease, first not enough to be percep- 
tible, but soon in convincing numbers, and instead of the fountain making customers, it 
drives them away. Do not consider the expense in improving the quality of your soda water. 
If it pays to have a soda fountain in your store, it will pay you to run it well and with as 
good material as money will buy. Your business and profits will increase correspondingly, 

Another item. One often enters a store where people are waiting to be served with soda 
water; some glasses used by the previous customers are to be seen about the fountain. Well, 
they look around, perhaps cough to attract attention, become fidgety, and when at last they 
are served, their soda water, no matter how good, is so thoroughly mixed with their chagrin 
that it does not taste right, and often prevents them from calling at the store again. Try this 
yourself some time, and you will be convinced that the writer is correct. 

While it may not always pay to employ some one for the fountain only, it will certainly 
pay less to let people wait, find soiled glasses on the counter and an indescribable air of “I 
don’t care for this end of the business” about the soda fountain. Better do away with the 
fountain altogether. If you have one, let the service be prompt, everything clean, goods of 
the best quality and equal politeness to all customers. Do not permit your clerk to chat with 
a friend while waiting on some one else. 

The products of the Crown Cordial & Extract Co. are well known for their superior 
quality and fine flavor. The ‘Crushed Fruits,” properly displayed in bowls on the 
counter, have proved a great attraction and a universal success wherever tried. They are pure, 
look tempting, and have ‘the fine, true aroma of the fresh fruit. 

Another innovation is the ‘Fruit Stocks.”’ They will make fruit syrups at about the 
same price as good fruit juices, and of a quality and flavor much superior. Order a sample 
case, use as directed, and no further words will be necessary for the continuance of their use 
at your fountain. 






THE DRUGGISTS CIRCULAR said some wholesome truths then, which point 
to the same moral to-day—Use CROWN FRUIT agit and their other 


preparations for the best success at your fountain. 








CROWN CORDIAL & EXTRACT CO. 


18 Desbrosses St., New York City 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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AN INNOVATION 


HOHNER’S 


REVOLVING DISPLAY 


UST think of receiving a wonderful re- 
J volving display stand worth at least 
$15.00, built of thoroughly seasoned wood 
of %4-inch thickness, obeliscal in shape, 
mounted on a metal disk connected by means 
of a cylindrical bar to a set of durably con- 
structed clock-works of sufficient strength 
to revolve the obelisk for over 3% hours just 
by one winding, absolutely free of 
cost! This will surprise you, but it is ex- 
actly what the world-famous Hohner fac- 
tories are offering every progressive merchant 
today. Imagine this beautiful exhibit in your 
show window or on the display counter— 
don’t you think it would increase by many 
fold the sales of your merchandise, and bring 
great prestige to your store? This cannot be 
denied. 


The entire stand is finished in a deep rich 
mahogany piano polish with very attractive 
silvér pressings and having the number and 
retail price of each instrument stenciled in 
neat design. Its extreme measurements are 
32 inches high by 10% inches square at the 
base, and 634 inches square at the top. 


a in eI 
eal peal On the obelisk is fastened by means of 
Get 7 6°. steel clamps and supports a quantity of thirty- 
Mears six genuine Hohmer Harmonicas in the 
keys of A, B, C, D, E, F and G, with a va- 
riety of twenty different styles. Each instru- 
ment is an excellent seller and is bound to 
meet with instantaneous success. 

You secure the complete stand 
free of cost and besides you are the 
gainer by over 35% in cash profit on your in- 
vestment. This is the proposition: 


You Receive 


12 Asst. Harmonicas to refail for 25c ea. $3.00 
8 6s 66 66 66 66 35¢ 6eé 2.80 
8 66 66 th 6 be 50c 66 4.00 
4 66 66 66 iT} 66 75c 66 3.00 
4 66 66 66 66 66 $l. 66 4.00 














Ww No. 600. (Patent applied for) To Retail, $16.80 
Your Investment Your Gain 
$ 1 2 50 Per Stand and Harmonica Over 35% Cash Profit and a Wonderful Revolv- 
Pisce ing Display Stand. 





ASK YOUR JOBBER 


MEXICAN OFFICE 
age co a M " Hi O H N ER 5a Tacuba No. 74 


Toronto 114-116 E. 16th St., NEW YORK Mexico, D. F. 
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Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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“REPEAT” 
ORDERS 


All Clinical Thermometers are inherently fragile instruments, and are frequently subject to unavoidable break- 
age—even in the hands of experts. Certain physicians have told us recently that they break as many as a dozen 
thermometers in a year. 

Think of the possibilities open to you for business, Mr. Dealer, if you carry a line of Clinicals that will com- 
mand “repeat” orders. 

HARVARD CLINICALS we know will do this, because they will please your customers—even to the 
most exacting physician. 

*Tis not guess-work with us. They have pleased just such customers for many years. 

They are accurate, reliable and dependable. We guarantee them to remain so while unbroken. 

We are talking Clinicals to the physicians also. Be prepared to meet their increased demands. 

Lay the foundation to-day for a bigger business, by writing for our Pyretometer Catalog P 7. 


THE RANDALL-FAICHNEY COMPANY 


Instrument Makers BOSTON, U. S. A. 














20% PROFIT ON POSTAGE STAMPS 


By using a Foss Postage Stamp Machine 


Special Inducement to Druggists 


A special inducement to druggists for the next 30 days. 
Use a Foss Postage Stamp Machine, one which is absolutely 
guaranteed. The handsomest on the market, the lightest ma- 
chine also. Our machine’s capacity is five times greater than 
any other stamp machine on the market. No capsules, envel- 
opes, or receptacles of any nature are required with my ma- 
chine. This is a big saving to the druggist. 

The -Foss Stamp Machine is the only stamp machine with 
a mail scale attached; it shows all of the stamps and all of 
the mechanism and the last eight coins deposited, under a 
beautiful gold lettered glass globe. 

The machine weighs but eight Ibs. and is highly nickeled 
both in and outside. Our new Model B. machine which we are 
just turning out has a new anti-robbing device and coin escape- 
ment attachment. These are very essential and any machines 
if not as represented, can be returned. If this machine only 
sells 25¢c worth of stamps per day at a 25% profit, it will pay 
you at least 50% on your investment. 

This is absolutely the only machine of record ever endorsed 
and adopted by the Druggists’ Association in the U.S. Every 
drug-store and most every hotel in San Francisco is using the 
Foss Stamp Machine. Every drug-store in Salt Lake City and 
Colorado Springs is using this machine. 146 were sold last 
week in Kansas City; thousands of these are in use. 

Write at once for special price. Address all correspon- 


OSCAR F. FOSS, 


1116-17 Republic Building, Chicago 
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DON’T HESITATE TO STOCK THREE DOZEN. 


PAPE’S 


— for indigestion. 


| Aone good daily newspaper—ten thousand county, weekly newspapers will be full of Diapepsin 
advertising. Also thousands of street cars. 


$4.00 per doz. 


From Any Wholesaler 





Order from 

your whole- 

en saler to get 
‘2, thebestprice 
which is usu- 

ally allowed 

4 on quantity 
orders—Dia- 
pepsin will 
always sell. 








T 


Don’t stock too heavily on other cold and grippe preparations this season. Especially 
those who promise to do so much advertising—but when the season is past you still have these 
goods on your shelf. Remember, we do not load you up; and also remember, that we do ad- 
vertise, and if you will recall last season’s sale—the first year—you will remember that our 
advertising is effective. 


PAPE’S COLD COMPOUND 


will be advertised heavier than ever this coming season. It is the most meritorious preparation 
in the world to cure a cold and relieve grippe misery—and we are surely going to let your 
customers know it this year. Pape’s Cold Compound, $2.00 per dozen, any wholesaler. 


PAPE, THOMPSON & PAPE CO. Cincinnati, Ohio 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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Are You Ready And Willing To Increase 
Your Income From 50% to 250% ? 


If you are—call us up—or drop us a postal card and we will show you what to do with your store to 
obtain these results. 


Complete Sets of Drug Fixtures from $325.00 -to $18,500 !1 Every Kind of Wood 


COMPLETE OAK OUTFIT NO. 22 AS PER CUT COSTS YOU $460.00 





We have made the planning and 
building of drug stores our lifelong 
study, and the many testimonials from 
our customers should convince you |B 
that we can do for you what we have [iJ 
done for others. 


Our prices are the lowest, if you 
consider the quality of the work. 








Terms are reasonable. 


Our No. 7 Oak Drug Outfit com- | “J 
plete costs $325.00, f. o. b., New ff 
York City. 


GLASER ROHRER & CO. 


302-506 EAST 74th STREET, NEW YORK, N. Y. 


























YEARS OF THE 


MILES PLAN 


Has made the Retail Druggists Hundreds of Thousands of Dollars in Profits 














DID YOU GET YOUR SHARE? 








Price Protection 
Is after all the only live issue—the one that gives point to the druggists’ motto: 
‘‘Live and Let Live’”’ 





The co-operation of the Druggist is especially due to those who help him 
THE DR. MILES MEDICAL CO., Elkhart, Ind. 





Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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Here is a chance for the wide- 
awake DRUGGIST to double 


his money over night. 


| ae aaa for ot hearlys Century yea e| 
ae 


LLRs 4 LAGE, PasTE SEALING Wax Etc 


ADD FUST IDS a ‘ 

<' 25 im Le 
> ESTABLI ISHED ’ c 

4 NEW. yORK some TY 








100% PROFIT 


The following assortment, includ- 
ing nickel and’ glass show case, 


will be sent F.O.B. New York 
for $15.00. 


The biggest proposition ever 
offered the Retail Drug Trade. 


% Doz. % Pints Electro Chemical Writing Fluid (Blue Black) 
% Doz. % Pints Electro Chemical Writing Fluid (Blue Black) 
1 Doz. 4 oz, Square Electro Chemical Writing Fluid (Blue Black) 
3 Doz. 2 oz, Square Electro Chemical Writing Fluid (Blue Black) 
% Doz. % Pints Ravens Black (Jet Black) 

% Doz. 4% Pints Ravens Black (Jet Black) 

1 Doz. 4 oz. Square Ravens Black (Jet Black) 

3 Doz. 2 oz. Square Ravens Black (Jet Black) 

% Doz. % Pints Non-Copying Carmine 

2 Doz. 2 oz. Square Oriental Red Ink 

1 Doz. 2 oz. Square Blue Ink 

1 Doz, 2 oz. Square Green Ink 

1 Doz. 2 oz, Square Violet Ink 

1 Doz. 2 oz, Desk Asst. Letterine Show Card Ink 

1 Doz. 2 oz, Square Fountain Pen Ink 

1 Doz. 2 oz Round Fountain Pen Ink with filler and Display Rack 
3 Doz, 2 oz. Round General Mucilage and Display Rack 

1 Doz. 4 oz. B. T. Security Mucilage 

1 Doz 2 oz. Jar General White Paste 

1 Doz. 3 oz, Jar General White Paste 

1 Doz. 3 oz. Tube General White Paste 

% Doz. 4 oz. Tip Top Water Well 

% Doz. 1 oz. White Writing Ink. 

1, Doz. 1 oz. Gold Writing Ink 

1 Doz. 1 oz. Liquid Glue 

1 Doz. Black Diamond Indelible Ink 

1 Doz. % oz. Asst. Rubber Stamp Ink 

% Doz. Boxes Asst. Perfumed Sealing Wax 4s 

1 Pound 20 Stick No. 6 Scarlet Wax 


Thaddeus Davids Co. 


Established 1825 





Offices and 95.97 Van Dam St., New York, U.S.A. 


Factory 























“EVERSAFE” 
COMFORTER 


They are made by the old and reliable factory the Black 
Bull Works of London by Messrs. F. Schutze & Co. This 
is the only Hygienic comforter on the market, it is made 
from the purest transparent rubber, being soft and non- 
collapsible. It is a Pacifier that you can recommend with 
safety to all mothers. 

Our handsome display counter cards, illustrating these 
comforters, will sell them for you. 

Better stock them at once and prepare for the demand. 
Order through your Jobber. 


QUICK SALES AND BIG PROFITS 


The 
Transparent, 
Sanitary and 
Non-Coliapsible 


Nipples 


Recommended Highly by the Medical 
Profession. Write for Prices 


H. SCHNEIDER & CO. 


SOLE AGENTS 
43 WEST 33d ST., NEW YORK 
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The Franklin ———An End to Your 
TaylorMetalHot <2": fective and Deterlo- 
Water Bottle rated Rubber Hot 
The Bottle aie. Water Bottles 


So Does the Hea a 
vse vane 2, Hhe Franklin Taylor Metal Hot Water Bottle 
your jobber can 


supply you, order di- 18 supplied with two detachable covers and it- 
rect and send us his self is constructed of beautifully nickeled pliant 
name. metal. 


Will Retain Heat 8 Hours Absolutely Sanitary 
Will Last for 5 Years—Guaranteed 
Totally Free from the Offensive Odor of Rubber 


REMOVES THE DANGER OF BURSTING 


A Bottle That Affords You a Good Profit and Gives the User Perfect Satisfaction 
Every Family in Your Neighborhood is Interested in It 
It is Doing Good Service in 200 Hospitals 
Put it On Your “ Want Book” if You Haven’t it in Stock. Thousands in Daily Use 


THE FRANKLIN TAYLOR CO. savcrscrorers JANESVILLE, WIS. 














india fibre cover 
Soft downy cover 


Metal bottle 
v 

















CLOVER ANTISEPTICS 


Soluble, porous antiseptic tablets shaped 
like a leaf of clover. An original and by far 


THE MOST DISTINCTIVE SAFEGUARD 


against accidental internal use of 


Mercury bichloride - - 7 gr. 
Citric acid = - - - - 3.48 gr. 
WHITE BLUE OR PINK 
IN ROUGH-EDGED BOTTLES 
25’s - - - perdozen $1.75 
25’s . 7 - pergross 20.00 
Pounds - - - perlb. 1.75 


BETTER IN QUANTITY 


Your doctors are being sampled and will ask for them. 
Hadn’t you better order some—today—while you think of it? 


SHARP & DOHME 


Baltimore New York Chicago New Orleans St. Louis Atlanta Philadelphia 
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on the market. 











SPECIAL OFFER 


THROUGH ANY JOBBER IN THE UNITED STATES 


With 3 Dozen Order, , , 
1 Dozen, FREE, net cost . 


With a big windww display 


This Nasal Cream is not a salve, but a cream that gets results—and is the greatest repeater 
We GUARANTEE it to you—You can guarantee it to your customers. 
We will mail you one full package on receipt of 2c stamp—as sample. 


Postal Building, Chicago, Illinois 


$2.00, $6.00 
$1.50 Dozen 


CHARLES H. NICHOLS & CO. 










































Resinol Ointment 
Resinol Toilet Soap 


Resinol (medicated) 
Shaving Stick 





Are Standard and High Grade 
Products of Modern Pharmacy 





Physicians use and prescribe them constantly. 

Their utility in a wide range of skin troubles 
is obvious and unquestioned. 

Their use is an insurance against infection 
and a guarantee of skin health. 

These preparations are carried in stock by 
leading druggists in all countries of the world. 


Samples and literature sent to mailing lists. 


RESINOL CHEMICAL CO. 


BALTIMORE, MD. 














Insect Powder 


“CROW BRAND” 


— | Is made from gen- 
3 uine Dalmatian 
Insect Flowers 
only, imported di- 
rect form collec- 
tion’ districts, 
removing all doubt 
as to quality. We 
urge its use when 
anefficient powder 
that will bring re- 
tel sults is wanted. 
— Specify this brand, 
and accept no other; your sales will be 
increased thereby. 


J. L. HOPKINS & COMPANY 
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DON’T MAKE YOUR SYRUP 


THE LAWDEN WHITE SYRUP 


So much superior to the finer grades of Rock Candy Syrup as to be preferred to this and the 
ordinary Sugar Syrup wherever introduced. 


LAWDEN WHITE SYRUP 
is used not alone in the manufacture of the choicest Soda Syrups, but in general pharmaceutical 
manufacturing, its superiority to the ordinary Sugar Syrups making it the most desirable article for 
all purposes where syrup is used. 


LAWDEN WHITE SYRUP 


has a definite specific gravity and partakes more of the character of a fine honey than an ordinary 


Syrup. It is a cane sugar product, made by a special process. As a high grade Syrup nothing equals 
it for delicacy of taste. 


UNEXCELLED FOR SODA FOUNTAIN AND 
PRESCRIPTION USES 


Of a heavier weight than rock candy syrup, it is sold at a lower price, thus giving pharmacists 
a better margin of profit. Made in grades up to 1.43 sp. gr. to suit varying needs. 


LAWDEN WHITE SYRUP 
is sold in 5 and Io gallon cans and in barrels. 
Drop us a postal card request and we will send a repfesentative with samples and full particulars. 


WRITE NOW! 


THE LAWDEN COMPANY 


70 PINE STREET $ $ NEW YORK 
TELEPHONE: John 2837. 























The Pure Food Law Special Prices when ordered 


prohibits the sale of any in bulk packages. 


but strictly pure 


Extract Vanilla 


WYETH’S represents the True Flavor 


of choice Vanilla Beans 


FREE FROM ANY ADULTERANT 
PURE AND WHOLESOME 


JOHN WYETH & BROTHER = Philadelphia, Pa. 


INCORPORATED 
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This is Scott’s Emulsion’s 36th Year 


Every day we hear of wonderful cures it has made. {] Every day we have more and 
more faith in it. §{ We make it every day, and every day we try to make it better. It ought 
to be the best. It has stood a long test. 


We are sure you, too, have faith in Scott’s Emulsion, and we are sure you have no 
trouble with it. It is only a question of our customer going to you or going somewhere else. 


When he comes in, will you please give it to him? That is all we ask—just give him Scott’s 
Emulsion. 











THE BONUS PROPOSITION. 


This proposition is made to those who retail only, and is as follows: 

Orders amounting to $25.00 worth (either size or assorted), are subject toa 5% discount, allowed by the 
wholesaler, and 1-3 dozen Scott’s Emulsion, small, as a bonus for window display. The four bottles of 
Emulsion will be sent by us direct, charges prepaid, upon receipt of acceptance of erder by wholesaler. 

Make up the amount any way you like, this is the way it figures out: 

3 Doz. Large Emulsion, @ $8.00, - $24.00 6 Doz. Small Emulsion, @ $4.25, - $25.50 





Less 5%, - . - 1.20 Less 5%, - - - - 127% 
22.80 24.22% 
Less 4 Bottles, Small, ° ° - _—«i142 Less 4 Bottles, Small, ° - 142 — 
$21.38 $22.80 4 
or $7.13 per dozen, net. or $3.80 per dozen, net. 


Your advantage is in the large size, so is ours, as the small size costs proportionately more to put up. 
Send your orders direct to us or any wholesaler, and if you would like advertising matter, please request it. 


SCOTT & BOWNE, - - Bloomfield, N. J. 











“Nurnberg’s Simplex” Mouth. and 


e Rectal Thermometer 

Your Profit) =" 
100% EACH SALE!!}) | — 
Tzu] SAFETY 


== Consisting of the Advance Therm, which is perfectly aseptic and equipped 
OR N < with lenz finders, also anti-rolling device and provided with means to limit 
= 











the extent to which it should be inserted into the body. 
And one (regular) Physician’s Special Therm. Manufactured by 


@® © SHAVER 


as ¢ - da meen aim For SaLe By ALL LEADING Jossers. 


CHAS. NURNBERG CO. 
138th St. and 3rd Ave. NEW YORK CITY 











Money-back-guarantee Coupon with each Killkorn 





For 200 Years 


This wonderful little invention for S y | ve S ter 9 S the standard remedy ofthe 


human necessity is indispensable in world for 
nearly every home. KIDNEY DISEASES, BLADDEP 


Sells at Sight. Haarlem Oil TROUBLE, GRAVEL 














and all 
Does the Work. INWARD INFLAMMATION. 
| Brings More Orders. WE ARE EXCL’ VE AGENTS 
| Eytet os with Makes Friends. For the U.S. and Canada for the importation of 


convince you and Makes Big Profits. 


























your trade. s 9 
Bhociediae Bp Oo (ay Orice-aaa Genuine Sylvester’s Haarlem Oil 
In leatherettecase with 2 scientifically tested German Steel Blades FROM HAARLEM, HOLLAND 
Nese Other is Genuine. Look for ‘‘C, SYLVESTER "’ op the label 
Uf your jobber cannot supply you, send order direct to M. COWARD, 
SEGALL MFG CO Ine 123 Liberty St., SUCCESSOR TO C. SYLVESTER 
a "? eg New York City Depot, No. 270 Greenwich Street, New York 





RT AA IRMA SSE AI ITI TS 
Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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CCahill Fountain 


E have just installed a 36 ft. McCahill interior for Wm. B. Riker 
& Son Co.’s Soda Fountain in their main store, corner 23rd St. 
and Sixth Ave., New York City. About three months ago we 

did the same thing with the 30 ft. fountain in their fine store at Broad- 

way and Ninth St., New York City. Both of these fountains were man- 

ufactured by one of the largest firms in the Soda Fountain business. 

They were good fountains all right, but Riker must have thought ours 

were better. Riker is now using fourteen (14) McCahill Fountains, the 

last installation being a magnificent 30 ft. all-onyx outfit in their latest 
new store at Springfield, Mass. 


LEXANDER HUDNUT’S PHARMACY, 1020 Third Avenue, 
New York City, recently installed a very handsome McCahill 
Fountain, 18 ft. long. 


OHN WANAMAKER has just ordered McCahil]l Patented Syrup 
Pumps to replace those in the 60 ft. onyx fountain in his great store 
at Broadway and Ninth St., New York City. ‘“There’s a Reason.” 

(This fountain cost $10,000, and was installed by a western firm only a 
few years ago). 






































ELL us what you want in the way of a Soda Fountain, and we will 
try todo the rest. We are not large manufacturers, but we do 
make GOOD FOUNTAINS. We do business with the very best 
class of trade—cater to the best class of trade. We are not looking for 
fancy prices. Let us give you anestimate. You will be pleased with 
our prices. And if we satisfied the exacting Riker Company fourteen 


times we could probably please you also. Give us a chance. WE’LL 
SAVE YOU MONEY. 


McCahill Soda Fountain Company 


319 E. 53rd St. (Near 2nd Ave.) NEW YORK 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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EFFICIENCY » DURABILITY - BEAUTY = ECONOMY 


SAVES 802 Reads Farther 


GREATEST EFFICIENCY, LEAST 
OPERATING EXPENSE 

A NEW ONE. Light transmitted in 
nearly parallel rays, preserving the out- 
line of the letter, preventing the usual 
blurred effect, 

To introduce, special discount to first ve os 
purchaser in each place or where we have This double-faced ‘‘ American Lens’? Elec= 
no sales agent. tric Sign, 2 ft. wide, 7% ft. long, 12-inch 

Write for colored catalogue or send jjjyminated letters, 

s b pees tie, 1 tthe — for em (no a, and 

ee e screw Dase. ocke f4 oO ra . price rame an aces constructed en- 

Weather proof. We own the patent obtained —_ steel. —- finish in any color Costs Only 2 Cents Per Hour 
t 

from the original application for this lens signe alarm anuas % reliable hustling for current, using eight 25-Watt Tungsten 

Infringers will be prosecuted. salesmen of ability. Lamps. 


AMERICAN SIGN CO., Inc., KALAMAZOO, M.CH. 




















BUFFALO COLLEGE OF PHARMAGY, UNIVERSITY of BUFFALO 


TWENTY-SIXTH YEAR 
Graded _ courses of instruction in PHARMACY and CHEMISTRY—two years of eight. months each, October to June, leading to the de- 
gree of Bachelor in Pharmacy, or three years to the degree of Analytical Chemist. STATE REGISTRATION.—This COLLEGE is one 
of the federated bodies comprising the University of the State of New York and its credentials are accepted by all States of the UNION. 


Send for an Announcement today 
EDWARD J. KIEPE, Ph.G., M.D., Secretary, 168 Allen Street, Buffalo, N. Y. 














HE ALBANY COLLEGE OF PHARMACY, 


DEPARTMENT OF PHARMACY—UNION UNIVERSITY, 


. Organized in 1881. 
Graded course of instruction, comprising two terms of seven months each. Fees: $90.00 per term. Write for our catalogue 


giving full information. Address 
THEODORE J. BRADLEY, Ph. G., Secretary, Albany, N. Y¥. 








DR. C. H. BERRY COMPANY’S 


a9 
“Kremola 
“Makes the Skin Beautiful” 


A cream that always brings the customer back to your store, and 
her lady friends with her. 


SHIPPED IN BEAUTIFUL BOX RETAIL PRICE $1.00, DOZ. PRICE $3.00 


DR. C. H. BERRY COMPANY’S 
Freckle Ointment” 


Positively Removes Freckles 
PRICE 50c. and $1.00. DOZEN, PRICES $4.00 and $8.00 
One Chicago concern is selling at retail nine gross a month of the dollar size. You 
are authorized by us to fully guarantee both of these creams to give your customers 


entire satisfaction. They are beautifully dressed packages and guaranteed never to 
become rancid. Ask Your Jobber, or address: 


2975 Michigan Ave., SHIPPED IN CARTONS 
DR, .. H, BERRY COMPANY, CHICAGO, _ Illinois 
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ARE YOU READY 











FOR THE SUMMER TRADE ? 


Now is the time to order your new subjects. New views well made are 
the life blood of your Post Card business. Our new MONOTONE card is the 
latest addition to our iine of view cards and has proven a most pleasing seller. 


500 FOR $4.00 1,000 FOR $5.50 


Made from any Photo and delivered in from two to three weeks time. There is life and snap 
to our cards for they possess that up-to-date, artistic and refined appearance. We GUARAN- 
TEE absolute satisfaction. 


WHEN YOU ARE BUYING 


=a eC LOCAL VIEW CARDS 








Why not bry them from the house that makes most of the BEST 
ones seen in the Central and Western States? Prices better 
than Germany can offer and SUPREME QUALITY at the 
PRICE. 

“It’s to your advantage to write for Samples today.” 


Manufacturers E. Cc K R 0 P P C 1) & 


since 
1898 218 Jefferson St., Milwaukee, Wis. 








May We Spend $100. 


FOR ADVERTISING YOUR STORE AS THE 


The Quality Drug Store? 


Do you wish to control ex- 
clusively The Quality Line of 
Package goods ? 


Ask for our guaranteed sale pro- 
position. 250 preparations. Average 
profit 200%. 









ADDRESS 


THE QUALITY DRUG STORES CO., Kalamazoo, Mich. 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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QUININE SULPHATE 
MORPHINE SULPHATE 


CODEINE ACID TANNIC 
STRYCHNINE IODINE RESUBLIMED 
POTASSIUM IODIDE STRONTIUM BROMIDE 
ACID CITRIC ETHER FOR ANAESTHESIA 
ETHER NITROUS CONC’D, IN SEALED TUBES 


BISMUTH SUBNITRATE 


HIGHEST QUALITY, WHITE, BULKY, TASTELESS 


SL ANARARAAAAA 





The high standard of purity, the uniformity and elegant appearance 
of our products make them a valuable adjunct to successful ‘'U. S. P. 
and N. F:; Propaganda.’’ 











AAP fpr-AfrGr-fuedgrgruatapaguarguprntpupnpnprprppipupp 


CHEMICAES 


MEDICINAL TECHNICAL PHOTOGRAPHIC 


POWERS-WEIGHTMAN-ROSENGARTEN CO, 


NEW YORK PHILADELPHIA SAINT LOUIS 
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REBAK ADHESIVE WINDOW LETTERS 


PAT. MARCH 28, 1911 


ALMOST SHOUT TO THE PASSING PUBLIC! 


EASILY APPLIED 
AND 


JUST WHAT THE 
RETAILER HAS 
BEEN WANTING 


A DAY AND 


NEW AND 
DECIDEDLY NIGHT LETTER 
ATERACTIVE MADE IN TWO 
SIZES 5% AND 
SUN PROOF 33, INCHES HIGH 
SAMPLE ON SAMPLE ON 
REQUEST REQUEST 





Notice how prominent these letters appear. Can be read across the street. Colors are a bright red with white edging. 


OUR REBAK ADHESIVE LETTER is the newest and most attractive Window Letter ever invented. The large 

demand and the many repeat orders show what the trade thinks about them. Put up in neat boxes. The 334 
in. size contains 400 pieces and the 5 3% in. size contain: 250 pieces. A set includes all letters and figures and other 
characters. Price, single set, either size, $2.25. Set of each size $4.25. 


SENT ANYWHERE, C. 0. D.-=EXPRESS PREPAID. MONEY BACK IF NOT SATISFACTORY. 
M. KABER & SON, Maniracrurers st. cratravenue CLEVELAND, OHIO 














“Mothersill” has been recently tested by a series of demonstrations in the English 
Channel, Irish Sea, and Baltic, with absolute success, and very highly recommended through 
editorials by the London Daily Express and practically the whole press of Great Britain and 
Scandinavia. These write-ups are not purchasable over there, but were given gratuitously in 
acknowledgment of a great discovery. 


If any druggist or his friend is going’ for a trip, we will send a sufficient quantity free of 
charge. Write for particulars. Try it and become an enthusiast. 


MOTHERSILL REMEDY COMPANY, Ltd 


| DETROIT, MICH. 








19 ST. BRIDE STREET - - . LONDON, E. C. 
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PE TROLATUM 





How much PETROLATUM and LIQUID 
PETROLATUM are you using? 


We can supply 


We can Save You Money and give you the 
Best Quality on the market. 


One of the largest PETROLATUM manufac- 


Write 


The F. A. Germond Co. 


CLEVELAND, O. 




















POPE’S NATIVE HERB TABLETS 


The Great Blood Purifier and Liver Regulator 
50 cent size $3.00; $1.00 size $6.00 per dozen 


POPE’S SUCCESS FRECKLE CREAM 


25 cent size $1.50; 50 cent size $3.00 per dozen 
ross lots $15.00 and $30.00 


Order direct or through your jobber 
POPE MEDICINE COMPANY, INC., WASHINGTON, D. C. 














The SANICAP Milk Bottle Cap 


A PROFITABLE SIDE LINE 
SANITARY AND EASILY APPLIED 
Should be sold and recommended 7 all Druggists. Patents, 
granted and applied for. Display cards furnished. 
70c a dozen. Retails tor 10c 
We also manufacture medicine bottle caps at $4.50 per thousand 
—assorted, one dozen free with every gross order. 


THE SANICAP CO. 


2131 Eighth Ave. New York City 





Olive Oil 
Ata Profit! 


SULTANA OLIVE OIL! 


Goes, and Goes Quickly, and Every one Comes 
for More; because it is Absolutely Pure, is pressed 
from the Oldest Olive Trees in Grecian archipel- 
ego, and is sold at the Lowest Price Possible. 


You can obtain it in tins, glass, or jugs of all 
sizes, from your jobber, or from 


J. E. ATHANASSIADES’ SONS 


71-77 Park Place, N. Y- 
Factories and Mills: ISLAND OF LESBOS 





Write for our interesting booklet 





Atophan 


(2-phenylchinolin-4-carbonic acid) 


FUNDAMENTALLY NEW THERAPEUTIC AGENT 
IN GOUT AND ARTICULAR RHEUMATISM 


Not another pric acid solvent, 
but a definite chemical substance 
with the specific physiological 
action of powerfully increasing 
the uric acid excretion from the 
overcharged organism. 


Now being actively advertised to the 
medical profession 





SCHERING & GLAIZ, New York 

















Madam Dean’s Antiseptic 
Vaginal Suppositories 


A PERFECTLY RELIABLE VAGINAL ANT/SEPTIC 
pas etails at 50c. per Box 


Price $3.50 be. dozen 1 
old by all Jobbers or order direct from 
iS > 6 an O0. B & B23 Dn. 0 2) D> Coy.) Sum oo Pram fy 1 ott 
P.0,Box No. 74. Send for Free Samples. LANCASTER,PA. 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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AMENORRHEA 
DYSMENORRHEA 
MENORRHAGIA 
METRORRHAGIA 
mec, 


ERGOAPIOL (Smith) is supplied only in 


packages containing twenty capsules. 


DOSE: One to two capsules three 


or four times a day. « “« < 











A. 1A. Wine 











WHITE METAL GOODS 
913-915-917 Cherry Street 
PHILADELPHIA, PA. 


Bottle Stoppers 


Tin Spouts for Bug 
Poisons 


Collapsible Tubes 


METAL SYRINGES 
Hand Pill Machines 
Moulds for 
Suppositories 








Collapsing 
Drinking Cups 














Buyers’ 


Guide. 


If you fail to find what you want in our advertising col- 
umns write us and information will be gladly supplied. 


For Alphabetical Index See Page 53. 





ALCOHOL 
Webb, James A., & Sons, New York. 


ANTIPHLOGISTINE 
Denver Chemical Co., New York. 


ANTITOXIN 


Fritzsche Bros., New Yor 
Mulford & Co., H. K., Philadelphia, 


Pa. 
Parke, Davis & Co., Detroit, Mich. 
Schering & Glatz, New York. 
Schieffelin & Co., New York. 
BEESWAX 


Leonhard, Theo., Paterson, N. J. 


BITTERS 
Hostetter Co., Pittsburgh, Pa. 


BOTTLE CAPS 
Wirz, A. H., Philadelphia, Pa. 


BOXES 

Mt. Washington Box Co., Boston, 
Mass. 

Read, E. B., & Son, Baltimore, Md. 


BRUSHES 


Hughes, Henry L., New York. 
Bakabe & Sekine, New York. 


CANDIES, CHOCOLATE, ETC. 
Allegretti Chocolate Cream Co., New 


York. 
—s Chocolate Co., Hopewell, 


CAPSULES 


Lilly & Co., Eli, Indianapolis, Ind. 
Merz Capsule Co., Detroit, Mich. 

Parke, Davis & Co., Detroit, Mich. 
Planten, H., & Son, Brooklyn, N. Y. 


CEMENT 
Major Mfg. Co., New York. 


CHEMICALS 


Albany Chemical Co., Albany, N. Y. 

Eimer & Amend, New York. 

Farbenfabriken of Elberfeld Co. 

Fritzsche Bros., New York. 

Mallinckrodt Qhemical Works, St. 
Louis, Mo., and New York. 

Merck & Co., New York. 

New York Quinine & Chemical WEs., 
New York. 

Parke, Davis & Co., Detroit, Mich. 

Powers & Weightman, Philadelphia, 


Pa. 

Schering & Glatz, New York. 

Schieffelin & Co., New York. 
CHEWING GUM 

New England Confectionery Co., 
Boston, Mass. 

Sen-Sen Chiclet Co., New York. 
COLLAPSIBLE TUBES 

New England Collapsible Tube Co., 
New, London, Conn. 

Wirz, A. H., Philadelphia, Pa. 
COLLEGES 

apy, Cene of Pharmacy, Albany, 

oe. College of Pharmacy, Buffalo, 

Oaeiiee of Maryland School of 
Pharmacy, Baltimore, Md. 
CORKS 


Armstrong Cork Co., Pittsburgh, Pa. 
Brauer, Justus, & Sons, Philadelphia, 


Whitall Tatum Co., New York. 





CORN SHAVERS 
Segall Mfg. Co., New York. 


COURT PLASTER 
Cum Chemical Co., Detroit, 
New-Skin Co., Brooklyn, N. Y. 


CRUDE DRUGS 
Allaire, Woodward & Co., Peoria, Ill. 
Hopkins & Co., J. L., New York. 
DRUGGIST COATS 
Weissfeld Brothers, New York. 


ELECTRIC FANS 

Essex & Smith Co., Buffalo, N. Y. 
ESSENTIAL OILS AND FLAVOR- 

ING EXTRACTS 

Athanassiades Sons, J. E., New 
York. 

Crown Cordial & Extract Co, New 
York. 

Fries Bros., New York. 

Fritzsche Bros., New York. 

Wolmark Chemical Co., New York. 
FIRE INSURANCE 

American Deaemet Fire Ins. Co., 
Cincinnati, 


Druggist Indemnity Exchange, St. 
Louis, 


FIXTURES AND FURNITURE 
——— Novelty Co., Rochester, 
Onken Co., Oscar, Cincinnati, Ohio. 
Revell, a H., & Co., Chicago, Ill. 
Rohrer, Glaser & Co., New York. 
Seger & Gross Co., New York. 

FOUNTAIN PENS 
Royal Specialty Co., New York. 
Waterman Pen Co., New York. 


GLASSWARE AND i aa 
Wimer & Amend, New 
Franklin Taylor Co., Fenceviite Wis, 
Sanicap Co., New York 
Whitall Tatum Co., New Yo rk. 
Hygeia Nursing Bottle ©o., Buffale, 


HOSPITAL SUPPLIES 
Whitall Tatum Co., New York. 


INFANTS’ FOOD 
Borden’s Condensed Milk Co., New 


ork. 
—. Kline & French, Philadelphia, 
a. 


LABELS 

McCourt Label & Cabinet Co., Brad- 
ford, Pa. 

Read, E. B., & Son, Baltimore, Md. 
MACHINERY, ETC, 

One, Arthur, Company, Detroit, 
Mich. 

Wirz, A. H., Philadelphia, Pa. 


MALTED MILK 

Borden’s Condensed Milk Co., New 
York. 

Fountain Supply Co., Chicago, . Ill. 


MINERAL WATERS 
Garrod Spa Lithia Water Co., 8st. 
Louis. 


NEBULIZERS 
Becton-Dickinson & Co., New York. 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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If you fail to find what you 
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want in our advertising col- 


umns write us and information will be gladly supplied. 


PHARMACEUTICAL AND PRO- 
PRIETARY PREPARATIONS 


Abbey, P. L., & Co., 
Mich. 


. Abbott Alkaloidal Co., Chicago, II. 
Allaire, Woodward & Co., Peoria, Ill, 
ammonol Chemical Co., New York. 
Anglo-American Drug Co., New York, 
Antikamnia Chem. Co., St. Louis, Mo, 
Bauer Chemical Co., New York. 
The Berlin Chemical Laboratories, 
New York. 
Bloodine Corporation, Boston, Mass. 
Breitenbach, M. J., Co., New York. 
Bristol-Myers Co., Brooklyn, N. Y. 
Burroughs, Wellcome & Co., London. 
Centaur Co., New York. 
Chattanooga Med. Co., Chattanooga, 
Tenn. 


Kalamazoo, 


The Cudahy Packing Co., South 
Omaha, Neb. 
Denver Chemical Co., New York. 


Doane, Chas. K., Brooklyn, N. Y. 
Eli Lilly & Co., Indianapolis, Ind. 
Ex Lax Mfg. Co., New York. 
Fairchild Bros. & Foster, New York. 
Fellows Medical Mfg. Co., Ltd., New 
York. 
Fries Bros., New York. 
Fritzsche Bros., New York. 
Germond, F. A., Co., Cleveland, Ohi«. 
General Drug Co., New York. 
Hoffman, Geo. W., Indianapolis, ind. 
Hoffman-La Roche Chemical Works, 
New York. 
Koechl, Victor & Co., New “ork. 
Lambert Pharm. Co., St. Louis, Mo. 
McAvoy Brewing Co., Chicago, Ill. 
McKallor Drug Co., Bingamton, N. 


z.. 

Merck & Co. 

Mothersill Remedy ca., Ltd., De- 
troit, Mich. 

Mulford Co., H. K., Philadelphia, 
Pa. 

Pabst Extract Co., “Wilwaukee, Wis. 

Pape, Thompson & Pape Co., Cin- 


cinnati, Ohio. 
Parke, Davis & Co., Detroit, Mich. 
Personeni, J., New York. 
» Fort ‘Vayne, Ind. 
Planten, H., & Sons, Brooklyn, N. Y. 
Pope Medicine C>., Inc., Washington, 


Prescription Pvoducts Co., 
Ohio. 


Schieffelin & o.. New Yor 

Scott & Bown’, eo i. J. 

Sharp & Dohme, New 

Smith, Kline & French po Phila- 
delphia, Pa. 

Smith, Martin H., Co., 

<a Remedy Co., 

Swanson’s Rheumatic Cure Co., 
eago, Il. 

Sylvester’s Haarlem Oil, New York. 

bi me = Co., Henry Ke. Philadel- 


wells 8 Richardeca Co., Burlington, 

Wyeth, Jno., & Bro., Philadelphia, 
a. 

Young, W. F., Springfield, Mass. 


Dayton, 


New York. 
Wheeling, 


Chi- 


PIPES 


Demuth, William, & Co., New York. 
Frank, S. M., Co., New York. 


PLAZING CARDS 
American Bank Note Co., New York. 
Dougherty, A., New York. 

United States Playing Card Co., Kal- 
amazoo, Mich. 

POSTAL CARDS 


Albertype Co., 
smorres News Co., 


(SOUVENIR) 


Brooklyn, N. Y. 

New York. 
ropp, B. C., Co., Milwaukee, Wis. 

Nationai Color Type Co., Cincinnati, 


Ohio. 
Schamarn & Co., A. J., Chicago, M1. 








RAZORS 


Whitall Tatum Co., New York. 


RUBBER GOODS 


Schneider, H., & Co., 
Whitall Tatum Co., 


New York. 

New York. 
SCALES 

Torsion Balance Co., New York. 


SHOW CASES 


Revell, A. H., & Co., Chicago, Ill. 


SODA FOUNTAINS 


Becker Co., L. A., Chicago, Ill. 
Loeber Co., Henry G., New York. 


SODA FOUNTAIN SUPPLIES 


Coca Cela Co., Atlanta, Ga. 
Doerixg & Son Co., Chicago, Ill. 
Fulfcn Bell Co., New York. 
Lajwden Co., New York. 


S:ruith, J. Hungerford, Co., Roches- 
oe, Bi. ¥; 
Whitall Tatum Co., New York 


SPICE MILLS 
Allaire, Woodward & Co., Peoria, Ill. 


STATIONERY, ETC. 


American News Co., New 


Davids, Thaddeus, Co. 


York. 


STERILIZERS 
Whitall Tatum Co., New York. 


* STOPPERS, 
ETO, 


Whitall Tatum Co., New York. 
Wirz, A. H., Philadelphia, Pa. 


SPRINKLER TOPs 


SUPPOSITORIES 
Schieffelin & Co., New York. 


SYRINGES 


The Marvel Co., New York. 
Whitall Tatum Co., New York. 


THERMOMETERS 


Becton, Dickinson Co., New York. 
Nurnberg & Co., Chas., New York. 
Randall Faichney Co., Boston, Mase 
Whitall Tatum Co., New York. 


TOILET SPECIALTIES 


Berry, Dr. C. H., Co., Chicago, Ill. 
Crane, James C., New York. 
Graham, Mrs. Gervaise, Chicago, ID 
Hudson & Co., New York. 

Ingram Ce., F. F., Detroit, Mich. 
Kress & Owen Co., New York. 
Lambert Phar. Co., St. Louis, Mo. 
Milliken Co., Jno. T., St. Louis, Me 
Resinol Co., Baltimore, Md. 
Sakabe & Sekine, New York. 
Schneider, H., & Co., New York. 


VACCINE VIRUS 
Parke, Davis & Co., Detroit, Mich. 
Mulford, H. K., Philadelphia, Pa. 
VENDING MACHINES 
Foss, Oscar F., Chicago, Ill. 


Kindly mention AMERICAN DRUGGIST when 












The Demand for Listerine 


is constantly increasing, 
pharmacal. elegance, strict 
uniformity in its constituents 
and the methods of manu- 
facture, together with a 
certain superiority in the 
production of the most im- 
portant volatile components, 
having jointly contributed to 
Its. success. 






















































































Prices and terms upon application 
Minimum shipment, 12-case lots 


LAMBERT PHARMACAL CO. 
Locust and Twenty-first Streets ST. LOUIS, MO. 
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CONCENTRATED 


BOUILLON 


One teaspoonful for a cup of 


Beef Tea 


sample GALLON, $6.00 


Ready for shipment, sent to any R. R. or 
express station in Manhattan upon receipt 
of $6.00. 























Trade Mark 











































































































BOUILLON 
CAPSULES 


Merely drop a Capsule in a cup 
of boiling water and serve. 


For sale by all jobbers. Write for 
particulars to sole Manufacturers 


ROYAL SPECIALTY CO. 
25 Broad Street, New York 
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ISSUED MONTHLY BY 


AMERICAN DRUGGIST PUBLISHING CO. 


NEW YORK, 62-68 West BroaDway. 


President. 
Editor. 


YEaRLY SuBSCRIPTION RATES, INCLUDING POSTAGE: 


United — Mexico, Cuba, Porto Rico and the Philippines. 
Canada 


x 00 
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ADVERTISING RATES QUOTED ON APPLICATION, 


THE AMERICAN DRUGGIST AND PHARMACEUTICAL REcoRD is issued on 
the third Tuesday of each month. Changes of advertisements should be 
received two weeks in advance of the date of publication. 

Remittances should be made by New York Exchange, post office or 
express money order or registered mail. If checks on local banks are 
used 10 cents should be added to cover cost of collection. The publishers 
are not responsible for money sent by unregistered mail, nor for any 
money paid except to duly authorized agents. All communications should 
be addressed and all remittances made payable to American Druggist 
Publishing Company, 62-68 West Broadway, New York, 








Entered at New York as Second Class Matter. 
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EDITORIAL COMMENT 


Few things cause more annoyance 
and bad language than the failure of 
a business man to answer letters of 


Answer Letters 
Promptly 


business or inquiry addressed to 
him, and more business is lost to the average druggist than he 
realizes by his failure to answer promptly written requests for 
articles sent to him by customers. When a person writes a let- 
ter he or she, especially she, expects a prompt reply of some 
kind, and as most things ordered from the drug store are need- 
ed at the time the writer orders them, much annoyance is caused 
if the recipient of the order fails to pay some attention to it 
as soon as the writer expects he should. Many large firms have 
an established rule that every letter enclosing an order or order- 
ing even a single article shall be answered the day it is re- 
ceived, acknowledging its receipt and notifying the writer that 
the utmost dispatch will be used in filling his order. This plan 
not only gets business but it holds it, because even if a ship- 
ment should be delayed from some cause the person ordering 
the goods has an acknowledgment from the firm that his re- 
quest has received attention dnd later explanations of delay in 
shipping will be received with better grace. This is a good plan 
for retail druggists to adopt. No matter how trifling the order 
let it be acknowledged promptly, and if it will require some time 
to fill it let this be mentioned and assurafices be given that the 
writer’s request will be complied with as soon as possible. The 
receipt of such a letter puts the customer in a good humor be- 
cause it causes him to feel that his patronage is so valuable 
that the druggist is taking special pains to attend to his re- 
quests at once, and then if there should be some delay there is 
less danger of offending him. 


We buy our groceries at the store that has 


Store the reputation of selling good, clean groceries. 


Reputation If that store should one day get the name of 
having dealt out impure goods, unclean goods, 
goods that varied in some important way from the reputation 
given them, we would at once transfer our patronage to some 
other store. We buy our clothing at a store that has the repu- 
tatiop for selling clothes that are just exactly what they are 


claimed to be. If we should some time buy a suit there that 
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turns out to be half cotton when we paid for all wool, we would 
know better than to go there for another suit of clothes, or for 
anything else that we can buy at any other store. Further than 
that, if we bear of a store cheating an acquaintance, although 
it may never have cheated us in any way, its standing with us 
becomes as bad as if we ourselves had lost. This simply shows 
that while a druggist may be a good advertiser, a good sales- 
man, a good prescriptionist; while he may have a clean store, 
attractive windows, good fixtures, and everything up to the 
minute, if by’any slip he allows his store to get a reputation for 
any undesirable quality, that reputation may spread far enough 
and fast enough to undo the results of every other good quality. 
A reputation is very easily destroyed, no matter how good it 
may be. A good reputation is not easily built up, in the first 
place. It is next to impossible to build it up a second or a 
third time. Let him who has once acquired a good reputation 
for his store take care of it, because it is almost a priceless 


possession. 


In the reaction against the belief 
that a medicine was potent only in 


A Danger in 
Elegant Pharmacy 


proportion that it was nasty we have 
gone to the extreme in providing 
even the most repulsive medicine in a palatable form. A case 
has recently occurred in Chicago in which a child was made ill 
by eating samples of sugar coated pills. Aside from the question 
of responsibility for distribution of such sampies, and the manu- 
facturer disclaimed any responsibility for this, the fact that the 
disagreeable character of the pills was so completely masked by 
the covering is responsible for the accident, for had the child 
not taken the pellets for candy he would certainly not have de- 
voured them. It was a question whether the danger in this 
direction does not more than compensate for the advantages 
offered by disguising the disagreeable taste of tablets and pills. 
So good a pharmacist as John Hurley, of Little Falls, N. Y., 
proposes that the use of any kind of coating on pills and tablets 
shall be prohibited on the ground that the use of such coating is 
fraught with danger to the children of the household. This is 
certainly a novel suggestion and one worthy of careful consid- 
eration. It is true, of course, that no powerful medicament 
should be placed where a child can reach it, but it is equally 
true that human nature cannot be changed, and therefore we 
may expect the mothers of families to take only a moderate 
amount of pains to prevent the children from having access to 
the medicine closet, and with a live, active youngster much more 
than a moderate amount of pains will be required to prevent 
his surreptitious tasting of the mysterious contents of the cup- 
board, which is rendered attractive to him by the mere fact that 
it is forbidden. 


THE “AMERICAN DRUGGIST” AS A 
MONTHLY 

OME years ago the AMERICAN DruGGIST inaugurated a de- 
partment of business building devoted to a study of drug 
trade advertising and to suggestions for improving the commer- 
cial side of the retail drug business. Interest in this department 
has grown steadily and we have added to it chapters on account- 
ing. on window dressing and on other phases of the commercial 
side of pharmacy with most satisfactory results to our readers, 





and therefore to the AMEICAN Druccist. We believe that we 
cati present this phase of the druggist’s activity to better ad- 
vantage in a monthly ‘periodical than in one published twice a 
month, and at the same time maintain the high standard of tech- 
nical excellence which has characterized the AMERICAN Druc- 
cist for the past forty years of its existence. 


EREAFTER, therefore, the AMERICAN Druccist will be 
issued on the third Tuesday of each month. We shall 
continue, as heretofore, to keep our readers informed regarding 
the events of general interest in the drug trade, though we shall 
give somewhat less detailed information regarding purely local 
events in order to devote more space to the technical and com- 
mercial aspects of the calling. The druggist is confronted with 
the necessity for meeting keen competition from highly trained 
commercial specialists; it does not suffice to have a knowledge 
of the technical side of pharmacy alone. To be successful the 
druggist must have a thorough comprehension of the business 
methods, must be alive to every advertising opportunity, and be 
competent to make the best of them and must have a sufficient 
knowledge of accounting to keep himself informed as to his real 
financial standing. The American Drucaist will help its readers 
in all these directions.’ We shall suggest improved methods of 
advertising and merchandising, point out the errors into which 
some druggists have fallen, and give systematic instruction in 
the science and art of accounting. All this will be done in addi- 
tion to keeping the reader informed regarding the new remedies, 
the work of the boards and schools of pharmacy, the publica- 
tion of specimen sets of examination questions, and the advances 
in pharmacy and the cognate sciences. We shall pay increased 
attention to the department of Queries and Answers and will 
glady welcome all queries bearing on the retail drug business, 
whether of a technical or a commercial character. We have un- 
usual facilities for the solution of all problems which may arise 
in the retail drug business, and these facilities are at the com- 
mand of every AMERICAN Druccist subscriber. all of whom are 
urged to make use of this department whenever they are at a 
loss for information in any direction. As a monthly journal the 
AMERICAN Druccist will be bigger, better, and more useful than 
ever to its readers. 
' 


THE NATIONAL WHOLESALE 
DRUGGISTS’ ASSOCIATION 
HE thirty-seventh annual meeting of the National Wholesale 
Druggists’ Association, which was held at the Hotel Astor 
in New York during the week of October 9, was characterized 
by a unity of purpose and a harmony of action which might 
well serve as a model to other national organizations of this type. 


HE work of the National Wholesale Druggists’ Association 

is carried on mainly through the medium of exhaustive 
committee reports which are prepared in advance of the meeting, 
submitted for discussion and referred to a board of control, 
which body brings in recommendations which are then presented 
before the general meeting and finally acted on. This systematic 
organization of the work insures the dispatch of a large volume 
of important business in a brief space of time. It is an essen- 
tially wholesale way of treating the business of the organization 
of wholesalers as contrasted with the retail way in which the 
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work. of the American Pharmaceutical Association is carried on 
by retailers. 


HE meeting which has just closed was devoid of any startling 

features. The reports indicate a favotable condition 
throughout the wholesale drug world as contrasted with that in 
other lines of trade. The opinions expressed by the officers and 
committeemen show that the wholesale druggists of the United 
States are thoroughly in sympathy with the purposes of the food 
and drug act and are rejoiced that the cabal against Dr. Wiley 
has come to naught. The increasing stringency of restrictive 
legislation was pointed out as bearing somewhat hardly on the 
wholesale druggists, particularly in the case of the employers’ 
liability laws which have been enacted in several states. While 
the need for some adequate safeguards about the sale of habit 
forming drugs is conceded, the wholesale druggists seem alive 
to the serious faults of the Foster-Collum bill, which will un- 
doubtedly be presented again in Congress in some form. 


HE fact that business rivalries do not preclude personal 
friendships was accentuated in the report of the committee 
on fraternal relations in which the benefits to the trade accruing 
from personal association in local organizations was convincingly 
set forth. The meeting in New York was presided over most 
graciously and gracefully by Dr. William Jay Schieffelin, whose 
clear and active mind, unfailing good humor and kindly courtesy 
have won for him a unique place in the affections as well as the 
esteem of his associates in the wholesale drug trade. As a whole 
the meeting can be looked upon as having been successful in that 
it has cemented more closely the ties of friendship and mutual 
esteem which bind together the leaders in the wholesale drug 
trade, and which renew their strength with each recurrence of 
the personal association incident to the annual meetings of the 
National Wholesale Druggists’ Association. 


THE OLDEST AMERICAN UNIVERSITY 

HE oldest American university, though on American terri- 
tory, is not American, but Filipino, having been founded in 
Manila in 1611. The original Spanish university has, in reality, 
been superseded by the new University of the Philippines, pro- 
vided for in the law of June 18, 1909, the opening exercises of 
which took place on June 5, 1911, just three hundred years after 
the foundation of the original university. The buildings for the 
new institution are located in the city of Manila, with the ex- 
ception of the College of Agriculture, which is at Los Bafios. 
The charter of the institution is very broad, providing for a full 
list of technical schools, including colleges of medicine and phar- 
macy. The College of Pharmacy has not yet been organized, 
though provision has been made for a course of instruction in 
pharmacy under the administrative control of the College of 
Liberal Arts. The course planned for the school of pharmacy 
will require three full years of study, leading to the degree of 
graduate in pharmacy, while a fourth year of instruction will 
lead to the degree of pharmaceutical chemist. In view of the 
early age at which the tropic peoples reach maturity no student 
will be denied admission to the university by reason of age. In- 
deed, the charter is quite liberal as regards the terms of admis- 
sion, providing that “no student shall be denied admission to the 
university by reason of age, sex, nationality, religious belief or 


political affiliation.” No fees are charged for tuition, though a 
fee of five pesos is demanded for each semester in a technical 
course. The plans for the university have been drawn on a broad 
and comprehensive scale and show a thorough appreciation of the 
difficulties to be met in attempting to harmonize the American 
and the European systems of secondary education. The medical 
school has really been in existence since 1907, when it was estab- 
lished by the Philippines Commission. Its organization has been 
perfected and its faculty embraces many Spanish physicians and 
surgeons engaged in private practice, besides a number of Amer- 
icans connected with the various governmental bureaus or with 
the-army or navy. The liberal scale on which the institution has 
been projected is most creditable to the United States Govern- 
ment, and the fact that instruction is to be furnished free of 
cost should insure the attendance of a considerable number of 
students. The university will undoubtedly exert a marked in- 
fluence in the betterment of the educational conditions through- 
out the Philippine Islands. 


BACTERIA IN DRINKS 


T is ordinarily taken for granted that carbonic acid gas under 
pressure, such as is encountered in bottled carbonated drinks, 
is inimical to the life of all kinds of bacteria. This impression 
has gained credence without the support of any experimental 
evidence, possibly on account of the feeling that it really ought 
to be so. In a paper read before a recent meeting of the Kan- 
sas City Section of the American Chemical Society (National 
Bottlers’ Gazette, 1911, September 5) C. C. Young and U. P. 
Sherwood described a series of experiments which they have 
been carrying on under conditions similar to those found in the 
ordinary bottling establishment, in order to discover whether there 
was any chance of bacteria retaining their vitality in bottled 
drinks long enough to reach the consumer. Investigation of 
trade conditions had shown that most of the bottled soft drinks 
were consumed within ten days of the time of bottling, and dur- 
ing the summer months many of them went directly from the 
bottling machine to the consumer. 
In the experiments, Young and Sherwood used the B. typhosis, 
B. coli communis, and B. prodigiosus. Syrup known as bottlers’ 
lemon was inoculated and it ‘was then bottled with carbonated 
water under eighteen pounds pressure, and capped. Controls 
were made using plain water and others which were not inocu- 
lated. The experiments showed that in the course of ten days 
the number of living bacteria was materially lessened in each 
case, but enough remained alive to constitute a very grave 
menace to health in case they should be ingested. While, in the 
artificial inoculation of these beverages more bacteria found 
their way into each bottle than could well be the case in the 
accidental use of contaminated water, the fact still remains that 
virulent bacteria may well outlive the period between the bot- 
tling and the constfmption in spite of the action of carbonic acid 
gas under pressure. The inference is sufficiently obvious. No 
water that is not known to be perfectly harmless should be 
utilized in bottling even carbonated beverages without previously 
being sterlized, and in fact the sterlization of all water used 
would be a safer procedure considering the possibility of inter- 
mittent contamination. The assurance that such precautions were 
always taken would materially increase the confidence of the 
public in the purity of the product. 
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THE GERMAN PHARMACIST IN AMERICA 


HE physicians of England, the surgeons of France and the 
pharmacists of Germany are well known to be at the head 

of their respective professions, wrote La Chesnaye de Bois in 
1767 in the Dictionaire Historique des moeurs usages et cou- 
tumes des Francois. Such a testimonial from such a source is 
most flattering. And these pharmacists of Germany have con- 
tinued to maintain their pre-eminence in the profession down to 
a very recent date, and even now there are those who believe that 
in pharmacy, at least, it is still a case of Deutschland ueber alles. 


N October 6, 1683, the first German settlers came to the 
United States from the Palatinate in the good ship Con- 

cord under the auspices of William Penn and landed at Phila- 
delphia. From this modest beginning there has grown up a 
powerful Teutonic influence, felt in every phase of the activities 
of the United States. The Germans have participated in the 
labors of peace and have helped bear the burdens of war. On 
September 2 a statue was unveiled to Baron von Steuben, one 
of the foremost figures in the war of the revolution, who, 
though he came over under French auspices, was himself thor- 
oughly German. In the civil war the Germans took a valiant 
part, and among the rapidly thinning ranks of the gray haired 
veterans there are still to be found many who “fit mit Sigel.” 


UT it was in the callings which require technical training in 
the work of the arts and sciences that the Teutonic immi- 
grants have been most helpful. In medicine, chemistry, and more 
particularly in pharmacy, the Germans have exercised a powerful 
and beneficient influence in the United States. That revo- 
lution of 1848, which scattered to the four quarters of 
the globe some of the brightest young Germans and brought 
to our shores such men as Carl Schurz and Franz Sigel also 
brought many sturdy young students of pharmacy whose 
university careers had been cut short by participation in the 
abortive revolution which sought to replace the German king- 
doms with a Teutonic republic. Among these were Prof. John 
M. Maisch, of Philadelphia. the great teacher of pharmacognosy ; 
P. C. Candidus, of Mobile, late honorary president of the A. 
Ph. A.; Dr. Enno Sander, of St. Louis; E. Scheffer, of Louis- 
ville, the first manufacturer of pepsin; C. Lewis Diehl, of Louis- 
ville; Anton Hottinger, of Chicago; and Bernard G. Amend, 
founder of the house of Eimer & Amend, of New York. In addi- 
tion to these sons of ’48, Germany has contributed many other 
able pharmacists and teachers to America, among whom are Leo 
Eliel, of South Bend, Ind.; Charles A. Heinitsch, of Pennsyl- 
vania; L. Wahrlich, founder of the first German pharmacy of 
Chicago; Henry Biroth, of Chicago, honorary president of the 
American Pharmaceutical Association; the elder Caspari, Louis 
and Charles Dohme, and others too numerous to mention. 


S a great entrepot of the country New York City has al- 
ways numbered many Germans among its population, and 

the celebration of the sixtieth anniversary of the foundation of 
the New Yorker Deutscher Apotheker Verein, the oldest phar- 
maceutical organization in the United States, which is reported 
in our news columns, directs attention to the important part 
which the Germans have played in the development of pharmacy 
in this city and throughout the United States. As early as 1858 
this organization published a manual which may in some sort 





be looked upon as a forerunner of the present National Formu- 
lary. The object of this little book, as of its successor, the New 
York and Brooklyn Formulary, which eventually became the Na- 
tional Formulary, was to bring about a greater uniformity in 
galenical preparations which were being made up in accordance 
with the pharmacopceia of the nation whence the particular 
pharmacist came, who was called upon to fill the prescription. 
This organization was also largely responsible for the establish- 
ment of a board of pharmacy in the City of New York and its 
members have taken an active part in the maintenance of the 
New York College of Pharmacy. 


N active member of this society, Dr. Charles Rice, was for 

two decades chairman of the revision committee of the 

Pharmacopeeia, while eight of the present committee of revision 
are either honorary or active members. 


MERICAN pharmacy is under a great debt to its German 
contingent, and this debt is not restricted to purely pro- 
fessional lines. The peculiarly happy faculty which the German 
possesses for organization extends to his pleasures. The pleas- 
ure derived by the members of the New Yorker Deutscher Apoth- 
eker Verein and other organizations of Germans from sim- 
ple social functions, has been an important factor in the life of 
the German pharmacists living in the United States, and through 
example and association has had a happy influence in teaching 
the American pharmacists of English extraction who, like their 
forbears, have taken their pleasure sadly, how to throw off the 
cares of a most exacting business in a little wholesome fun from 
time to time. The Germans have taught us that the capacity 
for amusing one’s self does not necessarily imply incapacity for 
serious and valuable work. For this, and for the simple homely 
virtues of the Germans in their family life, as well as for their 
purely scientific attainments, we must acknowledge our indebted- 
ness and express our thanks to the German pharmacists in 


America. 


WOMEN AS BUYERS 


NY one who scans the advertisements of the big depart- 
ment stores will notice that the greater part of the space 

is taken up by mention of things that appeal to women. The 
owners of the big retail stores have found out that seventy-five 
cents out of every dollar spent by the average family is spent 
by its women folks. Of course there is a difference between a 
drug store and a big department store, but the same principle 
of advertising applies to both. Make drug store advertising ap- 
peal to women. They are the real buyers of the family. There 
are many lines handled by druggists that are bought almost en- 
tirely by women, and whenever a special bargain can be offered 
or when a novelty comes along, advertise it and write the ad- 
vertisement so that it will attract women buyers. If the drug- 
gist wants to know how to write advertisements that will inter- 
est women let him study the advertisements of the big depart- 
ment stores in any large city—a New York, Philadelphia or 
Chicago newspaper will furnish the text book. Then let him 
show the advertisement to his wife, sister, or daughter, and ask 
her how it impresses her and if it appeals to her instinctive de- 
sire to secure a bargain. He must not get mad at harsh criticism. 
Let him keep at it until the knack of writing advertisements 
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that ‘attract women customers is learned, and once it is learned 


and practised the returns will be most satisfactory. There is 
another way of advertising one’s store to women than by print- 
er’s ink—that is, to make it a place that will be attractive to 
women, not by expensive fixtures and decorations, but by its 
atmosphere of dignity, courteous service, cleanliness and quality. 
Daintiness in labelling, dressing and wrapping articles appeals 
to women, little courtesies and special attentions are appreciated 
and remembered more than the average man thinks. Women 
will walk several blocks out of their way to go to a store where 
they are given the little attentions dear to the feminine heart, 
and the choice of a drug store for family custom generally is 
decided by the women of the family. 


A GREEK DISPENSATORY 


HE pharmaceutical profession of almost every country can 
boast of at least one, if not more, men who are indefatiga- 
ble in their efforts to promote the interests, either scientific or 
material, of the remainder of their more apathetic colleagues. 
Greece is happy in possessing Prof. A. Dambergis, who has done 
much to improve the status of pharmacy in his country. We 
need but mention the task undertaken single handed of elaborat- 
ing a national pharmacopeeia, which was discussed in THE AMER- 
1cAN Druccist for April 25, 1910, page 236. 


OR over fifteen years Professor Dambergis has been at work 

on the preparation of a comprehensive handbook of phar- 
macy, designed to replace the use of foreign works which the 
Greek pharmacist is compelled to corsult in the absence of 
national publications. The second volume of his ‘Pharmako- 
graphia” has now appeared, and a study of its interesting con- 
tents shows that it is in every respect worthy of a place beside 
the best known standard works of the same description of other 
countries. This volume deals with the substances employed in 
pharmacy belonging to organic chemistry. The preparations are 
classed according to their chemical relationship, under the fol- 
lowing headings: Monobasic, dibasic, tribasic acids, aromatic 
acids, alkaloids, halogen substitution products, alcohols, alde- 
Each 


chapter is preceded by a general description of the chemical 


hydes, esters, phenols, amines, albumins, etc., glucosides. 


properties of the preparations belonging to that group; in the 
case of the aikaloids the well known alkaloidal reagents are 
enumerated. The principal preparations of pharmaceutical in- 
terest are then described in full; for instance, under monobasic 
acids formic acid is dealt with. Full details of the methods of 
preparation, chemical phenomena involved, tests, characters, and 
therapeutic uses are given in concise form. This information is 
followed by a list of galenical preparations into which the sub- 
stance enters, a few prescriptions, and a description of its salts. 
Modern synthetics are well presented, and the value of the work 
is enhanced by a brief description of the proprietary medicines 
or other compounds into which the preparations mentioned enter 
A very complete index to the 868 pages of in- 
formation makes a reference to the contents an easy matter. 


as a component. 


HE book contains an enormous amount of useful informa- 
tion and has been compiled with great care and attention 

to detail, the amount of labor entailed in its preparation indeed 
cost its author the loss of sight in one eye. Professor Dam- 


bergis is to be congratulated on his “Pharmakographia,” and 
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those cognizant of the classic tongue of Homer among our phar- 
macists can derive not only pleasure but instruction if inclined 
to turn their knowledge to advantage by placing this production 
of the Old World on their bookshelves. 


PSYCHOLOGICAL EXPERIMENTS 
ON TRADE MARKS 
. his report as chairman of the committee on trade marks 
of the National Wholesale Druggists’ Association, George 
M. Besett, of Wells, Richardson & Co., Burlington, Vt., directs 
attention to the fact that experiments are being conducted at 
the Emerson Psychological Laboratory of Harvard University 
by Professor Hugo Muensterberg and assistants on the subject 
of trade marks, labels, wrappers and the like. It is a common 
occurrence for manufacturers to adopt packages and labels, 
which, in spite of their attractiveness and the merit of the goods, 
are not successful. It frequently happens that the same goods 
are put out under different labels, apparently equally artistic and 
attractive, yet some will succeed and some will fail, for no ap- 
parent reason. These things occur with sufficient frequency to 
make it probable that it is not merely a matter of chance, but 
that for some reason at present unknown certain labels attract 
purchasers and others do not. The experiments referred to are 
for the purpose of determining, if possible, the reason why cer- 
tain labels are attractive and why certain others are not, and 
to see if some rule or formula cannot be devised by which it 
can be determined in advance whether labels, marks or names 
are calculated to attract the attention of prospective purchasers 
and to become fixed in their minds to be recalled when subse- 


quent purchases are made. 


XPERIMENTS are also being conducted to determine, 
what constitutes deceptive similarity between labels, 

etc. The courts have laid down the rule that infringement 
occurs when one label, mark or name is sufficiently like another 
to make it probable that ordinary purchasers, exercising the 
amount of care that such persons usually do in purchasing the 
article in question, will be likely to be deceivei and mistake the 
one for the other. But the capacity of the ordinary purchaser 
to remember, to recognize, to discriminate and to distinguish, 
as a matter of fact, and not as a matter of legal presumption, 
has never been adequately determined, hence these investiga- 


tions. 


TTENTION is called to an editorial in the New York 

Times of June 12, 1911, entitled Psychology and Trade 

Marks, which makes extended reference to these experiments. 
This article is quoted in part as follows: 

When trade marks are alleged to be infringed the cases are 
made difficult by the nature of the evidence. Just what is an 
“unwary person” only the psychologist can determine, and the 
solution of this problem is what is attempted by Prof. Hugo 
Muensterberg, of Harvard. In the Michigan Law Review, 
Rogers recently quoted the British Lord Ordinary’s definition of 
infringement of trade marks, which is when “they are liable to 
be mistaken by ordinary purchasers, not applying their minds 
closely to the matter, for the trade mark of the goods of the 
trader who is the proprietor of the mark.” The ordinary pur- 
chaser is not the acute, practised, attentive and knowing pur- 
chaser of legal fiction; in a test case he is, or should be, the nor- 
mal, everyday purchaser, unwary because he does not suspect 
fraud and has no opportunity to compare the imitation labels 
with the originals of the brand imitated. Some courts have 
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even gone so far as to say that the purchaser has a right to be 
careless, since the warning to be careful is usually craftily omit- 
ted by the seller of the deceptive goods. 

So much for the theory of the law. But usually when a case 
comes to trial the trade marks in question are brought together 
for comparison by the judge and jury, who are thus accorded a 
privilege denied to the unwary purchaser, and the comparison is 
aided and emphasized by able counsel. In every way and by 
suggestion the difference between the two marks is accentuated, 
and, perhaps unconsciously, the learned judge projects his en- 
lightened mind upon that “unwary purchaser” until he endows 
him with his own sagacity and discrimination; indeed, as a mat- 
ter of fact, it is an exceptional judge who can avoid endowing 
the supposed unwary purchaser with part of his own knowledge 
and mental equipment. 

Moreover, it is very hard to get witnesses to testify that, in 
a given case of bargaining, they could be deceived by the resem- 
blance alleged to be capable of deceiving unwary purchasers. 
Of course, the testimony of persons who have actually been mis- 
led by the imitation is valuable, but unfortunately the courts too 
often set them down as extraordinarily careless or foolish per- 
sons, devoid of common sense in comparison with the unwary 
purchaser of legal fiction. Yet, according to Professor Muenster- 
berg, the “unwary purchaser” is a being capable of strict defini- 
tion. His powers of observation, perception and memory when 
he is taken unawares are susceptible of definite measurement, 
and experiments have been devised that test these faculties very 
accurately. The results of the Harvard experiments may prove 
rather humiliating to the average man and will no doubt aston- 
ish many of the judges who have endowed him with extraordi- 
nary abilities, but they should be very valuable 1n the judicial 
settlement of the difficult question of infringement. 


T is to be hoped that something will come of this investiga- 
tion, as the value, commercially and legally, of definitely 
settling the vexed question of what is ordinary care is very great. 


ENFORCING THE FOOD AND DRUGS ACT 


VENTS have been occurring with kaleidoscopic rapidity in 
Washington in regard to the enforcement of the food and 
drugs law. A modus vivendi seems to have been established 
pending a more definite, and it is to be hoped, an ultimate solu- 
tion by Congress and the President, of this vexed question. That 
Secretary Wilson does not believe his recent somewhat radical 
action in reorganizing the board of food and drug inspection 
to be a definite solution is indicated by his statement, if he is 
correctly quoted in the daily press, that the enforcement of the 
food and drugs act “is not agriculture’ and should be trans- 
ferred to the Public Health and Marine-Hospital Service. 


E doubt whether this suggestion will appeal to Congress 

or to the medical public. It will be remembered that 
Secretary Wilson, when asked for an opinion as to the transfer 
of the meat inspection work of his department (work which is 
largely of a commercial but ultimately of a public health char- 
acter), gave convincing arguments why such a transfer would 
embarrass his department and entail much duplication of work 
and greatly increased expense to the government. The argu- 
ments he advanced on that occasion apply equally well to the 
enforcement of other laws relating to food. An inspection of 
the food and drug decisions shows what a predominant role 
purely economic and legal questions play, and must play, in the 
enforcement of this law. Morever, in permanent reform, con- 
structive work is more important than destructive work and the 
Agricultural Department is pre-eminently the place for con- 





structive work on the subject of food. Much of the adulteration 
(real and so cailed) results from the ever increasing demand for 
cheaper foods; it is the province of the Department of Agri- 
culture to help solve this problem. But this is inseparably con- 
nected with the production, preservation and transportation of 
food for both man and livestock, with correct labeling, etc. 


O place such purely legal and economic functions and the im- 
mense amount of routine chemical work involved upon the 
Public Health and Marine Hospital Service, or upon the pro- 
posed department of health, would inevitably hamper work oi 
a strictly public health character. 


HE work of combating tuberculosis, typhoid, piague, chol- 
era, etc., should not be forced into the background by the 
problems of whether it is proper, for example, to label oats 
“Scotch Oats” unless they came from Scotland, whether ‘India 
Relish” must come from India, whether wine produced in Cali- 
fornia from vines imported from Spain and having the general 
properties of sherry can properly be called “California sherry.” 
The exact composition of the “cat feed,” or of a “horse and mule 
feed,’ what is a sardine, etc.; such problems, not to mention 
“what is whiskey,’? have had an important part in causing the 
recent troubles in the Bureau of Chemistry. If these subjects 
are not agricultural, they are still less public health problems. 


CERTAIN part of the food and drug law does, however, 
A relate to public health; Secretary Wilson places the pro- 
portion as about 1 percent. This part, which is medical, is out 
of place in a lay bureau and might well be referred to the Public 
Health Service. The latter should, however, be enlarged and 
given sufficient appropriations to attack the problem properly. 
The government’s present methods of dealing with the medical 
aspects of the food and drug law are obviously makeshifts. The 
work of the Agricultural Department along these lines has been 
neither consistent nor convincing. Secretary Wilson testified as 
to his embarrassment when one bureau of this department was 
proclaiming the harmlessness and usefulness of copper sulphate 
and another was alarming the public by its statements as to the 
poisonous nature of the same substance. He also spoke of how 
the “great chemists” of the Bureau of Chemistry differed on 
some important subjects, and how he was glad to have them re- 
ferred to the experts of the Remsen board. 


HOSE who followed the early history of wood alcohol 
poisoning in this country (resulting from the most serious 
form of adulteration, as far as life and health is concerned, 
that has been reported in recent years) will recall how three 
of the leading chemists of the Bureau of Chemistry had testified 
that they considered wood alcohol not poisonous, or at least, 


not more poisonous than grain alcohol. 


RESIDENT ROOSEVELT was led by the unsatisfactory 
and unconvincing character of the work of the Agricultural 
Department, as it related to health problems, to appoint the 
Remsen board, another makeshift, and a somewhat costly one. 
The simplest solution of the present state of affairs would seem 
to be the reference to the Public Health and Marine Hospital 
Service, suitably enlarged, of problems relating to health, leaving 
the economic aspects, which will always be predominant, to the 
Agricultural Department. 
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Problems of the European Pharmacists 


Pharmacists in Protected Countries Demand Freedom—Pharmacists in Free Countries Demand 
Protection—Abolition of Concessions Demanded in Germany— 
Establishment of Concessions Planned in Spain 


BY GEORGE P. FORRESTER, Ph.C. 
Darmstadt, Germatty 


HILE the American pharmacist has troubles of his own, 
he is to be congratulated on the absence of the all- 
absorbing professional problems of an obnoxious nature which 
confront a large number of his European colleagues. In those 
European countries where the number of pharmacies is re- 
stricted in proportion to the population, and the business re- 
garded in the light of a monopoly, namely, in the Germanic 
countries, in Russia, and in the Balkan states, only a very few 
of the total number of men embracing this profession as a 
career can ever hope to become independent owners of phar- 
macies, as there are not enough to go round. This very unsat- 
isfactory outlook has a depressing effect, and it is not to be 
wondered at that the bulk of pharmaceutical assistants in these 
countries have been agitating for years for the introduction of 
changes in the whole system whereby this drawback will be, to 
a certain extent, mitigated. Conditions such as these have led 
to the standardization of salaries and similar teatures, obliterat- 
ing more and more the independence of the pharmaceutical clerk 
and converting him into a mere automaton with no individual 
freedom of action whatever, 

In the Latin countries, where the exercise of pharmacy is not 
subject to this form of restriction, the great complaint is that 
competition between pharmacists has so reduced the profits as to 
force them to take up the sale of side lines in order to scrape 
along. At the same time this course is looked upon as deroga- 
tory to professional dignity, and here the cry is raised for re- 
forms intended to improve the lot -of the individual pharmacist 
and at the same time to raise the “professional status,’ an ex- 
pression which has for some time been extremely popular and 
is made use of on every possible and impossible occasion. 

It is difficult to reconcile these two conflicting grounds for 
dissatisfaction, a dissatisfaction which is general on the conti- 
nent of Europe, but a situation has arisen which gives the ques- 
tion a decidedly piquant and humorous touch. While a large 
body of pharmacists in a monopoly country have decided in fa- 
vor of the unrestricted opening of pharmacies, two countries in 
which this condition at present prevails are about to take steps 
to arbitrarily reduce the number of existing establishments. 

As the imperial German government has openly declared it- 
self against the reform of pharmacy on a uniform basis for the 
whole German empire, and has now left this question to the 
mercies of the individual states which constitute the empire, the 
association of pharmaceutical assistants has proclaimed itself 
in favor of the abolition of the present monopoly system and 
the free establishment of pharmacies, which it considers to be 
the sole solution of the difficulties under which German phar- 
macy now labors. It is only a few years since this body was 
formed, but in the short period of its existence it has achieved 
much, and has even occasionally been favored with some degree 
of approval by those who sit in high places, particularly on those 
occasions when it happened to endorse the government’s atti- 
tude, a course not followed by the Apotheker Verein, an asso- 
ciation of owners, who in this way wer2 notified of the authori- 
tative disapproval of their opposition to its views. 

On the other hand, the number of pharmacies in Italy is to 
be brought down to a level proportionate to the population. The 
pharmacy bill brought in by the government of that country pro- 
poses to fix a certain minimum number of inhabitants for every 
pharmacy, and no new business is to be opened in future un- 
less intended to meet a demand, and only on the express per- 
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mission of the authorities, who will select the owner by a com- 
petition among those who desire to open the new pharmacy. 

Spain is another country in which the unrestricted exercise 
of the profession is in force ,and the lot of the pharmacist in that 
sunny land is by no means an enviable one. The excessive num- 
ber of pharmacies, to which must be added the competition of the 
druggists, the peculiar conditions of business, and tne methods 
of advertising in vogue have all contributed to lower the stand- 
ard of the profession, while profits have become microscopic. 
Small wonder that a state of dissatisfaction should reign 
throughout the ranks of the profession, and the proposals for a 
reform of Spanish pharmacy form the principal topic of dis- 
cussion in pharmaceutical circles in Spain. The Pharmaceutical 
Association of Barcelona offers annually a prize of $100 for the 
best essay dealing with some professional question, and the sub- 
ject of last year’s competition was “The imperative necessity of 
restricting the number of pharmacies in Spain and the means to 
this end.” The prize was won by an essay by Dr. Angelo Calles 
y Cerrudo, manager of the dispensary in the municipal hospital 
of San Sebastian, the summer residence of the Spanish royal 
family, ‘The ultimate aim of this proposal is to transform phar- 
macy into something resembling a government job, with pro- 
motion by competition. The moment one begins to talk of 
limiting the number of pharmacies, no escape seems possible 
from the German picture of the concessionnaire, the man who 
gets his business “by the grace of the authorities” after many 
weary years of waiting, and at his death another man, under 
the same conditions, assumes his task; true, during his lifetime 
he is the owner of the business, but to be strictly accvrate he is 
merely an official temporarily placed in charge..so to say, with- 
out the official’s fixed hours of work and practical freedom from 
responsibility. He has to toil to keep the business going in his 
own interest, and if unable to keep an assistant, then day and 
night he is tied to the scene of his labors. There seems to be 
so far no means for arriving at a compromise between the two 
extremes, both of which are frankly untenable. 

Dr. Calles y Cerrudo proposes to divide pharmacies into 
three classes, according to the population supplied by each. <A 
pharmacy in a district with not more than 2,500 sculs would 
rank as a farmacia de entrada, or “entrance pharmacy”; that in 
a place with 2,500 to 3,500 would be a farmacia de «scenso, or 
“promotion pharmacy,” while businesses in larger places would 
be termed farmacia de término, or “terminal pharmacy.” Four 
years after the passage of his bill no pharmacist wouid be per- 
mitted to obtain possession of a business except in accordance 
with the following regulations: 

Every pharmacist at present in business, and every qualified 
assistant, would have to become a member of the professional 
associations to be formed in every province. Each provincial 
corporation wil! elect a board, service on which is to last for 
two years and to be purely honorary. The first function of each 
board will be to classify the pharmacies within the province and 
to draw up a list of superfluous pharmacies which are to be 
suppressed. This wiping out of a number of businesses will 
be a relatively painless procedure; as long as the present holder 
lives he will be permitted to pursue his calling, but at his death 
the pharmacy will be closed and his heirs will receive a mone- 
tary compensation to be paid out of a common fund, to which 
all members must subscribe. It may be here mentioned that 
when all the superfluous pharmacies have been paid off, this 
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fund will be employed to provide pensions for the widows and 
orphans of pharmacists. 

Every four years competitions will be held in the provincial 
capitals for the purpose of selecting the future owners, Suc- 
cessful candidates will be classified according to their abilities 
in a list to be kept by the board of each provincial association. 
Every pharmacist whose standing entitles him to own a phar- 
macy will be compelled to begin as the owner of an “entrance 
pharmacy,” and he will assume possession of the first pharmacy 
that becomes vacant after his name is reached on the eligible 
list. After running a business of this class for a certain length 
of time he will either be entitled to assume the ownership of a 
“promotion pharmacy,” or enter into a competition provided for 
such ownership, and the same course must be repeated to be- 
come the holder of the highest class of business—a “terminal 
pharmacy.” The author compels every pharmacist 10 begin his 
career in a small place, and if he proves fit he will be gradually 
promoted to the ownership of a more important business. A 
regular pharmaceutical hierarchy is thus provided. To further 
improve his position the sale of all medicines and remedies, in- 
cluding medicinal mineral waters, will be reserved solely to phar- 
macists, and among other suggestions made, it is proposed to 
issue a new edition of the pharmacopoeia every five years and 
of the official tariff for drugs every iwo years, while a pro- 
fessional journal will be supplied free of charge to all pharma- 
cists. Even the question of proprietary medicines is expedi- 
tiously despatched by subjecting all patent medicines and similar 
preparations to the approval of the board of tealth, which will 
be empowered to either permit or forbid their sale. 


NEW REMEDIES OF 1910-1911 





From the Report of the Committee on New Remedies of 
the New York State Pharmaceutical Association. 





(Continued from page 175.) 


Arsenphenylchlorohydroxyamine is a new antisyphilitic, 
for hypodermic administration, and contains 34 percent. of 
arsenic. 

Arsenphenyliodohydroxyamine is a similar preparation to 
the above, containing iodine instead of chlorine. Contains 
24 percent. of arsenic and is used for treatment of syphilis. 

Arthigon is a vaccine introduced for the specific treat- 
ment of gonorrhceal complications. It is asserted that each 
cubic centimeter contains twenty million killed gonococcic 
bacteria. 

Aspirochyl, mercury paraminophenylarsenate. A white 
powder, almost insoluble in water, recommended for. treat- 
ment of syphilis. It is given by hypodermic injection, in 
doses of 1 Cc. daily of a 1 to 20 suspension in glycerin or 
with dilute potassium hydroxide. Externally it is used as 
an ointment for syphilitic lesions. 

Atophan is described as a chinolin carbonic acid salt. 
This remedy is reported to possess specific effect on the elim- 
ination of uric acid, and has been used successfully in treat- 
ment of acute gout and rheumatic affections in doses of 0.5 
Gm. two or three times daily. Made by E. Schering, Berlin. 

Avantol—A new disinfectant, said to contain a cresol- 
sulphonic acid. It seems to be similar to the preparation 
marketed as sanatol. 

Benzcaine is guaiacol benzylester, used as a local anes- 
thetic. It is said to be very effective when applied to deeper 
tissues by means of an electric current (cataphoresis). 

Brausan.—The trade mark name for briquettes intended 
for use in hydropathic treatment. These briquettes are so 
prepared that they liberate a slow stream of carbonic acid 
gas, and hence may be used with various saline solutions to 
imitate natural mineral waters. 

Bromo-ethyl-butyurea—A new hypnotic, of — prop- 
erties as adalin (q. v.).. Marketed by Farbenfabriken of 
Elberfeld Company. 

Bromoferrin is formamine (hexamethylenetetramine) 
ethyl bromide. It is said to be identical with bromalin. It 
is given in doses of 1 to 4 Gm. daily as a substitute for alkali 
bromides. 

Bromone, Robin, is said to be an assimilable preparation 
of bromine combined with peptones. JTodone, Robin, is a 
similar preparation containing iodine instead of bromine. 

Brom Somisan is said to be a fluid preparation of valerian 
containing 10 percent. of Ehrlenmeyer’s bromine compound. 


PHARMACEUTICAL RECORD. 


Callistan is the identifying name given to various com- 
pounds having a vegetable mucilage as a base. For example: 
formocallistan contains formaldehyde, iodocallistan contains 
iodine, etc. 

Calmine is the sodium salt of diethylbarbituric acid. This 
substance has been previously exploited as a hypnotic under 
the name medicinal, or veronal, sodium. Attention is called 
to the similarity of this name to calamine, the long used 
name for a crude zinc oxide used chiefly in ointments. Mar- 
keted by Crown Chemical Works, London. 


Carvracolphenolphthalein, carvracolphthalein, said to be 
superior to the corresponding phenol salt as a laxative. Its 
action is more regular and prolonged treatment does not 
cause intestinal irritation. 


Casogen is said to be a product containing 95 percent. 
milk eeueeide with 4 percent. glycerinophosphates and one 
percent. ovolecithin. British Casein Company, Ltd., London. 

Chinolinsulphosalicylate, recommended as an_ antipyretic 
and antirheumatic. Occurs as white, bushy crystalline masses, 
melting at 220° C. It is siightly soluble in cold water, freely 
soluble in hot water, with an acid reaction. Soluble in screed 
hol but insoluble in chloroform and ether. 


Chrismol, a refined, odorless and tasteless liquid petro- 
leum product. Recommended for constipation, intestinal in- 
—- etc. Made by Allen & Hanburys, London, 

ng. 

Cicatricine is a sterilized solution containing thiosinamine 
and antipyrin, put up in ampuls for hypodermic injection. 
It is said to be a solvent for scar tissue. W. Martindale, 
London, Eng. 

Cinnamic-acid-allylester, recommended as a remedy for 
ala It is a clear, yellowish liquid, with an aromatic 
odor. 

Cinnatoxyl is said to be a combination of atoxyl with an 
aromatic compound. Recommended as effective for diseases 
of parasitic origin by hypodermic injections. . 

Cirrholysin, the name given to tablet triturates contain- 
ing 1/10 grain of allyl sulphocarbamide (thiosinamine) and 
bismuth tri-iodide, given in doses of 3 to 6 tablets after meals 
as a solvent of cicatricial tissue in lieu of injections of thio- 
sinamine compounds (see Cicatricine). 

Cordol, tribromsalol, obtained by interaction of salicylic 
acid and tribromphenol. Described as a white, crystalline 
powder, insoluble in water, soluble in alcohol, ether, etc. 
Used as an internal antiseptic and analgesic. 

Credargan, a preparation of colloidal silver, said to be 
more rapidly absorbed than other similar silver preparations. 
Marketed in the form of globules, pastilles, pills, powder and 
suppositories. An ointment is prepared under the trade 
name unguentum credargan. 

Cresol, copper citrate, combined with sodium chloride 
and a borocitrate. Readily soluble in water. Used in solu- 
tion for treatment of skin diseases, and is a collyrium. <A 
similar preparation is marketed under the name cusylol. 

Crepitin is an albuminoid substance obtained from the 
juice of hura crepitans, a tropical plant. It is said to possess 
properties similar to abrin and ricin, irritant toxic albu- 
minoids., 

Cycloform is isobutylester of para-amidobenzoic acid. 
It is described as occurring in lustrous scales melting at 
65°C.; slightly soluble in water, freely soluble in alcohol 
“nti etc. Recommended as an effective substitute for iodo- 
orm 

Dicentrin, the name given to the alkaloid obtained from 
dicentra pulsatilla, a Japanese plant belonging to the papa- 
varacee family. Said to act on nervous system as sedative. 

Digestin, a new digestive fermcat, prepared in Japan 
from a fungus, “okazaki,” allied to the aspergille. It is re- 
ported to possess powerful digestive action, acting alike on 
milk, fibrin, starches, etc., in acid, alkaline or neutral solu- 
tions. Dose—o.1 to 0.3 Gm., in water. Marketed by Bur- 
goyne, Burbidge & Co., London. 

Digitalis-Blomberg, a digitalis preparation said to be made 
by infusion of the leaves of 2-year-old digitalis plants, pre- 
served with glycerin. 

Digitalis-Winckel is said to be a new preparation of dici- 
talis made from the fresh plant by a process which de 
strovs the enzymes normally present in the leaves. It is 
asserted that the natural ferments of digitalis leaves alter 
the active medicinal principles in preparations made without 
special care to destroy them, hence there is continuous loss 
of therapeutic value in ordinary digitalis preparations. Made 
by Krewel and Company, Cologne. 

Digistrophan is said to be a preparation containing digi 
talis, 2 parts, strophanthus, 1 part, made by a special process. 

Digistrophan-Diureticum is Digistrophan combined with 
sodium acetate. Recommended in kidney disorders. 

Diglyco-disalicylic Acid is asserted to possess the fuil 
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therapeutical effects of salicylic acid without unpleasant 
effects. 

Di-iodosalicylic Acid is a new compound containing iodine 
and salicylic acids reeommended for rheumatic affections in 
doses of 1 Gm. It is a white powder, insoluble in water, with 
a sweet taste and an odor resembling that of iodoform. 

Dioradin is the name given to a new French preparation 
said to be “radioactive” menthol iodine. It is recommended 
for the cure of tuberculosis, used by intravenous injection. 
No information is available as to the actual formula or 
nature of‘this preparation, 

E-Fuc-Sa is the name given to tablets said to contain 
an extract of fucus vesiculosum, a maritime plant. 

Electr. Hg. Under this name is marketed a colloidal 
mercury preparation by Clin., Paris. It is said to contain 
colloidal mercury obtained by electrolysis, and is effective in 
treatment of syphilis. Marketed in ampuls containing 3 Cc. 
for hypodermic injection. 

Enditon i is the trade name given to a preparation claimed 
to be “pure” tuberculin. 

Enesol is a double salt of arsenic and mercury, recom- 
mended for treatment of syphilis by intramuscular injections. 

Enteroseptyl is betatrinaphthyl phosphate. This prepara- 
tion is said to possess marked value as an intestinal disin- 
fectant, as it passes through the stomach unaltered but is 
split up into active germicides in the intestines. 

Epidermal, the new trade name for Bierberich scarlet 
red, amidoazotoluol- azobetanaphthol. See also Agfa. Used 
in oily solution or in ointment to promote rapid granulation 
of wounds, etc. 

Epinine is a synthetic product said to possess all of the 
sevsioned properties of the natural principle of the su- 
prarenal gland, resembling adrenalin, adrinine, suprarenine, 
etc, It is stated to be 3:4: dihydroxyphenyl- -ethylmethlya- 
mine. Marketed in 1 to 1000 solution, in ampules, by Bur- 
roughs Welcome and Company, London and New York. 

Erdol, quinoline sulphosalicylate. Occurs as white lus- 
trous crystals, of acid reaction. Slightly soluble in cold 
water, easily soluble in hot water and in acid liqiuds. Mar- 
keted in cachets containing 0.3 Gm., by Prunier, Paris. 
Recommended as antirheumatic. 

Ereptone, exploited as a rectal food. Said to be the 
product of pancreatic digestion of lean meat. 

Ergotine-Blomberg is a preparation of fresh ergot, pre- 
_ served with glycerin. The inorganic acids normally present 
in ergot are removed by a special process. 

Ergoranthein, is named as a new active principle of 
ergot. (Wenzel, A.J.P.) It is an orange-yellow amorphous 
body, soluble in alcohol,. ether, etc., and said to possess a 
powerful action on blood-pressure. 

Erseol-Prunier, quinoline sulphosalicylate. The same as 
Erdol. 

Eubilein, a preparation said to be obtained from the livers 
of cattle and to be rich in glycocholic acid. Marketed in 

capsules so prepared as to be insoluble in the stomach but 
readily dissolved in the intestines. 

Eumercurin, an oily suspension of mercury, said to be 
obtained by electrolytic action, containing colloidal mercury. 
Also marketed as 33% percent. and 50 percent. ointments. 

Eutectan is an acid salt of bismuth combined with an 
excess of guaiacol. Occurs as a dark brown powder, with 
faintly aromatic odor. Is a powerful local antiseptic,. used 
as a dusting powder or ointment. 

Eusapyl, a new disinfectant, said to be a mixture of 
chlor-metacresol in an equal volume of potassium ricinoleate 
solution, It is a clear liquid, miscible with water and alcohol 
and_has marked solvent and germicidal properties. 

Famel-syrup is a syrup containing “lacto-creosote,” cal- 
cium phosphate, aconitine, etc., made in Paris. 

Ferrum ammonium arseniatcitricum is a new iron-arsenic 
compound recommended for treatment of tuberculosis. E. 
Merck, Darmstadt. 

Fersinol is an alcohol-free preparation of hemoglobin, 
used in treatment of anemia. 

Fiamuls is the name given to an emulsion of codliver oil 
containing iron, iodine and hypophosphites. 

Frigusine, diiodoricinic acid. This is said to be the first 
example of a new class of remedies having ricinic acid (de- 
rived from castor oil) as a basis. Frigusine is a dark brown 
‘liquid, containing iodine combined with ricinic acid. It is 
used as a protective dressing for wounds, etc., forming a 
vatnishlike coating that resists the action of hot and cold 
water. JTodine is liberated slowly on contact with serous 
exudations. 

Fulmargin is a new colloidal silver salt, specially adapted 
for intramuscular injection as a remedy for local infections. 

Galactenzyme is a culture of Bulgarian lactic acid fer- 


ment, marketed in tablet form by the Abbot Alkaloidal Com- 
pany, Chicago. 

Gastrin, a new “hormone” preparation. See Hormonal. 

Gastrozymase, the name given to a preparation of the 
natural physiologic gastric juices of the pig, obtained by 
surgical fistulas from the stomachs of living animals. This 
product was formerly marketed under the name Hepptine, 
so called from its originator, a Doctor Hepp, of Paris. Used 
in tuberculosis. 

Gaytin is ammonium guaiacol sulphonate. 

Gelenoids, the generic name of several preparations 
marketed in gelatin “perles” (or capsules). Gelenoid Anti- 
neuralgia contain aspirin, codeine phosphate and phenacetin. 
G. Antipyretica contain antipyrin and caffein. G. Stomachica 
contain extract of belladonna, bismuth subnitrate and calcined 
magnesia, 

Glandulen is said to be a preparation of the bronchial 
glands of animals and is recommended for bronchial affec- 
tions. 

Globularin is a glucoside isolated from Globularia alypum. 
It is recommended for treatment of glycosuria and diabetes. 
In doses of 0.1 Gm., it causes first an increased secretion of 
urine accompanied by rise in blood-pressure, followed by 
marked diminution of blood-pressure and urinary secretion. 

Gonoiodin, also known as Onotoxine, is a dark brown 
liquid containing iodine combined with phenolsulphates. 

Gonostylii is the trade name given to Unna’s paste pencils, 
(composed of dextrin, starch, sugar and water) in combina- 
tion with various remedial agents used for treatment of gon- 
orrhcea. Gonostylii are firm, flexible urethral bougies, easily 
soluble in water and said to be non-irritating. Albargin, ar- 
gonin, ichthargan and other silver salts are favorite remedial 
agents used. 

Gravidin is said to be a fluidextract of fucus serratus. 
Recommended for vomiting of pregnancy. 

Guycose is the English name for a somatose preparation 
containing guaiacol. 

Hegenon is an ammoniated albumose compound of silver 
nitrate, containing 7 percent, of silver. It is soluble in about 
to parts of water, the solution having an alkaline reaction. 
The usual reagents do not precipitate either albumen or 
silver from solutions of this salt. Used in 1 to 400 solution 
as an injection for gonorrhceal affections. Marketed by 
Schering & Glatz. 

Hektin, sodium benzensulphon-para-arsinopheny] arsinate. 
Occurs as colorless crystals readily soluble in water. Rec- 
ommended as an antisyphilitic in doses of 0.2 Gm. daily. 
Marketed by Farbenfabriken of Elberfeld Company. 

Helmitoloids are tablets containing Helmitol, a citrate 
compound of hexamethylenetetramine. 

Hexamekol is the trade name given to hexamethylenetret- 
ramine-diguaiacol, a salt containing 65 percent. of guaiacol. 
This new salt is recommended as a convenient substitute for 
guaiacol in tropical climates, as it liberates free guaiacol 
when heated with water and has better keeping qualities than 
guaiacol itself. Marketed by the Hoffman-la Roche Com- 
pany. * 

Hipposarcine is said to be a liquid extract prepared from 
the muscular tissues of horses, recommended for treatment 
of tuberculosis. This remedy is also called Hyposarcine, 
and appears to be similar to Horsine, a preparation described 
in the report on new remedies for 1909-1910. 

Hormonal is the trade name given to “peristaltic hor- 
mone-Zueller,” a new type of animal product, derived from 
the gastric mucous membrane of animals, and introduced as 
a physiologic remedy for chronic constipation, intestinal 
atony, etc. It is marketed in two forms, for intramuscular 
and intravenous injections respectively, in sealed bottles con- 
taining 20 Cc. of a sterilized solution of hormonal, the con- 
tents of a bottle being a single dose for adults. Hormonal- 
Intramuscular contains 0.25 percent. of beta-eucain hydro- 
chloride and comes in brown glass bottles; Horomonal-Intra- 
venous is of the same physiological strength but does not 
contain beta-eucain. This form is marketed in blue glass bot- 
tles. These preparations are introduced by Schering & Glatz, 
New York. Hormone-therapy is the result of recent study of 
the action and nature of certain substances formed in the 
body during normal metabolic processes, whose action seems 
to be the inciting or stimulation of various organs to the 
performance of their specific functions. The hormones are 
formed in certain cells and are carried by the blood stream 
to the various organs, where they exercise definite action, 
and seem to act as species of “messenger” for communica- 
tion between distant organs of the body. Their action seems 
to be as sharp and well defined as that of alkaloids,a minute 
proportion producing powerful effects. Like alkaloids, the 
hormones are not assimilated; they act by their dynamic in- 
fluence upon living cells, and this action seems to be purely 
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chemical, differing therein from nervous stimulation. Like 
alkaloids they are most efficient when administered hypo- 
dermically. 

The most fully studied hormone is that formed in the 
suprarenal gland, known most commonly as adrenalin. Ad- 
renalin is a typical hormone, and the synthetic production 
of artificial adrenalin (or a product possessing similar proper- 
ties) gives hope that other valuable bodies of this class may 
be prepared in the laboratory. The study and work done in 
connection with hormone therapy is too recent and incom- 
plete to have done more than show us the great possible 
value of this class of substances. 

Hormones are secreted by all the organs. A hormone 
prepared from intestinal epithelia, said to stimulate secretion 
of pancreatic juices,is on the market as secretin. Gastrin is 
a hormone derived from the mucous membrane of the py- 
lorus, and is claimed to incite secretion of gastric juice when 
injected hypodermically. Mamma hormone is derived from 
the placenta of pregnant animals, and greatly stimulates the 
mammary glands and increases flow of milk. 

Hydroarsan is the name given to a remedy recommended 
for the treatment of syphilis. It is said to be a mixture of 
phenacetin, potassium iodide and mercuric and arsenic 
chlorides. 

Hydropyrin “Grifa” is described as being a lithium salt 
of acetylsalicylic acid, containing 3.5 percent. of lithium. 
Hydropyrin has been previously described as a sodium salt 
of acetylsalicylic acid. The new compound occurs as a white 
crystalline powder, soluble in water. 

Hyperideal 606, or “Hy,” is the name given to a prepara- 
tion claimed to be an improved and less toxic form of 
Ehrlich’s 606—dioxydiaminoarsenobenzol. hydrochloride. 

Hypnoval, the bromisovalerate of chloralamid. Recom- 
mended as a hypnotic, safer than chloral. 

Iodarsyl is the trade name given to a solution containing 
sodium iodide and sodium arsylarsenate. Marketed in am- 
puis, prepared for hypodermic injection, Antisyphilitic. 

Iodchloroform is said to be a 10 percent. solution of 
iodine in chloroform. Recommended as a stimulating appli- 
cation to sluggish sores, ulcers, etc. Also marketed as vagi- 
nal tampons, supposed to possess powerful hemostatic action 
on uterine hemorrhage. 

Iodex is an iodine preparation marketed as a substitute 
for tincture of iodine. It is said to be readily absorbed, non- 
caustic and does not stain the skin or clothing. 

Iodgelatin, a colorless liquid containing about 2 percent. 
of iodine combined with gelatin dissolved in a mixture of 
water and glycerin. Bromgelatin is a similar preparation 
containing bromine in about 2 percent. Recommended as 
well tolerated substitutes for alkali iodides and bromides 
respectively. 

Iodipsol is a combination of iodine, oxymethylene and 
cresol. Brown powder, soluble in alcohol and ether, insol- 
uble in water. Used externally as substitute for iodoform. 
Powerful antiseptic. 

Iodival is a new iodine preparation containing 47 per- 
cent. of combined iodine. It is said to be preferable to alkali 
iodides for prolonged administration in cases where iodism 
readily appears. 

Iodo-acetyl salicylic acid and Iodo-isovaleryl salicylic acid 
are new preparations recommended as being antineuralgic 
and antirheumatic. Marketed by the Heyden Chemical 
Works. 

Iodolysin is the trade name for a compound of iodine and 
thiosinamine, soluble in water. Used. hypodermatically as a 
solvent for scar tissue, etc. Also given by the mouth in 
doses of 2 to 4 grammes daily. 

Iodone is described as a combination of iodine with 
peptone 

Ioha is the name given to a preparation said to be a solu- 
tion of Ehrlich’s “606” in sterilized anhydrous wool-fat. It 
is marketed in ampules for hypodermic injection in two 
strengths, one containing 0.4 Gm., the other 1.2 Gm. of this 
preparation, “606,” now better known as salvarsan. 

Ion radium is said to be radioactive sodium bromide, 
which is made to penetrate living tissues by means of elec- 
trolysis. Used in treatment of cancer and other malignant 
growths. 

Iothion, diiodoglycerin. An oily liquid containing about 
80 percent. of combined iodine. Recommended for local 
application when absorption of iodine’ is desired as an oint- 
ment prepared with lanolin, 

Irbitol is the name used by different manufacturers for 
two unlike preparations of a very different character. One 
preparation is said to be a compound aromatic spirit, which 
was formerly marketed under the name spirussol, the other 
is a combination of salicylic acid, campor and menthol. 
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Iron-Sajodin (Eisensajodin), is iron iodobehenate, a red- 
brown amorphous powder containing 5.7 percent. of iron 
and 25 percent. of iodine. It is insoluble in water and alco- 
hol, soluble in ether, chloroform and. fatty oils. Used in- 
ternally as a substitute for ferrous iodide, in doses of 0.5 Gm. 
Sajodin, which see, is calcium iodobehenate. 

Isobutylbenzoates have been introduced as hypnotics and 
anesthetics. Two forms are marketed, the para-amino- 
benzoate and the para-nitrobenzoate of isobutyl ester. 

Kalmopyrine is the trade name for calcium acetylsalicy- 
late. It occurs as a light white powder, slightly soluble in 
water, decomposed by acids. As the aqueous solutions them- 
selves slowly decompose, fresh solutions should be made 
when it is used. Recommended as an antipyretic and anti- 
rheumatic. 

Kawa-oel is a preparation obtained from kava-kava (piper 
methysticum) recommended for treatment of urinary dis- 
orders, in doses of 0.02 Gm. three to five times daily. 

Kawa-santol is said to contain go percent. of santalol 
and 10 percent. of salicylicphenylester. It does not appear 
to bear any relation to kava-kava (piper methysticum). 

Kresosteril is described as being metacresol-orthooxalic 
acid ester. It is marketed in tablet form for use as a disin- 
fectant, each tablet containing 70 percent. of metacresol and 
30 percent. of oxalic acid. These are combined with a soluble 
blue dye, for giving a distinctive color to the solutions made 
therefrom. This “ester” is said to have a melting point of 
54° C., to be slightly soluble in water but on contact with 
water it decomposes into metacresol and oxalic acid. It 
therefore appears to be a mixture orfly of metacresol and 
oxalic acid. 

Kuorin, a new reagent used for thé detection and diag- 
nosis of certain diseases by blood analyses. Kuorin is said 
to give a flocculent precipitate with serums derived from 
the blood of persons affected with leprosy and syphilis. 

Lactocol, the trade name for tablets containing a milk 
ferment and decolorized gall extract. Recommended as a 
cholagogue. 

Lactocardin is reported to be a solution of hydrogen 
dioxide. Why so named is not stated, as the name does 
not indicate its nature. 

Laxanin is an aromatic preparation of castor oil and phe- 
nolphthalein, massed with powdered chocolate and marketed 
in tablet form. 

Letargine. Under this name is marketed a preparation 
used for producing local anesthesia in dental practice. It 
is said to contain adrenalin and novocaine, but no silver 
compound as might be inferred from its name. It is a 
dark colored liquid, marketed in ampules of brown glass 
free from soluble alkali to prevent decomposition. 

Libicidol, a preparation containing alcoholic extracts of 
kola, muira pauma and yohimba. Exploited as an aphro- 
disiac. 

Limosan, the trade name for tablets recommended for 
treatment of rheumatic affections. Limosan, plain, is said 
to consist of phenocoll, piperazin, lithium carbonate, an 
acetate and a salicylate. 

Limosan, laxative, tablets are said to contain the solid 
extracts of/senna, rhamnus frangula and rhamnus purshiana. 

Lipoiodin is the ethyl ester of a diiodized unsaturated 
fatty acid, said to be erucic acid. It occurs in long white, 
needlelike crystals, soluble in oils, fats, benzol, chloroform 
and ether. Insoluble in water, slowly soluble in alcohol 10 
percent. at 10° C. The iodine content is about 41 percent, 
and it is said to be very efficient. Marketed in tablet form 
= Gesellschaft. fur Chem. Industrie. Basle, Switzer- 
and. 

Lunarin is the name given to a new alkaloid obtained 
from the seeds of lunaria annua. Occurs as a bitter, crys- 
talline body, slightly soluble in water and ether but soluble 
in other alkaloidal solvents. 

Lysochlor, a new disinfectant, said to possess the proper- 
ties of both lysol and chlorine compounds. 

Maltocol is said to be a combination of potassium sulpho- 
guaiacolate, sodium camphorate and sodium glycerophos- 
phate, dissolved in an acid-reacting malt syrup. 

Maltropon is a combination of the albuminoid “tropon” 
with a malt extract, lecithin, etc. It is recommended as a 
galactagogue. 

Majamin, or Majapan, are preparations of a milk fer- 
ment (maja-bacteria) intended for producing a special lactic 
acid fermentation in milk. , 

Mastisol is a specially prepared varnish made from gum 
mastic, introduced for use as a protective dressing for 
wounds, etc. 

Matrival is said to be a liquid preparation of matricaria 
and valerian, of low alcohol content. 

(To be continued.) 


Index page 212. 








THE SALE OF FLAVORING EXTRACTS 
IN THE DRUG STORES 


By Darwin W. Irvine, Pu.C., 
Salt Lake City, Utah. 

HROUGH the constant evolution of business methods and 
ever changing conditions the pharmacist has been paying 
too little attention to a line of products that are in everyday 
demand and that should be more closely allied to his business 
than any other class of commercial enterprise, and that is the 

selling of spices and extracts. 

There was a time when the public held to the idea that in 
order to get a pure spice or an extract they must go to the drug 
store for it; however, this idea has been materially changed by 
lack of attention on our part and by the commercial enterprise 
of grocers, general merchants and special tea and coffe con- 
cerns, who make all kinds of strenuous efforts to obtain this 
class of trade. Today in most localities other dealers are selling 
barrels of these products, while we pharmacists content our- 
selves by selling a few ounces now and then, and only occasion- 
ally getting a chance to make some one a price on a pound. 
We can only cope with this competition by giv- 
ing this branch of our business closer attention in 
our daily routine, by using our best store adver- 
tising methods, and by taking a personal pride in 
the making and marketing of our products. We 
can by proper methods materially increase our 
sales, and hold this trade that has been gradually 
but steadily slipping away from us into other 
channels, 

For the past five years—indeed, ever since the 
national food and drugs act went into effect—the 
quality of spices and extracts has been greatly 
improved. However, there is still room for 
greater improvement. The assay processes for 
spices are more definite, while those for the vari- 
ous so-called extracts or essences, solutions of 
volatile oils in alcohol enable us to determine 
whether they contain the correct percentages of 
oil dissolved in spirits. But this-does not give us any definite 
information as to the quality of the oil, and as most essential 
oils undergo certain changes affecting their flavoring character, 
we must fall back on our judgment in selecting the oils to be 
used. Orange oil is less constant than lemon and seems to 
undergo a more rapid change, developing a terebinthinate odor. 
Greater care is required in its selection for making up an extract, 
and unless one starts with a good grade of oil he cannot hope to 
obtain a good finished product of true and characteristic flavor. 

The terpeneless oils are gaining some favor for use in the 
making of extracts. They are not strictly terpeneless, however, 
but are oils from which most of the oxidizable constituents have 
‘been removed, and an extract made from them is less likely to 
oxidize; but an extract made from them seems to be wanting in 
some quality and requires maceration with the grated rind of 
the fruit, or the addition of a portion of the normal oil in order 
to give the true character of the peel. The two principal advan- 
tages in their use are that they are more soluble, requiring less 
alcohol, and are less likely to develop a terebinthinate odor, A 
good practical formula for this type of an extract and one that 
is readily miscible with syrup, making an excellent syrup for 
the fountain, follows: 


Terpeneless lemon oil ................ Y% dram 
PPO SOMION OM 6b. a uiteteis) sais ais Gage wee iii Ounce 
Coloring (if required) ..... a sufficient quantity 
UN LES) 0 Sa RS ie re eae rate eye tame a 1 gallon 
NY RT 5 ogre Sei gush olsjacs sw SAIN a ere Nelevn le 1 gallon 


Orange can be substituted for lemon in any good working 
formula. 

Care must be taken to label these terpeneless extracts, so as 
not to conflict with the food and drug laws and regulations. 

Lemon extract is one of the most popular, and is usually 
‘made by taking the U. S. P. as a standard. However, a great 
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many manufacturers increase the strength of this extract by 
adding a larger percent. of oil, while others fortify it with its 
aldehyde citral. To sell over the counter spiritus lemonis 
U. S. P. is very satisfactory; however, for making up syrups a 
straight alcoholic extract is not preferable, and a good formula 
for a soluble lemon or orange follows: 


Oil of lemon or orange 
Alcohol 
NW SUB Rare ce cba rpc su eis eee Cee 4 pints 
Magnesium carbonate, q. s. a sufficient quantity 
Color ( if required) ....... a sufficient quantity 
Popular demand almost requires the carrying of three grades 
of vanilla extract. 


A. A pure extract of the bean, conforming to U. S. P. 
standard. 


B. A vanilla compound, one that is made the same strength 
as A, but fortified with vanillin. 
C. An imitation or substitute, made from vanillin and cou- 


marin. 
A.—Pure Extract oF VANILLA. 


Oleo resin vanilla......... 3 ozs. 
GV CCIE, bcc 6 ois cosa as 1% pints 
Alcohol...... of each sufficient 
WW tO Res aisiceve te make 1 gallon 


Heat the glycerin and add to it the oleo resin; 
stir until cool, then add the dilute alcohol men- 
struum; let stand twenty-four hours and skim 
off the matter that will rise to the surface from 
the oleo resin. Glycerin as a solvent and for 
making a clear finished preparation is very valu- 
able. 

B. Take the extract made according to 
Type A formula, add to it one-half ounce of 
vanillin dissolved in warm glycerin. This makes 
it more permanent, retaining all the aroma of the 
bean, and is an excellent preparation for all pur- 
poses. The advantage of using a reliable oleo 
resin is that one can make an extract to conform 
to U. S. P. without ageing for months; it is more economical, 
costing only $3.85 a gallon, and saves time, labor and alcohol. 


IMITATION VANILLA FLAVvoR. 


HANI ERED Se coer Oh hc asain /erb Vaan ge Ronse Paks Y% oz 
MG tt EARNED 2 hd cies Vhs Cocoa Mard ore aa 1 dram 
UEC Sa aE ee era re te tea ier 8 ounces 
for) SG) iS) YS a ROS Oeea Mae Web BM a betes eee = I pint 
WARES vok elses acca enough to make 1 gallon 


pecs atte asta sufficient to color 1 gallon 

Dissolve the vanillin and cbumarin in hot glycerin, and when 
cool add alcohol; then add the water and the color. This arti- 
ficial or synthetic flavor has gained considerable favor with the 
public, and on account of the coumarin present makes quite a 
permanent flavor not easily destroyed by heat, hence is used 
quite extensively in baking. It should not be used for flavoring 
ice creams, as the coumarin present imparts a bitterish taste after 
standing more than twelve hours. Most of the synthetic flavors 
of vanillin on the market contain altogether too much coumarin. 
An excess of this ingredient imparts a very intense aroma 
entirely foreign to a true vanilla flavor and should be used 
sparingly, Here again care must be exercised to avoid conflict 
with food and drug laws in labeling. The labels must not tend 
to deceive the purchaser, who will frequently choose the imita- 
tion in preference to the pure vanilla flavoring. Indeed, for 
baking it is superior. 

ALMOND EXTRACT. 

Almond extract has gained some favor and is best made 
from the oil of bitter almonds free from hydrocyanic acid, with 
just enough extract of wild cherry to give it body and color. 


Oil of bitter almonds (free from HCN) 1% ozs. 


Extract of wild cherry (sol.) ......... 8 ounces 
woe “ trees of each suff. q. s. cong. i 
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This extract, with phosphoric acid and syrup, makes up a 
very satisfactory wild cherry for the fountain. 

The synthetic flavors, strawberry, raspberry, pineapple, 
banana, etc., are not in great demand; however, the demand for 
them can be easily supplied with but little outlay, by purchasing 
from reliable manufacturers the so calied fruit oils of these 
various flavors, which are blends of the different ethers, and by 
proper dilution and care produce flavors which have some resem- 
blance to the natural products, but which, of course, must be 
labeled “imitations.” 

Emulsions of lime, lemon and orange oils are gaining some 
favor in the flavoring of syrups, creams and sherbets at the 
fountain, and have some advantage over alcoholic extracts. 
They are more concentrated, having stronger flavoring character, 
and being free from alcohol are preferable in flavoring this class 
of products. The emulsifying agent usually employed is acacia. 
However, we have had good results by using a pure white dex- 
trin as an emulsifier. 

Sales may be helped by giving a sample to every lady cus- 
tomer and directing attention to the superior quality of your 
product, by comparison with what she has formerly purchased 
from other dealers. Make a strong drive on buying in bulk and 
saving 100 percent. Most all high grade extracts of standard 
brands retail for 35 cents in 2 ounce packages. Now, figuring 
your product on this basis and giving your customer 100 percent., 
taking into consideration your time, labor, cost of product, 
bottles, packages, you could make a net profit of at least 150 
percent. and be selling articles that are in every day demand. 
On this basis make the following schedule prices: 


2 ounce packages retail at.............. ..+2+.+---0 20 cents 
4 ounce packages retail at.............. .... ...--35 cents 
iS ena Sees Rn OE 6 iiss osc stm sole catctees 70 cents 


16 ounce packages retail at.................... a 

Make a large attractive placard containing a price schedule 
of your extracts and spices, and the advantage of buying in 
bulk. Take a personal pride in the quality of the goods and 
attractiveness of your packages, give them a prominent place in 
your store, and show them in your windows occasionally. How 
often do you see a display of this kind in a drug window? Very 
seldom, indeed, and in some windows never. We put in an 
extract window about three years ago, in which was a card 
drawing attention to the quality of our product and for every 
lady customer to come in and get a free sample. Some wanted 
to know what kind of extracts they were, thinking they were 
entirely different from what they had purchased from their 
grocer. Our next door neighbor, who is in the grocery business, 
got a little curious, and we sold him one and a half gross, and 
two others in the same business in our locality bought half a 
gross each and we have counted them on the credit side of the 
ledger ever since. From this one display we sold eleven and a 
half gross 2 ounce size lemon and vanilla, besides selling a 
number of our regular patrons who had drifted entirely away 
from the idea of buying these products in a drug store. ‘he 
time has come when we shall have to jar loose from the old idea 
of having a few dusty bottles and packages containing extracts 
and spices relegated to some back shelf or corner, or give it all 
to the other fellow. I have neglected to make my paper spicy 
enough; but get the habit of gingering up and flavoring your 
“talks to customers” with a little more spice. 





Improved Method of Making Elixirs 

A simple improvement in the usual method of making aro- 
matic elixir, U. S. P., and elixirs of similar nature, is to place 
the requisite quantity of sugar in a percolator, the orifice of 
which is closed with a wad of absorbent cotton covered with a 
layer of clean sand and then pour on the fluid ingredients of 
the elixir, properly mixed, and allow percolation to proceed 
slowly until the sugar is dissolved and the liquid passed through 
measures up to the required quantity. By this method a bright 
sparkling elixir can be obtained with little trouble and no further 
filtration is necessary. The method is both simple and 


economical. 
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FLAVORING EXTRACTS 
FOR FOOD PURPOSES, 
By J. O. La Baca, 
Chief Chemist of the Kentucky Agricultural Experiment Station. 
F course, it is understood that many of the so-called ex- 
tracts are not extracts in the true meaning of the word, 
but are simply flavors produced by the solution of a flavoring 
principle in a suitable solvent. With the exception of the true 
vanilla or ginger extract, I think the better word to use is 
“flavor,” as for instance, “Lernon Flavor,” or “Strawberry Fla- 
vor.” The federal and state standards recognize flavoring ex- 
tracts as including all solutions sold for food purposes, as flavors, 
flavoring essences and tinctures. In this connection I might say 
that the standards for food products adopted by this state are 
those of the federal government as recommended by the Asso- 
ciation of Official Agricultural Chemists. 

In general a standard flavoring extract is the solution of the 
legal amount of the true flavoring principle of the plant with or 
without its natural coloring matter. Any coloring matter other 
than that of the plant from which it is derived requires the 
product to be labeled “Artificially Colored.” The flavoring prin- 
ciple must be the natural one as derived from the plant whether 
by extraction, distillation or other methods. The use of syn- 
thetic flavors or compounds of synthetic acids and esters re- 
quires that the flavoring extract be labeled “Artificial,” thus 
showing that it is not made from the plant or an active principle 
thereof. 

Most of the flavoring extracts, like lemon, orange, almond, 
peppermint, cinnamon, anise, etc. are, of course, simply solu- 
tions of the volatile oils of the respective plants or fruits in 
strong alcohol. Coloring is permissible without so labeling pro- 
vided the coloring matter is derived from the leaves or fruit of 
the plant itself. Any foreign coloring requires a label indi- 
cating the fact. 

As the flavoring extracts made from essential oils require 
a very high proof alcohol to effect solution, most of the stand- 
ard ones can be distinguished from the substandard and ter- 
peneless varieties simply by diluting a few cubic centimeters 
with water; the standard extract will turn very milky or turbid, 
the others slightly so or not at all. 

It is a common practice to make a flavoring extract contain- 
ing the amount of alcohol and essential oil as required by law, 
then dilute this with water, thus throwing out of solution the 
terpenes and other bodies not soluble in dilute alcohol, and 
finally filtering through magnesia. The filtrate has somewhat 
the flavor of the true flavoring extract, but is much inferior in 
quality. The chief reason for this practice seems to be to save 
alcohol, not to better the product as some claim. The alcohol in 
the class of diluted and filtered goods runs from to percent. to 
about 40 percent. as compared with 80 to go percent. in the 
standard true extracts. I have found this practice very com- 
mon in lemon, orange, peppermint and cinnamon flavors. To be 
correctly labeled they should be marked “Terpeneless,” and as 
they are usually colored with foreign vegetable or coal-tar dyes, 
they should also in this case be labeled “Artificially Colored.” 

In the case of those essential oils that are very insoluble in 
water or dilute alcohol, the amount of essential oil in a flavoring 
extract like lemon, orange, peppermint, cloves, wintergreen, etc., 
can be very closely determined by taking 10 Cc. of the extract 
and transferring to a Babcock milk bottle, adding 2 Cc. of 
strong hydrochloric acid, shaking well, then adding water of 
about 100 to 200 degrees F. up to the base of the graduated 
neck of the bottle and whirling it in a Babcock machine for 
about five minutes, then add sufficient water of the same tem- 
perature as indicated about to bring the oil column well up into 
the graduated neck of the bottle and whirling again for about 
three minutes. Read off the amount of oil in percents. on the 
graduated neck and multiply the result by 2; this will give in 
many of the flavoring extracts a close approximation of the 


*Read at the Kentucky Drug Conference in Lexington. 
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In the case of lemon and 
orange flavors, to every percent. more than 2, add 0.4; if less 
than 2, add 0.3, as a correction for the solubility of the oil in 


amount of essential oil present. 


the diluted alcohol. If the essential oil is heavier than the alco- 
hol after dilution, as is cloves, cinnamon, wintergreen, etc., add 
a warm saturated solution of salt to bring the essential oil to 
the top and proceed as briefly indicated above. 

Since lemon and orange flavors do not hold their color well 
when colored with a tincture of the peel, the popularity of coal- 
tar dyes for the purpose is easily understood. The only coal-tar 
dyes authorized by the federal government for this purpose are 
Napthal yellow S. for yellow, and Orange I for orange shades. 
The presence of Napthal yellow S. can easily be ascertained by 
adding a few drops of hydrochloric, acid to the flavoring extract, 
the yellow color will be bleached if this dye is present. 

Personally I think all foreign coloring matter should be left 
out; it adds nothing to the quality of the flavoring as does a 
tincture of the peel. The terpeneless extracts are a delusion 
and a snare, and are merely a bluff at a flavor, and like most 
bluffs they look mighty good in the original package, but when 
put to the test are found weak and ineffectual. 

There is also a class of flavoring extracts on the market made 
from concentrated fruit juices and extracts. They contain con- 
siderable solid matter and are also often braced up with syn- 
thetic flavors and artificially colored. Some of the pineapple 
and banana flavors belong to this class. 

Vanilla extract can be very easily assayed for coumarin, its 
most common adulterant, by dealcoholizing say 25 to 50 Cc. 
of the extract on the water bath, precipitating the gums, resins, 
etc, with 2 or 3 Cc. of a 10 percent. solution of normal lead 
acetate, and filtering. If the filtrate is dark yellow to brown in 


color, caramel coloring is to be suspected. Shake the filtrate. 


in a separatory funnel with three or four successive portions of 
about 10 Cc. each of ether or chloroform. Combine the ether 
or chloroform extractions and shake in a separatory funnel 
with several successive portions of a 2 percent. solution of am- 
monia, that is, until the last portion of the ammonia solution is 
colorless. The combined ammonia ,extracts contain the vanillin, 
which can be identified by acidifying with hydrochloric acid and 
extracting with chloroform, allowing the chloroform extract to 
evaporate in a suitable vessel and determining the melting point 
of the dry residue, which is 81° to 82° C. The ether or chloro- 
form of the original extraction after the separation of vanillin 
by ammonia, contains the coumarin and acetanilide if present. 
Allow the extract to evaporate to dryness at room temperature 
and extract with a little petroleum ether, in which coumarin 
is soluble but acetanilid is not. Test the dried residue from 
the petroleum ether extraction for its melting point, which is 
about 70° C. and also by dissolving a part of the residue in a 
little water and adding a slight excess of iodine solution; dark 
green voluminous flocks will form. 

The acetanilide can be tested for with a little dilute chlori- 
nated lime water; a drop of the chlorine water on a porcelain 
plate touched with a drop of the acetanilide solution wil] turn 
blue at the juncture of the two drops. 

The flavors derived from mixtures of synthetic acids and 
esters are numerous and of varying merit; some closely ap- 
proach the bouquet and flavor of the natural fruit. others re- 
quire quite a vivid imagination to detect the resemblance either 
in odor or taste to the fruit imitated. Pineapple, banana, straw- 
berry, apple and similar flavors as found upon the market are 
usually compounds of synthetic acids and esters. 

They should be labeled “Artificial Flavor of Strawberry” or 
apple, as the case may be, and if colored, as they generally are, 
they should be labeled “Artificially Colored” in addition, 

I think nearly all of the genuine flavoring extracts in com- 
mon use for food purposes are named together with their stand- 
ards in the bulletin published by this station (Kentucky Agri- 
cultural Experiment Station). ‘This bulletin also gives the 
standards of all food products so far as adopted. 
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in conclusion | would like to make the plea that artificial 
coloring be left out of all flavoring extracts, whether genuine, 
substandard or artificial As I have already said, the coloring 
adds nothing to the real quality; rather it deceives the con- 
sumers into thinking that the color is the measure of quality 
or strength, while as a matter of fact ginger, vanilla and like 
extracts excepted, color is no criterion of quality or strength; 
nearly all are colorless or with but little color at best. 


THE KEEPING OF SWEET SPIRIT OF 
NITRE AND A SUGGESTION FOR 
A CHANGE IN THE FORMULA 


By Linwoop A. Brown. 
Kentucky Agricultural Experiment Station, Lexington, Ky. 

WING to the fact that a very large number of the samples 
of sweet spirit of nitre collected by the drug inspector for 
the Kentucky Agricultural Experiment Station were found to be 
badly deficient in ethyl nitrite, and the statement by the druggists 
that they were un- 
able to keep it so 
that it would retain 
its strength, this 
department decid- 
ed to make a study 
of the question, 
endeavoring to de- 
termine whether 
the trouble was 
due to the formula 
or to the condi- 
tions under which 
it was kept, or 

both. 

The ethyl nitrite 
used in preparing 
the spirit used in 
the following ex- 
periments was pre- 
pared by the for- 
mula given in the 


‘ LINWOOD A, BROWN. 
United States Pharmacopeeia, and which gave a yield of 78.5 
grammes of ethyl nitrite. The time consumed in the process was 
two hours and twenty minutes, the work being carried along with 
the usual laboratory work. 


Experiments Numbers 1 and 2 


Thinking that perhaps the small amount of water present in 
U. S. P. alcohol might exert a hydrolyzing effect upon the un- 
stable ethyl nitrite, we prepared 440 grammes of the spirit by 
diluting the ethyl nitrite with absolute alcghol (U. S. P.). In 
assaying the sample, mercury was used in place of the saturated 
salt solution in the nitrometer, shaking the apparatus after the 
reaction was over, until the solution became colorless. , 

By shaking the nitrometer until all of the liberated iodine has 
combined with the mercury, the nitrous oxide gas seems to be 
disengaged from solution more completely and this allows quicker 
and more accurate readings. 

The volume of gas was reduced to standard temperature and 
pressure of 25° C. and 760 mm. 

After assay, the preparation was cooled and divided equally 
and placed in flint glass bottles with ground glass stoppers, 
and labeled experiments 1 and 2, respectively. 

The bottle labeled experiment 1 was placed in an ice chest 
and kept at a temperature of 9 to 10 degrees C., as were the 
samples in other samples which were subjected to storage in an 
ice chest. 

The product of experiment 2 was placed on a shelf in the 
laboratory in rather bright diffused light, and exposed to a tem- 
perature of from 20 to 30 degrees C. 
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Experiments Numbers 3, 4, 5, 6, 7 and 8 

The material for these experiments was prepared by dissolv- 
ing a portion of the ethyl nitrite in ordinary U. S. P. alcohol 
(containing 93.82 percent. absolute alcohol by volume) assayed 
as before, and divided as follows: 

Experiment 3 was kept in an ice chest at a temperature of 
from 9 to 10 degrees C, in glass stoppered, flint glass bottles. 

Experiment 4 was kept in clear, glass stoppered, flint glass 
bottles, on a shelf in the laboratory by the side of experiment 2. 

Experiment 5 was kept in one-ounce, amber colored bottles, 
stoppered with corks soaked in hot paraffin and the necks 
of the bottles being dipped in paraffin after being filled. The 
bottles were kept in an ice chest. 

Experiment 6 was treated in the same manner as was experi- 
ment 5, except that it was kept on a shelf in the laboratory at a 
temperature of from 20 to 30 degrees C. 

Experiment 7 was treated like experiment 5, except that it 
contained 0.25 gramme powdered potassium bicarbonate in each 
bottle. It was kept in an ice chest. 

Experiment 8 was treated like experiment 7, but was kept on 
a shelf in the laboratory at a temperature of from 20 to 30 
degrees C. 


Experiments Numbers 9, 10, 11 and 12 


Experiment 9. This sample was prepared with 90 percent. 
alcohol and this was kept in a ground glass stoppered bottle in 
the ice chest. 

Experiment 10 was treated like experiment 9, but was kept 
on a shelf in the laboratory in a clear, glass stoppered bottle in 
strongly diffused sunlight, at a temperature of from 20 to 30 
degrees C. 

Experiment 11. This sample was prepared with 80 percent. 
alcohol and was kept in a glass stoppered bottle in the ice chest. 

Experiment 12. This was treated like experiment 11, but was 
kept on a shelf in the laboratory at a temperature of from 20 
to 30 degrees C., in strongly diffused light. 

The following table shows the result of our analyses, and we 
believe it shows that it is possible to make and keep spirit ethyl] 
nitrite of good quality: 


Sample assayed. Mar. 29 Apr.12 Apr. 26 May 10 May 34 June 7 June 2: 
E seswsdssesec, See S580. Bs ta 4-10% 4.02% 4-05 4.01% 
SD -wausewensaus Pa | 4-10 3-98 4-00 3°77 3-6 Paes 
iS avs Nene ook 4-46 4-28 4-22 4-14 4-03 +83 3.61 
Ee eee 4-46 4-21 3-88 3-88 3-69 3-63 3.50 
DB. sak Ke cabenee 4-46 3-96 3-82 3-76 3-67 3-96" 3.91 
Di ssas0oekoess 4-46 4.05 3-93 3-77 3-55 3.89" 3.67 
O Saigeseek as uk 4-46 4-22 4-02 4-03 3.80 @<t2" 4.09 
_ Seen perre yn 4.46 4-24 4.01 3-81 3-65 4-08* 4.02 
O dixeesssenme 4-46 4-15 4-09 4-09 3 3-97 3-81 
MP sscvbedesois 4-46 4-02 2.51 2.27 2.12 1.88 1.37 
RE skwabveeh wes 4-35 4-14 4.07 4-00 3-93 3-79 3-50 
ct sp kbseseenen 4-35 3-95 3-53 3.28 2.90 1.93 1.17 


~ *Original one-ounce bottle. 

The deterioration of spirit ethyl nitrite appears to be due to a 
number of contributing causes, chief among which are (1) hy- 
drolysis of ethyl nitrite by the water contained in the alcohol 
used. (2) This change appears to be accelerated by the acid 
produced during the change. (3) Loss of ethyl nitrite by 
volatilization. (4) Effect of actinic rays of light on the ethyl 
nitrite. 

Therefore, in the author’s opinion, in order to produce the 
best and most efficient preparation it is necessary to use absolute 
alcohol U.S. P. in place of that now in use, to keep the product 

a temperature not greater than 10° C. (50° F.) and to keep 
the product in as small a container as possible, better in the size 
package called for by the trade, and to protect it from the light 
by the use of amber-colored bottles. 


Drilling Holes in Plate Glass 


It is often desirable to be able to drill a neat hole in a piece 
of plate glass and the following method will be found both prac- 
tical and simple. Grind the end of a small triangular file to a 
fine flat point, fit the other end into the ratchet of the ordinary 
brace and use the file for boring the hole in the glass just as a bit 
would be used for boring a hole into wood. See that the plate 
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of glass is placed on a firm level bed to prevent cracking it when 
applying pressure. Moisten the file with a saturated solution of 
camphor in turpentine and supply a liberal amount of this syrupy 
lubricant to the end of the file and around the hole to be drilled. 





PHARMACEUTICAL PROBLEMS 
AND HOW TO SOLVE THEM 


Cc. S. Porter, inspector of drugs of the State of Kentucky, 
read before the Drug Conference at Lexington a most interest- 
ing paper on pharmaceutical problems and how to solve them. 
Mr. Porter asserts that the worst feature of the druggist’s atti- 
tude is his indifference, not to the commercial side, but to the 
professional side, of the calling. Too indifferent to meet and 
solve the pharmaceutical problems that the law has thrust upon 
him he tells his clerk that hereafter nothing will be bought un- 
less it has a guarantee back of it. Such things as tincture of 
iron, tincture of iodine, syrup of squill, spirit of peppermint, 
spirit of camphor, lime water, the aromatic waters and simple 
syrup are purchased from the jobber with his guarantee between 
the retailer and the law. If the druggist cannot risk his skill 
to compound such preparations in the face of the law that de- 
mands they shall be of standard quality how can he expect the 
physician and the intelligent public to trust him to fill prescrip- 
tions that require far more skill? 

The inaccuracies of the druggist in making preparations were 
shown by the following table of results from analysis of prep- 
arations collected by Mr. Porter: 








No. of U5. P: Not U. S. P. 
Samples. Article. Standard. Standard. 
32 RERUN MONEE. Aa biek bac saan saa a 10 22 
7 MIT 665570 cs sak pmenesee 16 51 
29 OR Sree er ee II 18 
15 Mos n'a og wie pie S04 ace 3 12 
19 ee SS ee ee 5 14 
40 eS LE reer 20 20 
33 Pt, MUCOUS CHET - 2.0 .ccccccees 4 29 
50 ASS. Ot, RMANORIA... ... «26.2 .-s00s 4 46 
42 Camphor liniment ................ 15 27 

327 ROE S ch ssbamieecusdasu sees 88 239 


In Connecticut out of 138 samples examined 60 were up to 
the U. S. P. standard, 78 were not. Samples from other states 
would show similar results. The discrepancies in the report from 
Kentucky are of such a character as to indicate that in most cases 
they are unintentional] or accidental. The divergencies from the 
U. S. P. standard indicate a lack of attention to detail and 
accuracy in the preparation of the galenicals. 

A remedy for this inaccuracy may be found in the use of 
the eighth revision of the Pharmacopeeia. In examining 90 drug 
stores it was found that 16%4 percent. were using the eighteenth 
edition of the U. S. Dispensatory and were about ten years be- 
hind with, their formulas. Four were twenty years be- 
hind and two thirty years to the rear. The changes in a num- 
ber of formulas in the last Pharmacopceia have been a source 
of error in many cases. 

The testing of scales, weights and measures has not been as 
yet taken up by the inspectors, but many have been found using 
scales with both the pans and weights much worn and corroded, 
not sensitive probably to less than 20 or 30 grains. In order to 
obtain accurate results the druggist must have delicate balances 
with accurate weights. To lessen the chances of error and 
get the most accurate results in weighing and measuring, metric 
weights and graduates are absolutely necessary. By taking the 
formula for aromatic spirit of ammonia as an example it may 
easily be seen that there is much more opportunity for mistake 
in using the complex avoirdupois weights or the apothecaries’ 
weights and wine measures than in using the metric system. 

For making all tinctures, solutions, etc., only standard brands 
of assayed drugs and chemicals should be used. The importance 
of this is shown by the fact that of seven given samples of 
asafcetida assayed three were found adulterated, one to the ex- 
tent of 67 percent. One sample of oxide of zinc was 91 percent 
adulterant. 

Mr. Porter closed his paper with good advice as to methods 
of compounding and labeling. 
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Methods of Accounting Followed—Daily Cash Sheet Showing Departmental Receipts and 
Expenditures—Monthly Summary in Tabulated Form—Quick and Easy 
Method of Keeping Charge Accounts 
BY JAMES SYMINGTON, Ph.G. 


Bs previous installments of his autobiography Mr. Symington has told of the steps taken in setting 
up business in a city on a cash capital of $3,000, The list of galenicals made up by himself and his 
enterprising and energetic young wife and the floor plan of the store, printed on pages 80 and 81, will 


offer valuable suggestions. 


The present installment is devoted to an explanation of the simple but 


effective methods followed by him in keeping track of his receipts and expenditures, 


(Continued from page 151.) 


EFORE proceeding further with the narrative of my ups 
and downs in our new store I will give a brief summary 
of our methods of bookkeeping, etc. The ledger was described 
in detail in the last instalment of my narrative, and mention was 
made of the daily cash sheet. In this issue both are reproduced. 
The daily cash sheets were 15 by 15 inches, printed on manila 
paper, and provided on the left hand margin with three holes, 
so that at the end of the month, when the monthly sheet was 
made ‘up, we could tie all the sheets of each month together and 
put them away, to be bound when we had the record for the 
year. The monthly sheet was ruled off on paper of the same 
size as the daily sheet, a paper of different color being used. 
For the charge accounts we used the carbon duplicate bills 
provided by the National Cash Register Company with their 
machines, giving the customer the original bill and retaining the 
carbon copy. This duplicate was filed in the folder envelope 
(also supplied by the cash register people), each account having 
a separate envelope. All envelopes were arranged alphabetically 
by the aid of card index guides. On the outside of each en- 
velope was provided space for the customer’s name and ad- 
dress and for remarks, and ruled spaces for charge and credit 
entries, so that we could tell at a glance how any account stood, 
and by referring to the duplicates inside of the envelope could 
not only tell what the charge was for, but also by what clerk it 
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REDUCED FACSIMILE OF DAILY CASH SHEETS. 


The original measured 15 by 15 inches, with a margin of half an inch on 
three sides and an inch in back where there were two perforations for 
filing in a loose leaf binder. 


Index page 217. 


was made, whether delivered to the customer’s house or taken 
along by him. We did not restrict the use of these duplicate 
bills to charged goods only, but also made use of them for tak- 
ing orders for delivery and sending out C. O. D. orders. 

In the case of a charge sale the original, as explained, was 


SEGA 


Month Sune- 





REDUCED FACSIMILE OF MONTHLY CASH SHEET. 


given or sent to the customer with the goods, marked plainly 
across the bill “charged.” In cases of customers not having a 
regular charge account, but who occasionally had things charged, 
the original bill was taken along by the messenger when deliv- 
ering goods, and there was*no mark made on the bill by us 
other than invoicing the goods. If the customer told him to 
“just have it charged,” and if the messenger had been told by 
us that if this request should be made it would be all right, it 
was the messenger’s duty to have the customer note it on the 
bill and sign the notation. This bill was then returned to the 
store and held as a receipt from the customer, and we frequently 
found these receipts very valuable in settling disputes. At the 
beginning of the month, after the statements sent out regularly 
on the Ist had been received, customers would sometimes come 
in and assert that they had paid the messenger at the time of 
such and such a delivery. All we had to do in such cases was 
to produce the receipt signed by the customer; a few appro- 
priately polite words on our part and perhaps a smoke or a glass 
of soda and apologies were freely offered and accepted, and we 
not only had saved the amount under dispute, but I think we 
rather impressed the customer that we had a system which 
protected him as well as us. 

In the case of a C, O. D. order the duplicate slip would 
remain in the cash drawer, after the amount of change given to 
the messenger had been marked on it, and when the collection 
was made the slip was marked paid and put aside until the end 
of the day’s business to be checked against the cash register 
slips. In each case, charge or C. O. D., the corresponding key 
on the cash register would also be pressed in making the record 
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of the transaction, and the ticket saved, so that at the end of 
the day we could tally the register slips against the C. O. D. 
and charge slips, and if there should be a discrepancy it could 
more readily be run down while the day’s transaction were rea- 
sonably fresh in our memory. 

Having the daily cash sheet we had no need for an elaborate 
cash book and an ordinary plain ruled cash book was used, show- 
ing the daily total of cash receipts and cash expenditures. Every- 
thing outside of petty cash was paid by check, even to my own 
salary, and entry made from check book into ledger. 

Another book, which later we found of great value, was an 
address book, into which every name and address that we got 
hold of was entered alphabetically and also any remarks that 
might later on give us some information in reference to the 


person in question. For instance, my wife got acquainted with 
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RACK OF ENVELOPE FURNISHED BY THE NATIONAL 
CASH REGISTER CO. FOR FILING CHARGE SLIPS. 


The envelope opens at the end instead of the side. 
































Mrs. Jones in the butcher store in ihe course of daily meet- 
ings, Mrs. S. incidentally learning Mrs. Jones’ name and ad- 
dress, that her husband was a carpenter, that they had three 
children, a boy the youngest, that she bought a good deal of her 
stuff in the department stores, etc., and she not only made men- 
tal note of this information, but immediately on returning to the 
store made corresponding entries in our address book. These 
little personal records helped us a great deal later on in our 
advertising and also in our daily dealings with customers. 

A summary of my financial position made up the day be- 
fore the opening looked like, this: 


LIABILITIES. ASSETS. 
PN 5a haa chess cae 1,150.00 AVAILABLE, 
Soda apparatus .......... 975-00 Cash in bank and hand. ...$2,940.00 
eS PET Te 300.00 NOT AVAILABLE. 
Patent medicines ........ 420.34 Microscope and other lab- 
Eck buh be ae iia eee, Se oratory supplies, previ- 
Perfume and toilet goods.. 142.60 ously purchased ....... $310.00 
Cigars and cigarettes...... 59.00 Store, fully equipped .... 3,941.09 
Kodak supplies .......... 100.00 ingieltnloeie 
ST Rae 15.00 $7,191.09 
Laboratory supplies ...... 110.50 


Sundries and rubber goods 89.75 





Stationery ...........++.. 26.40 
SE aa dsinstisceeoeee 15.00 
$3,941.09 


I had to pay at once, or within a few days (although it 
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turned out that I did not have to pay the money for the soda 
water apparatus for some time) the following amounts: 





RMD, EE NNIERE oii ics scd esd tes seks sc $500.00 
Soda apparatus, first payment..... 116.25 
Cash cemeter, iret MbyMERt. ... W665 see oe 84552 25.00 
MN. Sab voRMOSsaAe Vee e's ; vais 55.00 

BM Cc o's Firs cn 5 bese toe se eae $696.25 


Deducting this from cash on hand and in bank ($2,940) it 
left me available cash to the amount of $2,243.75. Adding up 
the amounts due to wholesalers, etc., excepting the deferred 
payments on fixtures, soda apparatus and cash register, I found 
the total to be $1,516.09, which, if paid at once, deducting cash 
discounts, would be reduced to $1,485.77. This, if paid, would 
still leave me with a balance of $757.98. This amount I con- 
cluded was enough to keep on hand, and forthwith sent ow: 
checks to every one of my creditors, excepting those named 
above. I determined then and there to discount my bills right 
along, even if I should have to go to the bank to borrow the 
money. Mrs. S. and I had figured up our household expenses 
as close as possible, and we found that by economizing a lit- 
tle we could get along on $60 a month, including rent for a small 
flat. I fixed my salary at $20 a week, which amount I turned 
over to my wife every Saturday night. Of this $2 per week 
came back to me for my personal expenses, while any surplus 
that remained went to the savings bank in Mrs. S.’s name. All 
household expenses, including $50 annually for a small life in- 
surance, were paid by my wife from my salary, while a salary of 
$4 a week which she received for acting as cashier was hers to 
do with as she liked. Accordingly my fixed expenses were as 
follows: 







eile a kes ON Seka d HS AKS se ROR eR kD $55.00 
NN aa ts 5 ode Rta om scl ssw bia! Gadel ecold yim e1ecee ws 87.00 
Mrs. S’s salary Ving hhain es eae ee eee en 17.50 
ee ona cr 35.00 
Cees PE MURWEBENNGS ooo. 5ss cos eset cececees 25.00 
RENEE RUNMNOND ioc 6 io << ¥.4,0\0 avo o's wba owe 25.00 
Soda fountain payments 35-70 
Advertising UMM Gae Feeds hectare Leen uae oes 20.00 
BO OOO ba emess 15.00 
Insurance and incidentals 15.00 
$330.20 


(his looked rather like a big amount of fixed expenses, $11 a 
day, and meant a daily business of not less than $25, so I de- 
termined to go after the business and not let any grass grow 
under my feet. We had a set of envelopes ready addressed 
from the voters’ list and had our first business circular ready 
before the opening. These circulars were mailed just before the 
iast collection of mail on the night of the opening, so that next 
morning every neighbor found a letter in his mail announcing 
the success of the opening of Symington’s Pharmacy. 

The letter will be given in the American Druceoist for No- 
vember. 

, (To be continued.) 


SHOP SHOTS 
By Frank FAarrINcTOoN. 

‘The closer you keep in touch with the manufacturer of staple 
and advertised lines, the more he can help you te move his 
goods. 

Don't wait for customers to ask for the goods you are 
anxious to sell. There is no harm in calling their attention to 
them and finding out whether they want to buy or not. 

With a good list of possible buyers in hand there is always 
something for the dealer to do and no time is too dull to afford 
an opportunity for developing business. 

No matter with whom you are doing business, everything 
is in favor of the written contract as against any kind of ver- 
bal agreement. Get it down in black and white and be sure of 
your ground. 

When you are ordering goods with any special considera- 
tion in the terms, see that the exact terms are incorporated in 
the order and be sure you get and keep a copy of it. 

In selling an article of importance, don’t try to rush the cus- 
tomer off his feet, If you must hurry him, at least don’t let 
him feel hurried. 
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Syrupus Sennz Mannatus.—L. F. asks for the formula of 
this preparation. The following is taken from Professor Old- 
berg’s Unofficial Pharmacopeeia, 1881: 

Fennel, bruised 

Coriander, bruised 

Senna, finely cut 

Manna 

Sugar 

Syrup 

Boiling water to 


Digest the senna, fennel, coriander and manna with 500 Cc. 
oi boiling water for two hours, strain and add enough boiling 
water through the strainer to make the colature measure 500 
Cc, Allow the mixture to settle, decant the clear liquid, add 
the sugar and dissolve by agitation and the aid of a gentle heat. 
Strain, if necessary, and add enough simple syrup to make the 
final product measure one liter. 


hah enough to make 1,000 Cc. 


Pomades.—Ié. L., Mexico City, Mexico. Pomades are 
either hard or soft, according to the requirements of any special 
locality. What are known as pomades in this country are usually 
of the hard variety, sold in the form of sticks, variously colored 
and perfumed and wrapped with wax paper and tinfoil. Their 
consistency is such that they are solid at ordinary temperatures 
but melt at the temperature of the body, thus fitting them for 
use as a dressing for the hair, beard, moustache, etc. The basis 
for most pomades is lard, with the addition of sufficient wax to 
give the mixture a firm consistency. Following are typical for- 
mulas for pomades:, 


HARD POMADE. 
Lard, purified 725 Gm. 
Wax, white Ni Sota Ba 4 Rica de oe: 
Borax 10 Gm 
iS eee k .200 Cc. 


Melt the lard and wax : in i: winiie ‘ei. Dissolve the 
borax in the water, and when the lard and wax are melted and 
thoroughly mixed incorporate this solution by constant agitation, 
stirring the mixture until cold. If desired this mixture before 
Leing allowed to harden may be poured into molds so as to make 
sticks. Any coloring matter or perfume desired siould be adde:l 
before the mixture is allowed to cool. 

__ VEGETABLE POMADE, 
Lard, purified 
ONE WOE on es ss rent swine 
Wax, white 
Borax ee 
Water 300 Gm. 


Melt the lard, coconut oil and wax together; dissolve the 
borax in the water, mix the two liquids together by constant 
stirring while cooling, Incorporate the coloring matter or per- 
fume desired before the mixture becomes cool. This may be 
poured into molds or allowed to cool, and then be cut into pieces 
and rolled into cylindrical shape by hand and wrapped with 
waxed paper and tinfoil. 

Oxidation of Oil of Bitter Almond.—B. A. wishes to 
know the composition of the white crystals which form around 
the cork of a bottle containing oil of bitter almond. Oil of bitter 
almond should contain not less than 85 percent. of benzaldehyde. 
This aldehyde by the action of the air is oxydized into benzoic 
acid, forming the white crystals around the neck of the bottle. 
The reaction is as follows: 

C.H;. COH+0O = C.H,,. COOH: 


Srevihhelirds “be enzoic acid 


In order to avoid this oxidation the U. S. P. VIII wisely 
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specifies that oil of bitter almond should be kept in small, well 
stoppered, amber colored, completely filled bottles, protected from 
light and air. 


Bloodwort.—D. M. has an inquiry for bloodwort and 
wishes to know the ordinary and the botanical name. Bloodwort 
is a synonoym for centaury or European centaury, also called 
bitter herb, the leaves and tops of Erythrea Centaurium. The 
name bloodwort is derived from the blood red color of the flow- 
ers when in bloom. 


Prescription Diff.culty—A. B. submits a prescription con- 
taining camphor and salol in a menstruum chiefly aqueous and 
complains that the camphor and salol, even if first dissolved in 
alcohol, will separate and float on top, so that the dose cannot 
be easily regulated. He wishes to know how this can be pre- 
vented. When camphor and salol are triturated together an 
oily liquid results. This by the addition of the proper quantity 
of acacia can be made into an emulsion which will not separate 
and by means of which the dose of the active ingredients can be 
well regulated. This is one of the many manipulations in the 
compounding of prescriptions with which the pharmacist should 
be acquainted and which can be used to advantage to improve 
the appearance and the therapeutic action of the medicine. 
If pharmacists would demonstrate to the physicians that they 
possess this knowledge the medical profession would have more 
respect for the profession of pharmacy. 


Basic Salts—C. K. S., Hancock, Md., asks if there are 
basic salts mentioned in the Pharmacopceia other than the salts 
of bismuth and requests their enumeration. There are several 
‘asic salts official, as ingredients of official preparations such as 
lead subacetate, official as liquor plumbi subacetatis; ferric sub- 
sulphate, official as liquor ferri Subsulphatis; basic antimony tar- 
trate, official as potassii et antimonii tartras, and others. Other 
basic salts official in the Pharmacopceia of 1890 are subcarbonate 
of lead, plumbi subcarbonas, and subsulphate of mercury, hy- 
drargyri subsulphas flavus. There are a number of basic salts 
used in medicine, such as the basic salts of aluminum, iron. lead, 
mercury and antimony, in addition to bismuth salts. Perhaps the 
definition of a basic salt will enable the querist to locate other 
basic salts for himself. A basic salt, as defined in chemistry, is 
a compound of a basic element with an acid in which the base, 
or metal, is present in excess of the normal combining valency 
of the acid, the excess of the base usually being present as an 
oxide or hydroxide. Basic salts are sometimes called subsalts 
or oxysalts, although the former designation is not altogether 
correct. Thus, mercurous chloride (calomel) is often called sub- 
chloride of mercury, which would not be correct if the present 
definition of basic salts be accepted, but mercury oxysulphate 
would be a proper designation for subsulphate of mercury, this 
salt containing an oxide of mercury in combination with sul- 
phuric ‘acid. The prefix “sub” was used in early chemical nomen- 
clature to distinguish compounds in which the base occurred in 
its lowest valency in contradistinction from the prefix “per,” in 


which the element occurred in its highest valency. Therefore: 


we still have the names subchloride and perchloride of mercury, 
which are now seldom used, the terms mercurous and mercuric 


Index page 219. 
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chloride being employed. Certain metals, antimony, bismuth, 
lead, iron, mercury and tin especially, have a marked tendency 
to form salts with acids in which the metal is combined with 
oxygen, the metal and oxygen apparently forming 2 radicle ca- 
pable of displacing hydrogen in the acid. 

Hetol.—A. D. inquires what “Hetol” is. “Hetol” is the 
trade marked name for sodium cinnamate C,H, or CH CHCOO 
Na, manufactured by Kalle & Co., Biebrich,Germany. Like cin- 
namic acid, heto] has been recommended for the treatment of 
tuberculosis through the production of leucocytosis. Hetol is a 
white powder freely soluble in water and is employed for in- 
travenous injection in I to 5 percent. sterilized aqueous solutions. 
These are supplied by the manufacturers in ampuls. The dose 
is 1 Mm. every third day, gradually increased every second dose 
by half a Mm.,, carefully noting the temperature. The maximum 
intravenous dose is 0.015 to 0.025 Gm. As a test of identity the 
following can be used: When hetol is warmed with a concen- 
trated solution of potassium permanganate, benzaldehyde is 
formed, which is recognized by its bitter almond odor. Hetol 
can be obtained in the United States from Merck & Co., at $1.25 
per ounce. 

Perfumed Face Powders.—E. L., Mexico City, Mexico, 
asks for formulas for perfumed face powders. The basis for 
most face powders is precipitated chalk, reduced to the utmost 
fineness by bolting through silk sieves, to which may be added 
talc, starch or zinc oxide, to give it further smoothness or adhering 
properties. If a flesh tint is desired it may be obtained by the 
addition of a small proportion of carmine, thoroughly triturated 
with a portion of the base and then mixed uniformly with the 
rest of the materials. A brunette tint may be similarly obtained 
by use of a small proportion of burnt sienna or ochre. A word 
of caution should be given against the use of lead or bismuth 
compounds in face powders. Many cases of serious injury have 
resulted from the use of such face powders through the absorp- 
tion of the poisonous metal through the skin. The following 
formulas are given as typical of the so called invisible face pow- 
ders. If made from pure materials they will not cause irritation 
of the skin: 

INVISIBLE FACE POWDER. 
Zinc oxide, in finest powder............4 parts 


Starch, in finest powder ............... 6 parts 
ERNMENT CITE og oo cates ss sew sp awane 24 parts 


Mix the materials by thorough trituration, then sift several 
times through the finest sieve until the product is light and 
smooth. Perfume as directed below. 

HOT WEATHER FACE POWDER. 


Magnesium carbonate ................ 4 parts 
RRR, DOWGRIOE 55:05 ow oss 00 ox bow ok 16 parts 


Mix by trituration and thorough sifting. Perfume as directed 
below: 


; _, ANTISEPTIC FACE POWDER. 
Boric acid, in finest powder............. I part 
ne 1 2 te ce ease 9 parts 


Mix by trituration and thorough sifting. Perfume as directed 
below: 
PERFUME FOR FACE POWDERS. 


Extract of white rose ...... 2... 66.0665. I part 
Mxivect Of JR8MINE .. .......5 0560s ecesus I part 
Extract of orange flowers .............. I part 
RES WP ER os os access cus bows cee YZ part 


Use about half an ounce of this perfume mixture to each 
pound of face powder made. First mix perfume with sufficient 
powder to absorb the liquid, then mix this with the rest by tri- 
turation and sifting. 

ROSE PERFUME. 


CE eee 
Alcohol, refined ........... ir 


Dissolve the oil of rose in the alcohol. Use about 10 to 15 
Cc. of this solution to each 500 Gm. of face powder, according 
to strength of odor desired. 


TROPICAL FLOWERS PERFUME. 


to GS ek tae 

Bee Ben ae eran eae = Ce 
SMSO ION MIEN 5 sce so 8 wok cane lack 5 Ce. 
Extract of jasmine ..................... 120 Ce. 
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Dissolve the oils and extract of musk in the extract of jas- 
mine. Use from 10 to 15 Cc. of perfume to each 500 Gm. of 
face powder, incorporating the perfume as previously directed. 

In making face powder the secret of success lies in reducing 
the ingredients to the finest possible subdivision, and the best 
way to accomplish this is by repeatedly passing the powder 
through a fine sieve, what is known as bolting cloth being the 
best material to use as a sifter. Not only does this sifting make 
the powder soft and smooth, but it also increases the bulk of 
the material used, thus a pound of unsifted powder that would 
fill only sixteen 1-ounce cans will, after sifting through bolting 
cloth, be so increased in fineness and bulk that the same weight 
will fill probably twenty to twenty-two cans. Perfumes and col- 
oring ingredients are also best incorporated by sifting, the per- 
fume or color being first mixed by trituration with a small quan- 
tity of the base and then mixed with the rest of it by repeated 
sifting. If this method is followed there will be no trouble 
because of the presence of tiny particles of coloring matter in 
the face powder. 


Oxygen Tooth Powder.—W. F. H. wishes a formula for 
an oxygen tooth powder that will be effective in liberating oxy- 
gen in the mouth and that can be offered for sale without con- 
flicting with the patent rights of others. The right to use per- 
oxides of certain elements in a tooth powder is claimed by one 
firm of manufacturing chemists, but the following formula based 
on that of the British Codex will not only yield a satisfactory 
preparation but will also be freely salable: 


OXYGEN TOOTH POWDER. 


Magnesium peroxide ................. Io parts 
Castile soap, powdered ............... 5 parts 
Precipitated chalk .................005 85 parts 
ns heen t of each sufficient 


Flavoring..... See 

The proportion of saccharin to be used depends upon whether 

a sweet tasting powder is desired or not; if it is desired to add 

a sweet taste to the powder to make it more agreeable saccharin 

is used in the proportion one to five grains of saccharine to each 

pound of tooth powder. An excellent flavoring for tooth powder 
is the following: 

FLAVORING FOR TOOTH POWDER. 


Giliot Sesh wera ........ 6... 60555-2285 Ce. 
CG en es. | a re rrr 5.0 Cc. 
BREN. 5 canis claw os beeen seksewics sind ARO eres 
PO te FREE oes we ene eae cmces 25° 'Ge. 


This is a distinctive flavoring unlike those commonly used, 
only a small quantity is required to impart a pleasant taste to a 
tooth powder and it has the advantage of not being reminiscent 
of chewing gum. About Io to 15 Cc. is sufficient for 500 Gm. 
of tooth powder. The proper strength of the flavoring for any 
tooth powder depends upon the tastes of the customers served. 
As a rule, one should employ barely enough flavoring agent to 
mask the soapy taste of dentifrices and leave a pleasant taste in 
the mouth after using. 


U. S. P.—Philadelphia, The American Druccist printed 
the lists as furnished by the chairman of the revision committee. 
That one or two errors may happen in the typesetting and proof- 
reading of such a long string of names is, we hope, excusable 
As pointed out in another place, “Aqua Hamamelidis” (not 
“Hamelidis”) should be added to the list of retentions. On page 
XLV in the preface to United States Pharmacopeeia VIII the 
statement is given that 958 articles are continued in the text of 
the Pharmacopeeia. According to the published lists there are 
764 articles to be retained, 154 to be deleted and 38 still under 
consideration. This is a total of 956 articles. Apparently there 
would be two articles (958-956) still to be accounted for be- 
cause four titles have been condensed into two—namely, “Petro- 
latum Molle” and “Spissum” have been changed to “Petrolatum.” 
and “Aloe Barbadensis and Socrotina” have been replaced by 
Aloe in United States Pharmacopceia VIII. We thank our sub- 
scriber for calling attention to this and we are glad that pharma- 
cists all over the United States are taking more interest in the 
United States Pharmacopceia, and National Formulary as well, 
which undoubtedly will have a beneficial influence. 
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Solution of Sodium Arsenate.—B. C. D., Florida has had 
a dispute with a local physician as to what should be dispensed 
when the prescription calls for “liquor sodii arsenatis,” he claim- 
ing that there is a preparation official in the United States Phar- 
macopceia by this name, while the physician claims that “Pear- 
son’s” solution of sodium arsenate should be supplied. To fur- 
ther complicate matters, the physician showed B. C. D. a copy 
of the National Formulary in which was mentioned “liquor sodii 
arsenatis, Pearson.” B. C. D. is correct in his standpoint that 
the pharmacist should dispense the official preparation on the 
prescription quoted, as it is specified by its pharmacopceial title, 
and this is the sole guide for the pharmacist. The question 
brings up an interesting point. Many physicians are more fa- 
miliar with the National Formulary than they are with the 
Pharmacopeeia because of the activity of the National Formu- 
lary propaganda, and finding a certain desired preparation in the 
National Formulary they call for it by prescription without affix- 
ing the letters N. F., thinking that the pharmacist will under- 
stand, or, in extreme cases believing that the article prescribed 
is official and known to every pharmacist. Here is an excellent 
example of the confusion that is likely to be caused. by lack of 
definite specification: Liquor sodii arsenatis of the Pharmaco- 
pceia contains one part of sodium arsenate in one hundred parts 
of solution; liquor sodii arsenatis, Pearson, of the National 
Formulary, contains one part of sodium arsenate in one thou- 
sand parts of solution—the official preparation is therefore ten 
times stronger than that mentioned in the Formulary. In such 
cases the only thing for the pharmacist to do is to calculate the 
dose of the madicament as prescribed; if it is in excess of safety 
communicate with the prescriber and ascertain what preparation 
he had in mind. If it is impossible to reach the physician at the 
time, give some excuse to the customer for delaying the prepa- 
ration until the accuracy of the prescription can be verified. 


Sweet Oil.—L. E. L. writes: “For the benefit of myself 
and several other New Jersey druggists kindly let us know 
through your Query column what the official table of sweet oil 
is and whether it is permissible to dispense cottonseed oil for 
same.” 

The term sweet oil can be applied descriptively to any oil, 
fatty as well as essential, quite especially as to its taste and odor, 
in order to distinguish it from an oil which is rancid, acid or 
terebinthinate. However, the term “sweet oil” has been used 
as a popular as well as a trade name for olive oil. This is es- 
pecially true in pharmacy, and when customers ask for sweet oil 
they expect to get olive oil, particularly at the drug store. But 
we believe that a great many sins have been committed in this re- 
spect, not so much among the pharmacists as among the oil 
dealers and grocers, who have been selling a good quality of 
cottonseed oil under the names of sweet oil and salad oil. While 
we would prefer a good cottonseed oil to a poor or rancid olive 
oil, we believe that the sale of cottonseed oil under the title 
sweet oil would be misbranding. Trade customs of selling an 
inferior article under the label of the better article are to be 
abolished under the food and drugs act, as the label should tell 
the truth. 

The dispensatories and other standard works also state that 
the term sweet oi] means olive oil. In order to have an official 
opinion on this important subject we put up this question to the 
Board of Food and Drug Inspectors of the United States De- 
partment of Agriculture and received the following answer: 
“Olive oil is the only oil which can properly be labeled as 
sweet oil.” 


Tinct. Ipecac. Co—D. P. wants to know the meaning of 
the above abbreviation. Tinctura Ipecacuanha Composita is 
evidently a synonym for the tincture of ipecac and opium of the 
United States Pharmacopeeia, representing 10 percent. each of 
ipecac and opium. This preparation is also called liquid Dover's 
powder, as it is of the same strength as the powder. - 
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Waterproofing Cork Stoppers.—C. L. S., New Jersey, wishes 
a simple and cheap method of waterproofing cork stoppers that 
will prevent them from being affected by liquids like toilet am- 
menia, etc. This is a timely question, as the scarcity of cork 
bark in the countries supplying this material and the increasing 
output of articles requiring the use of cork has both lowered the 
quality of cork stoppers and increased their price. The surest 
and most effective way to waterproof cork stoppers—that is, to 
make them impervious to° liquids—is to boil them in melted 
paraffin; this treatment will also render them acid proof and re- 
sistant to the effects of alkalies, especially ammonia. While dip- 
ping corks into melted paraffin affords some protection by coat- 
ing the outside with the paraffin this is not sufficient to thor- 
oughly protect them. Corks, as can be seen by cursory examina- 
tion, are porous and contain many little openings and passages, 
and unless these are also filled with the paraffin the liquid in the 
container will be taken up into the interior of the cork stopper 
by capillary attraction and affect it from the inside. The corks 
to be waterproofed should be placed in a capacious vessel with 
enough melted paraffin to completely cover the lot, and a gentle 
heat applied long enough to drive out all the air aad moisture 
in the open spaces of the corks and allow thorough penetration 
of the liquid paraffin. When no more air bubbles seem to be 
given off and a cork taken out of the vessel exudes paraffin 
from the pores when pressed the operation is completed, The 
corks are then spread out on paper to cool, the excess of paraffin 
being removed by wiping with cloth or paper while they are 
still warm. If the treatment be properly carried out the cork 
stoppers will remain soft and pliant and will resist the action of 
acids, alkalies, etc. The most important part of the process is 
the temperature of the paraffin; if this is allowed to become too 
hot the corks will be made brittle, just as fried foods are made 
crisp by immersion in hot fat. The proper heat is just enough 
to keep the paraffin freely liquid and to insure expulsion of all 
air and moisture from the pores of the corks. A tin plate or 
lid with a weight on it should be placed on top of the corks 
to keep them immersed in the melted paraffin during the opera- 
tion. 


Correspondence Schools Teaching Pharmacy.—F. J. G., 
Bedford, Ind., asks for addresses of reliable schools of phar- 
macy who conduct instruction by mail. He states that he has 
had practical experience in the drug store for four years and 
wishes to take the examination of his state board to qualify as 
a registered pharmacist, but is unable to afford the expense of 
residence in a city where he can regularly attend a college of 
pharmacy. Of course no instruétion by correspondence can equa} 
in efficiency actual laboratory work and personal instruction in 
the class room, but an ambitious student can derive great benefit 
from systematized study of the courses in pharmacy conducted 
by a good correspondence school. The main point in all study, 
whether in class room or by correspondencé, is systematic mas- 
tering of the theory and facts of each branch, and while some 
persons can study and master a science unaided except by text 
books, most of us need a guiding hand to help over the hard 
places and to point out the right way of study. Correspondence 
schools fill a need of the present day and have enabled many 
ambitious young men to educate: themselves and better their 
earning power, but their instruction should not be looked upon 
solely as a ‘means to pass an examination; master the science and 
all examinations will be easy. The following named institu- 
tions are reliable and their terms for instruction are reasonable: 
The Ohio Institute of Pharmacy, Columbus, O.; the National 
Institute of Pharmacy, 358 Dearborn street, Chicago, IIl.; the 
International Correspondence Schools, Scranton, Pa. The 
Young Men’s Christian Association also conducts classes in many 
branches by correspondence; address the secretary of the branch 
nearest to one’s home town. A valuable elementary treatise on 
pharmacy of assistance to students preparing for examinations is 
“Practical Pharmacy,” by B. L. Maltbie, Newark, N. J. 
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Dimethylamidoantipyrine.—B. A. has a prescription in 
which this is one of the ingredients and would like to know what 
it is. Di-methyl-amido-antipyrine, as the name indicates, is an 
antipyrine compound and is the chemical word for the patented 
and trade marked “Pyramidon.” It is manufactured by the 
Farbwerke vorm. Meister Lucius & Bruening, Hoechst on the 
Main, and marketed in the United States by Victor Koechl & 
Co. at $2.15 per ounce. Although this name seems rather long 
it is not near as long as the official title in the new German Phar- 
macopeeia, namely: “Pyrazolonum dimethylaminophenyldimethyli- 
cum.” But this name is evidently too lengthy even for the scien- 
tific German pharmacists and physicians because the Arzneibuch 
also gives Pyramidon as an official title. In connection with this 
we might call the attention of our subscriber to the Handy Guide 
No. 6 New Remedies published by the American DrvccIstT. 
This compendium of sixty-one pages contains an alphabetically 
arranged list of the new remedies together with their physical 
appearance, therapeutic use, form of container, market price and 
source of supply. This brochure also contains a three page list 
of the scientific synonyms of the new remedies and the title di- 
methylamidoantipyrine is in this list. Every pharmacist should 
have a copy of this booklet at his prescription counter, which will 
be sent by the American Druggist Publishing Company on re- 
ceipt of five cents in stamps. 

Formaldehyde in Milk.—A. J. B., Philadelphia, Pa., asks 
for simple tests for detecting formaldehyde in milk. Perhaps the 
so called Rimini test is as reliable as any and is easy of applica- 
tion. This test calls for three solutions: (A) 0.5 percent. solu- 
tion of phenylhydrazine chloride; (B) 1.5 percent. solution of 
sodium nitroprusside; (C) 30 percent. solution of sodium hy- 
droxide. To 15 Cc. of the suspected mili add 10 drops of solu- 
tion A, mix, add 3 drops of B and mix; now add slowly a few 
drops of solution C; if formaldehyde be present a blue color is 
instantly produced, which on standing gradually changes to red. 
Tf 5 Cc. of the milk and 5 Cc. of solution A be mixed together 
and then a few drops of ferric chloride solution be added, the 
addition of 2 Cc. of concentrated hydrochloric acid will produce 
a red color, changing later to an orange yellow. Hehner’s test, 
which requires fewer chemicals, is made as follows: To 15 Ce. 
of concentrated sulphuric acid, in a test tube, add two or three 
drops of ferric chloride solution and mix well; now carefully 
pour a small quantity of the suspected milk upon this liquid, tak- 
ig care not to mix them, but to form separate layers. If for- 
maldehyde be present in the milk a violet zone at the point of 
contact will be formed. In applying these tests to cream it 
should be diluted with water to about the specific gravity of 
milk. With sour milk in the first test mentioned the blue co'or 
icrmed by presence of formaldehyde is replaced by a greenish 
biue or green tint. It must be remembered that other aldehydes 
give the same reactions as formaldehyde, but the latter is the 
only aldehyde likely to be used as a milk preservative. 

Veterinary Colleges—C. H. D., Sumter. S. C., requests 
information as to addresses of veterinary colleges, which, while 
rather out of the line of pharmacy, we cheerfully furnish him 
and others who may be interested. The University of Pennsyl- 
vania, Philadelphia, Pa.; Harvard University, Boston, Mass.; Johns 
Hopkins University, Baltimore, Md., and the University of Chi- 
cago, Chicago, Ill, all have veterinary departments and furnish 
complete instruction in this science. There are a number of smaller 
institutions that have a veterinary department, the addresses of 
which can be obtained by request from the Bureau of Animal 
Industry, Department of Agriculture, Washington, D. C. The 
preparation of veterinary remedies is a field that has been sadly 
neglected by pharmacists and has been permitted to drift into 
the hands of manufacturers, some of whom have little scientific 
qualification for the work. For druggists in small towns there 
is no more profitable line, if care be taken to secure good for- 
mulas and a little push and energy be used in acquainting owners 
of live stock of the fact that the druggist of their town is pre- 
pared to furnish them with stock remedies and to compound spe- 
cial recipes. 
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Liquid Soap.—E. L. wishes formulas for preparing a liquid 
toilet soap by solution, not saponification, that will yield a very 
clear product. The difficulty of preparing clear, transparent so- 
lutions from ordinary soaps is that they contain more or less 
unsaponified fatty matter, and this will be partially emulsified 
and give the solution a cloudy appearance. Many commercial 
soaps also contain insoluble matter of mineral origin, so that 
really the most satisfactory method is to prepare a concentrated 
liquid soap by complete saponification of a vegetable fat and then 
dissolve this in the desired liquid vehicle. A formula for such 
a soap is printed below. Much can be accomplished, however, by 
filtration of the solution of soap through animal charcoal or ful- 
lers’ earth to produce a transparent liquid. Two typical formu- 
las are given for producing a liquid soap by solution, the first 
being intended for general cleansing purposes, the second for a 
toilet soap to be used in place of ordinary soaps: 


LIQUID TOILET SOAP. 


Green soap (sapo mollis) ............. 150 parts 
OL eer aes ie Peer ct 75 parts 
PRER eaoyc ptio his ee Seana ase 75 parts 
DRPEED glots oe wenn tthe aie 2 parts 
2.5 erm rene Go 
J. 7 0 [Ie a iet aey pein, Commer oy I part 


Melt the soap with the water; dissolve the menthol, thymol 
and eucalyptol in the alcohol and mix the two solutions Let 
stand a few hours and clarify by filtration. If a stronger per- 
fume or odor is desired the proportion of antiseptic materials 
may be increased. 


LIQUID TOILET SOAP, 


Neutral white potash soap ............ 40 parts 
IGNORE Ps ciclo inc Gieeiee ea beens oe ete IO parts 
PONY ogi sok ie ris a oe RE oe 20 parts 
LS a Ae So ee eee 20 parts 
Oil of muguet (synthetic lilac) ...... I part 


Dissolve the oil of muguet in the alcohol, add the water and 
glycerin and dissolve the soap in this. A good grade of castile 
soap may be substituted for neutral potash soap, but the pro- 
portions of soap and liquid must be varied to secure the desired 
fluidity of the product. 

The following formula is one suggested by M. I. Wilbert 
some years ago, with a slight modification by P. Henry Utech, 
Numerous experiments were carried out with the ordinary fixed 
oils, such as linseed, sesame, malaga olive oil and mixtures of 
these with cottonseed oil, but all were found to be objection- 
able for some reason or other. 


SOGMAT TYACOKIME 65.05 6nce see neces 80 Gm. 
PUAOSSMI HVGTORINE .... <5 0.0.00850000 80 Gm. 
LEEINROUPTON: oo soscwae ces secu seen 1,000 Cc. 
PNG ic ceria awe eeuaee nu kiss Ca scien mee Oe: 
PUG 165k dhecancasseasiie st asenengas 2,500 Cc. 


Dissolve the hydroxides in 500 Cc. of water. After solu- 
tion has been effected, add the alcohol, and, finally, the cotton- 
seed oil, in several portions, and shake thoroughly. Allow to 
stand for several hours, shaking the mixture occasionally, un- 
til thoroughly saponified. Finally add water sufficient to make 
2500 Cc. 

To the soap liquid thus prepared add: 


SAMMEOMIN CCAIR osi6s 2 sis nies sie sais 30 Gm. 

SONI cera 255 Vase as aekagawe var 12 Acc. 

“Evergreen A” sufficient to produce a grass- 
green color. 


This soap can be made at a cost of about 75 cents a gal- 
lon. Mr. Utech dispenses it in 4 ounce bottles at 25 cents. The 
trade packages of similar products seldom contain more, and 
retail at 50 cents—a good talking point. By putting a little 
personal push back of this product it can be made into a very 
profitable specialty. 

Tinctura Camphorze Composita.—C. S. D. has a Canadian 
prescription, in which one of the ingredients is “Tinctura Cam- 
phore Compositag’ He inquires as to its composition. 

Being a Canadian prescription it is to be expected that prepa- 
rations of the British Pharmacopeeia are used, and British nomen- 
clature will also be followed. Tinctura camphore composita is 
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the official title in the British Pharmacopeeia for our tinctura 
opii camphorata or paregoric. The ingredients and strength of 
the two preparations are practically the same. The B. P. title 
has undoubtedly been coined so as to avoid the use of the word 
opium, which action would be deemed misbranding by our pure 
food and drugs act. 

Strange to say, the official title for paregoric differs greatly 
in the various Pharmacopceias. Besides the two titles already 
mentioned, the French Codex calls it elixir parégorique, The 
pharmacopeeias of Teutonic countries, as Germany, Austria, 
Switzerland, etc., call it tintura opii benzoica. According to the 
international agreement of the Brussels Protocol, the paregoric 
of the new pharmacopeeias in all countries is to be of the same 
strength, representing 0.5 per cent. of powdered opium, which 
should contain Io percent. anhydrous morphine. The sooner uni- 
formity of medicinal products is achieved all over the civilized 
world the better it will be for the profession of pharmacy and 
medicine, as well as for the general public. 


Formulas for Tooth Paste—H. A. R., Shippensburg. Pa., 
requests formulas for tooth pastes, saying that formulas hith- 
erto tried have proven unsatisfactory. We would suggest that 
the manipulation of the materials when making a tooth paste 
has much to do with its successful outcome, although much de- 
pends upon the quality of the materials used as well as upon 
the formula. It is always surprising to the amateur paste- 
maker how small a quantity of liquid will make a soft paste of 
an apparently excessive amount of dry material; the more the 
mass is worked together the softer it becomes, and many of the 
failures to make a product that will keep satisfactorily are due 
to the use of too much liquid. As glycerin is one of the im- 
portant constituents of most tooth pastes and as this absorbs 
moisture from the atmosphere, in damp weather especially, a 
paste that appears firm and smooth when first made wil! soon 
become soft and sticky if too much glycerin is used, so it is 
better to use a trifle too little than too much in damp climates. 
In a general way the secret of making a soft, smooth tooth 
paste that will not harden or cake lies in the thorough incor- 
poration together of its ingredients, and for making it in large 
quantities there is nothing better for the druggist to use than a 
sausage grinder. Firsts mix the dry ingredients together thor- 
oughly, then add the liquid portion little by little, working up 
the mass each time, and when all of the liquid is worked inte 
the mass by trituration run it through the sausage grinder sev- 
eral times or until a smooth paste results. Another useful 
suggestion is that the freshly made paste be allowed to stand 
for several hours before it is used, then worked over again 
either in a mortar or in a sausage grinder, as suggested; this 
will permit adding a little more dry material if too soft or a lit- 
tle liquid if too dry. It is always best to let tooth paste stand 
a while before putting it into containers, and the more it is 
worked the better it will be. 

As a basis for experimentation we give, first, a general for- 
mula for making tooth paste which can be varied to suit indi- 
vidual requirements. It must be remembered that the physical 
condition of the chalk and powdered soap used has a great 
deal to do with the success of the product; the finer they are 
powdered the better will be the tooth paste. Finely powdered 
materials will require less liquid than coarsely powdered to 
make a soft paste, but the former require more thorough tritu- 
ration. Coarsely powdered materials should never be used, as 
they not only make the paste gritty, but are likely to become 
either too soft or too hard on keeping, because the liquid ex- 
cipient cennot be thoroughly worked into the mass and too 
much or too little is likely to be used. 


GENERAL FoRMULA FoR TootH Paste. 


PPECIMItALCG MCHAI fiu.04 « asta oviarg n.ccis 8 ounces 
Castile soap, powdered ................1 ounce 
NERA: (ood rah, onsale poe Se ee 9 drams 
NRO Weck Ee Oeil ies caine eh ale ok 1o drams 


Saccharin or sugar may be used as a sweetening agent; the 
former in the proportion of about four to eight grains to the 
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pound of finished tooth paste, the latter in about two to four 
drams to the pound. Any desired flavoring or antiseptic ma- 
terial may be incorporated into the paste. The dry solids are 
first well mixed, then the flavoring oils and sweetening agent 
added, and enough of the liquid excipient is used to make a 
paste of the desired consistency. It is well to bear in mind 
that some powdered soaps will absorb considerable water, and 
that while at first making an apparently soft paste preparations 
containing soap will become stiff and lumpy on standing. If 
saccharin is used it should be dissolved in a small quantity of a 
solution of sodium bicarbonate and this added to the dry solids. 

Here is a formula for an antiseptic tooth paste that has been 
popular as a seller and that keeps well: 


Antiseptic TootH Paste. 


Pveeipitated Chane. 425. 5.0scndae cee 16 ounces 
Castile soap, powdered .............. 2 ounces 
SHCCHAPIN ese eisecss RP ie Ne Nat 6 grains 
Oil of cinnamon nies none c Le es 
ODE GU e CIOMES iaaic cs <eoe van none os .. 15 minims 
Oil of peppermint ....... ..15 minims 
Oil of wintergreen ......15 minims 
Menthol pavirs8: Ga ic oatianace alk eps airal oe 
MINION iss ca heals, diene seta eee eee 5 grains 


Glycerin, water, each sufficient to make a paste. 


The solids are first thoroughly mixed, then the flavoring oils 
and the saccharin are added (this last dissolved in a_ small 
quantity of a solution of sodium bicarbonate). Work the mass 
into the proper consistency by the addition of a mixture of 
equal parts of water and glycerin (about two ounces each of 
water and glycerin will be required), always keeping in mind 
the fact that the more the mass is worked the less liquid will 


*be needed to make a paste of proper consistency and keeping 


qualities. 

As peroxide preparations have been quite popular lately, per- 
haps a formula for a peroxide tooth paste may be of interest. 
While the actual value of so called “peroxide” toilet prepara- 
tions is open to question, the fact that they are widely adver- 
tised has created a demand for them, and there is always a 
profit in supplying a new demand. The right to use calcium 
peroxide and the perborates and percarbonates of the alkaline 
earths in dental preparations is claimed by one manufacturer 
under a patent issued several years ago, but «in oxygen yielding 
tooth paste may be made from this, or similar formulas, with- 
out infringing on anybody’s patent rights: 


Peroxipe TootH PASTE. 
Magnesium peroxide .................1 ounce 
Precipstated chalk 2...2...- ae ..6 ounces 
Castile soap, powdered ................6 drams 
Excipient, flavoring materials, etc., to suit taste. 

Mix the dry solids thoroughly, add the flavoring and sweet- 
ening materials, and work into a paste with a mixture of equal 
parts of water and glycerin as an excipient. It has been sug- 
gested that a solution of hydrogen perdxide be used in place 
of water in this and similar preparations, but the instability of 
hydrogen peroxide solutions makes it pretty certain that there 
will not be much active oxygen available in such preparations 
after they have been kept awhile. 


The New Miles Contract Plan—“Oakmont” addressed a 
letter to the AMERICAN Drucatst, in which he writes as follows: 
“Have you examined the new Miles contract? In my own opin- 
ion it would not hold good, as one clause states that goods may 
be paid for in advance, but the goods are to remain the property 
of the Miles Medical Company until sold. Would it not be ille- 
gal for the seller to lay claim on goods which have been deliv- 
ered and paid for?” 

The paragraphs in question read as follows in the new Dr. 
Miles local agency contract: 

“Such preparations may be supplied, either directly by The 
Medical Company, or through its distributing agents, upon con- 
signment, for sale for account of The Medical Company at retail] 
only to consumers, and the title thereto, and the ownership there- 
of shall remain in said Medical Company until the same are 
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sold; and the said local agent shal] not sell or transfer such 
preparations to wholesale dealers or other retail dealers. The 
title of the proceeds shall also vest in and belong to The Medi- 
cal Company until] accounted for to said company. 

“Advance payments, however, are at the option of the local 
agent, and shall in no manner affect the title of such prepara- 
tions, which shall remain in The Medical Company until actually 
sold to a consumer as hereinbefore required.” 

The new Miles plan is a vountary contract between the retail 
druggist and the Dr. Miles Medical Company. The former to 
act as agent under certain conditions and agreements. The ac- 
ceptance and signing of this contract is not compulsory, as the 
slip accompanying the contract plainly states: “We do not solicit 
your acceptance of this agency, but as distributing agents of the 
Miles Company offer it to you purely as a convenience and to 
avoid delay and loss of business.” 

Under the terms of agreement the retail agent may advance 
the amount of an invoice within a given period, but it is mutu- 
ally agreed that this payment shall not affect the title of the 
goods. Furthermore, this advance is also optional. If it were 
compulsory then in our opinion the title would pass. The retail 
agent also earns an additional commission by naking this volun- 
tary advance payment. 

The contract also provides that in case of termination of the 
agency any of these advances shall be refunded if goods covered 
by them are returned. The Dr. Miles Medical Company had 
able lawyers examine the entire contract and their opinion is 
that the company can retain title to the goods in this manner 
until the sale is made by the retail agent to the consumer. Under 
the recent Supreme Court decision this retention of title is an 
absolute necessity as a restriction on the goods after they leave 
the wholesale distributing agent. It should be borne in mind 
that this agreement is a mutual contract between the manufac- 
turer and the retailer and will, we believe, undoubtedly hold 
good in court. This new Miles contract may prove to be the 
ideal price protection plan, at least let us hope so, and we will 
await with interest the results of its application. 


Injection Brou.—J. L., New York, inquires if the compo- 
sition of the French patent medicine Injection Brou has been 
published. While its composition is kept secret, it has been 
analyzed repeatedly and the following formula taken from a 
French publication is said to produce a similar preparation: 


PAE IE oS sass rsiacsaeea nee 0.5 Gm. 
IU UNUEE == cc ccsaakcsvastesces EGR: 
Distilled water 5 0 Sie ee cn sale nde 
UL oc eee ee ee eet 2.0 Gm. 
Tinct. opium crocat. .... io Moen. 


Williams’s Eye Water.—D. G. has a call for Williams’s 
eye water or lotion, which the customer has been buying in bulk. 
Williams’s eye water, which we believe was originated in New 
England, is said to be simply a solution of 10 grains of borax 
in I ounce of eye water. 

Crotalotoxine.—In view of the recent resort to the use 
of the venom of the rattlesnake as a therapeutic agent in epi- 
lepsy (Spangler, New York Medical Journal, September 9, 1911), 
the studies of Faust upon the chemistry of this and similar ven- 
oms is of interest (Minch. med. Wochenschr., 1911, 698, through 
Pharm. Zentralh., 1911, No. 29). Faust has isolated from the 
poison of the North American rattlesnake (Crotalus adamenteus) 
an active principle which he calls crotalotoxine. This is a stable 
albumin-free body which has all the pharmacological and toxi- 
cological characteristics of the venom itself. It is a neurotoxine, 
cytotoxine, cytolysine, hemorrhagine, and hemolysine. It be- 
longs to the same group as the ophiotoxine, from cobra poison, 
and bufotaline, from frogs. These three physiological products 
of the metabolism of closely related animals seem to have a 
common mother substance, and vary in their chemical constitu- 
tion, so far as oxygen and hydrogen are concerned, in the same 
proportion as the carbon varies. 

Nascent Sodium Salicylate.—In a recent article on the 
treatment of rheumatism (Jour. of the A. M. A., September 9, 
1911) Dr. Lambert recommends the use of a tablet which fur- 
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nishes sodium salicylate in the nascent condition. The tablets 
are prepared as follows: Oleum betule, the true oil of sweet 
birch, is taken and saponified either by superheated steam or 
caustic alkali, the resulting methyl alcohol driven off by heat, and 
the resulting salicylate decomposed by sulphuric acid and washed 
until free from sulphates. The salicylic acid is then purified by 
recrystallization. This salicylic acid is mixed with an excess of 
sodium bicarbonate, and with a sugar binder is made into tab- 
lets, so that on solution each tablet will yield five grains of so- 
dium salicylate. The tablet is easily soluble in water, yields a free 
supply of carbon dioxide gas, and thus forms a very pleasant acid 
beverage. The author states that the irritating and toxic symp- 
toms of the salicylates are reduced to a minimum in this prepa- 
ration. 

Detection of Benzoic Acid in Foodstuffs.—A new method 
of detecting small amounts of benzoic acid is proposed by G. 
Denigés (Bull. Soc. Pharm. de Bord, June, 1911). To 4 Cc. of 
the suspected solution placed in a test tube add 0.2 Cc. of 20 per- 
cent. acetic acid, 0.2 Cc. dilute solution of ferric chloride, and 0.2 
Cc. of solution of hydrogen peroxide diluted with an equal vol- 
ume of water. Heat the mixture for ten or fifteen seconds, and 
if benzoic acid be present a violent coloration will be obtained, 
even when the sample contains only 0.005 percent. of benzoic acid. 
In applying this test to foods in which the presence of benzoate 
of soda is suspected, a small portion of the sample should be 
acidulated with diluted sulphuric acid and distilled in a current 
of steam. The test may then be applied to the distillate, but a 
surer method is to extract the acidified distillate with ether (to 
extract benzoic acid) and to apply the test to the ethereal ex- 
tract. 

New Reaction for Strychnine.—The following new reac- 
tion for the detection of strychnine in minute quantities is pro- 
posed by Malaquin: Heat 1 Cc. of the solution suspected to 
contain strychnine with 1 Cc. of hydrochloric acid and 1 Gm. of 
pure zinc at a moderate temperature for a few minutes, and 
then heat to the boiling point and let cool. After cooling the 
liquid is carefully poured on to a few cubic centimetres of strong 
sulphuric acid in a test tube, taking care not to mix the liquids. 
At the junction of the two liquids a rose-red zone will appear if 
strychnine is present in the liquid tested, the color gradually 
spreading to the whole upper layer. Neither boiling nor addi- 
tion of sodium sulphite discharges the color, but ammonia water 
and sodium bisulphite completely destroy it. The reaction takes 
place with as little as 1 part of strychnine in 100,000 parts of 
liquid. 

New Adulteration of Scammony Resin.—A new and novel 
adulteration of scammony resin has been reported by P. Guiges 
(Bull. Se. Pharmacol., June, 1911), which is none other than 
powdered s¢dammony itself. A sample submitted for examina- 
tion gave all the reactions for scammony, and adulterants were 
excluded until an examination of the solubility, in alcohol, ether 
and water, the specific gravity and ash gave reason to suspect 
that the article was not a pure product. The residue insoluble 
in alcohol and ether was found to be finely powdered scammony 
root, and was identified by microscopical examination. This 
form of adulteration has also been reported, from other sources, 
as having been practised in the case of both resin of jalap and 
resin of podophyllum, and the analyst should pay special atten- 
tion to the solubility tests and established constants in examin- 
ing samples of these drugs. 

Susceptibility of Infants to Opium.—A note by G. Dobeli 
(Nouv. Rem., 1911, 28, 319) on the marked susceptibility of 
nursing infants to morphine and opium preparations, should be 
of interest to pharmacists, who are often questioned as to the 
effect of soothing syrups, etc, upon infants. His researches 
proved that nursing infants were twice as susceptible to the poi- 
sonous effects of opium and its alkaloids as older infants who 
had been weaned, and the same fact was noted in tests upon ani- 
mals before and after weaning. Children fed on other foods 
than milk reacted as to toxic effect, calculated in proportion to 
hody weight, about the same as adults. This important iact 
should be borne in mind by physicians in prescribing narcotics 
for nursing infants. 
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ELI LILLY & COMPANY 


INDIANAPOLIS. IND. i 


IN CONSTANT DEMAND 





ON FALL AND WINTER PRESCRIPTIONS 





Coco-QuininE—Each average teaspoonful contains two grains true unchanged 
Quinine Sulphate crystals suspended in a chocolate flavored syrup which 
masks the taste. “So palatable a child will take it and lick the spoon.” 


Coco-IRON, QUININE AND STRYCHNINE—Contains more Quinine than the elixir 
yet is bitterless and so palatable that the smallest child will take it as readily 
as an adult; a new and better way to administer an old standard combination. 


Coco-EmMuLsion—Contains 50 per cent. finest Norwegian Cod Liver Oil—same 
strength as the official emulsion; free from benzoates and salicylates; pleas- 
antly flavored with chocolate and aromatics. Patients who cannot tolerate 
ordinary emulsions thrive on COCO-EMULSION, Lilly. 


THESE ARE GOOD SELLERS AND ProFiT MAKERS—We are advertising them to 
physicians everywhere and suggest that you prepare for Fall and Winter 
Prescriptions by including them in the next order to your jobber. 


ELI LILLY & COMPANY 


INDIANAPOLIS NEW YORK CHICAGO ST. LOUIS KANSAS CITY NEW ORLEANS 
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A standardized glycerole of Hydrogen Iodide, each fluid dram 
representing one grain of lodine in a palatable form for internal admin- 
istration. It is a gaseous solution, and will be borne by the stomach 
for a great length of time without causing gastric disturbance. 

Indicated in Asthma, Bronchitis, Eczema, Syphilis, Arterio-sclerosis, 
Rheumatism, etc. It will produce the constitutional effect of Iodine in 
a shorter time than other Iodine compounds. Dose: one half to two 
teaspoonfuls in water before meals three times a day. 


An ideal form of lodine for internal use 


Samples and Literature on Request 
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Talcum Powder 


VIOLET No. 17 ROSE No. 20 
10, 15 and 25c. Sellers. 


2% oz. round, 4 oz. oval, 8 oz. dome top, | Ib. canisters. 
Soft, white, velvety powder nicely perfumed. 
Your name on label advertising yourself. 
Prices to make you 100% profit. 
Send for sample. 


HENRY K. WAMPOLE & COMPANY, Ine. 
Manufacturing Pharmacists Philadelphia, U. S. A. 
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DRUGGISTS FIRE INSURANCE 


NAPOLEON SAID “Get your principles right, then ’tis a mere matter of detail.”” 

YOU CAN ADOPT the right system of fire insurance and the results will surely please you. 

THE RIGHT PLAN is always in harmony with your interests and never conflicts on vital points, 
such as rates and adjustment of losses, 

THE RATES are just to you, not higher to make up losses on poor riské. 


THE ADJUSTMENTS of losses are fairly made. In case of difference of opinion, before 
going to the courts, you have the right of appeal to other practical druggists, who will protect 
you as they expect you to protect them, should they have a fire. 


PUT AN END .o wofair rates and danger of lawsuits over adjustments. The leading business 
houses have done it by adopting the inter-insurance plan. It is proved the right principle. 


IN THIRTY YEARS experience the most successful merchants and manufacturers in America 
have found it the safest, lowest cost and most satisfactory plan of insurance; so have some 
thousands of the leading druggists who are subscribers at 


DRUGGISTS INDEMNITY EXCHANGE 


YOU CAN’T AFFORD to lose time in adopting a plan that is now a national success. It saves 
half the usual cost. 


To learn how to get these benefits with your insurance write to 


JOHN W. DAUGHERTY, Attorney and Manager 
506 OLIVE STREET : : : : : SAINT LOUIS, MO. 

















Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 








AMERICAN DRUGGIST AND PHARMACEUTICAL RECORD. 


Tempts a » L T Strengthens 
by 1 by its 
nae Mi A R R Ow Nutritiousness 


Deliciousness 








id 


ieee AN, coe cae ipat eS tee BS eo rene neti ee tomers be _ ee 
po cterigies t oe 











(McAvoy’s) 
F MALT MARROW MAKES FIRM FLESH 
if It is especially indicated in Anaemia, Asthenia, and Anorexia. 


BECAUSE—It stimulates the appetite, it nourishes, and last 
and most, by the distinct diastasic action of its pure malt, it 
enables the weakened stomach of a convalescent to readily digest 
Starchy and Farinaceous Foods. 


Malt Marrow is prepared with the utmost care and attention 
to every detail, from the finest selected Barley, which is allowed 
slowly to heat spontaneously until it bursts into a rich malt. 





Stock up to meet the demand created by our widespread 
advertising campaign in medical journals. 





. ceabieced 
Lee lid aE oasis 




















if McAVOY’S MALT MARROW DEPT. 

it 2310-50 SOUTH PARK AVENUE, --— - CHICAGO, ILL. 
| 

} 


f . 1 Or TZRS 

ii| = 

Ht Je (Gs) r.” 
N} ‘BENS, rm i 


i THEREFORE — 





e . 7 
i —A Genuine Medicine its LOY eats 
ti i 
- > }) THE HOSTETTER COMPANY, 
if —A Real Tonic al Ves 
' . hosrerreRs CELEBRATED ! STOMAGHBITTERS’ 
a4 — A Sure A etizer 7 | fa) AVERAGING TWENTY-FIVE PER GENT. OF 
| a Wi [ates aie a 
i ’ aro MOLD INS t 
hay A Trade Winner rE \ canes Snes a a i; 
U ‘ + 
H { j 





i WRITE US FOR HANDSOMELY LITHOGRAPHED DISPLAY 


iii THE HOSTETTER CO., PITTSBURGH, PA. 











Lid Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 

























Tei ies oe 








secu 





















Sa aE ie ee ge 











MAGAZINES A PROFITABLE SIDE LINE 


By A ReEtirED DRUGGIST. 
* many ways the druggist in a small town has the advantage 
over the man in the city, especially in regard to side lines 
which cannot be handled by the city druggist profitably in the 
face of competition from so many sources. One of the most pro- 
fitable side lines for the druggist in small towns, even in those 
near large cities, is the handling of books and magazines, and 
with a small expenditure of effort a profitable business may be 
built up. Very little capital need be risked, nor in fact much 
actual time by the druggist himself, the chief need being enter- 

prise, the taking advantage of opportunity. 

Practically all of the popular weekly and monthly magazines 
offer inducements to agents both for sales and for securing sub- 
scriptions that are well worth while in the aggregate. I know 
of a case where the commissions on sales and subscriptions paid 
the rent of the druggist’s store, but like everything else that is 
worth going after it must be gone after unremittingly and con- 
sistently. It will not do just to keep a few magazines and 
weekly papers on a counter, people must be made to know that 
your store has all of the popular publications for sale and that 
they can depend upon you to supply them with the latest issues 
at the earliest date possible after publication. Once a drug 
store gets the reputation for always having the latest issues of 
the popular magazines it is surprising how people pass this news 
around the village. 

It is not only from the permanent residents that the drug- 
gist reaps profit, there are always visitors in a small town, either 
there for business or as guests of residents, and time often 
hangs heavily on their hands and they seek amusement. What 
is more natural than for them to buy their favorite magazine 
and where else will they go but to the drug store, where they 
are told by friends or acquaintances that all the latest numbers 
may be obtained. And what is more natural and probable than 
that they will stop at the soda fountain for a cooling drink while 
chatting with others or that a few good cigars will be purchased 
to be taken home or to the hotel to smoke while enjoying an 
evening’s reading? Perhaps the visitor may think of some 
needed toilet article or will be attracted by the display of can- 
dies and make a purchase or may be the only other sale will be 
a postage stamp. In any case, even if no other sale than the 
Magazine be made, the fact that your store is known to have a 
full line of the latest issues has brought people to your store and 
once there it depends on your salesmanship and display of stock 
whether or not you make other sales. 

A wealthy retired druggist was once asked by the writer 
what he considered the most important factor in his success. 
His answer was: “I made people come to my store whenever 
they wanted anything in my lines, either to buy it, to order it or 
to ask about it, and did this by always having the desired arti- 
cle 1 stock or being ready to order it from the city promptly. 
It took considerable time and trouble to read up about all of 
the advertised articles and to select the best, and I am afraid I 
sunk quite a bit of money in dead stock before I learned how 
easy it was to order things in small quantities, but the results 
were well worth all the time, trouble and money, for by con- 
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sistently sticking to this policy I got the reputation of being the 
one place to go to when something was wanted. And to this 
day I firmly believe that much of my success and reputation was 
due to the fact that I made a specialty of handling periodicals, 
magazines, etc., and advertised it widely. Many a permanent 
customer was made from a casual purchaser of a favorite maga- 
zine, and much of my reputation for ‘having everything’ came 
from the efforts I made to always have the latest issues ready 
for callers. Of course I was in a small town, but I don’t see 
why the same policy would not work in a city, for I found that 
people who bought magazines had money to buy other things.” 





ELECTRIC SIGNS FOR THE DRUGGIST 


By Forp B. StroucH, 
American Sign Company, Kalamazoo, Mich, 

HERE is today no one industry or line of business that de- 
mands every advantage which publicity can give which is 
so sadly neglécted as is that of the retail druggist. Manufactur- 
ing concerns are not only known in their immediate vicinity by 
the big plants which they occupy, but are advertised by their 
catalogues, their traveling salesmen and the distinctive product 

they are putting on the market. 

The department store, the dry goods store and the clothier 
are advertised by the prominent location of the block or large 
building they occupy. The grocer’s representative calls on every 
family for orders daily and has his delivery wagons on the streets 
from morning until night. He is also a customer for the farmer. 
The tailor and the shoe dealer fill pages of the local papers with 
advertisements. 

All of these means of publicity afford an advantage the drug- 
gist does not have and yet he has the most competition. The 
out of town men and woinen’ who come to the city for nearly 
any article, on account of some particular brand, kind or style, 
know before starting where they are going for  every- 
thing except drugs. They don’t bother about where they will 
have their prescriptions filled, buy their patent medicines, etc., 
because they know they get the same thing and at practically 
the same price from any retail druggist. The traveling man 
and the tourists make inquiries regarding hotels and restaurants 
before he reaches a town, but does not inquire at which drug 
store he will find any article which he knows well all druggists 
carry. 

But at least seven out of ten that come into a citv, whether 
they are farmers, travelers, visitors or tourists, want some arti- 
cle from the drug store. 

Under these conditions it behooves the druggist to let the 
public know in a distinct manner where to find that crug store. 
Not only is this essential to catch the out of town trade, but 
there are continual changes of residents in every vicinity. The 
uew family is not long in any section before there is something 
needed from a drug store. That store which has attracted their 
attention, it is fair to presume, will get the first chance at the 
new patron, and all know that it is the first blow that counts. 

This is the age of electricity. There is no one medium 
of advertising which commands the favor that electrical advertis- 
ing does. The progressive advertisers are no longer content 
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with plain wordings even in electrical signs, and are putting out 
something on the spectacular order, such as spelling signs, snake 
effects, flashings, fountains, etc. The only reason for this is a 
desire to get their names or their business before the public. 
The elaborate electric signs in the larger cities are used not only 
for advertising articles that sell for a large amount, but for arti- 
cles that sell for from 5 to 50 cents, such as spearmint gum, 
Corticelli silk, condensed milk, chocolates, etc. 

If a sign is good to advertise one particular article, it is surely 
good enough to advertise a complete line. We must take it for 
granted that these big expensive electric signs are paying invest- 
ments, None of them are being taken down, but instead, larger 
and more expensive ones are being erected. Note the price of 
$25,000 a year paid for the use of the roof of the Studebaker 
building in New York for advertising purposes. The rule seems 
to be the larger the firm the larger the sign, and the larger the 
sign the larger the firm. 

No one would for a moment think of neglecting to light his 
show cases and his windows. But the show cases are only seen 
after a person gets into the store, and the druggist surely would 
not keep a clerk long who could not get the monev once the 
customer is inside. 

The windows attract attention from the person who is in 
front of the store, but the man down at the nearest corner does 
not know that that is the place where he can buy a headache 
powder, a tooth brush, a cake of soap or a cigar. 

The stranger looks up the street for a drug store, sees a sign 
and heads for it, undoubtedly passing from one to three places 
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\ SIMPLE BUT EFFECTIVE ELECTRIC SIGN. 


where he could get what he is after, but he knows where he 
is going to get what he wants and doesn’t look for a second 
place. All have had the experience of being attracted to a 
place by a sign, even if it said no more than “Eat.” 

No location can be so prominent and no firm established so 
long but that a good sign will increase the business. Even when 
patrons do know the druggist and know where his store is lo- 
cated, the sign brings to mind things they want and reminds one 
of things they have been told to get and had forgotten, when 
in their own neighborhood. The soda sign will create a thirst 
quicker than salt in a young couple on a summer night, and a 
drug sign will pay for itself in six months in extra business it 
will bring. This statement can be verified by hundreds of drug- 
gists. 

Location may have something to do with the style of sign 
that should be installed. Some cities have ordinances that com- 
pe! the use of a vertical sign, but there are signs built to fit 
every circumstance, 

I appreciate the fact that until recently the electric sign was 
a bill of expense, but that is a thing of the past. The up to date 
signs do away with the formation of letters with lamps, that 
would require from 80 to 100 individual lamps for the ordinary 
two faced drug sign, cause a blurred effect that would not per- 
mit of legibility one block away and cost a fair sized bank roll 
each month to maintain. Instead the letters and outlines are 
formed with magnifying lenses, signs are legible for three to 
four blocks, are lighted from the interior with wire drawn fila- 
ment tungsten lamps, and maintained at an expense of from r 
to 3 cents an hour, depending on the size of the sign and the 
rate paid for current. 

Can one advertise more cheaply? Newspaper advertisements 
are not read by one out of fifty and still they pay. But one 
can maintain an attractive electric sign a whole month for 
what it costs for a small newspaper advertisement for one day. 

The new electric sign in which the polished crystal lenses 
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are used is the most attractive day sign that can be made, as the 
lenses when exposed to the sun glisten and sparkle as though 
they were cut glass. For the druggist it is not as essential that 
his name appear on the sign as in most other lines of business, 
although it is desirable where conditiorfs will permit of a sign 
large enough to state both name and the business. Nor must 
the druggist have a sign as large as a barn door, for a smaller 
sign that is more attractive will bring you better results. 

This is a subject that is worthy of the druggist’s immediate 
consideration and action. 


PRESCRIPTION ADVERTISING 
By FRANK FARRINGTON, 
Delhi, N.Y. 

HERE is so little prescription advertising done that it is dif- 
ficult to get enough samples to show our readers the way 
it is being done. One reason for this lack of interest in adver- 
tising the prescription department is that it is rarely that any 
results can be directly traced to such advertising. No one ever 
comes in and says, “I’ve brought this prescription in for you 
to compound because I saw your advertisement in the paper.” 
lf any one should come to a druggist with such a remark it is 

a safe bet that he would fall in a faint. 
Another reason for the limited amount of prescription pub- 
licity is the difficulty of getting up any kind of a prescription 
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504 Prescriptions a Day 


This is the Aggregate Number of Pre- 
scriptions Filled by. the Jacobs’ 
Pharmacy Seven Stores Daily 


The Prize of $10.00 in Gold for the Nearest 
Correct Guess, Advertised Last Week in our 
Main Store Window, Was Won by Sam Lind- 
ley, 131 W. Cain St., Who Guessed 504. 


504 Prescriptions a day! Stop a moment and realize this great volume of 
business. We do not mean 504 prescriptions on some extraordinarily big 
day, but just the ordinary busitiess day, and day after day the prescriptions 
filled by our seven stores aggregate an average of about 504 per day. _ 

This is stfonger proof than anything else we could set forth of the 
publie’s confidence in the reliability and dependability of Jacobs’ Phar- 
macy Prescription Service. 

In your prescriptions we give you absolutely pure drugs, always 
fresh and full strength, and accurately compounded. That is why the 
Jacobs’ Pharmacy prescription business is the largest. 


Jacobs’ Pharmacy 


23 Whitehall St., corner Alabama. Main Store 6 and 8 Marietta St. 


79 W. Mitchell Street. Laboratory, 6 and 8 Mariette St. 152 Decatur Street. 
77 8. Pryor Street. 423 Marietta Street. 
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A GOOD PRESCRIPTION ADVERTISEMENT. 
The original was seven inches wide. 

ad that will seem in any degree interesting. People are inter- 
ested in getting a prescription put up only when they are sick 
vr when some member of the family is sick, And then, too, 
most people do not give the matter any thought. They take 
the little slip the doctor gives them and if he does not tell them 
where to go they ask him and go where he sends them. The case 
where the doctor hands out a prescription and offers no recom- 
mendation as to where it should be compounded and gets no re- 
quest from the patient for such information, is so rare as to be 
almost a negligible quantity. 

I know that some druggists will disagree with this opinion, 
but they will be city druggists, who, taking the profession as a 
class, are in the minority, and, further than that, I believe that 
a careful inquiry into the facts in a set number of instances 
would discover that even in the city comparatively few patients 
are free agents in the matter of the place to which they take 
their prescriptions. 


Index page 226. 











This would seem to indicate that the place to begin prescrip- 
tion advertising is with the doctors, and I believe that is pretty 
nearly a correct estimate of the matter. 

However, there is something in the suggestion that a store 
that never advertises its prescription work is likely to be re- 
garded by people in general as weak in that direction. Even 
though no one ever reads the advertisement of the pure in- 
gredients used in the medicine compounded, it sees that the store 
does advertise such things and it assumes that it is specializing a 
little along those lines. 

It is a case of the store being injured by the lack of pre- 
scription advertising rather than being benefited by the use of it. 

Most stores do not do enough prescription business so that 
they can afford to devote any great amount of the advertising 
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We use only ‘‘C. P.”’ 
(chemically. pure) drugs 
in filling your doetor’s 
orders. This fact, to- 
gether with our notably 


= 
rescription 


service guarantees you 
the highest sense of cer- 
tainty and safety in all 
eases of sickness. We 


Prescriptions 


Our prescription department is our 
especial. pride. 

Physicians’ prescriptions or family 
recipes entrusted to us will be com- 
pounded with the most scrupulous 
care. Our system of checking makes 
it impossible for a mistake to occur 
in compounding, while our splendid 
stock of drugs and medicines is an as- 
surance that we are never “out” of 
anything prescribed, and that the pre- 
scription. will be Tilled exactly as the 
physician wishes it to be. 





The White Cross Pharmacy 
F.E. D. Farmer, Mgr. 


are open all night, and 
ean ‘fill any order any 
time, promptly. Free de- 
livery. 


STORE 


DRUG 


ge Prescriptions 
s are fitted with 


Pure Drugs 


Talk It 
to Burns 


Your prescription telephoned 

will have immediate atten- 

tion and be delivered in a few 

minutes. 

Our Motocycle Delivery Gets 
There Quick. 


URNS 


DRUGGIST 
Cor. Houston and Navarro. 





uy men up in their 
profession. 

Phone for a mes- 
senger. We call for 
and deliver goods, 

Phones Tg9—2946. 
807 KSt. 


Sacramento, Cal. 

















CURRENT PRESCRIPTION ADVERTISEMENTS. 
appropriation to pushing along that iine, but none of us can 
afford to disregard it entirely. 

A rather unique method of calling attention to the prescrip- 
tion department with a view to impressing upon the minds of 
people the fact that the store takes the !ead in that way is that 
illustrated in the ad we show of the Jacobs Pharmacy of At- 
lanta, Ga. 

While few people know anything about what does constitute 
purity in drugs and still fewer know a pharmacopeeia from a 
piece-of white ginger root, every one knows what 504 prescrip- 
tions means. 

The fact that a store is compounding so many must, in the 
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eyes of the lay public, mean that it is doing satisfactory work 
in that direction. The plan is a good one, but it would be of 
little value in helping a beginner to build up a business along 
the prescription line, 

The space used by this advertisement in the newspaper was 
7 inches deep and 3 columns wide. 

The matter of delivery, particularly quick delivery, is of im- 
portance in getting the order for a prescription. Many times 
people want medicine in.a hurry. The ad of Burns, the Drug- 
gist, who offers motorcycle delivery, is a good one. We would 
recommend that, in addition to mentioning the delivery of the 
medicine by quick motorcycle messenger, the advertiser ought 
as well to agree, upon receipt of a request, to call for the pre- 
scription itself in the same way, inasmuch as there are scarcely 
any customers who can telephone an original prescription in in- 
telligently. The druggist who cannot use motorcycle messengers 
can use ordinary bicycle riders, and they are amply swift for 
the average town or village. 

Knox covers the calling for and delivering of prescriptions 
in his neatly displayed advertisement with its conspicuous bor- 
der. An attention arresting border is particularly desirable in 
the instance of a prescription ad, since the subject matter con- 
tains little to invite attention, and to use sensational headings 
detracts from the dignity of the subject considered. 

Another attention arrester is the display form of the Elkins 
Drug Store ad, which features the familiar “C. P.,” and makes it 
mean something to the reader. There is a good deal of benefit 
to be derived from educating the public in the direction of what 
is right and what is not in medicine making. 

The advertisement of the White Cross Pharmacy is a good 
specimen of intelligent though not particularly catchy prescrip- 
tion publicity. The body matter is in rather fine type for the 
average reader, 





Creating the Demand for Goods 


The secret of successful storekeeping in days gone by was 
summed up in stocking the shelves of the store with the goods 
the people wanted and not buying any more at a time than 
would barely meet the demand. The merchant who was shrewd 
enough to foresee some unusual demand and then buy just large 
enough a stock to supply their wants before the public favor 
changed to something else and not get caught with dead stock 
was considered the king pin. of business, and he himself was 
satisfied with the results. Times have changed, and so has the 
art of merchandising. 

Stocking with the right kind of goods is now only one step 
toward success. After the merchant has the goods he must let 
people know it and then create a demand for what he has. The 
way to do this is to make people want them. Let them know 
that the goods are right, why they are right and why the price 
asked is right, then show them why and how they need the 
things advertised. Here is the secret of it all, advertise. If this 
is done with a consistent aim of making people want things that 
they did not know they wanted until they were called to their at- 
tention there will be no dead stock on the shelves. 

The successful merchant of today may make errors at times 
in overstocking a certain line of goods, but they do not stay on 
his shelves to eat up profits in interest charges. If he finds that 
there is but little demand for them he begins at once to make a 
demand. It is not enough to tell people that the goods are of 
good quality and worth the price asked; they must be made to 
want the goods. Many times simply showing goods creates 
the demand; that is what the druggist’s window is for, but when 
goods are shown they must be shown right. 


The pharmacist should be a business man first—a pharmacist 
afterward—for he who adopts business methods will always ac- 
complish more and keep ahead of the one who does not. 
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Some Simple Window Displays for Druggists 


| ke one advertising medium possessed by every druggist, the one medium which costs nothing, 

the one medium that makes a direct appeal is the show window. The show window that is well 
cared for advertises the good qualities of the management as well as it advertises the particular items 
displayed in it. The window that is ill cared for, that is untidy, inartistic, or dirty, also advertises that 


the management of the store is shiftless and untidy. 


How is your window? Is it a credit to the 


establishment? Is it neat and attractive? Are the displays changed regularly? If not, your neg- 
lect is hurting your business. A well kept show window is a valuable aid to business, an ill kept one, 
a detriment. Read this department regularly and you will find simple, practical suggestions easily 
carried out for making your window a help instead of a hindrance in your trade getting campaign. 





AN AUTUMN WINDOW 


URING the autumn months the weather man shows us his 
wares and treats us to all varieties of weather in quick 
succession. The result is that a good many people contract colds. 
Many of these people would no doubt come to your store and 
ask for a remedy, regardless of whether you advertised and dis- 
played the goods or not. 

Rut you aim to do more than hold your own trade. You 
want some of your competitor’s business, too. And you wish 
to create new business. That’s why you make your window 
display and suggest that they 
buy of you. That’s what 
makes you a business getter. 
You pull the customers into 
your store while the other 
fellow is willing to take them 
as they come. 

Now, of itself, a collection 
of patent medicine bottles or 
of pill boxes is a pretty tame 
sort of a display to attract 
attention, but many druggists 
are content to place a row or 
two of bottles in the window 
and let it go at that. 

Wouldn't it attract more at- 
tention, make a more attrac- 
tive display and sell more 
goods if the suggestion shown 
in the accompanying sketch 
were followed. 

The setting for this win- 
dow is made of autumn leaves. 
The border strip should he 
about 6 or 8 inches wide, the 
leaves being attached to a 
fairly heavy strip of paper. 
These strips form a frame of 
leaves around the window and 
should be fastened to the 
glass The letters are made by mounting the leaves on cardboard 
cut-outs and should be strung across the window at a suitable 
height and about a foot back from the window glass. 

Cover the floor of the window with leaves thrown carelessly 
about and construct a background about 4 feet in height, using 
leaves as a covering. 

This display is seasonable and helps to show the same old 
goods in a new manner. 

If one does not care to make the autumn letters he could use 
a sign reading, “Autumn Cure for Autumn Ills,” or with some 
other appropriate wording. 





COLD IN HEADS 
TABLETS 


There is more profit to be made from a five cent sale of 
epsom salt at ordinary rates than many of the dollar patent 
medicines at “cut rates.” 





ATTRACTIVE WINDOW DISPLAY OF FALL REMEDIES. 


COLOR IN WINDOW TRIMMING 


T HERE is probably no more satisfying scheme of color for 

a window than a perfectly solid color upon which to show 
the goods. it fills the eye better than any combination of colors 
whatever. What woman or man can get by a window that is 
one solid blaze of crimson? A bright red color scheme that 
stands out conspicuously will draw the attention of a person who 
does not even look toward the window in passing. The color 
gets an entrance into the eye in some way and brings the glance 
around just as surely as a magnet draws a needle. 

Purple is a good color for 
a solid color display, and of 
course it is particularly desir- 
able at Easter. A light, sum- 
mery green makes a _ good 
warm weather shade. It is 
cool, where red is warm. Yel- 
low, while pretty in the day- 
time, is a failure by artificial 
light unless very deep, near- 
ing orange Blue and pink 
are both inviting, but brown is 
seldom desirable. 

In combinations of differ- 
ent colors, school and college 
combinations are valuable in 
getting the attention of the 
local school enthusiasts, and 
most of the college combina- 
tions are also pretty. The use 
of these colors is particularly 
productive of interest at the 
times of the big football 
games. 

Orange and black form one 
of the most striking combina- 
tions. White goes with any- 
thing. Green should not be 
put with orange or with pink, 
except in exceptional shades. 
Yellow and blue will always fight one another. 

The color of the goods shown should be considered well in 
making up the color scheme of the background. If harmony 
is desired, goods of a dark green may be displayed with back- 
ground and hangings of lighter shades of green. If the dark 
green goods are to be shown upon a contrasting background 
they might be placed upon pink to great advantage. 

For use in displaying small package goods light colors in 
yellows, greens, pinks, etc., help to bring out the color spots in 
the packages. 





People like to look at pictures, and new pictures, especially 
photographs in a window, will often stop passers by and interest 
them inthe display. The pictures should bear a relation to the 
goods displayed. 
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Window Telephone Advertising 


A New Form of Co-operative Work That May Become National—Aim Is to Sell More ’Phones 
by Selling More Goods for Retailer—How the ‘‘ Telephone Your Order’’ Campaign Has 
Improved Retail Service—Its Capacity as a Good Will Breeder for the Corporation 
BY R. S. SCARBURGH 
Advertising Manager of the New York Telephone Company. 


HE strongest bulwark any corporation can have is the good 
will of the public. The most efficient getter and keeper of 
business for a corporation is public good will. The best way to 
secure good will is to be of service at every point where the 
concerns of the public and the corporation touch. 
This, in brief, is the platform of the New York Telephone 
Company. With a telephone service physically the best that 





The pictures in the center rotate and tell a story. 


modern brains can make, this corporation relies in great meas- 
ure upon advertising to cement cordial relations between it and 
the public, by creating mutual confidence and promoting mutual 
usefulness, 

Narrow selfishness on the part of a great corporation is a 
poor maker of dividends. The magnifying glass of advertising 
would only more clearly reveal the repellant features of such 
a policy. 

3ut if a corporation bases its selling campaign upon an honest 
desire to make itself a contributor, in the highest sense, to the 
welfare—social, intellectual and physical—of its patrons, it has 
extended its origin of sales development far beyond the horizon. 

These remarks may seem platitudinous. But what a force 
for bigger and better business such a policy is when consistently 
practised ! 

The foregoing paragraphs are necessary in order to indicate 
the bearings of our window display campaign, which Printers’ 
Ink has asked me to describe. This campaign was carried on 
in Greater New York, as well as in the rest of the state, and in 
northern New Jersey. The results were highly gratifying, and 
I understand that managers of other Bell companies are origi- 
nating window display campaigns. 

The resort to the windows was made to supplement the 
newspaper advertising which has explained the advantage of 
buying over the telephone. Obviously this has benefited the man 
who sells, namely, the merchant. Our newspaper advertising 
acted to swell the total volume of business. Our window dis- 
plays seek to create sales over the telephone which the merchant 
can trace directly to our co-operative efforts. 

Right here some of the readers of Printers’ Ink may ask: 
“But how does this, as the manufacturer of a trademarked and 


tReproduced from Printers’ Ink by courtesy of the editor. 


advertised brand, interest me?” It is of vital interest. The 
moment a merchant installs a telephone order service, just that 
moment springs into bold relief before his understanding the ab- 
solute necessity of backing up this telephone business with the 
best service in his power. Often he has to make an about face 
in his merchandising methods, making them conform to the best 
modern retail standards, which demand a basis of good will, 
Setter service in retail stores, together with the improved con- 
ception by a merchant of his functions in the selling scheme 
which that indicates, is of direct benefit to manufacturers selling 
through retailers. 

Moreover, it is evident that the person who buys over the 
telephone must clearly signify his wants. This means in many 
cases a demand for advertised, trademarked brands. The mer- 
chant is impelled to put his better foot forward. He will push 
his best offerings to the front—those that will make the strong- 
est appeal to the public. He will find himself featuring in his 
windows articles of established reputation. This may not prove 
wholly true in every case, but it is certain that the tendency is 
in that direction. 

We received the first hint of how we might use the windows 
from the manager of Hempel’s Pharmacy, in Bath Beach, Long 
Island. He telephoned us last November, saying that he had 
found that his window displays brought him business and was 
wondering whether we would nct co-operate in building window 
displays to increase his telephone order business. 

The more we thought of this plan the better we liked it. It 
had distinct possibilities, if tried out on a large scale. We ac- 
cordingly dispatched a man to co-operate with Hempel’s Phar- 
macy. 

It developed that the store had been in Bath Beach only six 
months. It had to compete with six established drug stores 
which had been there for from five to ten years. 

The display which the manager arranged was very simple. 
It cost little but it certainly was prolific in good results. Some 





A display that brought much new business, 


advertising literature was used, also red and blue display signs, 
making an attractive and catchy appearance. In the front win- 
dow was hung a large banner in green and gold on which was 
this slogan: “All telephones lead to Hempel’s.” There were 
artistically lettered window cards, One of them read: “Cigars? 
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Certainly we keep the best. Telephone.” Others were: 
“Candy? We have a tasty assortment. Telephone,” “If you 
are in a hurry, telephone,” “If it is rainy, telephone.” 

Tables were arranged inside the store with candies, toilet 
articles and other goods upon them with a telephone in the 
center, each table being connected to a central table by wires. 
Each table had its appropriate signs which told the public that 
orders over the telephone would meet with immediate attention, 
that the telephone would save many trips, that prescriptions would 
be filled promptly by special messengers. All of this was ar- 
ranged so that the public could grasp the full scope and sig- 
nificance of what the “Telephone your order” business was. 
The concrete appeal to the eye is often irresistible. 

Within two weeks, so Hempel’s informed us, sales increased 
50 percent. Customers who have bought their drugs at other 
stores for years now telephone their orders from home. The 
store has installed a new telephone equipment to handle the 
increased traffic. One doctor, riding by one day, chanced to ob- 
serve the display. Within a week the physician telephoned 
fifteen prescriptions, although he lived a mile away. The tele- 
phone carries the store to the home of the buyer. 

I have gone thus into detail in order to show how the plan 
operates. The aim is to make the people regard the telephone 





An effective display in the suburbs. 


not as an incidental adjunct, but as a prime factor in comfort 
and business building. 

The telephone company got five contracts traceable to this 
display alone, and it is likely that fifteen other new contracts 
made in that district are indirectly due to it. 

We then detailed a man to canvass the drug stores, having 
in mind to try out this line of trade before embarking upon the 
larger plan which would include every kind of retail establish- 
ment. We asked our local managers to report chances for good 
window display. Not every location was suitable. But enough 
windows were foun of the right kind to justify us in scheming 
plans and installing over sixty displays in the greater city and 
northern New Jersey. 

After our organization had taken a firm hold of this work, 
it was discovered that there was no bureau or agency to which 
we could go for window display designs. We therefore had to 
rely upon our own ideas. The habit has been for our repre- 
sentative to work out, with the retailer, ideas which shall make 
a forceful selling window. The retailer is at home in this field 
and we have found him fertile in suggestion. 

Some merchants have shown a tendency to put too much into 
the window. This results in a confused impression. Both for 
the retailer’s interests and ours it is better that a passerby 
grasp instantly the “Telephone your order” idea. Simple dis- 


Playing each store up as center of telephone system. 
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plays act best thus to concentrate the attention upon the one 
appeal. Telephones and attractive merchandise are the com- 
ponents of all the displays. 

The merchant quickly appreciated that he must back up these 
orders, received over the telephone, with the best service he was 
capable of. It would be of little use to create business only 
later to lose it by carelessness or lack of facilities to care for it 
promptly. The telephone company has formed a special corps 
of men whose duty it is to take up with merchants the necessity 
of good service. 

One large store has a mail-order department which had been 
receiving the credit for telephone calls. But these calls were 
attended to by the sales force on the floor. Therefore arose the 
possibility of friction between the two departments, for each 
was anxious to receive all the credit possible. The manager 
therefore called his sales people together and gave them a 
strong talk about building sales. He told them that the chief 
aim was to sell more goods. Every person should work cor- 
dially to that end. The store was willing, he said, to readjust 
its system of credits in order to develop the telephone business 
as far as possible. Therefore a duplicate system of credits was 
arranged, both the mail order department and the sales staff on 
the floor receiving proper credit. 





Symmetry and simplicity are con- 
sistently practiced. 


I recite this instance to show how far reaching such a plan 
as this is. It sets in motion influences which reach in un- 
expected ditections to stimulate better methods of getting sales 
and caring for them properly. It is interesting to know that 
the store mentioned has created a special telephone order depart- 
ment and to care for it has assigned the best saleswoman in 
the place. 

The displays last from one to three weeks. It not infre- 
quently develops that a merchant will ask, at the end of the 
specified period, that another window be arranged for him. The 
telephone company has heretofore furnished without cost to the 
merchant a whole or a part of the display plan, and also the 
material making up the display. 

It is planned to include all varieties of retail activity. We 
are confident that inherent in this campaign, which is backed 
by our newspaper advertising, is profitable new business for the 
company and increased orders for the retailer. 

Not the least of the benefits is the fact that many merchants 
have come to regard the telephone company, not as an imper- 
sonal entity, but as a business friend, anxious to help its own 
cause by helping its patrons. 

This is what I meant in the beginning, when I said that 
public good will is a forceful creator of business for a corpora- 
tion. 
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LUCRATIVE CHARACTER OF HOT 
SODA TRADE DEMONSTRATED 


How the Serving of Excellent Hot Beverages Draws 
Many New Customers into the Store—Light Luncheon 
Business Which Pays Well in Conjunction with 
Dispensing of Cold Weather Drinks 


The wide margin of profit between the cost of supplies used 
in the preparation of hot soda beverages and the prices ob- 
tained from patrons for the finished products, such as hot bouil- 
lons, broths, coffee and chocolate, is clearly shown by the figures 
supplied by many successful dispensers. 


In the case of beef bouillon, these dispensers have figured 
that the cost of the beef extract, hot water and seasoning is 
about 1% cents a cup. Therefore, if the dispenser obtains only 
five cents a cup for his beef bouillon he will make a gross profit 
of 334 cents on it, and if, as is the case in most of the high-class 
neighborhood stores in the cities, the price of the bouillon is 10 
cents a cup, the gross profit will be 834 cents on each cup. Of 
course, the other expenses of doing business must be deducted 
from this gross profit, but even then it will be perceived that the 
preparation and dispensing of hot beef bouillon offers a larger 
profit than that available on the majority of cold drinks. 

Similarly, hot chocolate, which is still the most popular of the 
hot beverages, offers a large margin of profit. Even if the dis- 
penser charges only 5 cents a cup for his hot chocolate, he may 
make a profit of about 3% cents on each cup, as a very desirable 
chocolate powder may be had for 30 cents a pound, and, figuring 
one pound of this powder, with a half ounce of vanilla extract, to 
a gallon of syrup, a portion of two ounces of the syrup will cost 
about 2 cents. Only three-quarters of an ounce is needed for 
an eight-ounce cup or mug. Cream must also be added, but a 
half pint of cream may be obtained for 10 cents, and this will 
suffice for topping twenty cups, so that the cost of the cream will 
be only a half cent a cup. With the cost of all ingredients fig- 
ured at about 1%4 cents, the profit on each cup of chocolate is 
therefore about 314, when only § cents a cup is asked, but it is 
8% cents when Io cents a cup is obtained by the dispenser. Even 
when hot milk is used in place of hot water, in order to produce 
an extra, more delicious product, the cost will reach only 2% 
cents a cup, affording a profit of 7%4 cents on each cup, when 10 
cents is the price per cup. 

Tn serving the clam and tomato bouillon beverages at 10 cents 


or I5 cents a cup, a profit of 6 to 12 cents a cup should be ob- 
tained, as the bouillon of this description should cost the dis- 
penser only 3 to 4 cents a cup. 


Store Advertising Feature 


If hot soda business does nothing else it attracts many pro- 
spective customers into the store of the druggist dispensing it who 
might never enter his pharmacy otherwise. To take advantage 
of the trade thus obtained when once it has entered the store, the 
greatest pains should be taken to have every hot beverage the 
best which can be made. It is far better to offer a few delicious 
hot beverages than a large variety of tasteless and unpalatable 
drinks, for, rightly or wrongly, the customer judges the charac- 
ter of even the prescription work by the excellence or wretch- 
edness of the urn products. 


Light Lunch Trade Very Profitable 


While the American Drucaist is inclined to decry the tend- 
ency, manifested by numerous proprietors in the large cities, to 
convert their soda fountain counters into quick lunch tables by 
serving over them al] kinds of sandwiches and dairy lunch prepa- 
rations, it is indisputable that many pharmacists who have per- 
mitted this practice of serving dainty lunches at their fountains 
have made handsome profits by doing so, and, on general princi- 
ples and for the best interest of the druggists’ pocketbooks, the 
AMERICAN Druacist is, therefore, loath to frown upon any legiti- 
mate means of augmenting the income of the pharmacist. Be- 
tween 12 m. and 3 p. m. every day the dominant thought of the 
public in most parts of the country is of eating lunch, and if the 
dispenser of hot beverages permits the hungry ones to go else- 
where in order to satisfy the cravings of their stomachs, he will 
lose just that much business. The individual pharmacist, how- 
ever, should decide whether he desires this kind of business or 
not. 


Sandwiches Should Be Fresh 


To the druggist contemplating entering the light or dairy 
lunch business there is the cheering assurance that he can serve 
better and more delicious things to eat at his fountain than are 
offered in most lunch rooms, and still be able to make big profits 
onthem. Sandwiches of ham, tongue, American or Swiss cheese, 
salmon, sturgeon, sardines, lettuce and tomato, and of white, 
whole wheat or ryc bread and butter, should be of the best qual- 
ity procurable and should be kept strictly fresh. That the serv- 
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ing of hot or cold fountain beverages with luncheons of this 
character pays well is evident from the fact that many regulation 
lunch rooms are now beginning to install soda fountains. The 
one business helps the other in the case of the lunch room. Is it 
not obvious, therefore, that the same thing is true in the case ot 
the soda fountains which also serve lunches? 


That Delicious Roast Beef Sandwich 


Among the most desirable specialties of the fountain lunch 
counter is the hot roast beef sandwich, which is so greatly rel- 
ished with a hot drink in cold weather. The beef should be kept 
warm and sliced as called for, and the gravy should be kept hot. 
Two slices of bread should be placed on a plate or small platter 
and upon these slices of bread a slice of the meat should then be 





LIQUID CHEER. 
The best and safest thing to drink 
is pure, cooling soda water. 
We have it, with or without ice cream. | 


COME ON IN—The soda water’s fine. 








ATTRACTIVE CARD FOR SODA FOUNTAIN OR WINDOW. 


laid, and later covered with a ladleful of the hot brown gravy. 
A spoonful of mashed potatoes may then be added to advantage. 
Such a specialty should command 15 to 20 cents, and will surely 
prove popular. 


Cleanliness a Requisite of Success 


Chief among the factors which make for success in the light 
lunch business at the fountain are cleanliness and neatness. The 
fountain counter must be kept scrupulously neat and clean. The 
service must be attractive. It is a good idea to have the cups, 
mugs and dishes of a slightly different design from those ordi- 
narily used in dairy lunches and quick lunch restaurants. It is 
highly undesirable that cooking should be done which will 
leave a restaurant smell about the premises. 1't is by far the best 
practice to prepare sandwiches and all other luncheon things in a 
back recom or in some other place out of sight of the patron. 


Some Suggestions for Menus 


With the sandwiches or hot dishes, the up-to-date fountain 
lunch should, of course, offer beef and tomato bouillons, clam 
and oyster and chicken broths. It may also add asparagus 
bouillon, cream of celery, ox tail soup, beef tea, mock turtle soup 
and English beef. 

Below is a sandwich menu which is sure to prove a winner. 
It is unnecessary in many instances, however. to include all of 
the sandwiches contained therein: 

Ham, corned beef, tongue, hot egg, sardine, salmon, Swiss 
cheese, minced ham, club, roast beef, cheese, olive, hard boiled 
egg, minced chicken, Roquefort cheese, deviled egg, fried ham. 
roast pork, peanut butter, fried oysters and minced ham and eggs. 

A good list of bread and rolls with butter includes hot rolls, 
graham bread, tea biscuit, Vienna rolls, milk toast, bread and but- 
ter sandwiches, crackers of all kinds, creamed toast, hot rolls 
with honey, and buttered toast. 

A suitable list of dairy dishes will embrace bread and milk, 
soda crackers and milk, rice and milk, oatmeal and milk, shred- 
ded wheat, graham crackers and milk, raspberries and milk, 
blackberries and milk, and breakfast foods and milk. 


A Few Desserts 


For dessert, a good menu will include: All seasonable pies, 
pie a la mode (pie covered with ice cream), shortcakes (straw- 
berry, raspberry and peach), fancy crackers, chocolate eclairs. 
tarts (grape, currant, raspberry and other jellies), pound cake, 
fruit cake, almond macaroons, champagne wafers, fig bars, lady 


fingers, assorted cake, chocolate layer cake, sponge cake, marble 
cake, cocoanut cake, chocolate pudding, coffee jelly and whipped 
cream, doughnuts, crullers, and wheat, buckwheat, cornmeal and 
butter cakes. 

Salads, which are in great demand by lady patrons, may be 
offered in the following varieties: Potato, lobster, chicken, let- 
tuce, fruit, deviled egg, shrimp, sliced tomato, and lettuce and 
mayonnaise. 

Oysters, Eggs and Fruits 


lf the character of the patrons warrants laying in a supply of 
oysters and clams, the following list will be found desirable: 
Oyster cocktail, oyster stews, scalloped oysters, clam chowder, 
raw oysters, oyster fry, oyster pies and steamed clams. 

Following is a good egg menu: Boiled eggs, plain omelette, 
ham omelette, poached eggs on toast, scrambled eggs, ham and 
eggs. 

The fruit menu should include such preparations as bananas 
with cream, berries with cream, peaches with cream, cantaloupe 
and watermelon. 

Cold meats, alone or with potato salads, should embrace 
boiled ham, tongue, corned beef, beef loaf, roast beef, chicken, 
turkey, veal loaf, sardines, roast veal and roast pork, while the 
hot dishes should include a few of the following: Chicken pies, 
corned beef hash, frankfurters and potato salad, meat pies, mut- 
ton pies and baked beans. 


Cleanliness at the Soda Fountain 


“Cleanliness at the soda fountain seems to have been preached 
so much that there hardly appears to be anything new to say 
about it,’ remarked a salesman who covered the greater part 
of the country in his annual business trips, “yet I believe that I 
actually ran across a new idea in a busy little southern town. 
You know folks down south are great soda consumers, and if 
there is anything that will draw the trade, especially of the women 
folks, it is daintiness of service and cleanliness. {£ was in a 
drug store down there where a continuous rush trade was the 
order of the day, and in spite of the fact that the employees 
were always busy serving customers, the counter, fixtures, 
glasses, etc., always looked spotlessly clean. ‘There was an en- 
tire absence of the sloppiness of counter, usually seen in stores 
where a rush business is done, the glasses were sparklingly 
clean, and the daintiest dress worn by a customer ran no risk 
of being spoiled by spotting or wetting. I asked the manager 
how he did it. Here was his answer, so simple that I was 
ashamed that I didn’t know it myself. ; 

““T keep the fountain, counter, fixtures, etc., clean by never 
letting ther get dirty,’ said he. ‘I do not wait until the counter 
is sloppy from spilled liquid to have it cleaned, nor do I let my 
men accumulate a lot of dirty glasses, dishes, etc. In the first 
place, every man is instructed to keep a watch on his part of 
the serving counter and to wipe up any liquid spilled at once 
But he must do it in an inobtrusive manner, not like a darkey 
polishing a floor, but like the trained waiter in famous hotels, 
who removes the stains of a dinner without the guests noticing 
that it is being done. It’s all in doing the cleaning up in such 
a quiet way that people at the counter will not notice that it is 
being done; the minute a man begins mopping up the soda 
counter it attracts attention, and makes people notice the pools 
of spilled liquid. As to glasses, I always keep a supply in ex- 
cess of what may be used at the busiest time, and keep a man 
in the cellar washing soiled appliances as fast as they are used. 
Consequently my men always have plenty of clean glasses, dishes, 
etc., ready for use; they don’t have to stop to wash a glass or 
dish to serve a customer, and every one used is always bright 
and polished when it is taken out of the bin for the customer’s 
order. Yes, it is a lot of trouble.to start such a system; it 
doesn’t cost much, however, and is comparatively easy to keep 
up when your men are once trained to it and realize that care- 
lessness or disobedience of orders will cost them their job.’” 
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Secretaries of Boards of Pharmacy . 


HE Secretary of the Board of Pharmacy is the man who does the work and in many cases is the 
only salaried member of the Board. He must possess an unusual combination of excellent 
qualities to be an efficient secretary, and it is safe to say that a convocation of secretaries of all the 
boards of pharmacy in the United States would bring together an interesting and able gathering. 
Since they cannot meet in person, they will all be brought before our readers in these sketches. 





A SQUARE SECRETARY 

HEN he was sixteen years old he weighed nearly two 
hundred pounds and could run half a mile in no time 

at all, but the difficulty was to get him to run. He always 
wanted to stay and fight, and this characteristic in a somewhat 
modified form is still a prominent part of the personality of the 
secretary-treasurer of the National 
Association of Boards of Phar- 
macy. His indisposition to run 
away from anything or anybody 
has gotten him into trouble from 
time to time. For instance, he 
finds his hands tolerably full with 
his work of directing a wide 
awake store in a wide awake 
country town. Winchester, Ind., 
has only a few thousand popula- 
tion, but it is surrounded by a 
very prosperous agricultural dis- 
trict, but he also finds himself 
charged with the duties of presi- 
dent of the Indiana Board of 
Pharmacy and of secretary and 


A. F. SALA, 
The secretary-treasurer of the treasurer of the National Associ- 


National Association of Boards 


of Pharmacy. ation of Boards of Pharmacy. 


Mr. Sala has grown broader both 
mentally and physically as he has grown older, though he is not 
yet forty-five, and his combativeness has sobered down into a 
steadfastness of purpose which makes him tenacious of ideas and 
a difficult man to down in an argument. 

He is a little longer than he is broad, but not much, and 
makes fine ballast in a skiff, with a rod. and reel in his hand and 
z live bass at the end of the line. Mr. Sala enjoys the meet- 
ings of the American Pharmaceutical Association, which he has 
been attending for many years, and is much interested in the 
Association of Boards of which he has been secretary and treas- 
urer for several years. But along in the Spring, when the crops 
are laid by and the days grow long and the sun grows hot, 
nothing sounds quite so good to him as the whirr of a reel and 
the splash of a bass up in the lakes of northern Michigan, where 
he has a little bungalow and a boat, and to hear him tell it he 
catches some fish, but then, in the words of Solomon, “All men 
are fishermen” when it comes to telling about their catches. 

Mr. Sala is a good citizen in other directions, having taken 
to himself a wife and given hostages to fortune. But, as is 
always the case, fortune favors the brave, and he has a very 
substantial anchor to windward in a comfortable home, some 
odd lots,-a little farm or two, and a very live, money making 
country town drug store, where he practises pharmacy, sells 
stamps, soda water, school supplies, candy, and everything else 
that comes into the average small town drug store; swaps yarns 
with the doctor, the mayor and the preacher, and, in short, con- 
ducts himself as comports a leading and very substantial citi- 
zen, At the association meetings he is not a great talker, but 
he generally carries his point. He has a very winning smile, 
but also has a square jaw, the one for those who believe with 
him, the other for the men whom he wishes to convince of the 
error of their ways. Not that he is stubborn, oh no, he is 
merely firm; the other fellow is stubborn. 


Pharmacy Board Questions 


FLORIDA EXAMINATIONS 


Pharmacy 

a. (1) What is the pharmaceutical term used for cutting, 
grating, bruising, grinding, etc.? (2) Name three or more ap- 
paratuses used for this purpose. (3) What is the object of 
treating drugs in this manner? 

b. (1) What is the difference between a simple and a chem- 
ical solution? (2) Name four or more solvents used in phar- 
macy in order of their importance, telling the classes of sub- 
stances each is used for. (3) What process facilitates the so- 
lution of a solid substance? 

c. (1) What are tinctures, naming the methods for preparing 
them? (2) Outline the preparation of one in each class. (3) 
What are spirits, naming the methods official for their prepara- 
tion, outlining the preparation of one by each method? 

d. (1) How do laudanum, deodorized tincture of opium and 
paregoric differ? 2) How do water of ammonia, stronger wa- 
ter of ammonia, spirit of ammonia and aromatic spirit of am- 
monia differ? (3) How would you make water of ammonia 
from stronger water of ammonia? 

e. (1) A certain formula calls for 70 Gm. acetanilid, 10 Gm. 
caffeine, 20 Gm. sodium bicarbonate; how much of each would 
be required to make 20 ounces? (2) What is the pharmacopceial 
name of the finished product? 

f. (1) The proportions or quantities, contained in each ounce, 
of what drugs are required to be mentioned on the label? (2) 
How do vou find the percentage of alcohol in a mixture when 
the percentages of alcohol of the various items entering therein 
are known? (3) Write a correct legal label for the following 
mixture: laudanum, I oz.; tincture arnica, 2 ozs; water, 5 ozs. 
Note—laudanum (alcohol, 46 percent.; opium, 10 percent.) ; tinc- 
ture arnica (alcohol, 4o percent.). 

g. (1) Identify specimen No. 1. 
How is it made? 

h. (1) Identify specimen No. 2. (2) Name ingredients. (3) 
To what does it owe its characteristic odor? 

i (1) Identify speciment No. 3. (2) Name ingredients. (3) 
How is it made? ‘ 

j Oral—National Formulary preparations. 

Materia Medica 

a. Define (1) materia medica; (2) therapeutics; (3) pharma- 
cognosy; (4) toxicology; (5) posology. 

b. Name two manners by which one drug may act as an an- 
tidote for another. 

c. Define the following terms and give an example of each: 
(1) Anodyne; (2) hypnotic; (3) rubefacient; (4) hydragogue ; 
(5) cholagogue. 

d. (1) What is meant by the term alterative? (2) name one 
of vegetable origin; (3) of animal origin; (4) of mineral origin 

e. What is meant by the terms: (1) Origin; (2) habitat; (3) 
natural order? 

f. Name five active principles found in vegetable drugs. 

g. Would a menstruum composed of alcohol 1 part, water 4 
parts, extract the active principles of the following drugs: (1) 
senna leaves; (2) buchu; (3) hydrastis; (4) cinchona; (5) 
jalap? 


(2) Name ingredients. (3) - 
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h. Nux vomica: (1) Give habitat; (2) origin; (3) part used 
in medicine; (4) active principle; (5) official requirements. 

i. Give official name and definition of: (1) Hydrastis; (2) 
cinchona; (3) aloes; (4) mandrake; (5) cascara sagrada. 

j. (1) Give Latin name; (2) use; (3) dose; of drugs sub- 
mitted for examination. 

Chemistry 

1. What is matter? (b) It is constantly subject to changes 
and these may be of two distinctive characters; what are they? 

2. What is a synthetic reaction? (b) An analytic reaction? 
(c) An atom? (d) Molecule? (e) Element? 

3. What general rules of solubility may be applied to the 
nitrates, chlorides, sulphates, phosphates and carbonates? (b) 
Give some exceptions. 

4. What is a salt? (b) Normal salt? 
Double salt? (e) Basic salt? 

5. Give a definition of the following words as applied to 
chemistry: Photo; deutro or di; sub; super or hyper; per. 

6. Criticise the following prescription: 


(c) Acid salt? (d) 


Be IN ax a ek Sa ees es ese Ae eeu 2.0 
a 5 
ee er rer. 60. 


7. A chemical reaction takes place in the making of an offi- 
cial ointment: What is the reaction known as? (b) Give U. S. 
P. name of this ointment. 

8. Give synonyms of twenty pharmacopeeial chemicals. (Ex- 
ample, plumbi acetas, sugar of lead.) 

9. Give Latin official names of twenty pharmacopceial chem- 
icals. (Example: hydrargyri oxidum flavum.) 
10. What is an alcohol? An aldehyde? 

ample of each. 
Prescriptions, Doses and Toxicology 

1. How many grains of cocaine Mur. would be used in filling 
the foilowing prescription? 

k Sol. cocaine mur. 7 percent. ................ 3i 

Sig.: Local use. 

2. Make solution of such strength so that when 3i of the so- 
lution is added to 1 quart of water it will make a solution the 
strength of which will be 1 1n 3,000. 


(b) Give an ex- 


SSO. Ra SIO a vais ou nsieivtexsccee 3iv 
3. Criticise the following prescription: 

i RS oe CCL OG aah ssn eee Re 3ii1 

Biommtth GUD-Mit. .... 2.22 ccceceescvccsscsce 3ii 

eet «oye Sh REET ee 


M. Sig.: 31 in aq. q. 4h. 
4. Criticise the following prescription: 


ie Sees DO onc Soe eee kee esioxoene 3iss 
DeCRry ON CHAK... 5.65200 <ce paces gr. xvi 


Tr. opii camph. vette eeeeeeceeeee eee ee ens Sl 
Aq. menth. pip. q. Se a 

M. et. ft. Mist. 

Sig.: 3i q. 2 or 3 h. for bowels. 

5. Criticise the following prescription: 


ARIE 5 55 ess hoa ae oon bAR ee er. i 
Sy SE 6G icc caukeeeel oe naioeaanee 3iv 
ae eee tes er. i 
PAU EEE WEL... oc vn cseaccee de> os on scone 
PE NS ES Sn os vas caus st Soe oe een ees oto 
M. 


Sig.: 3i in aq. tid. p. c. 
(Questions 6, 7, 8, 9 and ro will be oral.) 





Registered in Wisconsin 
At the meeting of the Wisconsin Board of Pharmacy, held 
at Madison, October 3-6, the following were granted certificates 
as registered pharmacists: H. O. Jastad, H. W. Leonard, Madi- 
J. A. Baker, Randolph. Certificates of assistant phar- 
macist were awarded to the following: Bernard van Engel, E. 
H. Koehler, Dale Ruedig, Walter Fischer, Milwaukee; J. W. 
Jonson, Stevens Point; W. E. Cleophas, Beloit; Vivian Staples, 
Washburn; A. L. Steen, Madison; G. L. Stordock, Ottawa. 
Harold W. Jones, of Mondovi, was granted a registered phar- 
macist’s certificate on the basis of his certificate granted by the 
Minnesota Board of Pharmacy. 
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Registered in Kansas 


The second quarterly meeting of the Kansas board was held 
in Winfield, August 23, and the following applicants for ex- 
amination received pharmacists’ certificates : 

J. T. Blank, Elk City; Lota Bunch, Beloit; W. H. Firth, Emporia; 
J. O. Little, Mulvane; L. C. Mosier, Liberal E.R: Nyman, Lawrence; 
A. J. Porter, C. L. Smith, Abilene; RE Rathbun, Sedan; i E. Waller, 
Hutchinson; O. J. Bellwood, Turon; W. Darst, Caldwell; H. E. Fowler, 


Independence; W. F. Woodford, et W. F. Peel, Pratt: Clarence New- 
ton, Alta Vista; R. E. Mitchell, Caney; P. H. Lindley, Havana. 


The next meeting of the board will be held in Hays, No- 
vember 15. 


Registered by Virginia Board of Pharmacy 


At the recent examination held by the Virginia State Board 
of Pharmacy fifteen candidates were successful as registered 
pharmacists, while twenty applicants received registered assistant 
pharmacists certificates. Among the successful candidates was 
one woman, Mrs. W. B. Boyd. Following is a list of the suc- 
cessful candidates: 

Registered Pharmacists—L. C. Leatherland, W. B. Wilson, P. M. 
Massie, E. G. Johann, C. L. Coleman, R. E. Blankinship, R. J. Conner, 
CG. i. — ead, W. E. hota, M. B. Turner, : H. homasson, %, RB, 
Ortega, A. J. Bowles, om E. Carper, Mrs. W. B. Boyd. 

Registered Assistant Pharmacists—R. W. Staton, 7.3. Pag ore F, 
Hogshead, H. R. M. Cecil, H. M. Surface, R. L. Ogg, W. leason, 
L. C. Wombwell, C. 8 as Williams, F. S. Otay, H. R. Hamlett, 


E. A. Hale, Vv. R. Ma P. suchanan, RT. Scott, A. A. Arnold, 
R. E. Monroe, W. G Coben and B. M. Roberts. 





California Pharmacists Given Licenses 


The California State Board of Pharmacy has announced the 
list of candidates successful at the recent examinations and 
certificates have been issued to the following assistant pharma- 
cists and licentiates in pharmacy: 


Assistants—Arthur M. Thompson, Eugene A. Robinson, Adah Galsin, 
George C. Pedley, Roy C. Gilliland, Paul L. Pierce, Edward H. Seeliger, 
Edwin C. Wilhite, George F. Meiser, W. Deeson McCarroll, Theodore J. 
Pilcher, B. Chris Pilcher, Harry N. Thompson, Vincent ’P. Mulligan, 
Charles J. Langer, Howard M. Hubbell, Joseph Feigin, C. L. Weaver, 
Charles E. Bunnell, Charles W. Parsons, Eugene Benthall, G. A. Kirk. 
Harlow E. Allen, Pauline J. Nast, Albert A. Beard, D. H. Williams, 
David S. Katz, Charles M. Garrett, William G. Downing, Oliver H. 
Whiteman, Leo A. Borget, Ernest Debus, James M. Thompson, Walter 
H. Johnston, A. B. Otto, John A. Davidson, George H. Nelson, Fred C. 
Mitchell, W. A. Straub. 

Licentiates—Louis P. Roy, Everett C. Groves, Robert G. Lawson, 
John F, Oldham, Harry L. Hallet, S. M. Brown, Louis S. Chambers, 
William Middough, H. V. Tischhouser, Irving H. Schwartz, Fred Kanus, 
Leslie E. Knott, Albert Osler, Frederick V. Butler, Cecil A. Woodson, 
Benjamin H. Dill, William P. Ryken, Fred S. Lawhead, Leo Thomas 
ag oe Arthur F. Howard, Louie T. O. Rule, W. A. Davis, Raymond 
. Boehmer. 





A Joint Board Meeting 


The Illinois Board of Pharmacy examinations were held at 
the Chicago office of the board in Northwestern University 
Building, Monday, September 25. As expected, some 125 candi- 
dates came up for examination at that time. The members of 
the Ohio Board of Pharmacy were present during the examina- 
tion and also a representative of the Iowa board. The mem- 
bers of the Ohio board attended the examination with a view to 
getting pointers for making their own state examinations more 
practical and Yowa has in mind entering the Interstate Associa- 
tion of Boards of Pharmacy. 

This latter association was organized two years ago to bring 
about the interchange of certificates on the basis of State Board 
of Pharrnacy examinations. In order that the certificate of one 
board may be honored by that of another State belonging to the 
association it is provided that applicant must have been registered 
one year in the State in which he was examined, and must have 
attained an average of not less than 75% per cent. on his whole 
examination and not less than 60 per cent. on any one subject. 
The States whose Boards of Pharmacy belong to the Interstate 
Association are Minnesota, Indiana, Kentucky, Wisconsin, Ohio, 
Michigan and Illinois. The Interstate Association meets twice a 
year. The next meeting will be held at Madison, Wis., October 
3 and 4. An attempt will be made at that time to secure greater 
uniformity in the examinations of. the various State Boards of 
Pharmacy. 
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National Wholesale Druggists’ Association 
Thirty-seventh Annual Meeting Held in New York, October 9 to 13, 1911 


HE careful, sane and conservative methods pursued by the National Wholesale Druggists’ Associa- 
tion for more than a third of a century have borne fruit in establishing the organization on a solid 

and substantial basis, which bears out the truth of the motto of the Association, “They Builded Better 
Than They Knew.” Though the proceedings of the New York meeting were devoid of spectacular 
features, the meeting was well attended, the proceedings carried on with snap and enthusiasm, and the 
results declared satisfactory in every respect. The social features of the meeting were particularly 
well arranged and thoroughly enjoyed by all, reflecting credit on the committee of arrangements. 





THE PROCEEDINGS 

HE east parlor on the eighth floor of the Hotel Astor was 
well filled on the morning of Tuesday, October 10, when the 
president of the National Wholesale Druggists’ Association, 
William Jay Schieffelin, of New York, called to order the 
thirty-seventh annual meeting of the National Wholesale Drug- 
gists’ Association. The president introduced John Purroy 
Mitchel, president of the Board of Aldermen, who tendered an 
official welcome to the visi- 
tors. Former President W. A. 
Hover, of Denver, replied on 
behalf of the association. 
Thomas P. Cook, chairman of 
the ‘committee of arrange- 
ments, told the members of 
the programme of amusements 
which had been provided. Mr. 
Cook also spoke as a delegate 
from the American Pharma- 
ceutical Association, Thomas 
F. Main replying on behalf of 
the wholesale druggists. After 
brief addresses by delegates 
from the New York State Phar- 
maceutical Association and the 
Maine Pharmaceutical Asso- 
ciation, President Schieffelin 
asked the first vice-president, 
George W. Lattimer, of Co- 
lumbus, O., to take the chair, 

and then presented 


The President’s Address 

He reviewed the national 
events which had occured dur- 
ing the year bearing on the 
drug business, including men- 
tion of the various national 
organizations in which the as- 
sociation had taken _ part 
through its delegates. He 
spoke favorably of the pro- 
posal to establish a depart- 
ment of health in the United 
States government. He said 
that the supreme court de- 
cisions in the Standard Oil and Tobacco cases were character- 
ized by moderation which left some hope for moderate interpre- 
tation of the law which would not tend to obstruct business 
development and progress. 


He pointed out the impracticability of the Foster-Cullom bill 
to regulate the sale of narcotic drugs, but urged upon the trade 
the necessity for devising some practical measure to take its 
place. He spoke with pleasure of Dr. Wiley’s acquittal from blame 
in the recent controversy and referred to the need for regulation 
of soda fountain beverages containing habit forming drugs. 





DR. WILLIAM JAY SCHIEFFELIN, 
New York, president of the N. W. D. A. 


He referred also to the increasing burdens placed upon business 
men by the passage of various employers’ liability laws, and 
made reference to the progress in the revision of the pharma- 
copeeia and to the advantages accruing from the publicity being 
given to the work of the committee of revision. The report was 
referred to a special committee. 

Dr. Francisco Herrera, secretary of the Cuban Pharmaceuti- 
cal Association, was introduced as representative from that body, 
and made a brief congratula- 
tory address. 

R. H. Bradley, of Toledo, 
presented a partial report as 
chairman of the committee on 
membership, recommending a 
number of applicants. The re- 
port was, under the rules, 
posted for later consideration. 

Secretary J. E. Toms pre- 
sented a report reviewing the 
work of the officers of the 
association during the past 
year. 

The treasurer, Samuel E. 
Strong, of Cleveland, O., pre- 
sented his report for the fiscal 
year ending October 9, 10911, 
a summary of the receipts and 
expenditures being given be- 
low: 





RECEIPTS. 
Balance on hand as shown 
de a $8,197.17 
Received from members 
WN OIE 6 6:54:5.5:0 05 track's 18,600.93 
Received from other 
SOUTCER ce icckccccscove 1,493,36 
$28,291.40 
EXPENDITURES. 
General ex- 
penses .......$13,852.98 
Committee and 
other expenses 5,262.64 
———__ 19, 115.62 
Balance on hand..... $9,175.84 


The treasurer’s report was 
referred to the auditing com- 
mittee for formal audit. 

At the conclusion of the reading of this report the first ses- 
sion was adjourned. 


SECOND SESSION 
Tuesday Afternoon: 

The first part of the second session was devoted to the re- 
ception of addresses from representatives of allied associations 
and replies by members. The keynote of all was the cordial 
relations now existing between the various associations work- 
ing for the betterment of standards and conditions in the drug 
trade. After this the meeting proceeded to the regular order 
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THEODORE F. MEYER, 
St. Louis, Mo., president-elect and chairman 
of Committee on Commercial Travelers and 
Selling Methods. 


of business, the presentation of the reports of various standing 
committees, these bringing out considerable discussion and ex- 
change of views by members, Several of the committee reports, 
notably those on credit and collections, commercial travelers and 
selling methods, and fire insurance proved of great interest, many 
members participating in the discussion and relating personal ex- 
periences bearing on various points and questions raised. 


To Meet in Milwaukee 
The committee on time and place of meeting reported in 
favor of Milwaukee as the meeting place tor next year, the 
time October, the exact date to be determined later. The re- 
ports of the committees on membership and local associations 
were not read owing to absence of their respective chairmen. The 
first report read was that of the 


Committee on Credits and Collections 

The report of this committee, presented by its chairman, Lee 
M. Hutchins, Grand Rapids, Mich., indicated little change in 
general conditions. The average of trade collections had been 
somewhat lowered by unfavorable crop conditions in the west- 
ern states, but prospects for the south were good. Recent state 
and national legislation seem to have had little effect as yet, al- 
though the laws affecting credits and collections in several states 
have been greatly improved. The average of losses from un- 
paid bills was about one-fourth of one percent. for the past year. 
Owing to the peculiar crop conditions of the southern states 
longer credits were necessary, but even there conditions were 
improving. 

An important point for the jobber to consider, said the chair- 
man, was the growing custom of taking time notes of retailers 
to secure the payment of obligations. This practice was recom- 
mended as giving additional security, provided attention be paid 
to the necessity of charging proper interest. In many instances 
it had been noted that retail druggists considered the issue of 
a note for sixty or ninety days as cash payment of their in- 
debtedness, and jobbers often had to suffer the loss of discount- 
ing such notes to retain their trade. Such matters should be put 
on a business basis and customers made to realize that the use 
of money costs money. In taking time notes for obligations past 
maturity the wholesaler practically becomes a banker. ‘The 
profits in the jobbing trade are becoming so small and the ac- 
commodations expected so numerous, that close attention must 
be given to this question by every firm. 





ADAM PFROMM, 
Philadelphia, fourth vice-president. 
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THOMAS P. COOK. 


New York, Chairman of Committee on 
Arrangements and Entertainment. 


Credit should not be extended for too long a time, as the 
interest on the money involved often eats up profits. The close 
competition of today tempts firms to extend too much and too 
long credit, and for the best interests of all concerned credit 
should be limited in time and amount. Collection by traveling 
salesmen is considered a bad policy, as returns of money are 
often delayed and the firm loses the earning value of the money 
for long periods in many cases. This interest earning value of 
money must be considered in these days of narrow margin of 
profit. 

The question of discounts was an important one. Too few 
retail druggists realize the profit in discounting their bills, and 
they should be taught its advantages. The general discount of 
the trade seems to be one percent. for thirty day bills and this was 
considered liberal. The practice of some firms in offering larger 
discounts to secure trade was condemned as reprehensible and 
demoralizing to all, as it violated the rules of good business. 
Drug sundries are an item in which there is a wide variance as 
to terms of discount. A uniform rate was recommended for 
adoption by the association, one percent. and thirty days being 
suggested as a fair basis. Such items should be billed sepa- 
rately from drugs and patent medicines. 

The growing practice among manufacturers of specialties of 
advertising terms of sale to the retailer that bind the jobber 
handling such goods was condemned, both as imposing an unjust 
burden on the jobber and as tending to disturb regular terms and 
discounts. Attention was also called to the growing practice of 
accepting checks on country banks at par, and the importance of 
exchanging checks instead of cash in settlement of accounts 
was suggested as a subject worthy of consideration. 

Close co-operation of the association with the Bankers’ and 
National Credit Men’s Associations in all matters was urged. 
especially in matters relating to legislation. Better and more 
uniform state laws affecting bankruptcy, liability, etc., said the 
report, are badly needed. In concluding the chairman called 
attention to the report of this committee rendered last year as 
a thorough presentation of the principles of credit and collec- 
tions, and recommended that every member make himself fa- 
miliar with it. 

An animated discussion followed, the report being received 
with great applause. The recommendations of the committee 
were evidently approved of by members, especially those in 
regard to terms and discounts. The report, following the usual 
practice, was referred to the board of control. 
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Committee on Commercial Travelers and Selling Methods 

In presenting the report of the committee on commercial 
travelers and selling methods, Chairman Theodore F. Meyer, 
St. Louis, refe.red with commendation to the action of the 
association at last year’s meeting in extending the scope of the 
committee’s work to include selling methods, as the two ques- 
tions of commercia! travelers and selling methods were closely 
allied. The committee was of the opinion that traveling sales- 
men were a necessity under present business conditions, and 
that much of the unfavorable criticism of their employment was 
due to an unwise extension of their functions, which should be 
selling goods, to matters such as deciding credits, making col- 
lections, fixing prices, etc. 


Mail Order Business 
Probably the most harmful practice found by the committee 
was that of allowing traveling salesmen the responsibility of 
fixing prices, shading below list prices to secure a sale, regard- 
less of the effect that such favoritism would have on other 

















DR. ADOLPH W. MILLER, 


Philadelphia, Pa.. Chairman of 
Committee on Drug Market. 


mittee therefore recommended that salesmen be required to 
make sales according to terms stated by their firm, in regard to 
discounts, prices, etc., and that violation of this rule be forbid- 
den. As a necessary part of their regulations, salesmen should 
be promptly informed of all changes in prices, discounts, etc. 

The committee believed that trade was over-solicited and 
that the scramble to secure business had led to bad practices, 
such as extra discounts, long term payments, underpricing, too 
much credit, etc. All of these were not only condemned as 
being demoralizing to the trade, but as destructive of the safe 
margin of profit necessary for stability of business. Members 
should not seek to make larger sales by extending excessive 
credits or long time payments, as the interest on the capital 
thus tied up would soon eat up the profits on such sales, to say 
nothing of the risk of losing the whole value of the goods 
through the customer’s failure. 

In concluding its report the committee congratulated the as- 


customers. The firm employing such salesmen soon falls into 
bad repute if it becomes known that substantial discounts from 








MIERS BUSCH, 
their list prices can be obtained by dickering with its salesmen Philadelphia, a vice-president: 


and such things soon become known to the trade. The com- 


Local Associations 


The report of Chairman C. E. Bedwell, of the committee on 
local associations, showed the beneficial results obtained in the 
past year by the closer personal contact of members of whole- 
sale drug firms in local drug clubs and associations. Many diffi- 
culties and misunderstandings that might have caused disastrous 
trade war or competition were amicably settled by friendly 
conversation in the club rooms, and mutual exchanges of in- 
formation prevented losses from credit being given to persons 
who had defrauded other firms. The committee recommended 
that local clubs, or associations, be formed wherever possible, 
as the personal intercourse of members and the friendly feelings 
created thereby were important factors in promoting better trade 
conditions. Unscrupulous customers by misrepresentation have 
often created bitter feeling and commercial warfare between 
firms, all of which might have been avoided if the members of 
the firms had a personal acquaintance with one another and had 
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i bers in their selling methods ns gen of competing a discussed in a friendly way, therefore it was for the best inter- 
E trade, and said that it was a cause for sincere gratification that ests of all that a local association of the wholesale druggists 





no unfair and deceptive selling methods had been reported as 
occurring in the wholesale drug trade during the past year. 
Committee on Drug Market 

The report of the committee on drug market, presented by its 
chairman, Dr. A. W. Miller, of Philadelphia, showed that there 
had been a general advance in the prices of drugs and chemicals 
during the past year, the increase in the prices of native drugs 
being specially marked. Various causes were cited for the ad- 
vances in certain articles; thus: The drought in vine growing 
countries caused scarcity and higher prices of argols, tartrates, 
etc., the epidemic of cholera created greater demand for dis- 
infectants and hence higher cost; but the main cause for increase 
was attributed to the great increase in the world’s yearly output 
of gold. It was noted that gold and silver were the only articles 
which had declined in comparative value. 

The enforcement of the food and drugs laws of state and 
nation had undoubtedly caused an increase in price for many 
articles, but this had been due mainly to the fact that inferior, 
cheap, worthless drugs are now practically excluded from 
American markets. This was really a benefit, but unfortunately 
the public has not yet learned that it must pay higher prices for 
purity and quality, although it has learned to demand food and 
drugs of better standards. 

In the discussion following the reading of the report many 
members expressed their opinion that prices of many drugs were 
toe low and that higher prices would be the rule in the future. 
The prices of native drugs especially could never be expected to 
return to the low prices of former years. 


of a city or district be formed. A further advantage of local 
associations pointed out by the committee was their influence 
in legislative matters. Severaf instances were quoted where the 
united influence of local associations of wholesale druggists pre- 
vented the enactment of unfair laws and secured modifications 
of proposed laws that otherwise would have imposed onerous 
restrictions upon druggists. Some of the local clubs make a 
practice cf keeping in touch with all local and state legislation 
and their watchfuiness has been amply rewarded. Personal ac- 
quaintance with competitors and rivals is urged by the commit- 
tee as the best way to prevent unfair competition and costly 
trade war, a disagreement or difficulty loses much of its bitter- 
ness when discussed personally over a good dinner between 
friends. 


Paints, Glass and Oils 

The report of the committee on paints, oils and glass pre- 
sented by its chairman, Levi Wilcox, Waterbury, Conn., was an 
able summary of conditions in trade of these articles for the 
past year, special emphasis being given to the prevalence of 
sophisticated turpentine and lard oi] and recommendation being 
made that dealers in these articles exercise care in examining 
their supplies before disposing of them to the retail trade or to 
consumers. 

Turpentine and linseed oil were reported as being higher in 
price than in all previous records, this being due both to the 
lessening supply and the increased demand. Large quantities 
of China wood oil and soya bean oil have been imported to take 
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JAMES W. MORRISSON, 
Chicago, first vice-president-elect. 


the place of linseed oil, and the manufacture of petroleum dis- 
tillates of light gravity to be used as substitutes or adulterants 
of turpentine has become an important business of refiners of 
crude petroleum. For use in mixing paints, the petroleum dis- 
tillates running from 40 to 55 degrees Beaume in gravity has 
proved fairly satisfactory as a substitute for turpentine, the dan- 
ger to the trade from the use of this article being solely from its 
use as an adulterant of turpentine with fraudulent intent. 

Owing to the high price of pure turpentine, or spirits of 
turpentine, the market has been flooded with mixtures contain- 
ing from 10 to 15 percent. of petroleum distillate sold as pure 
spirits of turpentine at a price below the cost of the genuine 
article. The committee does not find any reason to object to the 
sale of such a mixture for paint manufacture, provided that it is 
labeled so as to indicate its character, but as spirit of turpentine 
is official in the United States Pharmacopceia wholesale drug- 
gists should exercise great care in testing their supplies of this 
article before disposing of it to retail druggists in small lots 
under their label. The tests prescribed by the Navy Depart- 
ment for turpentine are easy of application and accurate in re- 
sults, and the committee recommends that a copy of the circular 
defining these tests be obtained by every member and made 
use of. 

The quality of the article marketed as lard oil is severely 
criticised by the committee, there apparently being no commer- 
cial standard for it, and it being offered at widely varying prices. 
As lard oil is official as Oleum Adipis, great care should be taken 
by jobbers who purchase this article in bulk and sell it in small 
parcels to retail druggists to see that what they sell conforms to 
the requirements of the Pharmacopeia. Different grades of lard 
oil are used for technical purposes that need not be of the high 
quality demanded by the Pharmacopceia, but there is no definite 
standard of quality for the different grades of lard oil offered 
for sale. The committee therefore recommends that commercial 
standards be established and specified by users. 

The price of linseed oil has been unsettled, partly because of 
the uncertainty of the available crop of flaxseed raised in this 
country during the year and because of varying reports of for- 
eign crops. The estimates of the Bureau of Statistics, Depart- 
ment of Agriculture, are condemned as misleading, the actual 
supply being much less than reported. 

The voluntary dissolution of the association of window glass 
manufacturers, the so-called “window glass trust,” after court 
proceedings instituted by the government, has resulted in a de- 
moralization of prices in this material. Never before have the 





LUCIEN E. LYONS, 
New Orleans, third vice-president. 
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Columbus, Ohio, Chairman of Committee on 
Fire Insurance. 


prices of sheet glass been so low, and the committee finds that 
quality, sorting, packing, etc., have been allowed to deteriorate be- 
cause of the fierce competition enforced by the decision of the 
courts dissolving the association of glass makers. 

The committee, in concluding, recommends that legislation 
extending the pure food and drugs laws to include articles of 
daily use such as turpentine, linseed oil, etc., be, advocated by 
the association, and that personal and united efforts be made to 
establish standards for such articles and their enactment into 
law, for the protection of the jobber as well as the consumer. 

Committee on Fire Insurance 

The most generally discussed paper of the afternoon session 
was the report of the committee on fire insurance, read and 
commented on by Chairman George W. Lattimer of Columbus, 
Ohio. This committee reported that it had sent letters con- 
taining a set of questions relating to fire insurance and protec- 
tion to all members, but while it had received a number of 
replies the response had not been extensive enough to enable 
the committee to draw reliable conclusions as to the general 
conditions affecting wholesale druggists. The importance of the 
subjects and the obligation of members to reply to general ques- 
tions from committees were dwelt on. !From investigation the 
committee “had learned that the installation of fire sprinkling 
systems in wholesale drug houses had not only lowered insur- 
ance rates but had prevented serious losses and had worked 
effectively to check and localize fires. Not one really serious 
fire had occurred in the buildings of members during the past 
year. 

The training of employees in fire drills and in their duties 
in case of fire was strongly recommended. Constant supervision 
and inspection of buildings, stock, fire preventing and fire ex- 
tinguishing appliances, etc. were termed necessities, and the 
fact pointed out that lower insurance rates were generally ob- 
taind when such methods were adopted and rigidly enforced. 

Not only for their own protection but as a duty of good 
citizenship members were reminded that they should observe 
strictly all laws relating to housing and building, and provide 
every possible protection for their employees. The recent laws 
embodied in the Housing Codex of Columbus, Ohio, were rec- 
ommended as models for all localities, and it was urged that 
members secure copies of this codex, make a careful study of 
them and work for their embodiment in the laws of their own 
cities, 

The question of insurance rates was fully treated. From 
statistics gathered by the committee it was clearly evident that 
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the present classification of wholesale drug houses as an extra 
hazardous risk was not justified. Concerted efforts by the as- 
sociation and individual members to remove this discrimination 
certainly seem necessary. Mutual fire insurance companies were 
not deemed as desirable for carrying insurance as were reliable 
stock companies. 

The relation of credit to insurance was shown to be an im- 
portant subject, merchants asking credit or accommodations 
usually being required to furnish a statement of the amount of 
insurance carried on their stocks. Retail druggists, as a class, 
paid too little attention to this matter, and often were refused 
credit or given very restricted terms because they had not prop- 
erly protected their stock by fire insurance. Wholesale druggists 
could do valuable work, said the report, by emphasizing this 
matter in their dealings with retail druggists and educate thein 

















to a better understanding of their duty in self protection. 


C. E. BEDWELL, 


Omaha, Neb., re-elected member 
of the Board of Control ana 
chairman of Committee on Lo- 
cal Associations. 


curate reports of losses. 
claims and the principal cause for disputes in adjusting fire 
losses were shown to be caused by faulty systems of stock ac- 
counting. It had also been noted that underwriters seem to 
favor merchants who can show an exact system of stock ac- 
counting by lower rates as well as by prompter adjustments. 

In concluding its report the committee made the following 
recommendations : 

_(1) That prompt reply to committee letters of general in- 
quiry be considered a duty of members. 

,. (2) That members keep in close touch with local boards of 
fire underwriters and endeavor to observe all recommendations 
as to fire prevention, equipment, etc. 

(3) That an effective sprinkler system be installed in all 
buildings occupied by members not now thus protected. 

(4) That systematic drills in fire prevention, inspection, etc., 
for employees be adopted, and made efficient by frequent prac- 
tice. 

(5) That the association and members individually labor to 
secure the enactment and enforcement of adequate laws relating 
to buildings, housing, fire protection, etc. 

The report was received with hearty approval by the mem- 
bers and an animated discussion followed. 

The committee on time and place of meeting then reported 
through its chairman in favor of October as the time and Mil- 
waukee as the place for the next convention of the association. 
This selection seemed to meet with cordial approval. 

The auditing committee reported that the books and accounts 


of the association had been carefully gone over and that every-— 


thing was in excellent shape. The financial officers of the as- 
sociation were cordially praised for their excellent management 
of affairs. 


THIRD SESSION 
Wednesday Morning: 

The meeting was called to order by President Schieffelin on 
Wednesday morning at half-past ten. There was a large 
attendance. The business of the day was begun by the presenta- 
tion of the report of the committee on the prevention of 
adulteration by its chairman, J. K. Lilly, of Indianapolis. 

Prevention of Drug Adulteration 

The report of the committee on prevention of drug adultera- 
tion, presented by its chairman, J. K. Lilly, Indianapolis, Ind., 
showed a very gratifying condition of improvement in the drug 
markets of today; not only is greater care being used by sup- 
pliers of crude drugs to furnish correct botanical material, but 
many of the grosser forms of adulteration are seldom met with 
nowadays. The rigid examinations of the government chemists 
at ports of entry have compelled dealers in foreign drugs and 
chemicals to exercise close scrutiny of both the identity and qual- 
ity of materials exported to the United States, and the strict 
supervision of local and state authorities has compelled greate1 


The committee urged that a complete system of keeping ac- 
count of stock be adopted by members, so that if fire occurred 
in their buildings they would be in a position to make ac- 
Much of the loss by reduction of 


C, MAHLON KLINE, 


Philadelphia, Pa. Member of 
Committee on Prevention of 
Drug Adulteration. 


care in th selection and marketing of indigenous drugs and 
chemicals. 4One of the most cheering facts discovered by the 
committee was the care and pains taken by wholesale and manu- 
facturing druggists to establish standards of quality and identity 
for the crude materials purchased by them and also for their own 
products. Every wholesale druggist and manufacturing chem- 
ist nowadays maintains a laboratory for testing materials pur- 
chased or manufactured, often at considerable expense, and there 
is evident an honest effort on their part to protect the retail drug- 
gist and the ultimate consumer from inferior or adulterated drugs. 
At no time in the history of the drug trade have standards for 
materials and methods been higher than at the present day, and 
the encouraging feature of the day is that wholesale and manu- 
facturing druggists are cheerfully trying to comply with every 
requirement of national and state pure food and drugs laws with- 
out compulsion, but as a matter of pride and reputation. 

Adulteration of crude drugs and chemicals with deliberate 
intention to defraud is seldom met with under present conditions. 
While adulterated drugs, using the word adulterated in its broad 
sense, are still frequently found, most of the adulteration can be 
traced to carelessness in the collection or handling of the crude 
material. There is very little chance of grossly adulterated for- 
eign drugs reaching the consumer in this country, because of the 
strict supervision exercised by the government of such imports, 
but unless great care is taken in the examination and botanical 
identification of indigenous drugs many of the lots offered by 
collectors will be found later to contain foreign material or 
worthless parts of the plant. Owing to the increasing scarcity 
of native drug plants and their high price there is great tempta- 
tion for the collectors of such to gather not only worthless por- 
tions of the plant, but to include portions of other plants that 
resemble the drug in general appearance, and this form of adul- 
teration can be guarded against only by careful examination of 
every lot offered to the buyer. Hydrastis is a good example of 
this condition. This drug has become so scarce that it is difficult 
to secure a good quality at even a high price, and the parcels 
offered by original collectors almost invariably contain roots of 
the plant known as “twin leaf.” It is necessary to open every 
parcel of the crude drug offered and to separate the true hydras- 
tis from the spurious material mixed with it. This of course 
requires a thorough botanical acquaintance with the drug, both 
microscopic and macroscopic examinations of crude materials 
offered for purchase being a necessity. Spigelia is another drug 
difficult to obtain free from admixture with other plant products; 
leptandra and lappa are also frequently found mixed with inert 
parts of dirt and sand. 

The chief cause of inferiority and adulteration of native drugs 
is the ignorance or carelessness of the collectors, and the only 
protection against this is close scrutiny of lots offered by collect- 
ors and rejection of inferior qualities. An excellent plan has 
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Cleveland, treasurer. 


Indianapolis, Ind., 
>revention of 


been adopted by a Western firm dealing in native drugs, this 
firm supplying each collector of crude drugs with short descrip- 
tions of the plants to be collected, directions as to manner of 
collection, time when drug is most active, parts used, etc., so that 
the collector will know what is wanted. Rigid rejection of in- 
ferior lots teaches careful collection. 

The committee therefore recommends careful examination of 
all original lots of native drugs offered by collectors to the 
wholesale druggist and that collectors of native drugs be in- 
structed as much as is practicable, as to the identity, parts of 
plants used, time of collection, ete. 

The quality of powdered drugs, while much improved, con- 
tinues to be a source of trouble. The committee finds that there 
is no difficulty in obtaining pure powdered drugs, provided these 
are ordered from a reputable firm and a fair price paid for 
them. It is possible to purchase powdered drugs (so called) at 
any price the purchaser offers for them in the market, but such 
goods are not sold by reputable firms, and the buyer if possessed 
of ordinary intelligence, knows that he is getting an inferior 
quality of goods. The continual pressure of buyers to force 
down prices seems to be the chief cause for the marketing of 
adulterated or inferior drugs, for when a customer insists upon 
getting powdered drugs solely upon a price basis regardless of 
quality he thereby makes an actual bid for adulterated goods. 
Powdered drugs, both native and foreign, can be obtained in 
their highest purity and quality through trade channels under the 
labels of many responsible firms, but there is a limit of price 
below which no wholesale firm can go in quoting prices for 
drugs of guaranteed identity and quality. 

The committee urges upon the members of the association 
that they exercise the closest scrutiny upon the goods they pur- 
chase for distribution to the retail druggist and consumer. While 
the wholesale druggist may not be a manufacturer of many of 
the articles he handles he is still responsible for the quality of 
these articles when they are sold to the retail druggist in small 
lots bearing the label of the wholesale dealer, and much trouble 
and loss of trade can be averted if quality as well as price be 
considered. That the majority of members of the association 
maintain departments for the testing and examination of their 
supplies and products shows an earnest effort on their part to 
comply with the demand of the public for drugs of the highest 
quality, and the committee congratulates the drug trade on the 
high standards it has established for itself. 

President Schieffelin took occasion in commending the report 
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Adulteration. 


of the committee to express his appreciation and that of the 
association for the work done by Eli Lilly & Co. in raising the 
quality of many pharmaceutical products. He said he had been 
impressed of late years by the expense to which wholesale drug- 
gists had gone in the equipment of laboratories, whose sole pur- 
pose it was to guard and insure the quality of drugs supplied to 
the retail drug trade, and he thought that a big debt of apprecia- 
tion was owing the conscientious members of the association for 


their high ethical standards of business. 


Cultivation of Drug Plants 

Dr. R. H. True, of the Bureau of Plant Industry of the De- 
partment of Agriculture, delivered an exceedingly interesting ad- 
dress on the cultivation of drug plants in the United States, 
describing the methods of cultivation by the bureau of both 
native and foreign drugs. The difficulties experienced in finding 
the proper location, soil and climatic conditions in which the 
plants would best thrive, how best to cultivate and propagate 
them, ascertaining the cost of cultivation and preparation for the 
drug market, and other problems, were clearly explained. The 
progress made in the successful commercial cultivation of drugs 
had been ,small, the speaker stated, but the Agricultural De- 
partment had done a vast amount of work and had laid the 
foundations for future successful cultivation of medicinal plants. 

The problem of supplying many native drugs by cultivation 
had become very serious owing to their rapid extermination. 
The destruction of forests, the changes in soil and climate, and 
the difference in farming methods made it absolutely certain 
that the supply of native grown drugs would never again be 
sufficient for the needs of the market, and therefore the depart- 
ment was giving very serious attention to solving the problems 
of their cultivation. One of the chief obstacles to cultivating 
medicinal plants on a commercial scale was the cost of supply- 
ing artificially the conditions of shade, soil, moisture, etc., that 
they enjoyed when the country was heavily wooded. It had 
been found, for example, that ginseng and hydrastis could not be 
grown successfully except in shaded places, and the cost of pro- 
viding artificial shade for any large space of ground was prac- 
tically beyond the means of the average. farmer. Another de- 
terrent to cultivation is the time required by many plants to 
reach maturity or marketable condition, which rendered the 
ground unproductive for from one to five years. 

In connection with this question of long periods of unpro- 
ductiveness, the statement was made that the revisors of the 
new pharmacopceia would render a great service to the growers 
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of drug plants if they could see their way clear to permitting 
the use of plants of one year’s growth instead of demanding 
parts from plants two years old. Experiments by the Bureau of 
Plant Industry on belladonna and digitalis seemed to show that 
the leaves of one year old plants were just as rich in active 
principles as second year’s growth of the same plants. If this 
could be done it would certainly make their cultivation or a 
more profitable industry. 

It was stated that the culture of ginseng was out of the ex- 
perimental stage now and the market could depend on a steady 
supply. Over $1,000,000 worth of ginseng was exported to Chi- 
nese markets last year, and the demand exceeds the supply. Hy- 
drastis has been successfully cultivated both: by the bureau and 
by private growers, but practically none had been sold. Private 
growers are so certain of future high prices that they are saving 














their plants for propagation and natural increase. 
from present high prices of this drug can be expected from 
growers for a number of years. 


R, H. BRADLEY, 
Toledo, Ohio, chairman Com- 
mittee on Membership. 


No relief 


STONE, 
New Yérk, local secretary. 


CLARENCE G., 


The cultivation of serpentaria and pinkroot was not difficult, 


artificial shade, length of time re- 
quired to raise crops, and labor conditions made the business 
unprofitable. Many failures in growing senega had been ex- 
perienced until the discovery was made that senega would grow 
only when the roots were inoculated with a certain fungus. 
When the roots were inoculated the plant grew rapidly. This 
interesting fact was given as showing some of the difficulties in 
drug cultivation. Each plant must be studied and the conditions 
best suited to it must be found. 


but the cost of supplying 


Another instance in which revision of pharmacopceial stand- 
ards could be made to favor. drug cultivation in the United 
States was cited in the case of capsicum. Capsicum of the 
highest quality is raised in South Carolina, but the bureau had 
great difficulty in getting a product that would comply with the 
pharmacopeeial description. Another question asked was that if 
the U. S. P. described a certain drug as having its habitat in a 
foreign country, would that drug if grown here comply with its 
definition and requirements? Great care should be taken by the 
authorities not to limit the requirement of habitat too narrowly, 
as there was every prospect that many foreign drugs would soon 
be grown commercially here, 

In reply to the question whether he thought that the rapid 
progress in synthetic chemistry would affect the demand for 
native drugs, the speaker answered that, judging by present con- 
ditions, synthetic drugs would never entirely replace native drugs 
The deniand for them still exceeded the supply. 

Many members participated in the discussion following this 
address and great interest was shown in the. subject. 

On motion of Adolph W. Miller, the thanks of the association 
were tendered Dr. True by a rising vote. 


Committee on Legislation 

As usual in this association, the report of the committee on 
legislation was not only an able presentation of the status and 
effects of new and proposed legislation affecting the wholesale 
drug trade, but also contained a complete abstract of all laws 
enacted during the past year that had relation to business as well 
as technical matters. 

Through its chairman, Charles A. West, of Boston, the com- 
mittee reported that little national legislation of direct interest 
had been passed, but that several states had enacted laws of vital 
importance to the drug trade, especially Massachusetts, in which 
state a law had been enacted providing that any person might 
institute suit against any person misrepresenting or deceptively 
or falsely labeling an article. In most states and under the na- 
tional law the institution of such suits was made a duty of the 
proper legal officials. 

The committee especially warned members of the association 
that efforts would be made to pass several bills during the com- 
ing session of congress that would either destroy useful laws 
now in force or that would impose intolerable burdens and re- 


strictions on the drug trade: The association and .members indi- 
vidually were urged to watch all legislative activities closely and 
to promptly inform the chairman of this committee on all mat- 
ters coming to their notice, especially as to state legislation. 

It was reported that strong efforts would be made at the 
coming session of congress to repeal or alter the present bank- 
ruptcy laws, which the committee considered would be a calam- 
ity. The present laws have worked so well in protecting credi- 
tors and cutting down excessive legal costs that they have the 
warm endorsement of all business associations. It seems that certain 
lawyers have been displeased because there are no longer fat 
fees in receiverships, and from them and from those merchants 
who seek to cheat creditors by dishonest failure comes the chief 
agitation for° change in the What is actually 
needed, said the committee, is uniform bankruptcy and liability 
laws in all the states and every effort should be made in each 
state to secure laws modelled on the national law. 


present laws. 


Parcels post iegislation was reported as very likely in the 
coming session of congress, although it would probably be tenta- 
tive and experimental. The committee had noted the disap- 
proval of parcels post system by the retail druggists and en- 
dorsed their position, as in its opinion the establishment of a 
parcels post would take much trade away from retail merchants 
in small towns and throw it into the hands of mail order houses 

The several acts relating to the sale of narcotic drugs, intro- 
duced in by Representative Mann, and others, were 
condemned as heing impracticable under actual business condi- 
tions. 


congress 


The enforcement of these acts would impose impractical 
restrictions and intolerable burders upon the drug trade, said 
the committee, and would actually put a premium upon dishonest 
traffic. Sensible and practical laws relating to the sale of nar- 
cotic drugs would have the hearty support pf the drug trade, but 
such laws as that which proposed the imposition of an internal 
revenue tax on certain drugs, and required the registration and 
report of the sales of all preparations containing them, no mat- 
ter what they were or for what purpose used, was absurd, as 
such laws would be ignored. Their enactment would require 
such a mass of bookkeeping, etc., that no retail druggist could 
possibly comply with them, and wholesale druggists would find 
their legitimate business so tied up with red tape that it would 
cost more than the articles sold. The committee was strongly 
in favor of every law or regulation that would restrict the ille- 
gal traffic in narcotic drugs, but it insisted that such laws should 
be practical, and not impossible of observance. 

The effect of recent rulings relative to pure food and drugs 
laws seemed to have had no detrimental effect on the drug trade, 
as most wholesale druggists were sincerely trying to comply 
with all laws and regulations. The source of trouble 
came from the difference in the requirements as to labelling, etc., 
of the laws of different states. If the example of some states 
in requiring expensive and impracticable methods were generally 


chief 
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CHARLES S. MARTIN, 
Nashville, Tenn., former president. 


adopted, interstate commerce would become too unprofitable to 
continue. 

The committee noted with pleasure the effect of recent laws 
regarding the transportation of explosives and had observed that 
it was generally complied with. Another law favored was that 
requiring the indication of net and gross weights on packages, 
provided that its terms were not made too burdensome. 

The proposed amendment to the pure food and drugs act, to 
correct the weakness shown by the Johnson decision of the 
Supreme Court, was favored. The committee approved of an 
amendment that would prevent fraudulent misrepresentation by 
label and prevent the sale of worthless remedies, but agreed with 
that part of the decision which related to the difficulty of de- 
ciding the exact effects of drugs. 

The proposed law imposing a stamp tax on medicinal products 
was vigorously condemned as imposing an unjust and discrimi- 
native tax. Other proposed measures, both national and state, 
were referred to, and members were warned to be watchful of 
all legislation of this character. The apparent indifference of 
retail druggists to proposed legislation that would vitally affect 
their business was commented on and deplored. Members should 
take a deeper interest in such matters and should exert every 
effort to secure the support of the retail druggists of their terri- 
tory in securing faverable laws and preventing the passage of 
bad laws. 

In the discussion on this report the indifference of many 
wholesale druggists and their lack of support of the members 
who took upon themselves the burden of protecting the trade 
was deplored and members were urged to give more active sup- 
port to its representatives. The difficulty attending the secur- 
ing of proper laws was shown by the relation of personal ex- 
periences. The report was referred to the board of control. 

The report of the committee on time and place of meet- 
ing was then called up for action. By a practically unanimous 
vote the association approved of the recommendation that the 
next convention of the National Wholesale Druggists’ Associa- 
tion be held in Milwaukee, Wis., in October, the exact date to 
be determined by the committee on arrangements. 

The report of the committee on memorials of deceased 
members was then read by its chairman, H. J. Schnell, of New 
York, the members paying silent tribute to their departed asso- 
ciates by earnest attention to the accounts given of the labors 
and life of their one time friends. The report included the 
names of the following active and associate members who had 
died during the past year: Active members: Louis Dohme, 
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Baltimore; F. J. Green, Peoria; C. J. Lincoln, Little Rock; 
C. H. Pettitt, Louisville; G. A. Plimpton, Buffalo; W. C. Mc- 
Pike, Kansas City; G. G. Minor, Richmond; T. J. Webb, Nash- 
ville, Tenn.; Bernard G. Amend, New York; H. J. Daboll, 
New London, Conn.; W. H. Osborne, Tampa, Fla.; D. D. 
Philips, Nashville, Tenn.; John Homick, Sioux City, Ia. Asso- 
ciate members: Henry Wells, Burlington, Vt.; Walter Janvier, 
New York; E. Dinsmore, Brooklyn; Emil Heydenreich, New 
York; A. R. Lewis, New Brunswick, N. J.; F. N. Look, 
Florence, Mass. 

After resolutions of condolence for the friends and relatives 
of deceased members had been offered and adopted, the session 
adjourned, to meet Thursday morning. 

The afternoon was taken up by a meeting of the proprietary 
committee and attendance by members and their wives and 
daughters at a performance at the Hippodrome. 


FOURTH SESSION 
Thursday Morning: 

The meeting was called to order by President Schieffelin. 
The minutes of the last meeting were read and approved. The 
regular order of business was then taken up. The report ot 
the transportation committee was read by its chairman, F. C. 
Groover, Jacksonville, Fla. 


Committee on Transportation 

The committee reported with great pleasure that it had found 
a spirit of co-operation on the part of all railroad officials. 
Claims are now adjusted much more speedily than in former 
years, and there is an evident desire to make rates as reasonable 
as possible. The committee believed that one cause for high rates 
was the fact that the express companies secured the most profita- 
ble part of the business. 

Uniform classification of rates was said to be absolutely nec- 
essary, as confusion of rates had caused members considerable 
expense. The association was urged to work in co-operation 
with railroad officials to secure uniform classification of rates. 

The attention of imembers was called to the new rules for 
transportation of explosives, which went into effect October 1, 
and which it is absolutely necessary to observe to prevent 
possible damage claims. 

The committee recommended that an arbitration law be 
passed by congress to settle disputes between railroad companies 
and their employees, as the disturbance to trade caused by 
strikes had caused considerable loss. 

The report of the committee on trade marks was read by 
title. Ar’ abstract of the report is presented below: 


Trade Marks 


The report of the committee on trade marks was submitted 
by George M. Besett, of Wells, Richardson Company, Burling- 
ton, Vt., as chairman. The report gave in condensed form many 
important court decisions of the past year which have settled 
vexed questions and which clearly point out the law as viewed 
by the highest courts rélative to trade mark rights, etc. A care- 
ful study has been made of court decisions and legislative acts 
of the year affecting trade mark ownership and rights, infringe- 
ments and the extent to which the presumed knowledge or ig- 
norance, care or lack of care on part of the purchaser will be 
considered by the courts in deciding questions of imitation or 
fraudulent deception. A specially interesting part of the report 
is a preliminary statement regarding the experiments now being 
carried on at Harvard University to determine the “psychology” 
of trade marks; why one name or design is popular or can easily 
be popularized by advertising and why a name or design appar- 
ently equally attractive fails to gain public favor no matter how 
extensively advertised. This is a question of vital importance 
to the manufacturer or merchant, and if some definite facts can 
be learned as to the psychological effect of certain names, colors 
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L. J, L. HOPKINS, 
New York, Member Committee on Drug Market. 


or designs on the purchaser much loss in futile advertising can 
be saved. This report is of such interest that it is referred to 
editorially on another page. 

The committee called attention to a recent amendment to 
the federal statues affecting trade marks that had already proven 
of great benefit to manufacturers, this legislation dating from 
February 18, 1911. This amendment to the trade mark laws 
repeals any provision of the existing law that would prevent the 
registration of a trade mark because of its being formed from 
the name or part of the name of the applicant for registration. 
Under the original statute the courts had held that a name which 
formed part of a personal or corpgrate name could not be regis- 
tered, whatsoever its character. Thus the “Success Company” 
manufacturing, for example, a stove, could not register the trade 
mark “Success stoves’ because the word success was a part of 
the firm’s title. It made no difference whether the corporate 
name was personal or purely an arbitrary one, nothing could be 
registered as a trade marked name for its goods if it contained 
part or whole of the corporate title. Now, however, the law 
permits the use of the personal or corporate name of the manu- 
facturer or vendor of goods as a valid trade mark, thus remov- 
ing an unjust discrimination and affording protection to a cor- 
poration which has made its name valuable by advertising. 

The practice of registering trade marks under the federal 
laws has greatly increased, because while the registration creates 
no right to a trade mark in itself, it becomes very valuable as a 
public claim to ownership in case of suits claiming prior use or 
adoption. Another advantageous feature is that the lists of 
registered trade marks is, of course, open to public inspection 
and a manufacturer can ascertain by examining them whether a 
name he wishes to adopt has already been registered or used 
and thus save expense through infringement suits or from being 
compelled to drop the name after extensively advertising it. 
Since the recent decision of the Supreme Court that cases in- 
volving registered trade marks are directly appealable to it from 
lower courts registration has become more valuable, since it 
affords the owner an appeal to the highest court of the land. 
Hitherto, the decision of any Circuit Court of Appeals has been 
final in trade mark cases, and is so yet with non-registered trade 
marks, no appeal to the Supreme Court being granted as a mat- 
ter of right. 


In conditions affecting trade mark rights in foreign countries 


the committee reports great improvement. The new treaty rati- 
fied between the United States and Japan provides that the citi- 
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zens or subjects of either country shall enjoy in their territories 
the same protection under the law for patents, trade marks, de- 
signs, etc., as is afforded natives of each country respectively, 
provided that all local laws and regulations are fully complied 
with by the foreign citizen desiring protection. This clause of 
the treaty will be of vast benefit to owners of American trade 
marks, as heretofore Japanese merchants have shamelessly copied 
and imitated trade marks, designs, etc., of well known American 
goods and sold them in Japan either as the genuine or in com- 
petition therewith. Various other countries have passed laws 
that will prove of benefit to owners of valuable trade marks or 
copyrighted names, but emphasis must be placed on this warning 
to owners—no protection is granted to the foreign owner of a 
trade mark or patent unless he complies with all the laws and 
regulations of the country in which he seeks to exploit his goods. 
Much loss both of trade and prestige has been caused in the past 
through the failure of American merchants to recognize this 
regulation, and many complaints of “pirating” have really arisen 
fram the neglect of the merchant to qualify for protection. 
Action of far reaching importance was taken at the recent 
Pan-American Conference, held in Washington, which, if ratified 
by the governments of the countries involved, will be of inesti- 
mable value to American-merchants. Practically all Central and 
South American countries represented entered into an agreement 
with each other and the United States to protect the patents and 
trade marks of the citizens of any state in all of the countries en- 
into the convention. The most important section of the conven- 
tion provides as follows: “Any mark duly registered in one of 
the signatory states shall be considered as being registered also in 
the other states of this union, without prejudice to the rights of 
other persons, and to the provisions of the laws of each govern- 
ing the same.” In order to gain the benefits of protection in the 
countries agreeing to the convention, the person interested in the 
registry of a trade mark must pay a fee of $50, in addition to the 
fees or charges fixed by law in the country in which the applica- 
tion for registration is made. This fee is intended to cover the 
expenses of international registration incurred by the authorities 
in the countries signatory to the treaty. Another section pro- 
vides that deposit of a trade mark in any country gives the de- 
positor a prior right to registration in other countries for a 
period of six months after deposit. The convention includes 
many other important clauses affecting patents, copyrights, etc., 
that will tend to protect merchants doing business in the coun- 
tries entering into the agreement. On the part of the United 
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WILLIAM P. RITCHEY, 


New York, Chairman of Committee on Incianapolis, Member Committee 


Proprietary Goods. 


States the convention has been ratified by the Senate and signed 
by the President, but it has not yet been proclaimed, owing to 
the necessity of securing the ratification of several of the signa- 
tory nations which have not yet formally acted upon it. 

In a review of court decisions of the past year the committee 
reported very fully a number of important cases, in which many 
disputed points of law have been settled by the courts very gen- 
erally in favor of the owner of a valid trade mark. It was 
pointed out that the tendency of judges at present was to set 
aside technical and quibbling defenses or complaints in trade 
mark cases and to compel the infringer of a trade mark to fur- 
nish proof of his innocence, the courts taking the ground that 
the very act of imitation or infringement was prima facie evi- 
dence that the imitator sought to gain something by his act. For 
example, in the case of the Howard Dustless Duster Company 
vs. Carleton, wherein the defendant (Carleton) was accused of 
imitating the product of the plaintiff, it was shown that the orig- 
inal duster had been made from cheesecloth which was dyed 
black as a distinguishing mark, and that the imitation was also 
made from cheesecloth and dyed black. In addition, many fea- 
tures of the original package was closely imitated by the defend- 
ant. The court held that the black color given to the dusters 
was not an essential feature, but was adopted as a distinguish- 
ing mark, hence when the defendant adopted the same color as 
that used by the plaintiff he at once showed a desire to copy the 
original article, for the purpose of confusing purchasers and 
leading them to believe that they were obtaining the genuine 
article. Similarly, in the case of Wrigley vs. Grove, Justice 
Coxe held that while the word “spearmint” was descriptive and 
not capable of exclusive appropriation, yet the defendant, by 
imitating the packages and labels of the plaintiff, was guilty of 
unfair competition. The principal difference between the labels 
was that the defendant had substituted red on his labels, etc., 
wherever green had appeared on the labels of the plaintiff, and 
the plea of the defendant's lawyer that only an imbecile could 
be deceived by the similarity of the packages was curtly rejected 
by the judge, who declared that the element of the law was that 
no one should seek advantage by imitating another’s style of label 
or package, and that a mere change of color was not sufficient to 
prove innocence of intention to infringe upon another’s rights. 

In another case of importance, Beecham vs. Jacobs, the courts 
held that claim to possess the original formula for a proprietary 
remedy, even if true, did not give the defendant the right to 
manufacture an article and offer it for sale as the genuine, nor 
was the name of the original maker subject to common use as 


CHARLES J. LYNN, 





SAMUEL W. FAIRCHILD, 


on Membership. New York, toastmaster at the banquet. 


the general distinguishing title of the article. In this case, the 
name ‘Beecham’s” as applied to the pills sold under that name 
was the sole property of the originator or his heirs or success- 
ors. Various legal quibbles were promptly set aside. This case 
was finally adjudicated by the Supreme Court, and as it involves 
many points of great interest and importance to manufacturers 
of proprietary remedies, the decision of the court is of great 
moment. This decision also settles several disputed questions 
not hitherto agreed upon by the lower courts,. and the case, evi- 
dence and rulings should be carefully studied by every manufac- 
turer and wholesale dealer in proprietary articles. In a lower 
court the decision was given that no person could offer for sale 
an article distinguished by his given name in competition with a 
similar article also distinguished by the given name of a person, 
the two names being similar, without affixing his initials or in some 
way distinguishing his goods from those of the originator. Thus, 
in the case of a defendant offering for sale fountain pens as the 
“Waterman fountain pen,” the fact that his name was Waterman 
did not give him the right to use it in such a manner as to de- 
ceive purchasers into the belief that they were obtaining the 
preduct of the original user of the name Waterman. While the 
defendant had a right to apply his name to his own goods, he 
must also use his Christian name or initials, or in some manner 
notify prospective purchasers that it was not the original product 
made by the person whose name had become identified with it. 

The Supreme Court, in a decision as to the validity of cer- 
tain trade mark names, heid that the name must be sufficiently 
original or distinctive to entitle it to registration and protection 
as 2 valid trade mark, and that if the name given to an article 
was not a good technical trade mark, imitations of it could not 
be prosecuted as infringements. It was in this case that the 
Supreme Court established the right of appeal to its hearing in 
all cases involving registered trade marks. Many other cases 
of interest were cited, all of which affect in some manner own- 
ers and users of trade marks, and it was suggested that members 
keep more closely in touch with news of the courts. 

The report of the special committee on law suits against 
members was then read by Albert Plaut, of New York, its chair- 
man. No suits of importance had been decided against mem- 
bers during the past year. The John D. Parks Company has 
continued its present suit and is now having testimony taken in 
nineteen courts. Their injunction suits in New York have been 
resumed, they having amended these suits by prayers for treble 
damages under the Sherman act. Their motion for special dam- 
ages was not granted. The chairman of the committee on mem- 
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bership, R. H. Bradley, of Toledo, presented a list of applicants 
recommended for membership, and the secretary was instructed 
to cast one ballot declaring the following elected to membership: 

Active Members—California Drug and Chemical Company, Los Angeles, 
Cal.; Mashburn Drug Company, Valdosta, Ga.; Vanzant-Bruce Drug Com 


pany, Oklahoma City. Okla. (successors to The Paris Wholesale Drug Com- 
pany, Paris, Tex.); Waco Drug Company, Waco, Tex.; Dean, Eley & 





death 








Robertson, Birmingham, Ala, 


Victor Koechl & Co., New York; 





P. E. ANDERSON, 
New York. 











amounts of jobbers’ sales consisted of approximately 50 percent. 
in proprietary articles on which there was a narrow margin of 
profit, credits and collections on this line of goods should be 
carefully attended to. 

Efforts to secure better compensation from proprietors had 
been quite successful. Only a few do not now allow the usual 15 
percent. discount. As the cost average of doing business in 
proprietary articles amounts to nearly 13 percent., this usual 
trade discount of 15 percent. should be insisted on from all man- 
ufacturers of new remedies. 

The committee called attention to the great increase in so- 
called prescription proprietaries. This was a serious question, 
as sO many worthless articles had been exploited by irresponsi- 
ble parties that there was great danger of an excessive amount 
of capital being tied up in goods whose sale would cease the 
moment advertising was discontinued. It was recommended that 
the association should discourage the exploitation of this class ot 
remedies as far as possible. While the number of proprietary 
preparations had greatly increased, the proportion of sales was 
stationary, now about 53 percent.; thus a much greater invest- 
ment of capital is required to conduct business. 

It was the opinion of the committee that the use of the mails 
should be prohibited to fake proprietary preparations, as they 
certainly seemed to come under the laws against using the mails 
to defraud, 

The committee reported with pleasure that the number of 
buying clubs was decreasing, and that many proprietors were 
selecting jobbers for exclusive distribution of their goods. This 
should receive the active appreciation of members, and in return 
jobbers should decline trade properly belonging to retailers. A 
resolution to stop the sales of proprietary articles to drug clubs, 
retail customers, etc., was recommended. 

The decision of the Supreme Court in the Miles case as to 
the direct contract plan had caused a little demoralization. New 
forms of contract had been drawn up and thus far had worked 
very successfully. The new food and drugs act regulations, 
the Johnson case, the antikamnia case, and others were reported 
in full hy copies attached to this report, 

The committee recommended that proprietors and jobbers 
adopt a uniform size of price list sheets, so that these could be 
filed with less space and be referred to with less difficulty. 

The feature of the session was the address of Prof. Joseph P. 
Remington, chairman of the committee on revision of the United 
States Pharmacopeeia. Owing to the vital effect of the require- 
ments of the new pharmacopceia on their business the suggestions 
and advice of this distinguished pharmacist were given great 
attention, and his statements made a deep impression on members 
present. 

After explaining the methods followed by the present com- 
mittee on revision of the Pharmacopceia, Professor Remington 
pointed out that the chief object of the committee in publishing 


Associate Members—American Bank Note Comyany, New York; B. T 
Babbitt, Inc., New he Corning & Co., Peoria, Ill.; Dairy Association 
Company, Lyndonville, De, A.C, 
R. Doane, Brooklyn; at Manufacturing Company, Philadelphia; Foun- 
tain Specialty Company, Grand Haven, Mich.; W. 
ville, Tenn.; Wilford Hall Laboratories, Port Chester, N 

* Hamilton, Pittsburgh; Hazel-Atlas Glass ‘Company, Wheeling, W. Jue. sic’ 

Hood Company, Lowell, Mass.; The Kells Company, Newburgh, N. Y.; 
Lennox Chemical Company, Cleveland, 
Ohio; Majo- Manufacturing Company, Cincinnati, Ohio; Dr. Miles Medical 
Company. Elkhart, Ind.; Monroe Glass Company, Monroe, Mich.; North- 
western Pine Tar Company, Chicago, Ill.; Perth Amboy Chemical Works, 
New York; Taylor Instrument Companies, Rochester, N. 
Oil Company, New York; Orator F. Woodward, Le Roy, N. Y.; The Orrine 
Company, Inc., Washington, D, C., and Raymond & Co., New York. 


Daniels, Inc., Boston, Mass.; Charles 


The report of the proprietary committee was then read by 
the chairman, W. P. Ritchey, of New York, conditions of trade 
and volume of business being reported as favorable. 
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lists of the drugs proposed for adoption, admission or deletion 
was to obtain criticism before these lists were finally adopted for 
guidance of the committee. At the last revision the committee 
had been much cmbarrassed after the publication of the pharma- 
copeeia by being criticised by manufacturers because of the im- 
practicability of complying with requirements in the preparation 
of certain drugs and chemicals on a commercial scale. Criticism 
and explanation should come before the official issue of the 
pharmacopeceia, not afterward when it was too late to be of any 
present benefit. 

The active co-operation of the Wholesale Druggists’ Associa- 
tion was heartily desired, and comments, suggestions and criti- 
cisms were welcomed in regard to standards, requirements and 
tests for the various articles proposed for admission now or later. 
While the revision committee hoped to make all pharmacopceial 
standards and requirements as fair and accurate as possible it 
recognized that mistakes might be made, and even after the of- 
ficial issue of this work it would gladly receive any information 
as to faults and endeavor to correct them. Now was the time, 
however, to criticise; if any one knowing of faulty description or 
impossible requirements neglected to acquaint the committee now 
of his criticism he had no right to complain later. 

The policy of the committee as to admission of synthetics 
and proprietary drugs was explained. If these were of definite 
composition, valuable as remediable agents and free use of their 
trade name was permitted, their admission would be considered. 
It would be impracticable ‘and wrong to make a drug official 
that could be made only by one firm and the composition or 
formula of which might be changed at any time to suit their 
profit or convenience. Every article admitted to the pharma- 
copeeia must be definite in name, composition and quality and 
must always comply with identity and quality tests. Otherwise 
there could be no pharmacopeeia that would be of value as a 
guide and legal standard. 

At the conclusion of this address President Schieffelin sug- 
gested that a vote of thanks be given the distinguished speaker, 
which was done amidst loud applause by unanimous vote. 

The committee on president’s address reported that it con- 
curred in all the recommendations therein made, especially as 
to the conditions existing in the sale of narcotic drugs. 


The New Officers 


The chairman of the nominating committee, Charles S. Mar- 
tin, of Nashville, Tenn., reported that after careful deliberation 
the following members were proposed for election to the various 
offices of the association for the coming year: 

President, Theodore F. Meyer, St. Louis; first vice-president, 
James W. Morrisson, Chicago; second vice-president, Miers 
Busch, Philadelphia; third vice-president, F. C. Groover, Jack- 
sonville, Fla.; fourth vice-president, Levi Wilcox, Waterbury, 
Conn.; fifth vice-president, M. P. Northington, Birmingham, 
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Ala.; secretary, Joseph E. Toms, New York, and treasurer, Sam- 
uel E. Strong, Cleveland, O. 

Board of control: Chairman, Charles Gibson, Albany, N. Y.; 
William B. Strong, Milwaukee; Charles E. Bedwell, Omaha; 
Andrew J. Geer, Charleston; George R. Merrell, St. Louis. 

The report was accepted and the list of nominations was 
ordered inscribed in the minutes for action at the next session. 

The session then adjourned to meet at 10.30 o’clock Friday 
morning. 


FIFTH SESSION 
Friday Morning: 

On convening Friday morning the first business taken up was 
the report of the committee on rates and routes. Through 
its chairman, F. M. Bell, of Chicago, the committee reported 
that it had been unable to secure any concessions in rates for 
this convention, and that owing te the numerous state laws im- 
posing a flat rate of two cents a mile the various passenger of- 
ficials informed the committee that no special rates should be 
granted in the future unless the association would guarantee an 
attendance of one thousand members. This being impossible the 
committee recommended that in future members should simply 
purchase tickets to the place of meeting at the usual railroad 
rates. 

The Board of Control 

The report of the board of control on the various committee 
reports which had been referred to it for action was then pre- 
sented by C. E. Bedwell, of Omaha, in the absence of the chair- 
man, Charles A. Gibson, of Albany, who was prevented from 
attendance by the illness of his wife. The reports of all the 
committees were approved and their recommendations endorsed, 
with the exception of that portion of the report of the Commit- 
tee on Legislation which favored legislation, looking toward 
compulsory arbitration between railroads and their employees. 
The most important recommendations submitted by the board of 
control, which were approved by the association, are summarized 
below: 

That interest be charged on notes in closing accounts; that 
no greater cash discount than one percent. be allowed on general 
accounts, and six percent. on sundries; that the number of sales- 
men employed should be reduced and over solicitation of terri- 
tory be prevented as far as possible; that the proposed laws im- 
posing a stamp tax on proprietary articles and those referring 
to the sale of narcotics be opposed; that the formation of local 
clubs be encouraged in every manner and that these clubs con- 
tinue their watchfulness on local legislation; that laws to pre- 
vent the adulteration of turpentine, linseed oil, etc., be advocated 
in states not now having them; that any repeal of that portion 
of the pure food and drugs act permitting the sale of drugs 
varying from pharmacopceial requirements be vigorously op- 
posed. The board of control recommended that a vote of thanks 
be given to the chairmen of the various committees for their 
excellent work during the past year. This was done by a ris- 
ing vote. 

Election of Officers 


The secretary then presented the list of officers submitted 
by the nomination committee for the ensuing year. The secre- 
tary was instructed to cast one ballot for all the officers recom- 
mended by the committee. W. P. Ritchey, of New York, was 
unanimously elected chairman of the proprietary committee. 
Frank E. Holliday, of New York, was unanimously elected as 
the general representative of the association for the coming year. 


New Business 


A resolution favoring one cent letter postage was introduced 


by L, B. Hall, of Cleveland, Ohio. This was adopted and copies 
of the resolution were ordered sent to the Postmaster General 
and to the chairman of the Senate and House of Representa- 
tives’ committees on post offices and post roads. 
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A resolution introduced by Miers Busch, of Philadelphia, that 
the proprietors and publishers of newspapers be requested to 
cease publishing the names and effects of poisons in reports of 
suicides and murders was adopted. 

On motion of Charles H. West, of Boston, the resolution of 
the committee on legislation regarding parcels post was brought 
up for action, so that the association could go on record in this 
matter. This resolution is to the effect that the National Whole- 
sale Druggists’ Association is opposed to the parcels post as det- 
rimental to the best interests of retailers and merchants in small 
towns. It was adopted after much debate. Following a read- 
ing of a resolution of thanks by the special committee on enter- 
tainment to the local members of the association, who had done 
so much to make the stay of members here enjoyable, the newly 
elected officers were introduced to the meeting and installed in 
their respective positions. 

Retiring President Dr. William Jay Schieffelin surrendered 
the chair to the newly elected president, Theodore F. Meyer, of 
St. Louis, who made a brief address of thanks for his election. 
As it might be necessary to attend to matters that might have 
been overlooked, the meeting was adjourned subject to the call 
of the president. 


THE ENTERTAINMENT FEATURES 


In addition to the regular sessions of the National Wholesale 
Druggists’ Association several informal meetings of jobbers were 
held during the course of the week. The entertainment pro- 
gramme included an afternoon tea held in the Belvidere of the 
Hotel Astor on Tuesday afternoon, a reception at the Hotel 
Astor by President Schieffelin on Tuesday evening, fellowed 
by a supper and dance, a theatre party at the Hippodrome on 
Wednesday afternoon, a reception at the Chemists’ Club on 
Wednesday evening, tea at the residence of Dr. William Jay 
Schieffelin on Thursday afternoon, a theatre party to see John 
Drew in “A Single Man” at the Empire Theatre on Thursday 
evening, a ride down the bay on a steamer on Friday afternoon, 
and the formal banquet at the Hotel Astor on Friday evening. 

The banquet was presided over by Samuel W. Fairchild as 
toastmaster. The Rev. Dr. Robert MacDonald spoke for the 
clergy; Wm. A. Prendergast, Comptroller of the City of New 
York, spoke for New York City; Wm. McCarroll of the Public 
Service Commission spoke of the business man’s responsibility, 
and the retiring president, Dr. William Jay Schieffelin, spoke of 
the National Wholesale Druggists’ Association. Informal ad- 
dresses were also made by the president-elect, Theodore F. 
Meyer of St. Louis, and Prof. Joseph P. Remington of Phila- 
delphia. 

These’ functions were all admirably arranged and were thor- 
oughly enjoyed by all who participated. In addition there were 
numerous luncheons, dinners and theatre parties given by New 
York members to individuals and groups of the visitors. 





Long Island Drug Club 


The regular meeting of the Long Island Drug Club was held 
on Monday evening, September 18, at the Kaiser Haus, Presi- 
dent A. Gardner presiding. The secretary read a communica- 
tion from the Brooklyn Pharmaceutical Association recommend- 
ing the consolidation of the various pharmaceutical organizations 
and the chairman appointed a committee of three to confer with 
the Brooklyn Association and report at the next meeting, with 
W. T. Creggen as chairman. A. Higbie resigned as treasurer, 
being no longer connected with the drug trade, and W. T. 
Creggen was chosen to fill the vacancy. S. E. Dorn was elected 
member of the board of directors. S. Schoenfeld, on behalf of 
the Brooklyn Association, invited the members to attend the 
next meeting of that society in order to hear Mr. Gardner's 
address on Cudbear as a Coloring Agent. The entertainment 
committee announced a vaudeville performance to be given on 
October 16 at 8.30 p. m. 
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GERMAN APOTHECARIES CELEBRATE 





The Sixtieth Anniversary of the New York German 
Apothecaries’ Society— Honorary Membership for Pro- 
fessor Remington, Dr. Jacobi and Professor Lloyd— 
A German Kommers 





OME three hundred members and guests of the New York 
Deutsche Apotheker Verein celebrated the sixtieth anniver- 
sary of the organization of that society at a fest kommers on the 
evening of September 28 in the banquet hall of Terrace Garden. 
The kommers was opened by Dr. William C. Alpers, who 
introduced the founder of the organization, Gustay Ramsperger, 
who made a brief address narrating the circumstances which led 
to the organization of the society sixty years ago, and describ- 
ing the first meeting, which was held on the Bowery, and was 
attended by some twenty-five German pharmacists. Charles F. 
Schleussner, a former president, presented Mr. Ramsperger a 
handsome loving cup on the behalf of his friends in the society. 
Prof. Henry P. Hynson, of Baltimore, paid tribute to the value 
of the influence which had been exerted by the members of this 
society on pharmacy, not only in New York, but throughout the 
United States. A letter was read from Albert Plaut, who had 
been expected to deliver an address on the wholesale drug busi- 
ness, apologizing for an absence due to illness, 
Prof. Joseph P. Remington, of Philadelphia, spoke of the 
good influence of the German character on American phar- 
macy and upon the social life of the pharmacists, speaking par- 























TITLE PAGE OF PROGRAMME. 


ticularly of the good fellowship or “gemuthlichkeit” so charac- 
teristic of the Germans and so difficult to find an adequate trans- 
lation for. 

Dr. Abraham Jacobi reviewed briefly the history ot the prac- 
tice of medicine during the past sixty years in New York. 

Prof. John Uri Lloyd also spoke, referring to the history of 
the association and of the influence of German pharmacists in 
the United States. 

Felix Hirseman reviewed the history of pharmacy in New 
York for the past sixty years, and Carl Hauser, the last of the 
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speakers on the programme, made an amusing address in Ger- 
man on the topic of sixty years as a customer. 

The chairman announced that Professor Remington, Pro- 
fessor Lloyd and Dr, Jacob: had been elected honorary mem- 
bers, and presented each with a certificate of membership, 
making a suitable address in each case. 

Otto P. Gilbert took the chair, and called on Dr. Charles F. 
Klippert, first vice-president, F, Abt, George Reifflin and others, 
who contributed to the merriment of the occasion by recitations 
and songs. 

Between the addresses the members sung songs written for 
the occasion to the accompaniment of an orchestra. The Man- 











Gar fréhlich gehen diese Dreie 
Nach Hause voller Stoff und Weihe; 
Ihr fraget mich, um welche Zeit ?— 
Hier schweigt des Sangers HoOflichkeit. 


THE BACK PAGE O¥ THE PROGRAMME. 


hattan Quartette also rendered numerous vocal selections. Save 
for the addresses by Professor Lloyd, Professor Remington and 
Professor Hynson, all the exercises were conducted in German. 
An elaborate programme in pamphlet form, was provided, con- 
taining caricatures of some of the members and the songs writ- 
ten for the occasion. The first and last pages of the programme 
are reproduced herewith. As indicated by the title page, beer 
flowed freely throughout the evening and an elaborate cold sup- 
per was served. 

The annual ball of the New York German Apothecaries’ So- 
ciety, which was held at Terrace Garden on the night of October 
12, also took the form of a festival in commemoration of the 
sixtieth anniversary of the organization of the society. An 
elaborate programme of vocal and instrumental music was pro- 
vided for the early part of the evening and a dance and a dinner 
filled the remainder of the night. The attendance was very 
large and the affair was one of the most enjoyable in the his- 
tory of the organization. 


Messrs. Hendricks and Presley, formerly clerks in the Witt 
Drug Store, Grand Haven, Mich., have opened a pharmacy, to 
be known as “The Square Drug Store,’ and which is located 
at Fulton and Seventh streets. 
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SECRETARY WILSON MAY RETIRE 





His Son Resigns Post as His Private Secretary —Presiden 
tial Letter Criticised -C ongressional 
Criticism Anticipated 





ASHINGTON, October 4.—Secretary Wilson, of the De- 
partment of Agriculture is understood to be considering 
means for restoring the control of the food and drugs act to 
the Bureau of Chemistry, and for changing the system of ad- 
ministration built up under the regime of the past three or four 
years. One plan that Mr. Wilson has under advisement is that 
of recommending the transfer of the bureau to some other 
branch of the government—perhaps to the Department of Com- 
merce and Labor or the Treasury. This suggestion is expected 
to be made in the regular annual report of the department 
which is now in process of preparation. ‘Long conferences 
have occurred between the Secretary and Dr. H. W. Wiley, 
the chief of the Bureau of Chemistry. 

Precisely what ground has been covered in these conferences 
is not made known in detail, but it is well understood that 
the po‘nt chiefly discussed is that of revising the administration 
of the food and drugs act in’ a way that is satisfactory to the 
public. 

The proposal to change the position of the bureau has not 
been received with favor by those to whom it has been tenta- 
tively submitted, because it is not believed that this step would 
correct the conditions in the department, although it might 
improve the position of the bureau and the prospects for the 
enforcement of:the food and drugs act. The bad position into 
which the department has been brought under the present ad- 
ministration of its affairs has affected many branches of the 
service beside the Bureau of Chemistry. Secretary Wilson’s 
object seems to be primarily that of saving Solicitor McCabe 
and Associate Chemist Dunlap from displacement. 
of the Bureau of Chemistry to another branch of the govern- 
ment would not, however, save Dr. Dunlap, as it is understood 
that in such a case Dr. Wiley would ask for the retirement of 
Dr. Dunlap on the ground that he could not work satisfactorily 
with him. The position of Mr. McCabe as law officer would 
remain intact, as the legal work of the department would still 
be considerable, quite apart from that resulting from the 
3ureau of Chemistry and its operations under the food and 
drugs act. But it is clear from recent developments that the 
Congressional committee which has been investigating the de- 
partment will not be satisfied to leave Mr. McCabe in the same 
degree of authority he now exercises. If a change is not 
made by the President or the Secretary of Agriculture, the 
committee, in conjunction with the Agricultural Committee of 
the House (which has charge of the appropriations) will in- 
troduce reforms by provisions in the appropriation bill. This 
has already been partly pledged by Chairman Moss of the 
Expenditures Committee. 

A complicating factor in the situation has been found in the 
President’s opinion on the Wiley case. At first, the opinion 
appeared to produce satisfaction owing to the exemption of Dr. 
Wiley himself from criticism. This attitude of partial approval 
has been superseded by dissatisfaction due to the one-sided 
attitude of the report in ordering a reprimand for Drs. 
3igelow and Kebler and in criticising: Dr. Rusby, while saying 
nothing of Mr. McCabe and Dr. Dunlap save in so far as 
radical measures of reorganization were vaguely spoken of. 
The criticism of the opinion on these grounds has been acute 
for some time and has led administration men to the belief 
that much more general action must be had in the near future 
if the President is to forestall attack on his action by Congress 
during the coming winter. It is believed that such action will 
he had shortly after the President’s return from his western 
trip. It is being urged upon the executive, according to in- 
formation received here, that he shall retire Secretary Wilson 


Removal 
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in order that all ground for complaint may be removed and a 
foundation laid for complete reorganization without waiting 
for congressional action. Foreshadowing such an attitude on 
the part of the President is the retirement of Jasper Wilson, 
the: son, and for many years private secretary, of Secretary 
Wilson, who has left the department nominally to engage in 
business in the west. Mr. Wilson, jr., had been an important 
member of the group of sub-officials in whose hands the real 
control of affairs has rested for a good while past. It is im- 
probable that this change would have been made except under 
severe pressure, and the effort to change the administration of 
the food law and the position of the Bureau of Chemistry is 
regarded here as an effort to ward off the threatened executive 
intervention. The proposed changes, for reasons already 
stated, are not regarded by administration men as enough to 
guard against the prospective adverse report from the Con- 
gressional Committee. 


The New York State Board of Pharmacy 

At the annual meeting of the New York State Board ot 
Pharmacy, held at Albany on September 29, Byron M. Hyde, of 
Rochester, was elected president to succeed Dr. George C. Diek- 

















' BYRON M. HYDE, 


Rochester, president of the New York State 
Board of Pharmacy. 


man, of New York, and Clarence O. Bigelow, of New York, 
was elected vice-president. The secretary, Willis L. Bradt, of 
Albany, holds over for four more years. 


Tampa-Cuba Cigar Company Organized 

The organization of the Tampa-Cuba Cigar Company was 
completed at the N. A. R. D, convention at Niagara Falls re- 
cently. At the formal gathering of those interested in the for- 
mation of the company, which was held at the Cataract House 
on September 13, Ernest Berger was elected temporary chair- 
man. T. M. Weir, vice-president of the Tampa Board of Trade, 
addressed the meeting and made some remarks on the advan- 
tages and possibilities of success and invited the organization 
to locate in Tampa. Mr. Berger afterward read a report on the 
progress that had been made in organizing and financing the 
project. The first regular meeting of subscribers of the stock of 
the Tampa-Cuba Cigar Company was held on September 14 in 
the International Hotel, Niagara Falls, at which it was voted 
that a lease of the building mentioned by Mr. Berger as avail- 
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able at $50 a month be taken, the lease to carry with it an option 
to buy at a certain price, should the company desire to purchase 
it. Ernest Berger, of Tampa, was employed as general man- 
ager. A list of the officers of the company follows: 


President, H. B. Guilford, Rochester, N. Y.; first vice-president, Ernst 
O. Engstrom, Pittsfield, Mass.; second vice-president, William Bodemann, 
Chicago, Ill.; secretary and general manager, Ernest Berger, Tampa, Fla,; 
treasurer, Emilio Pons, Tampa, Fla. 

Executive Committee: Charles H. Huhn, Minneapolis, Minn.; Fred W. 
Connolly, Boston, Mass.; James H. Beal, Scio, Ohio; C. N. Achelpohl, 
Ottawa, Ill.; Ralph Dorland, Decatur, Ill., and Walter Rothwell, Hatboro, 


a. 

Directors: H. B. Guilford, Rochester, N. Y.; William Bodemann, Chi- 
cago, Ill.; E. Berger, Tampa, Fla.; Emilio Pons, Tampa, Fla.; C. N. Achel- 
pohl, Ottawa, Ill.; R. Dorland, Decatur, Ill.; W, Rothwell, Hatboro, Pa.; 
Thomas Armstrong, Plainfield, N. J.; D. W. Ramsaur, Palatka, Fla.; R 
Middleton, New Hope, Pa.; James H. Beal, Scio, Ohio; J. T. Treasure, 
Salt Lake City, Utah; Charles H. Huhn, Minneapolis, Minn.; Fred W 
Connolly, Boston, Mass.; Charles H. Ward, Pasadena, Cal, 

Associate Directors: W. D. Mathes, Salt Lake City, Utah; Phil J. 
Forbrich, Chicago, Ill.; E. G. Eberle, Dallas, Tex.; Paul C. Klein, Boston, 
Mass.; William Mittlebach, Booneville, Mo.; Eugene Ffefferle, New Ulm, 
Minn.; S, Finkelson, Northfield, Minn.; H. L. Haussamen, Grafton, N. Dak.; 
Charles Aling, Blue Earth, Minn.; H. S. Keables, Pella, Ia.; H. C. Frech, 
Savannah, Ga.; J. J. Seiberz, Louisville, Ky.; L. C. Lewis, Tuskegee, Ala.; 
J. L. Hollingworth, Tampa, Fla.; L. G. Heinritz, Holyoke, Mass.; J. G. 
Gedding, Boston, Mass.; George Goss, Shelbine. Mo.; D. G. Wist, Atlanta, 
Ga.; William A. Bush, St. Louis, Mo.; Frank N. Wingate, Nashua, N. H.; 
Adolph Spiegel, Milwaukee, Wis.; Golm T. Roe, Mobile, Ala.; H. L. Wag- 
ner, San Antonio, Tex.; George A. Gorgas, Harrisburg, Pa.; Louis Berger, 
New York, N. Y.; M. H. Goodale, Battle Creek, Mich.; George C. Blakely, 
The Dalles, Oregon; F. C. Godbold, New Orleans, La.; Charles H. Ward, 
Pasadena, Cal.; T. D. Ballard, Memphis, Tenn.; Otto Claus, St. Louis, Mo.; 
Louis C. Hopp, Cleveland, Ohio; R. C. Roberts, Ambler, Pa.; W. H. Justus, 
Hendersonville, N. C.; G. O. Young, Buchanan, W. Va.; Peter G. Walter, 
Pittsburgh, Pa.; W. E. Ditmeyer, Harpers Ferry, W. Va.; I. M. Light, 
Chicago, Il.; C. D. Jordan, Monticello, Ga.; J. L. Avis, Harrisonburg, Va.; 
B. A. C. Hoelzer, Chicago, Ill.; Alf. Whitworth, Deer Lodge, Mont.; George 
Frey, Chicago, Ill.; Theodore Hagenow, St. Louis, Mo., and Joseph A. 
Treat, Stuart, Iowa. 





OBITUARY 
Greorce H. HitrcuHcock. 

George H. Hitchcock died suddenly of heart failure in his 
store at Fiftieth street and sixth avenue, New York, at noon, on 
Friday, October 13, at the age of fifty-six. Mr. Hitchcock was 
a graduate of the New York College of Pharmacy and had long 
carried on business as G. H. Hitchcock & Co. at the address 














GEORGE H. HITCHCOCK, Ph.G, 


named. His store was conducted on highly ethical lines and 
was a model of simple but substantial elegance in its appoint- 
ments. It was described in the AMERICAN Druccaist when re- 
fitted a year or two ago. Mr. Hitchcock was an active worker 
in organized pharmacy and as president of the New York Branch 
of the American Pharmaceutical Association presided only 
four days prior to his death. He has held office in nearly every 
local association and has been particulafly active in bringing to- 
gether the pharmacists and physicians of the city. He had served 
for some years as a trustee of the New York College of Phar- 
macy. Mr. Hitchcock was a man of most winning personality, 
and looked fifteen years younger than his age. He was a Mason 
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of high degree and had served in high offices in the order. Sim- 
ple, neat, orderly, quiet and self contained, but withal cordial 
and kind, he leaves behind him a host of friends to sympathize 
with the widow, daughter, and brother whom he leaves behind 
to mourn his loss. 


DEATHS 

Aston.—In Wilkes-Barre, Pa., on Saturday, September 23, 
E. E. Aston, aged sixty-five years. 
Brery.—In Lehighton, Pa., on Sunday, September 17, William 
Biery, aged forty-eight years. 
Curist.—In Baltimore, Md., on Friday, September 29, John 
. Christ, aged sixty-three years. 
De Vries.—In North Wheeling, Pa., on Tuesday, September 
26, Robert T. De Vries, Jr., aged forty-two years. 

Eaton.—In Sanford, Fla., on Tuesday, September 12, Dr. L. 
D. Eaton, aged sixty-four years. ; 

E-menporr.—In Albany, N. Y., on Tuesday, September 109, 
William Framton Elmendorf, aged eighty-two years. 

Foster.—In Wichita, Kans., on Monday, September 25, James 
C. Foster, aged sixty-seven years. 

GrimMsHAWw.—In Portland, Pa., on Saturday, September 16, 
James B. Grimshaw, aged sixty-five years. 

Haywarp.—In Newark, N. J., on Sunday, September 24, 
Frank W. Hayward, aged thirty-seven years. 

Hixon.—In Worcester, Mass., on Monday, September 25, 
Adin A. Hixon, aged sixty-eight years. 

LoweLut.—In Greenfield, Mass., on Monday, September 25, 
Charles R. Lowell, aged seventy years. 

McDonatp.—In Portland, Me., on Monday, September 25, 
Wallace P. MeDonald, aged thirty-seven years. 

Powe.t.t.—In Toledo, O., on Saturday, September 16, Erwin 
J. Powell, aged forty-seven years. 

RezNnor.—In Mercer, Pa., on Friday, September 22, George 
Reznor, aged seventy-eight years. 

Spayp.—In Wilkes-Barre, Pa., on Friday, September 29, 
Charles W. Spayd, aged seventy-one years. 

Troxter.—In Louisville, Ky., on Saturday, September 30, 
Constantine Troxler, aged fifty‘four years. 
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Kings County Society Discusses 
U. S. P. Admissions and Deletions 

The meeting of the Kings County, N. Y., Pharmaceutical So- 
ciety was held at its college otf Tuesday afternoon, October 10, 
with President Clarence O. Douden in the chair. The meeting 
was well attended, and Treasurer Paradis reported a balance in 
the treasury of the society of $487, and in the treasury of the 
college of almost $16,600. Mr. France reported for the super- 
visors that the college is in a flourishing condition and that the 
number of students are 135 juniors, 130 seniors and 16 postgradu- 
ates. 

Otto Raubenheimer, the chairman of the committee on phar- 
macy, and a member of the U. S. P. revision committee, ex- 
plained how the admission to and deletions from the new Phar- 
macopceeia are determined and voted upon. For the first time in 
the history of the U. S. P. publicity has been given in advance of 
the publication of the book. The articles in the lists were taken 
up seriatim and lively discussion followed. In the case of some 
of the old time preparations which are still used, such as com- 
pound syrup of hypophosphites, for which the society has carried 
on a propaganda, ithe members disapproved of their deletion, and 
the secretary was instructed to notify the chairman of the com- 
mittee of the appreciation of the society of the opportunity to 
discuss the work of the revision, and that it was the sense of the 
society, after a thorough discussion of the published list of 
changes for the U. S. R. IX, that (a) a number of articles named 
should not be deleted, (b) a number of articles named should 
not be admitted, (c) a number of articles named should be ad- 
mitted, 
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Condition of Trade 
New York, October 13, I9II. 


3uying of all descriptions of drugs and chemicals and of 
commodities handled by the drug trade has reached much larger 
proportions within the last three weeks than in any similar period 
since the beginning of summer. The almost complete failure ot 
many of the European botanical drug crops and the serious cur- 
tailment of the yield and output in other lines have been reflected 
to a still more pronounced degree during the last fortnight, as 
the new crop supplies have been found to be inadequate to meet 
all requirements and the old crop stocks have been gradually de- 
pleted. Price movements have therefore been confined chiefly 
to advances, the marking up of quotations extending to all the 
principal groups of drugs and being especially noticeable in me- 
dicinal herbs, roots, leaves, seeds, flowers, bark, berries and beans. 
Though for some time past purchasing has been principally of a 
jobbing order and no large individual lots have been taken by 
consumers, the aggregate buying has compared favorably with 
that recorded in most of the recent active years within the last 
decade. The demand for opium is still far from being satisfied, 
but no further raising of prices has been resorted to, despite the 
evidence furnished in the primary markets that this year’s crop 
will fali considerably short of the world’s needs. 

Quotations on the following articles have been changed during 
the last three weeks: 

HIGHER. 


Aloes, Ipecac, Carthagena, 





Althea root, 

Anise seed, 

Arsenic, powdered white, 
Balsam tolu, 

Bay oil, 

Calabar beans, 

Calamus, bleached, 
Calendula flowers, German, 
Canary seed, 
Cantharides, Russian, 
Carbolic acid crystals, 
Cardamoms, decorticated, 
Caraway sced, Dutch, 
Casein, 

Celery seed, 

Cocaine, 

Codliver oil, 

Colchicum seed, 

Cotton root bark, 
Dandelion, German, 
Ergot, 

Fir balsam, Oregon, 
Foenugreek seed, 
Gentian root, 

Golden seal root, 

Gum guaiac, 

Gum mastic, 

Gum olibanum, 


LOWER. 


Belladonna root, German, 
Suchu leaves, long, 
Camphor, refined, 
Citronella oil, 

Colombo root, 

Glycerine, refined, 
Lycopodium, 


Juniper berries, 

Lavender oil, 

Lobelia herb. 

Manna, small flake, 

Marjarom, French and Ger- 
man, 

Prickly ash bark, 

Prickly ash berries, 

Roman chamomile flowers, 

Rape seed, 

Saffron, American and Span- 
ish, 

Salicylic acid, 

Sarsaparilla root, Mexican, 

Senna siftings, Alexandria, 

Sodium nitrate, 

Sodium salicylate, 

Spearmint oil, 

Sugar of milk. 

Sulphocarbolates. 

St. Vincent arrowroot, 

Tin oxide, 

Valerian root, Belgian, 

Violet flowers, 

Wintergreen oil, artificial, 

Wormseed oil, Baltimore, 

Wormseed, Levant. 

Zinc dust. 


Mercury, 
Sabadilla seed, 
Serpentaria root, 
Sodium benzoate, 
Sumac, Sicily, 
Tin crystals. 


Drugs 

Alexandria senna siftings are in reduced supply and the mar- 
ket is firmer. Quotations have been advanced to 7% to 7%ec, 
though occasionally a large lot is still being obtained on a basis 
Of Fc. 

Aloes in gourds are stronger as a result of the growing 
scarcity of supplies and an increasing demand. After a few 
sales had been made toward the close of September at 12c, the 
quotation was advanced to 13c. Sales of true Barbados are 
reported at 8oc. 

Althea has been advanced to a basis of 19 to 20c for whole 
and 28 to 30c for cut varieties. 

Balsam tolu has been advanced sharply within the last three 
weeks because of the extreme scarcity. Quotations have been 
raised until they are now on a basis of 50c and up for the nat- 
ural and even higher for cleaned. 

Oregon fir balsam has been advanced from 80 to goc to a 
basis of 82% to goc. 

Belladonna leaves are being held firmly, prices having been 
raised to 16 to 18c as a result of scarcity of supplies. 

Calabar and St. Ignatius beans are in moderate consuming 
demand, and sales of both descriptions are being made at 35c. 

Refined camphor eased off slightly on September 25 as a 
result of keen competition. A revised schedule was made by 
the leading refiners as follows: Bulk in barrels and one-pound 
blocks in 100-pound cases, 44%4c; squares of about four ounces, 
45c; 16 tablets, per pound, 45'%4c; 24 tablets, 46c, and 32 tablets, 
46%4; tablets in one-pound cartons, Ic per pound additional. 

Russian cantharides continue firm at recent advances to 78 to 
8oc, and the tendency is still upward, in sympathy with corre- 
sponding conditions abroad. 

Roman chamomile flowers are also firmer, with quotations 
showing a wider range, the revised figures being oJ to 35c. The 
new crop Offerings are now arriving here. 

Norwegian codliver oil continues strong abroad and a firmer 
undertone is reported in the local market. Up to $37 is being 
paid for barrel lots, and leading brands have been marked up to 
$36.50 to $41.50. 

German calendula flowers are stronger both here and abroad. 
The spot quotation is now 60c., though sales of some bale lots 
are being made at 55c. 

Carbolic acid has been advanced sharply. The crystals, aiter 
selling at 14% to 15%c in large drums, are now commanding 15 
to 16c. In pound bottles, they are selling at 21 to 22c. 

Casein is decidedly firmer in sympathy with stronger markets 
for other milk products and quotations have been advanced 4c 
per pound to Ioc. 

Dragon’s blood in reeds is selling more or less freely at 55¢c, 
and the trend is still upward. 

Ergot is in moderate jobbing demand and firmly held at 
$1.25 for prime. The Hamburg market raised its price on Sep- 
tember 25 to $1.20 for Russian and to $1.25 for Spanish. Paris 
has recently been a heavy buyer. 

Gambier is firmer owing to light receipts from Singapore 
and spot prices have been advanced to 6% to 634c, as to quan- 
tity. 


Refined glycerin prices, after being firmly held at 2114 to 
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21%c for C. P. in drums or barrels and 22% to 22%c in cans, 
were reduced to a basis of 21c for the former and to 22c for the 
latter by some manufacturers. Others are still asking 221%4 and 
21%4c, respectively. 

Gum guaiac is in scant supply, and the spot quotation 
thereon has been advanced to 38c. 

Gum olibanum is stiffening, the inside quotation for tears 
having been advanced to 14c, while up to 15c is being quoted for 
the higher grades. 

Carthagena ipecac is very firmly held with only small par- 
cels obtaining. The inside spot quotation is $2.25 whole; some 
dealers are quoting up to $2.50, but for parcels to arrive $2.20 
is still quoted. Powdered and granulated varieties are reported 
sold at $2.40. 

Italian sage is extremely scarce, and the quotation thereon 
has been raised to 4%c. 


Juniper berries continue firm at 3% to 33%4c. Cables state 


that the primary market still shows an advancing tendency. 
Lobelia herb is firmer on account of light stocks and stronger 
The spot quotations have been raised to 8% 


primary markets. 
to 9c. 

Lycopodium is a trifle easier at 48 to 50c. 

Manna continues strong with a good consuming demand. 
Sales are being made of the large flake variety at $1, and of 
the small flake variety at 75c. 

Marjoram continues in scant supply and is firmly held, both 
here and abroad. The spot quotation for French was raised 
toward the end of September to 12%c, while parcels due in 
about two weeks were offered to arrive at 11%4c. Later, the 
price was raised again to 13%c and most holders are now quot- 
ing 14 to 15c for French and 37 to 38c for German. 

Menthol is being marked up to higher levels daily because of 
an extraordinary scarcity of offerings on the spot. Moderate 
supplies are now in transit from Japan to this country, however, 
and nearby deliveries are offered on a basis of $5.25, although 
the small stocks now available in this market are commanding 
$5.50 and in some instances $5.75. 

Opium continues to move in .moderate quantities into con- 
sumptive channels, but sales are now being restricted to jobbing 
lots. The undertone of the market remains steady on the basis 
of the advances which occurred at the outset of the fall. Quota- 
tions are now $8 for original cases and $8.05 for smaller quan- 
tities. Powdered and granular remain quiet and unchanged at 
$8.75. The Turko-Italian war was counted upon to cause a 
further upturn in opium prices when news of the beginning of 
hostilities in the Mediterranean first reached this centre, but the 
outlook for a speedy ending of this war has removed the likeli- 
hood of a further advance in quotations on this score. 

Crude paraffin is firmer with quotations showing an advance 
to 3 to 3%c, 

Prickly ash bark is being firmly held at an advance to 30 to 
35c, as to quantity and holder. 

Prickly ash berries are firmer on reports that the new crop 
is proving a total failure. The spot quotation was advanced to 
35c toward the close of September and later to 4oc, then to 45c 
and finally to 5oc. 

Quinine is moving in a routine way with manufacturers quot- 
ing on the old basis of 14c for bulk in 100-ounce tins. At the 
regular bark auction in Amsterdam on September 28, nine- 
tenths of the quantity offered was sold at an average unit price 
of 3.12 Dutch cents, compared with 3.14 at the previous sale. 

Short buchu leaves are being well maintained on a basis of 
$1.15, and sales are being made in single bales at this figure. 
Long buchu leaves are steady, with sellers quoting 65 to 70c, ac- 
cording to quantity. 

Sicily sumac receded from its previous strong position to- 
ward the end of September, quotations being reduced to $47.50 
to $48.00, as to quantity and test. Later, however, the price was 
taised to $49.00 to $51.00. 

Liquid styrax is selling in moderate quantities at 15c. by the 
case and at 17c for single cans. 
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Sugar of milk has been marked up several times within the 
last three weeks as a result of diminishing supplies and the diffi- 
culty of securing deliveries on contracts, manufacturers being 
unable in many instances to procure the necessary quantities of 
raw material. Sales were made toward the end of September 
at 1334c, but later were advanced to 14c, then to 15 and at length 
to 20c. A few of the leading manufacturers are now asking 25c. 

Violet flowers are higher here and abroad, the prevailing 
quotation being 65¢. 

Carnauba wax is meeting with a moderate consuming in- 
quiry, and a revision in quotations shows only unimportant 
changes as follows: Flor, 62 to 63c; No. 1, 60 to 61c; regular 
No. 2, 49 to 50c; north country No. 2, 41 to 42c; No. 3, 34 to 
34%4e, and north country, 37% to 38c. 

White oxide of antimony is easier with quotations reduced 
to 7% to 8c, the inside figure being for domestic. 

Zinc dust continues in light supply, and the market is stiften- 
ing constantly. The quotation was raised toward the end of 
September to a basis of 8c. 


Chemicals 


Mercury has been reduced twice within the last three weeks, 
once to a basis of $46 per flask in 100-flask lots and to 64 to 65¢ 
per pound in jobbing lots and later to $45 and 621% to 63¢, re- 
spectively. 

Nitrite of soda continues extremely scarce and quotations 
have been advanced to 8 to 8'%4c. 

Powdered white arsenic is slightly stronger with the inside 
quotation for carload lots advanced to 2c and up to 2%c is 
quoted for book jobbing quantities. 

Salicylic acid is higher, in sympathy with the increased cost 
of raw material, and manufacturers have advanced their quota- 
tions to 32 to 34c, according to quantity. 

Sodium salicylate is firmer as a result of the increased cost 
of raw material, and quotations are now 33% to 36c, according 
to quantity. 

Sulphocarbolates are still advancing Most manufacturers 
have raised their quotations further to a basis of 7¢ per pound, 
and the revised figures are 27 to 30c for calcium and 25 to 28c 
for sodium or zinc 

Tin hbichloride is easier, but was reduced at the outset of this 
month in sympathy with the lower cost of pig tin. Manufac- 
turers then reduced their quotations to the basis of 11%c for 
50 degrees. 

Essential Oils 

Citronella oil is easier owing to competition, and the revised 
quotations are 25 to 26c in drums and 26 to 27c in cans. 

Geranium oil is higher in sympathy with the stronger position 
of the article abroad, and local dealers have advanced their 
quotations to $4.50 to $4.60 for Algerian and $4.25 to $4.35 for 
Bourbon. Turkish is without quotable change. 

Lavender oil continues firm because of the unfavorable crop 
conditions and the advancing markets abroad. Spot quotations 
were raised toward the end of September to $2.00 to $3.25, 
according to quality. Recent cable advices state that the present 
import cost is about equal to spot values. 

Spearmint oil was marked up toward the close of September 
to $4.00 and later to a basis of $4.25 to $4.50 as to holder. 

Artificial wintergreen oil has been advanced Ic per pound to 
a basis of 35 to 390¢. 

Roots 

Arnica root is moving freely at the full quoted price of 5o0c. 

Black haw bark of root is being purchased in moderate 
quantities, and quotations are being firmly held at 19 to 2oc. 
Some sizeable sales are being made, however, at the inside 
figure. 

Colombo root is easier and is now being offered at 8 to 9c 
for ordinary and at 12 to 13c for selected. 

Cotton root bark has been advancd to a basis of 22c, at which 
figure sales are being made. 


Index page 251. 











82 AMERICAN DRUGGIST AND PHARMACEUTICAL RECORD. 











Photo by Chickering. 


NINTH ANNUAL CONVENTION OF THE STOCKHOLDERS OF THE UNITED DRUG COMPANY, AT THE ARENA, BOSTON, 
TUESDAY MORNING, OCTOBER 3, 1911. 


In the front row are the British and Canadian delegates. 


Gentian root is easier to the extent that some dealers are 
quoting 6c. Others, however, are still holding out for 7c. 

Golden seal continues scarce, and the quotation has been 
advanced to $5.75. 

3elgian valerian root is firmer with quotations advanced to 
13¢. 
Verona and Florentine orris root are firm, with the trend of 
prices upward as a result of higher markets abroad, due to the 
unfavorable crop outlook, 

Serpentaria is somewhat easier, with sellers quoting 38 to 4oc. 

St. Vincent arrowroot is easier, although spot supplies are 
small and concentrated in a few hands. Quotations were raised 
to 8 to 8'%c three weeks ago, but they have since been lowered 
to 74% to 8c. True Bermuda is reported sold in keg lots at 45¢c. 


Seeds 


Russian anise seed is firmer with quotations at 9c. Italian 
anise is also former, the quotations having been advanced re- 
cently to a basis of 9 to 1oc. Star is steady at 1734 to 18c for 
prime. 

Angelica seed is also higher abroad, and local dealers have 
advanced their price to 4oc. 

Blue poppy seed continues extremely scarce and firm, with 
holders offering sparingly at 12% to 13%c, as to grade and 
quantity, 

Canary seed is firmer, with quotations a fraction higher. The 
revised quotation is 3% to 334¢, as to grade, quantity and holder. 

Cardamoms showed a constantly advancing tendency owing 
to the scarcity of offerings in London and in the primary mar- 
kets. Prices now are 75 to 85c for decorticated. 

Celery seed is firmer abroad and in the local market. Local 
dealers have advanced their prices to 24 to 25c. 

Colchicum seed is firmer owing to reduced spot stocks and 
higher primary markets. Dealers have advanced their quotations 
to 17 to 18. 

Dutch caraway seed is in active demand and decidedly 
stronger. Quotations were advanced to 6% to 6'%c, for spot 
and shipments toward the close of last month and are now on 
a basis of 7c. 

Foenugreek seed is stronger both here and abroad as a result 
of the Moroccan controversy. Recent cables have reported an 
advance in the import cost and most local dealers are now quot- 
ing 234 to 3c. 

Levant wormseed is in good demand, purchases being made 
in a round way at 14%c for some time and buying was not 
checked when quotations were raised to a basis of 18 to 20¢. 
Baltimore wormseed is easier as new crop offerings are arriv- 


ing. Quotations are now on a basis of $4.50 to $4.75 as to 
quantity. 


United Drug Company Convention 
OSTON, Mass., October 5.—More than twenty-five hundred 
persons attended the ninth annual meeting of the Stock- 

holders of the United Drug Company, held here this week, dele- 
gates from Canada, England, Ireland and Scotland, represent- 
ing these countries, while representatives from every state were 
present in large numbers. Much business of importance was 
transacted. 

Upon recommendation of President Louis K. Liggett, follow- 
ing his able review of the year’s work of the United Drug Com- 
pany, the stockholders voted to acquire a paper mill; build a 
rubber factory and to establish a jobbing house, with head- 
quarters in Boston and branches in various cities. To finance 
these new propositions the stockholders voted a stock issue of 
$750,000, and ordered the necessary working capital of $500,000 
to be taken from the current income. The president’s report 
indicated a very prosperous year, and the company was re- 
ported as being practically clear of debt and possessed of val- 
uable assets. 

The Rexall clubs and other subsidiary companies were well 
represented, and all reported excellent progress. Charles D. 
Baker, Grand Rapids, Mich., was elected president of the Rex- 
all clubs for the ensuing year. Other officials were compli- 
mented by re-election. 

Theatre parties and sight-seeing excursions were a feature 
of the convention, the entertainment provided for the delegates 
being so arranged that work and play could be carried on to- 
gether. The feature of the meeting was the great banquet clos- 
ing the official programme, at which 2,500 men and women mem 
bers sat down together to dine and hear addresses from promi- 
nent speakers. 


Wholesale Drug Trade Bowling Season Begins 
HE bowling season for 1911 was opened Monday evening, 
October 9, by games between teams representing E. R. 
Squibb & Sons and Seabury & Johnson in one series, and the 
Corn Products Refining Company against Sharp & Dohme in the 
second. Seabury & Johnson and Sharp & Dohme each won their 
first round of games by a score of two out of the three games 
rolled. The second set between the Dodge & Olcott and Roessler 
& Hasslacher teams and Eimer & Amend and Eli Lilly & Co. took 
place on October 16. 
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THe first end of the diphtheria season 
is here. Provide for it. Be prepared 
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to fill the early orders for Antitoxin, and 
let your medical friends know that you 
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Antidiphtheric Serum and 
Antidiphtheric Globulins 


They are in steady demand during the diphtheritic period. Some physi- 
cians prefer one, some the other. Both are of assured purity, potency 
and uniformity. They are supplied in the same style of container and 
at the same price per given number of antitoxic units. They are lib- 


erally advertised to the medical profession. 
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SYRINGE CONTAINERS 
500, 1000, 2000, 3000, 4000 and 5000 units. 


LET US HAVE YOUR ORDER NOW. 


mae" PARKE, DAVIS & CO. | 
Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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Thaddeus Davids Company Wins 
Sweeping Trademark Victory 


3y a decision of the United States Circuit Court for the 
Southern District of New York, rendered by that court last June, 
the Thaddeus Davids Company, manufacturers of the celebrated 
“Davids” writing, hectograph, indelible, stamping and stamp pad 
inks, has obtained an injunction restraining Cortlandt I. Davids 
and others, trading under the name of the Davids Manufacturing 
Company, from using the trademark Davids” in the latter’s trade 
name, and from using this name at the top of labels in connec- 
tion with the latter’s ink business. 

The Thaddeus Davids Company charged the Davids Manufac- 
turing Company with infringing its registered trademark “Davids”’ 
and also with unfair and unlawful competition. The court, how- 
ever, granted the injunction against the Davids Manufacturing 
Company without reference to the charge of unfair and unlawful 
competition, basing its decision upon the infringement of trade- 
mark charge, and ruling that the Thaddeus Davids Company 
is alone entitled to the trademark “Davids” in connection with 
the manufacture and sale of inks. 

Judge Hough, who wrote the opinion, called attention to a 
decision made by the United States Circuit Court of Appeals on 
a demurrer, interposed at the outset of this injunction suit by the 
Davids Manufacturing Company, in which the higher court held 
that “Davids,” which is the name of the founder of the business 
of the Thaddeus Davids Company, could not be ‘“‘a valid common 
law trademark,” but might be a “mark used as a trademark,” and 
therefore might be registered under Section 6 of the trademark 
act of February 20, 1905. Judge Hough also pointed out that, 
in the decision of the higher court on the demurrer of the Davids 
Manufacturing Company, it, had been held that this trademark 
act made “a mark actually and exclusively used for the requisite 
period (of ten years) entitled to registration as a trademark” 
and likewise asserted that if it be “entitled-to registration it is 
entitled to protection.” This higher court decision, Judge Hough 
also stated, had refused to sustain the distinction attempted by 

_ the Davids Manufacturing Company, between the right to regis- 
ter a trademark and the right to protect it. Judge Hough, there- 
fore, decided that, since the “mark” registered as a trademark is 
entitled to protection, it is entitled to protection as a trademark, 
which is equivalent to saying that it becomes a valid trademark 
by registration, in accordance with Section 5 of the trademark 
act of 1905, as amended on February 11, 1911, which provides 
“that nothing herein shall prevent the registration of <2 trademark 
because of its being the name of the applicant or a portion 
thereof.” 

The court also pointed out that the original act, in Section 
29, declares that “the term ‘trademark’ includes any mark which 
is entitled to registration under the terms of this act, and 
whether registered or not, and a trademark shall be deemed to 
be ‘affixed’ to an article when it is placed in any manner in or 
upon either the article itself or the receptacle or package or upon 
the envelope or other thing in, by, or with which the goods are 
packed or inclosed or otherwise prepared for sale or 
distribution.” 


Upjohn Company’s Rights to ‘“‘Phenolax 
Wafers’? Upheld by Court 


A sweeping victory has been gained over all imitators of its 
“Phenolax Wafers” by the Upjohn Company, of Kalamazoo, 
Mich., proprietor of these products and manufacturers of phar- 
maceuticals, as a result of a decision in its favor rendered re- 
cently by the United States Circuit Court for the eastern district 
of Illinois, whereby one particular offender has been perpetually 
enjoined from infringement and further trespass upon the com- 
pany’s rights. 

By the terms of the court’s decree, it was decided that the 
Upjohn Company’s trademark “Phenolax” is a good and valid 
trademark and that this company is the lawful owner of it and 
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entitled to the exclusive use thereof and also to recover dam- 
ages and profits arising from an infringement or trespass thereon. 
It was also ruled that the Upjohn Company is entitled to the 
exclusive use of the name “Upjohn” as a trade name as against 
the infringer thereof and that the use thereof or of the name 
“Upjohns” by this offender is a violation of and trespass upon 
the rights of the Upjohn Company and that the latter company 
is therefore entitled to recover damages and profits arising from 
such trespass. 

It was likewise decided in this decree that the Upjohn Com- 
pany had devised, adopted and used extensively for a laxative 
preparation, manufactured and sold by it, the arbitrary trade 
name “Phenolax,” a peculiar, distinctive and arbitrary design 
or form of flat, oblong, rectangular tablet having a central trans- 
verse score or groove on each side, an arbitrary size for this 
tablet, that is, an arbitrary amount of vehicle or excipient, a dis- 
tinctive and arbitrary pink color for the tablet. a distinctive and 
arbitrary flavor or taste, a distinctive and arbitrary aromatic, a 
distinctive odor, an amber colored bottle to contain such tablets, 
a distinctive label and the designation ‘Wafer,’ where the term 
“tablet” is the designation commonly used as well as the namie 
“Upjohn” and a picture of the tablet upon the label of the con- 
tainer, in its actual color, to make prominent the distinctive de- 
sign, size and color of the tablet. 

The court therefore ruled that the Upjohn Company was 
entitled to the exclusive use of the above mentioned trade in- 
dicia and trade dress and any material or substantial identifying 
feature or collocation of features thereof and was entitled to 
recover damages and profits arising out of and from the tres- 
pass thereon or simulation thereof. By this decree it was fur- 
thermore ruled that the offender in question had trespassed upon 
the rights of the Upjohn Company, had infringed upon the lat- 
ter’s trade mark “Phenolax,’ had violated its rights in the 
name of “Upjohn,” had committed unfair competition in trade 
and had trespassed upon the Upjohn Company’s rights in many 
ways. 

The decree therefore enjoined the offender, under perpetual 
injunction, from the use of the trademark or trade name “Pheno- 
lax,” the word “Wafer” in connection therewith, the name 
“Upjohn” and from the manufacture and sale of laxative tablets 
or preparations in simulation of the Upjohn Company’s products 
as well as from every other act calculated to deceive or mislead 
or to enable others to mislead or deceive prospective purchasers 
or users into the belief that the products are the products of the 
Upjohn Company. 


Oil of Orange Importers Win 
‘ Fight with Customs Authorities 


After contesting for two years the claim made by the im- 
porters of oil of orange for a lower import duty on this article. 
the United States customs authorities have decided to accede to 
the demands of these importers and will hereafter admit this 
essential oil as dutiable at the rate of 25 percent. ad valorem. 
instead of at $1 a pound, which had been the tariff imposed since 
the enactment of the Aldrich-Payne law in mid-summer, 1900. 


—— — 


Acid from Oil of Wintergreen 


As many doctors prefer and insist upon having pharmaceutical 
preparations made from natural oil of wintergreen instead of 
the synthetic product it behooves every pharmacist to stock up 
well with genuine salicylic acid and other products made from 
oil of wintergreen. The William S. Merrell Chemical Company. 
of Cincinnati, prepares such products, and the demand for its 
salicylic acid, Akaralgia, Gaultherine, Iodozen, Salamid and 
Xanol now reaches large proportions. Gaultherine is a sodium 
salt of natural methyl salicylate; Iodozen is an iodine derivative 
of methly salicylate, non-irritant, non-toxic, odorless and color- 
less; and Xanol is a sodio-caffeine salicylate. 
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Nearly $250,000 Working for You 
Who Sell 


Diamond Dyes 


Nearly a quarter million dollars is a tremendous force— 
greater force, in fact, than is needed to create customers for 
Diamond Dyes. 


Yet we spend huge sums each year to tell womankind 
the truth about dyes—so that they may not be imposed 
upon by our many imitators. 


Let us advise you, therefore, to help along this work by 
giving prominence to Diamond Dyes in your store. 


Our store advertising is splendidly attractive this year. 
Let us send you some of it. 


And thus, in helping keep the truth about dyes before 
the public, you will be playing fair and making profits at 
the same time. 





HERE IS THE TRUTH ABOUT DYES 


It is a chemical impossibility to color Silk and Wool (animal material) 
and Cotton and Linen (vegetable material) equally well with the same 
Dye. 


Any DYE Chemist will tell you this fact. Of course it sounds easier to 
trust to luck and use one dye for both. But remember, an economy is 
not real economy unless it is successful. Do not be misled by 
imitations of Diamond Dyes. 





Recommend Diamond Dyes to Your Gustomers, They Will Thank You for It, 





WELLS & RICHARDSON COMPANY, BURLINGTON, VERMONT 





Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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The New Orleans Drug Club 


The New Orleans Drug Club, one of the youngest and livest 
of the pharmaceutical organizations in New Orleans, went across 
Lake Ponchartrain recently on the steamer Dolive, with 500 
friends. The committee of arrangements, the men that did the 
trip up brown, were: Joe P. Ipser, chairman; Gus Seeman, ex- 
officio chairman; George S. Humphries, M. Stolzenthaler, George 
W. MacDuff, Fred A. Earhart, W. E. Harter, Eugene Daste, 
Paul Weilbacher, Ed. Gusto and Peter Rupp. 





Italian Medicines 


There are more Italians in New York City than in any other 
city in the world. Yes, there are even more than there are in 
the Italian cities of Rome, Venice or Naples. Naturally there 
is much demand for Italian medicines. These demands are 
met by one or more of the 365 Italian drug stores in New York 
City. The patrons of the Italian drug stores demand in most 
cases medicines peculiar to their race, and therefore not under- 
stood by the ordinary jobber and not kept by him. The head- 
quarters for Italian medicines and specialties is J. Personeni, 496- 
498 West Broadway, New York. He keeps a full line of Italian 
” preparations, 





Buy Malt Extract in Quantity 

In every Pabst Extract advertisement going out this season 
is this suggestion: “Order a dozen from your druggist.” ‘he 
object is to get customers in the habit of buying by the dozen, 
instead of single bottles. It is just as easy, in most instances, 
to sell a dozen bottles as one, and it makes a greater profit for 
the dealer. Dealers who handle Pabst Extract should follow up 
this suggestion and urge quantity sales, for if Mrs. Smith has a 
dozen bottles on hand and her friend Mrs. Jones needs a tonic 
she would undoubtedly give her friend a bottle to try. The 
good results of the trial bottle would undoubtedly lead Mrs. 
Jones to order a dozen also, to the druggist’s profit 


Lactobacilline Products 


The Ferment Company, American licensees under Professor 
Metchnikoff’s processes, give notice that their wonderfully suc- 
cessful preparations have been placed in the hands of Borden’s 
Condensed Milk Company, 108 Hudson street, who will distribute 
Bacillac, Lactobacilline Milk Ferment, and Lactobacilline Milk 
Tablets, and of the Franco-American Ferment Company, 124 
West Thirty-first street, New York, who will distribute Lacto- 
bacilline Liquid, tablets of Lactobacilline, and Lactobacilline sus- 
pension. These products have proved to be excellent sellers, 
bring many repeat orders, and druggists who do not have them 
in stock should stock them up at once, addressing the above dis- 
tributors. 





Pure Petrolatum 

Petrolatum is made from crude petroleum oil by reducing 
very carefully in a still and then filtering the residue through 
animal charcoal to obtain the required color. In doing this 
there is required an amount of skill that only years of practice 
and constant attention can produce. Not only skill and_ practice 
are required to produce a satisfactory petrolatum for medicinal 
purposes, but only the very best Pennsylvania crude oil must 
be used. No wax must be used to bring up the melting point 
or it will not be absorbed. There has been erected at Warren, 
Pa., a refinery exclusively for this purpose, as large as any in the 
country. The new refinery has all the up to date appliances and 
the very best skilled labor to produce an article that will be sat- 
isfactory to the drug trade. This refinery also has the supply of 
pure Pennsylvania crude oil needed to produce the large quanti- 
ties required to make uniform quantity and color. The F. A. 
Germond Company, of Cleveland, Ohio, is handling these goods 
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exclusively, and will be glad to quote prices on round lots and 
submit free samp!es. 


Number 130 Marguerite 

The old established firm of A. Dougherty, of 139-141 Frank- 
lin street, New York, has one of the most attractive lines of 
playing cards now on the market and the excellent standard 
of quality is maintained in every respect. For the holiday trade 
they are offering Number 130 Marguerite playing cards, which 
are something new in the way of a fancy back card with gold 
edges; they are of whist size with large indexes, therefore suit- 
able for bridge. The designs are different and they are all 
dainty in appearance, printed in the natural colors of the flowers, 
such as tulip, iris, hydrangea, etc. Samples will be sent to any 
druggist on request. 


Quick Selling Package Goods 

The P. L. Abbey Company, of Kalamazoo, are putting out 
an attractive line of specialties which they call the “Quality Line 
of Package Goods.” They comprise over two hundred prepara- 
tions of a proprietary character, including an emulsion of cod- 
liver oil, cough syrup, castor oil, catarrh balm, celery and sarsa- 
parilla compound, etc. The packages are very handsome and 
attractive and the terms offered to druggists allow a good 
profit. Before stocking winter goods, druggists will do well to 
write for the Abbey catalogue and price list. 


Timely Articles to Stock 

Now that the vacation season is over those who enjoy the 
luxury of sea bathing and those who derive benefit from its 
tonic effects must depend on the sea bath at home. Physicians 
are prescribing salt water baths for weak and nervous patients 
more frequently than ever before, as the beneficial effects of such 
baths are becoming better known, There will undoubtedly be 
a big demand for sea salt for baths this winter, and druggists 
can reap the profits of this trade by pushing Ditman’s Sea Salt, 
because it has been so well advertised that physicians know its 
merits. This old brand has been the standard for many years. 
Murray’s Charcoal Tablets are another seasonable specialty 
handled by A. J. Ditman, 2 Barclay street, New York, and the 
prices quoted to druggists afford a good profit. 


A Liberal Advertising Offer 


The Bloodine Company, Boston, Mass., is anxious to have 
one live druggist in each town take up their liberal free adver- 
tising offer, which not only advertises Bloodine but gives a vast 
amount of direct advertising for the store. The offer certainly 
seems very attractive and many druggists are delighted with 
the success of the Bloodine advertising campaign in increasing 
their general business. Their advertisement, on another page, 
should be read by every druggist, and no time should be lost 
in filling out the attached coupon and sending it to the Bloodine 
Company. 


Makes the Skin Beautiful 


Anything that will aid women to make themselves more beau- 
tiful is always a ready seller. The freckle ointment of the Dr. 
C. H. Berry Company is something a little different from the 
average freckle lotions, and Kremola is a cream that always 
brings the customer back to the store. The best selling feature 
of these preparations is that they give such satisfaction that users 
remommend them to their friends, hence there is always a 
steady sale. The packages are beautifully dressed and make a 
handsome appearance, and are guaranteed not to deteriorate. It 
would be advisable for druggists desiring a quick selling line of 
toilet articles to write the Dr. C. H. Berry Company, 2975 Michi- 
gan avenue, Chicago, Ill. 
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BUY a GROS a ners an PER CENT. 


=| OS =. 


$33.60 Per Gross | 5 per cent. and 21; Per cent orr.| 92.80 Per Dozen 


THIS IS THE GENUINE 
No. 2320 Guaranteed Under the Food and Drugs Act, June 30, 1906 


Send for Cards, Cut Outs and Counter Wrappers. 


THE CENTAUR COMPANY, 
77 Murray Street, New York City. ZZ jffltltdea President. 
AND SAVE 5 
BUY & GROS and 2% PER CENT. 


——Who can’t sell 12 dozen per annum ? 
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SEN-SEN CHICLET COMPANY 


METROPOLITAN TOWER,NEW YORK. 





SEN-SEN | Ghiclets ill SEN-SEN 


REALLY DELIGHTFUL 


THE BREATH PERFUME That Mint Covered CHEWINGGUM 


SOLD INEVERY PART MADE IN ALL FLAVORS 
OF THE CIVILIZED Gandy Coated 


: THE HANDSOMEST PACKAGE 
rig H 
WORLD Chewi ” at THE BEST QUALITY 
FOR SALE BY ALL THE 


IT HAS NO COMPETITION BETTER KIND OF TRADE Like a breath of Springtime’ 








Branch Offices end Warehouses: BOSTON, Mess. CHICAGO, In. SAN FRANCISCO, Cat. WINNIPEG, Maa, MONTREAL, Que. LONDON, Eng. 







Kindly mention AMERICAN DRU ;GIST when 


writing to Advertisers. 
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“CYCLONE” 
ELECTRIC WATER-HEATER 


Price ~ - $15.00 
Weight . ~ - - 5 pounds 
Height . ~ - - 14 inches 
Operating Cost (20 drinks) - icent 
Metal parts silver plated 


A NECESSITY FOR SODA FOUNTAINS 


Snap the Switch and obtain a glass- 
ful of steaming h ot water in thirty 
seconds. Thereafter a glassful can 
be drawn every fifteen seconds. 
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Send tor our 


FREE OFFER 


FULTON-BELL CO. 


2 Rector Street 
Sole Distributors New York 
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WARNING TO DRUGGISTS 


If you buy or handle 


SALVARSAN 


(EHRLICH’S 606) 








without our label] and 
guarantee No. 2783, you are liable to prosecution and damages for 
violating Patent and Trade Mark rights. Goods offered from Canada 
ot England are not licensed for resale in the United States and bear a 
restricting label. A reward will be paid by us for information leading 
to conviction of any one handling such goods. 


Victor Koechl & Co. 
H. A. METZ, President 
34 Beach St, New York 


Sole Agents and Importers of SALVARSAN for the United States and Canada 





Kindly mention AMERICAN DRUGGIST when writing to Aavertisers. 
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A Band of Steel 


The most strongly welded band of steel is fairly typical of 
the standard of purity that surrounds and entrenches N. Y. Q. 
Products. Its solidity might typify the principle that guards 
every step in their preparation, from their scientific basis to the 
last detail of manufacture. Confidence accompanies the order- 
ing of chemicals made by the New York Quinine and Chemical 
Works. They are carried in stock by wholesalers everywhere. 





Mapelene for the Soda Fountain 


Write to Thomas Henderson, 86 Fulton street, New York, 
if you want to save 50 cents a gallon on your maple syrup bill. 
Use Henderson’s Tri-Maple and you can cut down your expenses 
at the soda fountain. The formula of Tri-Maple may be had 
by writing to Thomas Henderson. 


Decalcomania Stickers for 
the Show Window Free 
How is your stock of Pasteurine Tooth Paste and Liquid 
Pasteurine? The enterprising druggist should take advaniage of 
the demand being created by keeping a good supply on hand. 
These two preparations are being extensively and successfully 
advertised all over the country. Write to John T. Milliken & 
Co., St. Louis, and they will send you a beautiful set of decal- 
comania corner pieces for your show windows. 


An Attractive Store 

Call up or drop a postal to Glaser, Rohrer & Co., New York, 
and they will show you what to do to increase the sales at your 
store from 50 percent. to 250 percent. Complete sets of drug 
fixtures in every kind of wood are furnished by the company 
at prices ranging from $325 to $18,500. This is very little con- 
sidering the quality of the work and the good you get out of 
an attractively planned store. The testimonials and the fact that 
the company has made the planning and building of drug stores 
a lifelong study ought to be enough to prove to any one what 
can be done. No. 7 Oak Drug Outfit, costing $325, is especially 
recommended. Just Glaser, Rohrer & Co., New York, will get 
them. 


The Aristocrats of Toilet Preparations 


Peroxide is a thing that is not harmful and is most useful 
in the home. Peroxide helps materially to whiten the teeth. 
Therefore why not get a tooth powder containing peroxide? 
The Hydrox Chemical Company of New York, Chicago and 
San Francisco make a most useful tooth powder yielding hydro- 
peroxide. Besides this the same company makes peroxide cream, 
peroxide tooth paste, peroxide talcum powder, peroxide face pow- 
der and peroxide soap. Some of the purest peroxide of hydrogen 


* on the market is made by the Hydrox Chemical Company. Buy 


twelve dozen for $12 and make 140 percent. profit. Send your 
order for above offer to your regular jobber for these goods are 
carried in stock everywhere. 


One Hundred Percent. Profit 


Here is an opportunity for the wideawake druggist to double 
his money. An assortment containing twenty-nine different arti- 
cles will be sent f. o. b, New York, for $15. This generous 
offer includes nickel and glass show case. Among the articles 
in this assortment are one-fourth dozen one-half pints Electro- 
Chemical Writing Fluid, two dozen two-ounce square Oriental 
red ink, one dozen three-ounce jars general white paste, one 
dozen Black Diamond indelible ink, etc. This is the biggest 
proposition ever offered the retail drug trade in this line. Order 
now from Thaddeus Davids Company, 95-97 Vandam street, 
New York, and make your share of the profit. 


AND 
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Reserve Scale 

Every druggist should have a scale in reserve that may be 
used in rush hours. Customers do not like to wait for a clerk 
to finish using a scale so that the clerk waiting on them may 
use it. They would rather go somewhere else when they can 
get more prompt service. For this reason it is an absolute 
necessity to have a scale in reserve. Style No. 271 and 276. 
made by the Torsion Balance Company, 92 Reade street, New 
York, are especially recommended for this kind of use. Order 
now so as to be ready. 


Meets Requirements of the Law 

It is necessary when a preparation is put upon the market 
that it meets all the requirements of the law, so that the dealers 
will feel safe in buying it and the buyers in using it. The insect 
powder made by Allaire, Woodward & Co., of Peoria, IIl., is 
one which is guaranteed to meet, all the requirements of the 
national insecticide law. This powder is made from strictly 
pure closed insect flowers, and is put up in five pound sealed 
bags. Write them for prices, mentioning the AMERICAN Dru6é- 
GIST. 


Pure Pineapple Juice 

We eat pineapple because we like it, and incidentally it is a 
great aid to digestion. But it is not the pulpy part of the fruit 
that we care for, it is the juice only that gives us satisfaction. 
Since it is the juice we want why not get it without the pulp? 
Dole’s Pure Hawaiian Pineapple Juice is just this and is just 
what you are looking for. In no stage of the process of procur- 
ing and bottling the juice does it come in contact with anything 
which might contaminate it. The doctor in his practice and the 
druggist in his soda fountain may use it with perfect safety 
as to its purity and its delicious flavor. 


Finds Favor Among Desirable Trade 

Every box of Hopewell Dainties wins additional favor for 
these exquisite bonbons and chocolates, among the desirable 
trade. The truth of this statement is proven by the many repeat 
orders from druggists now selling them. The penny you will 
spend for a postal to ask for details may lead to princely returns 
from your investment. Other druggists are reaping generous 
profits, why not you? Hopewell Dainties have a way of making 
friends as well as money fgr the druggists selling them. You 
will begin to realize this soon after you unpack the first ship- 
ment. Try “the lure of the Hopewell Dainties” and note re- 
sults. Address your inquiry to the Hopewell Chocolate Com- 
pany, Hopewell, N. J. 


Picked at Random 

The Litholia Color Company of New York are publishing a 
great number of testimonials in regard to their colors and their 
show card course. Read these and so learn for yourself the 
quality of their colors and the great value of the show card 
course. Here is a sample of the letters they get: 

71 Water street, ALnany, N. Y., September 3, 191! 
Litholia Color Company, New York. 

GENTLEMEN—I want to tell you how pleased I am. The 
outfit of colors, show card cqurse and brushes arrived some 
weeks ago O. K. I am more than satisfied. I made up a few 
show cards from the instruction in the course and think I did 
very well for a beginner. | think very soon that I will be able 
to make good show cards With best wishes, I remain, 

Yours truly, 
N. A. Ares. 

If the druggist doubts the truth of the statements in this or 
and other testimonials published by this firm, he is at liberty 
to write to any one, but be sure to enclose stamp for reply. 
Other testimonials in their advertisement in this issue. Write 
the Litholia Company, New York, for particulars. 
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The Ferment Co. is the only Bacteriological Institution in America solely engaged in preparing lactic 
ierments for the use of physicians, and is the only one that is responsible to any universally acknowledged 
scientific authority that its products shall be scientifically made and contain only the lactic bacilli recom- 
mended by Metchnikoff, in living form and pure culture; such authority having the right to withdraw his 
formulas and name if products do not meet with his scientific requirements. 


HE FERMENT COMPAN 


American Licensee LA SOCIETE LE FERMENT, Paris, France 


Sole Purveyor to Professor Metchnikoff 














LABORATORIES: Nos. 124-126 West 3lst St., New York City 


Sole Authorized Manufacturer in America of 


Lactobacilline Products 


Lactic Ferment Preparations originated and recommended by 








Prof. ELIE METCHNIKOFF., Institut Pasteur, Paris 


Prescribed by leading Physicians in all parts of the world in treatment 
of Gastro-Intestinal Maladies 


SIX WONDERFULLY SUCCESSFUL PREPARATIONS 


LACTOBACILI INE LIQUIDE LACTOBACILLINE MILK FERMENT 
TABLETS OF LACTOBACILLINE LACTOBACILLINE MILK TABLETS 
LACTOBACILLINE SUSPENSION BACILLAC ( Metchnikoff Scientifically Soured 
Milk) 
—_—_0e-— 


Address all Orders to following Distributors: 





BORDEN’S CONDENSED MILK CO. THE FRANCO-AMERICAN FERMENT CO. 
No. 108 HUDSON ST., NEW YORK Nos. 124+126 W. 31st ST., NEW YORK 
DISTRIBUTORS OF DISTRIBU TORS OF 
BACILLAC LACTOBACILLINE LIQUIDE 
LACTOBACILLINE MILK FERMENT TABLETS OF LACTOBACILLINE 
LACTOBACILLINE MILK TABLETS LACTOBACILLINE—S. (Suspension) 

















LITERATURE FOR THE INFORMATION OF YOUR CUSTOMERS FURNISHED ON APPLICATION 


These Products are the Best Sellers and Repeaters in the Trade. 


JOHN HENRY MILLER, of Lancaster, Penn., reports a steady demand for 120 Boxes of 
Tablets of Lactobacilline per month on sales started on his personal recommendation. Other Drug- 
gists make similar reports. 
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Congress and Bicycle Cards 


The United States Playing Card Company, Cincinnati, Ohio, 
are extensively advertising two very attractive sets of playing 
cards, the Congress playing cards and the Bicycle playing cards. 
It is very necessary that a druggist have articles that their pa- 
trons ask for. The popularity of these two sets of cards makes 
the public ask for them and they are therefore easily sold. The 
Congress playing cards are made with gold edges, :vory or air- 
cushion finish, with club indexes. They are ideal for bridge. 
Each season twelve new original art designs are issued, other 
favorites revised and some backs dropped. In this way Con- 
gress designs are kept modern and salable. The Bicycle playing 
on the eyes in order to see Bicycle Club 
and years of experience have developed 
these cards. A handsome folder showing 
seventy-five Congress designs, actual cards, will be sent to you 
by request, free of charge. You can then make up your Con- 
gress order-designs of your own selection. 


cards cause no strain 
indexes. Special skill 
the playing quality of 


Spick and Span Metal Polish 


The Atkins Company, with offices at 1182 Broadway, New 
York, are prepared to spend $100,000 in the exploitation of Spic 
& Span, which is described as a liquid metal polish of unusual 

virtue. It works quickly, gives a brilliant 
lustre to brass, nickel, copper and alumi- 
num, does not scratch, is non-explosive, 
non-inflammable, and will not stain the 
hands or clothing. In addition to these at- 
tractive features it contains no grease, sO 
it will not soil woodwork or stone. No 
sediment is left in the bottom of the can, 
so the purchaser gets the benefit of every 
ounce. The package is a full half-pint can 
bearing an attractively lithographed label 
in six colors, and sells at retail for, 10 cents, and at which price 
it yields 50 percent. profit to the dealer. What is of particular 
interest to the drug trade is the fact that this is the only article 
of the kind that is put up in a display box. so that it may be 
stocked and exhibited. In view of the extensive advertising 
that will be done, there will undoubtedly be a demand for the 
goods. The little figures reproduced are the Spic & Span trade 
mark. 


More Interesting Than Fiction 


The Bishop-Babcock-Becker Company has recently issued a 
sixty-four page booklet under the suggestive title of “Bigger— 
Broader—Better It is a plain, practical, heart-to- 
heart talk on co-operation as it may and should be practiced be- 
tween the manufacturer and the merchant, and it gets a quick 
and compelling grip on the interest of the progressive merchant 
by offering him, free, a business-building service backed by the 
brains, experience and capital of an $8,500,000 company. The 
man who opens the “Bigger—Broader—Better” booklet at page 
one won't lay it down until he has finished page sixty-four. It 
approaches the soda fountain question from a new standpoint in 
an original, forceful and perhaps daring style. Some of its criti- 
cisms of business-killing conditions at the fountain are as sharp 


3usiness.” 


as a surgeon's knife, but in each instance the remedy offered is 
Just as infallible as the condition itself is obvious, and from page 
to page it swings along in clear, convincing, logical sequence to 
the Big Idea, Co-operative Business Building. The booklet is 
of equal interest to the man who already has a fouatain and to 
the man who intends buying one. If you haven't a copy of this 
book of the Bishop-Babcock-Becker Company 
branches, and get one free, mentioning the AMERICAN DruaaIst. 


send to any 
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An Innovation Display Stand Free 

Just think of receiving an attractive revolving display stand 
worth at least $15, built of thoroughly seasoned wood in the 
shape of an obelisk mounted on a metal disk connected with 
a durably constructed 
clockworks of  suff- 
cient strength to 
volve the obelisk 
over three and one- 
half hours by one wind- 
ing, absolutely free of 
cost! This will sur- 
prise you, but it is ex- 
actly what the world- 
famous Hohner facto- 
ries are offering every 
progressive druggist to- 
day. With this beauti- 
ful exhibit in 


re- 


Ne TMenica. 


3000 Skilled 


Workmen. 


for 


ver 


eased | 
pre de 2. 


your 


show window or on the 
display counter, it will 
increase many fold the 
sales of 
| prestige to the store. 


50e 50¢ 


and bring 
The stand is finished in 
a deep rich mahogany 
piano polish with very 
attractive silver 
ings and has the num- 
ber and retail price of 
each instrument sten- 
ciled in neat design. On 
the obelisk is fastened 
by means. of 
clamps and_ supports 
genuine Hohner har- 
monics in the keys ot 
A BG, Di E and G, 
with a variety of twen- 
ty different styles. Each 
instrument is an excellent seller and is bound to meet with a 
quick sale. The complete stand is furnished free of cost and 
besides the dealer is the gainer by over 35 percent. cash profit 
on his investment, which, including stand and harmonica assort- 
ment, amount to $12.50. The harmonicas can be retailed at 
$16.80. The gain :s over 35 pergent. cash profit besides the won- 
derful revolving display stand. The asortment and stand may be 
ordered from jobbers or from M. Hohner, 114 East Sixteenth 
street, New York. 


THE | 


Be To 


press- 


steel 


Hohner’s Free Revolving Display Case. 


A New Nasal Creain 

Charles H. Nichols & Co., of Chicago, have recently put upon 
the market a new nasal cream. It is a soothing cream of proper 
consistency for easy and effective application, put up in collapsi- 
ble tube with nozzle attachment, ready for use. One of the 
things most in its favor is that the cream is not offensive or 
irritating to the nasal passage. Another important fact in using 
this cream is that its antiseptic nozzle on the end of the tube 
makes it unnecessary for the patient to use his finger and so 
irritate the mucous membrane. This valuable, preparation does 
not contain cocaine, chloral, iodine, or morphine. It is com- 
posed of an ointment base, a:bolene, menthol, eucalyptol, salol, 
The 
healing antiseptic properties of these ingredients, with the onxi- 
dizing action of peroxide, furnish its therapeutic activity. Nich- 
ols’s Nasal Cream is being effectively advertised to the public 
and the enterprising druggist should write to Charles H. Nichols 
& Co., of Chicago, for free sample, details, and attractive intro- 
ductory terms. 


camphor, peroxide and synfleur rosal. well known and 
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HEAR 


| DRUGS 
GROCERIES 
LIQUORS 


WEST FOURTEENTH STREET 
NEW YORK 





EVERYTHING 


DRY GOODS 








NOTICE 





Beware of Infringers 


We sued The Western Bottle Mfg. 
Co. of Chicago, for putting on the 
market a nursing bottle similar to the 
Hygeia, and obtained a preliminary 
injunction against them last year. 
They appealed. The United States 
Circuit Court of Apeals for the 7th 
Circuit, Illinois, on April 18, rg11, 
handed down an opinion spholding 
the injunction granted us by the 
lower court. 


The Court of Appeals in their 
verdict state 


“‘Appellant’s adoption of the device 
is sufficient proof of its utility. Its 
presumed novelty is not overcome by 
the exhibited prior patents. That is, 
no single device of the prior art an- 
ticipates the claims.” 











Hygeia Nursing 
Bottle Complete We have been granted two injunc- 
tions, one against The Western Bot- 


of these parties’ nursing devices, that infringe our rights. 


Injunction Upheld on Appeal 





tle Mfg. Co. of Chicago, and the other against The Yankee Co. 
of Utica, N. Y., and the drug trade is warned against purchasing 








We have been 
granted rew pet 
ents on the Hygeia 


thi 91D nursing bottle and its parts 
is year, 


1336 MAIN STREET, 














The Hygeia Nursing Bottle Co. 


The sole and only manu- 
facturers of the Hygeia 


BUFFALO, N. Y. 











BAYER PRODUCTS 


In Tablets of Our Own Manufacture 


In addition to tablets of Iodothyrine and Pipera- 
zine, we are now prepared to furnish the following 
Bayer preparations in tablet form: 

ACIDOL 
8 grain tablets, tubes of 10, boxes of 10 tubes 
ADALIN 


5 gr. tablets, bottles of 25 


ACIDOL-P EPSIN ACIDOL-PEPSIN 
Strong Mild 


6 grains Acidol, 2 grains pepsin ¥4 grain Acidol, 3 grains pepsin 
Tubes of 10, boxes of 10 tubes lubes of 10, boxes of 10 tubes 
THYRESOL SABROMIN | 
5 gr. tablets, cartons of 30 8 gr. tablets, tubes of 20 

ALYPIN pert a 
Y% gr., 4% gr., 1% gr. and 3% 15 gr. tablets, tubes of 20 
gr. tablets, tubes of 10 AGURIN 


. tablets, bottles of 25 and 


DIASPIRIN ce 
zr, tablets, bottles of 25 and 
-— HELMITOL 


zr. tablets, bottles of 25 and 
100 


NOVASPIRIN 
5 gr. tablets, bottles of 25 and HEDONAL 


100 
rr. tablets, tubes of 10 


FERRO-SAJODIN *  SAJODIN 
8 gr. tablets, tubes of 20 8 gr. tablets, tubes of 20 


TANNIGEN SOPHOL 

8 gr. tablets, tubes of 10 4 gr. tablets, tubes of 10 
VERONAL AND VERONAL-SODIUM 
5 gr. tablets, tubes of 10 and bottles of 100. 


These tablets are most carefully prepared. They 
can be easily crushed and will disintegrate quickly 
on the tongue or in water. 


Supplied in Original Packages only 
You will have call for them. Order a supply from your jobber 


Farbenfabriken of Elberfeld Co. 


P. 0. Box 2162 New York 117 Hudson Street 











Specify MERCK’S | 


on your orders for 


CODEINE SULPHATE 


because MERCK’S dissolves almost instantly 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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Bonalaxa 


Bonalaxa 1s a new laxative which Mrs. Gervaise Graham of 
Chicago, manufacturer of Kosmeo cream, Kosmeo face powder 
and hair restorer. is now placing on the market. The fact that 
Mrs. Graham has spent thousands of dollars in newspaper and 
magazine advertising and has met with so great a degree of 
success in exploiting her line has induced her to try something 
new. Since her tried line of goods is now sold by nearly every 
druggist in the country and by many important stores abroad 
it is natural to expect a like success from Bonalaxa. Through 
the medium of the circulation of millions of samples a demand 
on every druggist for this specialty will be created without a 
line of newspaper advertising. 


Get Your Share of the Profit 


Absorbine and Absorbine, Jr., are extensively advertised this 
year, thus making a positive demand for them. Drive home 
your sales by supplementing this publicity with window display 
and show cards. Absorbine is a veterinary liniment for remov- 
ing bunches and swellings, cures strains, sprains, heals cuts and 
bruises. Absorbine Jr. has the same basis as Absorbine, but 
is prepared for mankind. Write to W. F. Young, P. D. F., 49 
Temple street, Springfield, Mass., for a supply of pamphlets with 
your imprint, cartons for window display, hangers, show cards, 
etc., express prepaid, free of charge. Write today and get your 
share of the profit. 


Something Every Druggist Needs 


Every druggist knows the troubles and difficulties of keeping 
his stock of labels handy and ready for instant use. The Mc- 
Court Label Cabinet solves this problem, it keeps labels in good 
shape, makes them cost less money and saves the time and 
trouble usually spent in hunting labels. The cabinet itself is a 
handsome piece of equipment, but its convenience, time saving 
abilities and economy alone make it a necessity. The labels 
can be ordered from the McCourt Company at a cost less than 
is charged by the local printer, and they have the further ad- 
vantage of being adhesive, thus obviating loss of time and ma- 
terial. This is something worthy of inquiry and every druggist 
who has not yet installed a McCourt Label Cabinet in his store 
should write to the McCourt Label Cabinet Company, Bradford, 
Pa., for prices and information. Six thousand druggists are 
using them now. 


The Medical Treatment of Cholelithiasis 


The treatment of gallstones may be considered under three 
heads—preventive, palliative and radical. The radical, or surgi- 
cal, treatment has during the last few years gained so much 
notice that the first two mentioned have fallen into comparative 
obscurity. The reason for this may perhaps be found in the 
fact that the physician, apparently, did not obtain the desired 
results from the remedies employed, and:so became discouraged 
with medical treatment and turned the case over to the surgeon. 
Had he looked deeper into the case he would probably have 
found that an error in choosing the therapeutical agent selected 
was to blame. 

Mayo Robson, Keag-Clemn and others agree that if the 
proper therapeutic remedy is used the result will be satisfactory. 
Chola-So] is said to be the ideal remedy for the proper medical 
treatment of gallstone disease. Failure to properly stimulate the 
sluggish liver and overcome hepatic insufficiency has apparently 
prevented other therapeutic remedies from producing results. 
Chola-Sol stimulates and increases the flow of bile and improves 
its quality, disintegrates biliary calculi and the phenolphthalein 
present, through increased peristalsis facilitates their expulsion 
in a natural way. A liberal supply of Chola-Sol for trial will 
be sent free of cost to any physician or pharmacist upon appli- 
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cation to The Cholo-Sol Company, Amsterdam:-avenue and 145th 
street, New York City. 


Pure and Wholesome 

Whether the druggist has a soda fountain or not, he needs 
vanilla extract. Wyeth’s vanilla extract represetits the true 
flavor of vanilla beans. It is free from any adulterant and is 
pure and wholesome, being guaranteed under the federal food 
and drugs law, which prohibits the sale of any but strictly pure 
extract of vanilla. Special prices are made when ordered in 
bulk packages. Send to John Wyeth & Brothers, Philadelphia, 
for pure goods. 


A Cure for Aching Feet 


Many persons whose occupation compels them to be on their 
feet all day suffer great discomfort from tired and aching feet 
without knowing that there is a remedy for it. In many cases 
the ‘trouble is due to weakness of the arch of the foot, the 
weight of the body on the bones and ligaments straining them 
and throwing them out of place, causing what is known as fat 
foot, and in such condition great relief may be obtained from 
a proper support of the arch. Nathan’s Flexible Arch Support 
is an admirable and effective appliance for supporting the arch 
of the foot in a proper position, and by its aid the aches and 
pains of a hard day’s work can be greatly lessened. ‘This is a 
splendid side line for druggists, which needs only proper display 
and push to make it profitable. Write to the Nathan Novelty 
Company, 86 Reade street, New York, for full information re- 
garding prices and advertising. They have other novelties of 
interest to druggists. 


A Novel Electric Water Heater 

The problem of obtaining a small quantity of hot water at 

a moment's notice without expense and trouble appears to have 
been solved by the Cyclone Electric Water Heater. This is not 
only a useful addition to the druggist’s equipment, but is a neces- 
ee sity at the soda fountain 

when hot drinks are to be 
served. It is a handsome 
piece Of apparatus and is 
an ornament to the dispens- 
ing counter and its appear- 
ance, and the novelty of its 
operation is sure to attract 
attention. The Cyclone 
Electric Water Heater can be 
installed in any place that 
has electric lighting supply. 
All that is necessary for its 
operation is to turn on the 
current and in thirty sec- 
onds it will supply a glass- 
ful of steaming hot water 
and wil! keep up a supply 
of hot water thereafter at 
the rate of a glassful every 
fifteen seconds. One of the 


best and most. satisfactory 





fe: tures of this water heat- 
it in case the heat- 
ing element is damaged or worn out a new one can be obtained 


from the manufacturers by mail and installed in the heater in 


er 35 4 


a few minutes. Ordinary electric water he ters usually have to 
be returned to the factory for repairs, so by keeping an extra 
heating element on hand the druggist can insure himself against 
loss of profit through break down of his hot soda apparatus. 
Now that the hot soda season is beginning druggists who want 
to reap the profits from this trade will do well to write to the 
distributors of the Cyclone Electric Water Heater, the Fulton- 
Bell Company. 2 Rector street, New York, N. Y. 
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Insecticides Are Now 





In Season 


An Insect Powder 
to be most effective 
should be made from 
the closed flowers. 
[he wild flowers 
growing in Monte- 
negro are considered 
the best, and they 
command a much 
higher price than open 
imsect flowers, from 
which the commercial 
powder is made. Your 
customers who want 
the best and are will- 
ing to pay for 
should use 


SPALATO 
INSECT 
POWDER 


(From Closed Flowers 
Entirely) 











Put up sm decorated 
tin canisters, contain- 
ing 10 Ibs. 


NEW YORK 





LEHN & FINK 











When purchased under our special 


BONUS OFFER 


the net cost of each size of 


ESKAY’S FOOD 


fo the Retail Druggist will figure 


1N $12.00 QUANTITIES IN $25.00 QUANTITIES 


$1.73 per dozen . Small, or 25c. size . per dozen, $1.65 


3.47 per dozen . Medium, or 0c. size . per dozen, 3.30 
5.61 per dozen . Large, or 75c. size . per dozen, 5.45 
4.73 each . . Family or Hospital size . . each, 1.65 


Orders may be assorted in any proportion from all of the above sizes, 
and YOU CAN ORDER OF YOUR REGULAR JOBBER 


It costs less and shows the 
BEST PROFIT to the retail 
druggist of any Infant Food 


WHY NOT PUSH IT? 


SMITH, KLINE & FRENCH CO., Philadelphia 





606. CONGRESS 
PLAYING CARDS, coto coces. 


Ivory or Air-Cushion Finish. Club Indexes—tIdeal for Bridge. 


PONGRESS 


PLAYING CARDS 


606 
GOLD EDGES 


COPYRIGHT BY 
THe U.S Prayinc CarpCo. 


CINCINNATI, U.S.A 


Look for the name “Congress” on every box. 
Each season we issue twelve new original art designs, 
other favorites are revised, some backs dropped— 
CONGRESS designs are thus kept modern and salable. 





808. BICYCLE 


PLAYING CARDS. 


Ivory or Air-Cushion Finish. 











PLAYING CARDS 


Reduced size cut of Bicycle box. 
Special ski!l and years of experience have developed 
their matchless playing qualities. 
No strain on the eyes to see BICYCLE CLUB INDEXES. 

















75 CONGRESS designs, actual cards, are shown on a handsome folder—write us and we will send by return mail, FREE OF 


CHARGE. 


You can then make up your CONGRESS order——designs of your own selection. 


THE UNITED STATES PLAYING CARD COMPANY, Cincinnati, Ohio. 





Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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Something That Sells at Sight 


An article which practically sells itself to customers when 
displayed in the showcase is certainly a desirable investment 
for the druggist, especially if the margin of profit is good. The 
Kill Corn safety razor is just such an article; it sells itself 
whenever shown to any one who suffers with corns, because it 
is plainly such an improvement on old style methoas. In addi- 
tion to the merits of this razor, its price is so small that every- 
body can afford to buy one. The Segall Manufacturing Com- 
pany, Inc., 123 Liberty street, New York, sells this article on 
very attractive terms and furnish a liberal supply of show cards 
for advertising. Write them for introductory offer. 


Sanicap 


The sanitary milk bottle cover known as “Sanicap” is a de- 
vice made from one piece of an absolutely sanitary material to 
cover a bottle of milk or cream while in use. It has the ad- 
vantage over most caps in that it entirely covers the mouth and 
lips and extends downward on the outside of the milk bottle. 
This protects the milk from any deposits of dirt, dust, disease 
carrying flies, germs and bacteria. It keeps the contents of the 
bottle hygienically clean. Another advantage in using Sanicap 
is that by gently pressing the cap downward when placed on the 
bottle an airtight covering is formed and therefore spilling is 
prevented. Large expense is incurred by milk companies to 
sterilize or pasteurize milk so as to free it from any germs and 
deliver it in perfect and clean condition. But all this work and 
attention is wasted if it is not protected from contamination 
after a bottle is once opened. The ordinary paper disc is of no 
service in this respect. The Sanicaps can be washed with soap 
and warm water and will last for a long time. For free sample 
address the Sanicap Company, 2131 Eighth avenue. New York. 


Quick Sales and Big Profits 


The Eversafe Comforter made by the old and reliable factory 
of F. Schutze & Co., London, is dn article that can be safely 
recommended by druggists as it is absolutely safe and hygienic. 
Most so called baby comforters are objectionable, but this one 
supplies the need for something to pacify the baby without en- 
dangering its health, and mothers who have learned its merits 
are its best advertisers. The nipples made by this firm are also 
of high quality and are in great demand. H. Schneider & Co., 
43 West Thirty-third street, New York, are distributing agents 
for this country and they are now making very liberal offers to 
retail druggists. Handsome display cards are provided for these 
goods and they make an attractive counter display. 


Souvenirs as Business Getters 

Attractive bookmarks are offered to druggists to be given 
away for advertising purposse by the Frederick F. Ingram Com- 
pany of Detroit, Mich., the manufacturers of Milkweed Cream. 
Although these are particularly desirable to druggists operating 
circulating libraries, or news stands, yet they are in great demand 
with customers wherever they have been shown. The Ingram 
Company prints the druggists name on each of the bookmarks 
sent him, so that the souvenir is a good ad for him, as well as 
a help in selling Milkweed Cream and Zodenta, their denti- 
frice. Milkweed Cream and other Ingram specialties have 
been so well advertised and stand so high on their own merits 
that it is only necessary, in addition to the Ingram Company’s 
national advertising, to issue an occasional reminder, such as 
these bookmarks, for the druggist to get the benefit of this ad- 
vertising to keep his sales up to a high pitch. If you have not 
already done so write to Frederick F. Ingram Company, Detroit, 
Mich., for an allotment of these business getters, telling how 
many bookmarks you can use. Your need wiil be immediately 
supplied, 
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One of the Best 


Absolute satisfaction is guaranteed if you buy your post 
cards at the right place. One of the best places in the United 
States is from E. C. Kropp Company, Milwaukee, Wis. The 
prices at which this company offers its cards are better than 
Germany can offer and they are of the best quality at the price. 
Local view cards are made trom any photo and are delivered 
in two or three weeks’ time. The up-to-date artistic and retined 
appearance of these cards is what gives them life and snap. 
The new monotone, the latest addition to the Kropp line of 
view cards, has proven a most pleasing seller. It is to your 
advantage to write for samples today. 


One of the Best at the Price 

The “Special” water bottles made by the Whitall Tatum 
Company are one of the best at the reasonable price at which 
they are offered. Naturally it is important in a water bottle 
that it be made of the finest rubber and of a color that will not 
easily soil. The “Special” water bottles are made of the finest 
quality of maroon rubber, trimmed and reinforced at the edges 
with a binding of black rubber and fitted with Holdfast Un- 
loosable Stopper. The colors of this bottle are particularly 
pleasing and prevent the bottle from becoming soiled and un- 
sightly in appearance through use. To aid the druggist in selling 
them they are put up in most attractive boxes. Such is the 
confidence of the manufacturer in this article that it is guaran- 
teed for two years. Write to Whitall Tatum Company for the 
special discount in three-dozen lots. 


A Timely Article 

Now that the season is approaching when everybody suffers 
at some time with catarrh and cold in the head a reliable prepa- 
ration that is convenient to use and carry can be readily sold 
by druggists. Nichols’ Nasal Cream is a preparation that will 
appeal to many persons who dislike the usual douches and 
sprays, and its cleanliness and effectiveness will bring many 
repeat sales and recommendations from pleased customers. It 
it put up in an attractive package and is widely advertised by 
the makers, Charles H. Nichols & Co., 3847 Cottage Grove ave- 
nue, Chicago, Ill. There is a special offer to druggists ordering 
now of free goods with their orders and a big window display 
outfit is also given. Now is the time when catarrh and cold 
remedies are needed, and druggists can make permanent cus- 
tomers by supplying them with Nichols’ Nasal Cream. 


They Make People Take Notice 
The druggist’s windows are his means of c mimunicating 
with the public; he should make each display have a meaning. 
Goods alone do not tell the story, there must be some written 
message. Few drug- 
gists are 
enough 

write 


artists 
properly 
letter- 
aid 


window 
the new 
to better window ad- 
vertising offered by 
M. Kaber & Son 
new aid to window advertising, 


ing, so 


This 
Letters, is so simple and practical that 


will be a boon to them. 
Rebak Adhesive Window 
any one can use it. The name explains the article, large sized 
letters made in attractive styles easily applied to the glass front 
or sides of the window and just as easily removed when a new 
advertisement is to be made. They make a sign that everybody 
will notice and cost very little. M. Kaber & Son, 203-205 St 
Clair avenue, N. E., Cleveland, O., ask druggists to write to 
them for samples and informatior, how to make Rebak letter? 
profitable, 
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Sea Water at Home 


If you can't go to the sea, why not have the sea come to 
you’? Physicians acknowledge the benefits of a sea bath, but 
it is not possible for all to get baths in the sea. Ditman’s Sea 
Salt is a salt which produces real sea water at home. Here 


you have the benefits of a sea bath, yet all the comforts of a 
porcelain-lined bath tub. Write to A. J. Ditman, 2 Barclay 
street, New York. jor samples. 


Popular Advertising 
Druggists, more than any other class of merchants, appreciate 
the excelleat advertising obtained from souvenirs or premiums. 
The most satisfactory souvenirs are small booklets, such as col- 
lections of songs. stories and useful information and almanacs. 
The Chattanooga Medicine Company furnishes Ladies’ Birthday 


Almanacs and Cardui Song Books with every order for Wire 
of Cardui, and these premiums make its product doubly attrac- 
tive. The books are printed with the name of the druggist and 
display his business card. 


Urge Quantity Sales 

“Order a dezen irom your druggist” is a suggestion that is 
put on every advertisement of Pabst Extract going out this sea- 
son. The object is to get customers in the habit of buying by 
the dozen instead of single bottles. Why not make a bigger 
profit if you can: In most cases it is just as easy to sell a 
dozen bottles as one. This suggestion should be followed up 
by dealers in Pabst Extract, they should urge quantity sales. 
If one woman has a dozen bottles on hand and her friend needs 
a tonic she would undoubtedly give her friend a bottle to try 
The excellent results of the trial bottle would undoubtedly lead 
to an order of a dozen also. 
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Insure Repeat Orders 


Insure “repeat” orders by having things that bought the first 
time will surely be bought again. Please your customer by sell- 
ing him a Harvard Clinical Thermometer and he will be back 
for more. Clinical thermometers are fragile instruments as 
shown by the fact that even experts in handling them break as 
many as a dozen a year. If this is the case think of the possi- 
bilities for business if you sell such as the Harvard Clinical. 
The accuracy and reliability of these thermometers are guaran- 
teed as long as they are unbroken. Write to Randall-Faichney 
Company, Boston, for their Pyretometer Catalogue P. 7, and so 
lay the foundation of a bigger business today. 





A Beautifully Remodeled Store 

The old Jungmann Drug Store at 1020 Third avenue, New 
York City, which is now known as Alex. Hudnut Pharmacy, 
has been entirely remodeled and is one of the largest as well 
as one of the finest drug stores in the Greater City. A beautiful 
new plate-glass front, solid oak fixtures extending from the 
floor to the fourteen foot ceiling, a new passenger elevator lead- 
ing to the surgical department and manicure parlor on the sec- 
ond floor, new mosaic floor, and new cash system are among the 
many improvements noted. Probably the most striking feature 
of the new store, however, is the handsome eighteen foot marble 
and onyx soda fountain which was installed by the McCahill 
Company, 319 East Fifty-third street, New York. While mak- 
ing no pretense at being elaborate, the fountain is, nevertheless, 
a very handsome one, with solid marble counter, marble refrig- 
erator base and quartered oak top. 

The stock carried in this store is said to inventory very 
close to $50,coo, which is a pretty fair start for a retail drug 
store. There are said to be not more than half a dozen other 
retail stores in the United States carrying a larger stock. 
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TWELVE DAINTY 


FLORAL DESIGNS 
IN 


NATURAL COLORS 
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ATTRACTIVE LINE 
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IT GIVES NEW LIFE AND 
STRENGTH TO ELDERLY 
PEOPLE, DELICATE WOMEN, 
AND TENDER BOYS AND ff 
GIRLS. 


To one ‘‘Live Druggist”’ in each town 
and city where we have not an established 
agent we will give exclusive newspaper 
advertising, house to house’ distribu- 
tions, window display advertising matter, 
a. . Ge and in fact, give more* direct advertising for 


mi// THE BLDODINE Co, \) your store than you could purchase for three 


NEW YORK, BERLIN. \ P ‘i n 
8 | times the amount we ask you to invest in 
| ‘The Bloodine Line.” Many druggists say 
we have the best line of advertising copy to 


which they ever had their names attached. 


If you wish the biggest selling adver- 
tising proposition ever in your only, 
write us to-day. 





GET INTO LINE QUICK for your competitors 


Th 
may not all be dead ones. : 


Bloodine 
Corporation 





Please send a 

salesman tc give 

me full particulars of 

ADDRESS: your New Advertis- 
ing Plan, or if you have 

no salesman in this terri- 


BLOODINE - Boston, Mass. oleae 


Name.... 
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YOU'LL BE GLAD YOU READ 
THIS 


If you copy the address below and send a postal for further information about 


HOPEWELL DAINTIES 


Our Special Proposition for the coming season is one of the most generous ever put 
forth by makers of high grade Chocolates and Bon Bons. 


It would be easy to tell you on paper about interesting profits, but if we tried to 
explain how delicious HOPEWELL DAINTIES are you might think us over enthusi- 


astic. 








One sample order will forever settle the quality question in your mind. Then you'll 


understand why HOPEWELL DAINTIES lure thousands of patrons into stores of the 
progressive druggists who carry our line. 

The only unpleasant feature about it will be your regret at financial loss through 
not having had the line last season. 


HOPEWELL CHOCOLATE CO. 


Hopewell, N. J. 




















The druggist’s stock should always POR MAS DE 60 ANOS 


include 
| . >. |El Jarabe Calmante de Mrs. Winslow 
Mr S. Winslow S Ha Sido un Remedio Antiguo Bien Probado 


Soothin S ru Lo han administrado Millones de Madres 4 sus Nifios durante el perfodo de la 
g y p Denticién, con excelentes resultados. Calma al Nifio, resblandece las encias, 
palia ec! dolor, cura el célico de gas, y es el mejor remedio para la diarrea. ts 
inofensivo en absoluto y es el mejor remedio para la Denticién de los Niios. 
Pidase con Seguridad el 
JARABE CALMANTE de MRS. WINSLOW, 
meeting all requirements without the y éngase siempre existencias de ello. 


apnea epneten ot any fed. THE ANGLO AMERICAN DRUG CO., New York, U.S.A. 


ea ae 





On the Market for Over 60 Years 
An Old and Well-Tried Remedy 























OUR SYSTEM OF PROFIT SHARING WITH THE DRUGGISTS 
THROUGH OUR WINDOW DISPLAY OFFERS 


Has taken so well with the trade generally and met with such universal approval we have determined to re-inaugurate it for the com- 
ing nine months beginning September rst, 1911. 

We propose to increase the already active demand by extensive advertising and the druggists are to profit thereby, as well as our- 
selves; therefore please send in your orders to your wholesale druggists and get the full benefit of our enterprise. 


OUR WINDOW DISPLAY OFFERS 


are a part of our extensive advertising campaign, and are as follows: 
On 6 doz. Syrup of Figs & Elixir of Senna @ $4.00, less 5%, 1% dozen free; 
On 12 doz. Syrup of Figs & Elixir of Senna @ 4.00, less 8%, 1 dozen free; 
On 24 doz, Syrup of Figs & Elixir of Senna @ 4.00, less 8%, 2 dozen free; 
Freight prepaid on order for 24 dozen, but not on less. 
We only ask in return for the free goods that you display our signs for one week in your windows. 
Trusting to be favored with your orders to our mutual advantage, we are Yours very truly, 


Louisville, Ky. CALIFORNIA FIG SYRUP CO., San Francisco, Cal. | New York, N.Y. 
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We Lead; Others Try to Follow! 


ENUOUS” Outhit for Dragoists 





The “STR 















We have the 


Reputation for 


Quality, 
Design and 








Workmanship 











as represented 








in the 






““Strenuous” 





















Outfit is READY FOR IMMEDIATE DELIVERY and is shipped complete, as shown in illustration, ‘including rear 
working counter and writing desk ; 





Call or write, and you'll wonder ‘‘How we do it’’ Credit extended and all fixtures guaranteed 
SEGER & GROSS CO., 42 to 60 West 67th St., NEW YORK 
TELEPHONE 1041 COLUMBUS Originators and Makers of High Grade Druggists Fixtures, at a price within the reach of all 
















“THAT’S WHAT THEY ALL SAY’ 

Perfumes made from Wolmark Concrete Flower Oils last longer, and 
cost half. Try them. 

Make a an | perfume, and save roo per cent. 

Make a Customer by selling a hetter Perfume. 

Let it be something new for your trade. 

Let it be your exclusive make. . 

Our odors suit the most delicate taste. Write for our new 
and Formule book. Select your odors. We recommend the following: 
Violet de Parme....@ $2.25 peroz. Corylupsis du Japan @ 3.00 per oz. 
Dear Kiss en 4 ane = 7s Suckle.......@ $1.7g per oz. 

iphveeae 1.25 per oz. 
And one hundred and two other Oils listed. Soon you will use Otto 
ef Rose Synthetic W. C. C. The sooner the better. This Otto is 
an the Natural. To go finish to your toilet Preparations, 
use “WOLMARK’S SYNTHETICS.” 
WOLMARK CHEMICAL CO. Formerly Flora Chemical Co. 
113 Sixth Avenue, New York. 
























TOOTH PASTE AND 
LIQUID PASTEURINE 


are now being advertised extensively all 
over the country. 


HOW IS YQUR STOCK 


of these preparations? Take advantage 
of the demand we are creating by keep- 
ing a good supply on hand and by featur- 
ing and pushing their sale. 








































CREME 
ELCAYA 


HE popular Toilet Cream that sells 

on “repeat orders” and all EL- 
CAYA preparations can be obtained 
through the leading Wholesale Drug- 
gists at 


$4.00 a Dozen 
SOLD UNDER RESTRICTED CONDITIONS 
Bonus on 3 dozen quantity through Jobber. Write for particulars 


FOR PRICES, TERMS, ADVERTISING, SAMPLES, ETC., ADDRESS JNO.T. MILLIKEN é CO. 


JAMES C. CRANE, Sole Agent 
108 Fulton Street NEW YORK CITY SS Sea 
St. Louis, U.S.A. 















WRITE TODAY FOR OUR 
FREE GOODS OFFER 


Also drop us a line and we'll send youa 
beautiful set of decalcomania corner 
pieces for your show windows. 
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There’s money for 
yeu in 


ZU-MO-TA 


The Improved Oil of Mustard 
Ointment in Sanitary Tubes 

















Safe, Sure, Handy, Economical 


ZU-MO-TA is not simply an improved mustard yiaster which 


DOES NOT BLISTER, but it is a two-fold remedy, doing all 
that a liniment is expected to do. It’s a mighty quick pain re- 
liever, giving relief right away, without any bad effects, hence 
your customers are satisfied and they send their friends into your 
store to buy it. Good for Sore Throat, Bronchitis, Headache, 
Neuralgia, Asthma, Rheumatic Pains, Lumbago, Colds on_the 
Chest (preventing Pneumonia), Sore Joints, Stiff Muscles, Chil- 
blains and the pains of Congestion generally. 


Order ZUeMO+eTA from your jobber at $2 and $4 a dozen. 
Retails for 25c and soc a tube. 


Everybody knows the virtue of the old fashioned mustard plaster 
and our advertising is impressing upon the public that ZUeMO-TA 
gives better results without the blister. Don’t turn the calls to 
your competitor. Get some of 
the orders which we are now 
getting by mail. Let us ‘“‘free 
sample” your mailing list to get 
it started in your store. 





Zumota 
Remedy Co. 


SPRINGFIELD, MASS. 











THE * ADMIRAL” HYPODEEMIC 


A LIGHT WEIGHT COMPACT OUTFIT 


The last word in hypodermic attainment 
STRONG DURABLE, COMPACT, CONVENIENT 


Will fit watch 
or vest pocket 
without __ bulki- 
ness. 

Weighs com- 
plete with Sy- 
ringe, Needles 
and 6 _ Tablet 
Vials 3% ounces. 

Contents held 
securely in 
grooves which 
are a compo- 
nent part of 
case. 

The only out- 
fit of this type 
in which an all- 
glass syringe 
may be carried 
without _ break- 
age. 


PRICE $2.50 


With Washerless Metal or All-Glass syringe 
Subject to regular trade discount 


BECTON, DIGKINSON 8 COMPANY, ""xe"o"* 


























An Offer to Retail Druggists 


We propose to write you 
the best fire insurance 
policy for less money than 
it can be written by any 
other equally safe and 
reliable company. 





We are under the direct supervision 
of thirty State Insurance Departments. 
We write insurance in fire protected towns 
only, and only on the property of retail 
druggists. We haveasurplusas to policy- 
holders of over a quarter million dollars. 
We have licensed representatives in thirty 
states We are from, for, and by retail 
druggists. We are the only Druggists’ 
Fire Insurance Company legally authorized 
to do bustness outstde of tts home State. 


Write to 


The American Druggists’ Fire Insurance Go, 
1215-1216 Mercantile Library Bldg., Cincinnati, Ohio 











ust ABSORBINEJR: ron 


y, Corns, Bunions,Callous Bunches, 
(44 Tired, Aching, Swollen Feet. It 
allays pain and takes out soreness 
and inflammation promptly. Healing 
and soothing—causes a better circula- 
tion of the blood through the part, as- 
sisting nature in buiiding new, healthy 
tissue and eliminating the old. Alex 
Ahl, Tobinsport, Ind., writes Nov. 15, 
1905: ‘I o doubt you remember my get- 
ting two bottles of your ABSORBINE,JR., 
for a bunion on my foot. My footis 
well.” Also valuable forany swelling 
or painful affliction, Goitre, Enlarged Glands, 
Varicose Veins, Milk Leg, Strains, Sprains, 
Heals Cuts, Bruises, Lacerations.@ Price $1.00 
and $2.00 at all druggists or delivered. Book 4 @ Free. 





ABSORBINE and ABSORBINE, JR. 
sare being advertised more extensively 
than ever this year, creating a positive 
demand in your locality. Supplement this ~ 
publicity with a window display and 
show cards, and drive home the sales 
that I am working up for you. 

ABSORBINE, as you know, is a mild, 
antiseptic, veterinary liniment for re- 
moving bunches and swellings, cures 
strains, sprains, heals cuts, bruises. Re- 
tails $2.00 per bottle. 

ABSORBINE, JR. is ABSORBINE 
prepared for mankind—a high-grade lin- 
iment possessing many qualities found 
in no other remedy. Reduces Varicose 
Veins, Goitre, Wens, etc., allays pain 
and inflammation. Retails $1.00 and 
$2.00 per bottle. 

On request I will send, free of charge, 
express prepaid, a liberal supply of pam- 
phlets with your imprint, cartons for 
window display, hangers, show card, etc. 
Send for them today and get your share 
of the profit. 


W.°F, YOUNG, P.D.F., sermorieto, mass. 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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HENRY L. HUGHES 


(Trade Mark) 

Every can of Antiphlogistine sold pays a profit 
to some retail druggist, as we never sell direct, even 
to physicians. Our sales each year have exceeded 
those of any preceding year, and the gross profits 
to the retail druggists have therefore increased in 
the same proportion. 


Nevertheless, we have no intention of resting on 
STYLES our oars and trusting to our acquired momentum, 
but are using and will use, every form of publicity 
which promises to increase your sales and which 
is allowable to a preparation advertising along 
strictly ethical and professional lines. 


You may therefore reasonably expect the demand 
HAIR BRUSHES for Antiphlogistine in the future to increase in at 
least the same healthy ratio as it has in the past. 





Send for New Descriptive and Revised Price List Your jobber will be glad to supply you as here- 
tofore at regular prices, subject to the quantity dis- 


| ENRY ” HUGH ES count for 6 dozen Small or its equivalent. 


Manufacturer The Denver Chemical Mfg. Co. 
114 East 16th St., New York NEW YORK 


SERS RE PK TS ONAN | RAR NaA eS ins Aaa NMEA RAT 5409S asa eee c™ eget PR ART ae eae oe aie 












































ONLY A FEW PIECES 











THE ABOVE DESIGN IS MADE WITH A PORTION OF THE PUZZLE OUTFIT 
“THE PUZZLE” 


VW OOD DISPLAY FIXTURES WOOD 
LARGEST ov PIECES ror on a ARRET anv ALL SOLID OAK ¥ot WIRES 


NUMBER OF 
' pt Soy OR OAK 
100 PIECE OUTFIT SGiwessow FINISH bir Misston—weatH $18.00 
99 99 
150 PIECE OUTFIT wesitumwinvows 1” 5 * $25.00 
BEAUTIFUL ILLUSTRATED CATALOGUE OF INSTRUCTIONS FREE! 

SO SIMPLE TO ASSEMBLE THE PARTS A CHILD COULD DO THE WORK el 
Terms 2% 10 Days 30 Net yr ga ggg tes inca cay Manufactured and For Sale by ame - — — - 
F. O. B. Rochester, N. Y. PAT. PEND. ARTISTORIA NOVELTY CO. Rochester, N. Y. ANOTHER POSSIBILITY 
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A 281 DISPLAY TABLE. 








SPECIAL PRICE $9.75 EACH 


SPECIAL PRICE WITHOUT THE TWO 
SHELVES, $6.75 EACH 


This table is 28 inches wide and 60 inches long. The frame is 
Japanese Copper Finish. Has special braces from lower part of 
legs to underneath top, making a very substantial table. Shelves 
are particularly suitable for display purposes, Wood parts are 
made of Ash, Golden finish. 


Alexander H. Revell & Co. 


Rees and.Dayton Sts. 
CHICAGO, ILLINOIS 








Manufacturers of METAL FURNITURE 
DRUG FIXTURES and SHOW CASES 
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CRUG 


PRESCRIPTION FILING CABINET 


| ee - Pe a | 2 er 1 O) i ©; © Pe - 


LABELS 





| De OS SS Dp Gr. a 


. = 


WRITE FOR INFORMATION. 
BALTIMORE, MD. 


BOXES PRINTEO LITHOGRAPHED 





EME ape 
* 














cu aaa soa: 





pS 


POPULAR FOR GENERATIONS 


PLANTEN’S 


{ TRADE MARK 


BLACK 


CAPSULES 


C aCor 


; (Registered in United States Patent Office) 
; ONE OF THE OLDEST REMEDIES FOR 
a 


Gonorrhoea, Gleet, etc., etc. 








4 ** CAPSULES OF QUALITY ” 


PLANTEN’S 










CAPSULES 


Let us send you samples 


PLANTEN & SON 


Brooklyn, N. Y. 


H. 


Founded 1836 























THEODOR LEONHARD 
WAX COMPANY 


Established 1852 


SPECIALTIES: Pure White and Yellow 
Beeswax 


Specify ‘‘T. L.’’ Brand Pure White Beeswax. Guaranteed 
under food and drugs act, June 30th, 1906. Serial No. 4068. 


Long Distance Tel. 466 
PATERSON, NEW JERSEY 


— 




















Quality Standard 


Fritzsche Brothers, New York 
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WM. DEMUTH & CO., Sole Mfrs., NewYork 




















SEND FOR OUR NEW CATALOGUE 


F = y 


Pipes and Smokers’ Articles 


S. M. FRANK & CO., Mirs., 928-930 Broadway, N. Y. 





THIS OLD HORSE 
HELPS THE DRUG 
BUSINESS 


x 
IN, f FOR HE ADVERTISES 


.¢ MACK'S $1,000 
~ —_ SPAVIN REMEDY 


This is the one recognized 
standard remedy for the 
treatment of horses afflicted 
with any form of Lameness, 
Spavin, Ringbone, Thorough- 
pin, Curb, Shoe-Boil, Sprung Knee, Ruptured 
Tendons, Sweeney and any one of the hundred 
causes of lameness. 


SOLD UNDER AN ABSOLUTE GUARANTEE 


TO CURE OR MONEY BACK 
NATIONALLY ADVERTISED—AND EVERY AD TELLS THE 
CUSTOMER TO GO TO HIS DRUGGIST TO BUY. RETAIL PRICE 
IS $5.00 
If your stock is low, order from your jobber or 
direct from 


McKALLOR DRUG COMPANY 

















BINGHAMTON, N. Y. 

















. ABBOTTS 


Saline laxative! 


Ce RMT aa! 

















PUSH ABBOTTS SALINE TWINS fF 2 


SALINE LAXATIVE for Genera/ use 
SALITHIA + »- forRhAeumatsm 


sam | THREE SIZES ~ TWO-FOUR-EIGHT |; 


GO000 Proj7rls ARNO AaSouare OCea/ 
- + + for the Druggrst ~ ~ ~ 








‘| ABBOTT'S H 
HSALITHIA fF 






































LOOK AT IT! 


Do you think some Jewelry Salesman with a lead pencil and a 
superficial knowledge of the Jewelry business could improve upon 
our catalogue? 


Our catalogue is carefully planned by Expert Salesmen who have 
been making a life study of Jewelers’ Merchandise—men who know 
the makes, the Quality, the Style—serious, sane men whom you can 
trust implicitly. 


Obtain a Copy of Our 1911 Catalogue 


Save ourself the worry and loss of injudicious buying—by using 
our unsurpassed buying medium and—do not wait too long. 


You incur no expense in getting the book—then why not dip into 
a good thing? 


Merely for the asking. 


THE OSKAMP-NOLTING CO. 


411-413-415-417 ELM ST., CINCINNATI, OHIO 
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Sal Hepatica 


Special Discount Announcement [“ 
to the Trade i 


$12.00 lots, assorted, 5% discount. 
$48.00 lots, assorted, 8% discount. 
$100.00 lots, assorted, 10% discount. 


Through Jobbers 
Bristol-Myers Co. | 


277, 279, 281 Greene Avenue . 
BROOKLYN ° NEW YORK 











104 AMERICAN DRUGGIST AND PHARMACEUTICAL RECORD. 

















Beene Bre eee 


PORES AGNI LTE NGS a ass 





- ST 


is nearly 100 per cent. 


suit for damages. 


FELLOWS’ SYRUP 


IMPORTANT NOTICE 








This is to remind you that most sales of FELLOWS’ 
SYRUP OF HYPOPHOSPHITES are made on physicians’ 
prescriptions, in which case the profit to the retail druggist 


This means that the physician sends you a desirable 
customer, and the least you can do is to treat him fairly, and 
supply the preparation prescribed, Fellows’ Syrup. 


Members of the retail drug trade are warned against 
imitations of the well-known 
yellow-wrapped package of Fellows’ Syrup. The highest 
Courts have decided that such an act is an infringement of 
the Trade- Mark Law, and makes the offender liable to a 


buying or selling colorable 














There is a two-fold advantage in 
purchasing our 


DECORATED 


Pure Tin Tubes 


First :—We manufacture and decorate your tubes 
in the same plant. The tubes are inspected after 
they are made, and again after they are decor- 
ated. Every order receives our most careful 
consideration before it is shipped. 

Second :—Those who have used tubes know what 
it means to be kept waiting for their stock 
When you order from us you know that your 
tubes do not have to go somewhere else to be 
finished. We do it all right here, and send your 
tubes to you with the least possible delay. 


These two important points 
deserve your consideration 


Our designing department is at your disposal. Let 
us submit designs and quotations. 


New England Collapsible Tube Co. 


NEW LONDON, CT., U.S. A. 


PROMPT DELIVERIES GUARANTEED. 























ANTIKAMNIA PREPARATIONS 


REGISTERED U.S. PAT. OFFICE 


ANTIKAMNIA 


MK ANTIKAMNIA & CODEINE . 
HK ANTIKAMNIA& HEROIN 
an ANTIGEN a QUININE 
BG ANTIKAMNIA& SALOL 


AR ANTIKAMNIA QUININE & SALOL 


AK \AXATIVE ANTIKAMNIA 


AKO. LAXATIVE ANTINAMNIA & QUININE 


THE ANTIKAMNIA CHEMICAL COMPANY, St.Louis. U.S.A. 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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New Home Fountain 
Syringe 
RAPID FLOW 
Our latest design, a feature of whichis the absence of side 
seams, there being a single seam down center of back. Also 


the unique shape which affords a more intense flow. The 
bag is made of White Rubber with Slate-color trimmings. 


Each Syringe is put up in a long box, with 5% feet Slate- 
color Tubing, Hard Rubber Rectal, Infants’ and Curved 
Vaginal Pipes and Metal Shut-off and Screw Hook. 


% Dozen in Package 
No. 2 = = $13.50 per doz. net 
No. 3 = = $15.00 per doz. net 


Discount in package lots 10% 


WHITALL TATUM COMPANY 


NEW YORK PHILADELPHIA BOSTON SAN FRANCISCO SYDNEY, N.S. W- 
46 and 48 Barctay St. 410-416 Race St. 91 Washington St., North 576 Mission St. 10 Barrack St. 





A full line of samples of our goods can be seen at our sample rooms, No. 14 N. Franklin St., Chicago. 




















: See: 
rade Mark “S 7 
REG Us PAT OFF, Ow” 











\ E 
Dy (Loreto) : 
SWEETS | j 
IT HAS THE REPUTATION 
If you will recommend it to your patrons you 
will not only make a friend, but a steady customer. 


3 dozen free with 
16 bottles with .............eeeee 











Necco Sweets have a national 





i MREINEIS WEEED,. cd ossndca alsccewecwsiceo. sess reputation for goodness and {ine 
5 bottles with .......... cece cece eececenees . 
Send us your order to be shipped through your jobber. Send flavor. They are sold in every 
for advertising matter. 


ongnt tn — dome 4 we also manufacture the best rubber stat ein th e Uni on. 


MAJOR MANUFACTURING CO., 461 Pearl St., N. Y. City 


TL pais poet NECCO WAFERS 























are known because they are advertised. They are 
advertised because they’re good. They’re good because 
“ they’re made from pure materials, true flavoring and 
“ the best of workmanship. Then, the package is a 
4 most inviting one—well wrapped and attractively dis- 
g Q- ah ah u g played in boxes of twenty rolls each. Packed Winter- 
green, Peppermint, Cinnamon, Chocolate, Clove, Lemon, 
(Reg. U. 5.9 Pat. Of.) } Sassafras, ne. = ought to stock them right 
now. To the dealer whose customers wish a trans- 
is the one and only absolutely uniform parent wrapper, we offer Hub Wafers. In every re- 
° A spect the same as Necco Wafers—same flavors—same 
and unalterable solution of iron and orice. 
manganese in the form of true organic “Our Necco Seal guarantees quality.” For the 
peptonates. It is also the one and benefit of many who inquire let us esplein that 
: our trademark name “Necco” is a combination 
only preparation lawfully entitled to of the first letters of our firm name with the 
be known as “Pepto-Mangan,” a valid common abbreviation of “Company”—Co. 
e J 
trademark, which is our exclusive New Badia’ Coslenionny Co. 
property. We respectfully request the Tacit, Sti 
trade to take due notice of these facts. 

















M. J. Breitenbach Co., New York, U.S.A. 
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ORIGINAL PACHBACGCE PRICES . 


It should be understood that the prices quoted in this co 


and that higher prices are paid for retail lots. 


The quality of goods frequently necessitates a 


lumn are strictly those current in the wholesale drug market, 


considerable range of prices. 



































































me e Flowers, Arnica. a -13 4 -14 Oe av'e. 
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Wild Cherry ....lb. .06 @ .- Digitalis . 11%@ .12 German ......... jt @ ... 
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“« gublodide .... 3.05 @ 3.10 Pichi .-.. 16 @ onpa .....- . 4@ . 
Pulsatilla -Ib. 08 @ .08% BS 08 @ .09 
Bleaching be Eng. 1.25, @ 1.35 Rose, Red ...... Ib. .60 @ .65 Calamus ........ Ib. .07 @ .08 
Blue Vitriol....100 Ib. .04% 08%] Senna, pkd.whole.Ib. .22 @ .23 Calamus, bi'ch’d Ib. ... @ 25 
Borax, powdered...Ib. .04 @ .04% Alexandria, Nat.lb. .08 @ .09 Calumba ......-. Ib. 109 @ :13 
Crystals .....---- Io. 03% @ " gar. and sifted. Ib. 15 @ .16 Colchicum ....... i; A8-@. :.. 
Brimstone, crude. .ton. 22.00 + eer 24 Tinnevelly ..... 06 @ 12 Dandelion, Ger...Ib, .10 @ ... 
Burgundy Pitch ...Ib. .05%@ .06 Alexandria, sift. Ib: 07% 07% Doggrass .......... 06 @ .06% 
Cacao Deter. ge = $ < Stramonium Ib. ous a a sreves “° O34 11 
2 Ib. PS. a Thyme ... 03% 03% yalangal ........ ie 4@Q .0d 
Caffeine ........--- Ib. 3.15 @ 3.25 Uva ursi . 108% @ .04 Gentian ......... Ib. 106 @ :07 
Calcium hypophosph.Ib. .60 @ .64 Yerba Santa 09 @ :10 Ginger, Ja., bled.1b. pw 161% 
Cantharides, Chinese.Ib. .-- @ .35 a 5 10 @ .12 unbleached ..... Ib. @ .13 
powdered ....---- 34 @ .40 Spanish ......... Ib. .16%@ .20 Ginseng ......... bb. T. 00 @ 7.50 
Russian, whoie...1b. 4 e 4 Tmpted mass, - <-. - Gates Bent he a 2 a 
powde mee jc ce seve ° So MR ccccesces . pe ellebore, pwd...ib. - H 
Cassia Buds ...... 18 @ .20 Stick, Calabria 25 @ .28 Helonias ........ Ib. .32 ‘85 
Castor Oil, No.1,bbl. Ib. 10%@ .11% Domestic b. .16%@ .20% Ipecac, BAO cccce Ib. Ee f 
Caustic Soda...100 Ib. 1.70 @ 1.75 Lithia, carbonate . 60 .65 Carthagena ....lb. 2. 135 2.50 
Chalk, precip. ..--- lb. .03 @ .04% “ b. .80 @ 1.00 POMS coccee eens? Ib. .35 ‘36 
Chloral Hydrate, crys- ~ - a. igen b. 2.25 a “se Rava Kava fanan by. -40 g -42 

ls, bulk ..... Ib. .74 ° 4y Co) um .. oo. i corice, 0 . d 

Chlovoferm. bulk ..lb. ‘27 @ .37 | Magnesia, carb. - on @ 05% Select «....-.- > oe oe 
inchonidine Sulph.oz. 10 @ Manna, large, fik...lb. 1.00 @ ... TOVARE ....ccce0ee ib @ .90 
Gachesiimiph. .-.08. COS GST |, Small Sake ...... lb. ... @ .7 Mandrake ....... Ib. 106 @ 106% 

, and 5 entho apanese. 5. 5. us ussian. d a 

God Liver Oil, Norweg. 36.00 @41.50 | Menthol. | Japiuns Leo 5.35 @ 5.50 ok, Bos sian...Ib. 05 06 

ewes Se a3 Blue Pill ib. 46 @ .48 | Orvis, Verona ..:1b- 00% @ 10 

E " Calo x j areira Brava ...Ib. ... ce 

= genes 20 @ -% | Corr. Subiim mit 8 80 Pink oo seseseeess Ib. 80 @ 35 

oo en ‘ Mere. and alk.Ib. .4 F ata ee aa 14 

Copperas ..---10 I 3S ‘0 «| | Ointment ‘50 @ .53 Rhubarb, Canton .. -37m@ 40 

Cream Tartar, powd.lb. :24%@ .24% a — . @ ett = "ared Srey 5a @ .60 

Cubeb Berries, xx.Ib. .43 @ -46 | srorohine, 30 @ 4.35 clippings ........ 15 @ .30 
Powdered Ib 45 @ ... 

Ante 8 ; Eighths . @ 4.85 Sars’p any ‘nd.. -lb. .29 @ .30 

Cuttle Bone, Trieste. a 15 @ .16 | Moss Iceland 05 @ .06 Mexican ....... a a ae 

French ....--++:- 14 e -20 Irish, bleached J 08 RI ois wo awews lb. .56 @ .58 

Jewelers’, large.. “Ib. . -52% | Naphthalene, flake..Ib. .02 02% Serpentaria ......lb. .38 @ _ .40 

- small..Ib.  .38_ 40 ager bepuogs Ib. .02 02% | Snake, Canada.. lb. .14 @ .16 
mae gaocnns tae Db. cus sa” waz Vomica .....- Ib. 2 @ 3 Squill neseeeresss Ib. .04 @ 04% 

acety orp y' , il, Anise ....... ° . ngia -071 
es Bi'd, lump. — 4 ¢ 74 Almond, bit.. Eng.1b. 4.59 a 5.10 Valerian, a ve 

DS  piscsensees R . weet, true ... \ R erman "16 

Salt . bags. 77 @ .90 bit., artificial..lb. .45 @_ .85 — @ .30 
a) ; =a ccccces a ‘ @ 1.15 peach kernels .... .27 @ 31 in ake 
Ergot, Russian ..lb. 1.20 @ 1.25 Bay ..---seeeeees Ib. 3.00 see 09 

Spanish ........- Ib. 1.20 @ 1.25 Bergamot ......-- lb. 4.85 @ 4.90 Granulated 06 

ther ...cccce 1900 Ib. .15 .29 Cajuput ........- Ib. .45 @ .5O Balol ...csce .90 
ae ~~ ae 22 Camphor ......... lb. .08%@ .09 Saltpetre, cru oom 04% 

- oP. ee 1880 Ib. 22 28 Caraway ....+-+- Ib. .£85 @ .87% ee Greer ree 1 051% 





Santonin, crystals..Ib. 13.30 @13.55 
Santonin, powdered.Ib. 13.50 @13.75 
Saw Palmetto aes “a 


Seed, Anise, Ital...1b. 





German 31% 
Star ... % 18 
Canary % 03% 

Caraway % 7 


SAeeneele § 


@GHASQSHHHHSHHHSHHHSHSHHSS 
® 


Cardamom, blchd.. 
“ Decort. i 





Celery ....... 25 
Cevadilla -14 
Colchicum -18 
Coriander % .05 
Bleached 3% 06 
Cummin % 07% 


Fennel, Ger. 
ss It 


# 


BRRRQNSREREY 


Hemp, Russian % 03% 
Larkspur 1.75 2.00 
Millet, — -0156 .02 
pe 04%@ .04% 
Mustard, “Cel 044%@ .04% 
Cal. bro} -06% .07 
German, yellow. Ib. .04 -05 
German, brown.lb. .04% -05 
Bari, brown....Ib. .07 07% 
Sicily, brown...Ib. .06 @ .06% 
Poppy, Blue ..... Ib. .12%@ .13% 
Quince, Ger. Ib. .70 ¢ 75 
ee ee ee 041% .041%4 
Stavesacre ....... -11 @ «.12 
Strophanthus iitepiaes, 
Di. si @ «50 
Kombe .....00- - g 51 
Sunflower ....... Ib. .03% 04% 
Wormseed, Amer.Ib. .06 @ .06% 
oa Ib. .18 @_ .20 
Seidlitz mixture. nod 15%@ .16 
Silver nitrate ..... 34 @ .37 
Soap, Castile, white. tb. -124%@ .12% 
caahaae Ib @ .10 


green . 06% 
“mottled .....lb. .07%@ .11 
Sodium bicarb., Eng., 
100 Ib 


domestic ..100 lb. 1.50 @ 1.70 
benzoate ........ lb. .27 @ .28 
brom., bik. ..... Ib. .381 @ _ .32 
omer eryst..100 Ib. 1.60 @ 1.75 

eats, Lae Soccsee 7 sds e 4 
hypophospite exons .65 
Dhaba seals 2.45 @ 2.50 
rise ery lb. .07%@ .08% 
phosphate ....... Ib. .0O24@ .02% 
salicylate ....... lb. .33%@ 
sulphate ....100 Ib. @ 
Spermaceti ..... lb. @ 





Spts. ether, nit. 
Strontium nitrate 


PS 


Sulphur, roll . a | 
= ers 2. 
ve flour 2. 


Tar, Barbadoes 
Tartar Emetic 


setUievennt 8 
aR ® 


@ 
@ 
@ 
: 
ThyMol ..ccccccsscces 1 @ 1.45 
Thymol fodide ......- 2.90 @ 3.00 
Tonka Beans, Para.lb. ... @ ..-- 
**  Angostura ...Ib. 5.50 @ ese 
‘© Surinam ...lb. ... wee 
Turmeric ....c.ccseee -.04%@ .06 
Turpentine ....... gal. .52 @ _ .52% 
Venilla Beans ....lb. 3.75 @ 5.00 
a ut. Mex..lb. 3.75 @ 3.85 
= South Am.... @ as. 
- Tahiti ....lb. 1.50 @ 1.75 
<2 Bourbon ..... 3.75 @ 4.50 
Vanillin ..cccccsses oz. «33 @ «36 
Venice turpentine...Ib. .30 @ = .32 
Artificial ........s. 09 @ .10 
Wax, Bayberry ....lb. .26 @ _ .28 
«Bees, ord... .-lb. .33 @ .33% 
is ait. <4 @ .34% 
¥¢ 63 waite lb .40 @ .45 


« Brazil, North 

Country.Ib. .37%4@_ .38 
id Brazil, 3 1.lb. .60 @ -61 
es .2ib. .49 50 
“ No. 3.1b. 184 @ .34% 
8 Ceresin, aoe . a 19 


od white. ~ 13 -20 
$8 JODEN cccces b. .08%@ .09 
‘* ‘Paraffin ..... Ib -04 06% 
Zine Oxide ....... Ib. .07%@ .07% 
° 
Spices. 

Cassia, Batavia ...Ib. .17%@ _ .18 
Batavia, No. 2...... 138 @ .138% 
China Cases ....... -0854@ .08% 

WE. a na aéuceean -06%@ .065% 
Saigon rolls ....... 48 @ ..- 

Cassia buds ......... 17%@ «18 

Chillies, Japan ....... 11%@ _ .11% 
MOMBASA ..cccecese 11%@ .11% 

Cinnamon, Ceylon .... .25 @_ .28 

Cloves, Amboyna .... .20 @ .21 
WARGO? 2 ccvscccese 184%@ .18% 

Ginger, Cochin ....... 09% @ .10 
Africa, No. 1 ...... 09 @ .09% 
Tre rere 089 @ .09% 

Mace, Banda, No. 1 59 @ .60 
Penang, No. 1...... 59 @~ «60 
Penang, No. 2...... 58 @_ «.59 

Nutmegs, 105s to 110s .14%@ _ .15 

Paprika, Hungarian .. .18 25 

Pepper, Acheen ...... 10%@ .11 
RON oo ss ccccee 11 @ «.11% 
Singapore ......... 11 .11% 

oe Serre 17% 132 
Tellicherry ......... 12 12 
Pimento ........+++++ 045%@ .04% 
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Prices Current. 


The outside prices quoted are for such quantities 
When purchasing 
original packages the inside quotations should be 
expected, while a slight advance over the outside 
quotations given may be demanded for very small 
lots. Current commercial quality is understood 
unless otherwise indicated. For extra quality or 


as retailers usually purchase. 


Allspice, 10 Ibs. 
powdered, 5 1bs., 
Almonds, bitter. 


juueae 
Alum 
powdered, bbls., 
Ibs., 


for erg oy! makes a slightly higher price will burnt, 10 


have to be paid. 

Corrected to October 5, 1911. 
Acetanilid, 5 lbs., .30 
Acetone, Ib., 3337 
Acetphenetidine, 

Acid, Acetic, U. S 
No. 2, carboy, .5; 
Arsenous, fused, lb., .18 
Benzoie, English, 50-0z. boxes, 
Benzoic, from Toluol, 
Boric, crystals, 10 Ibs., 


Chrysophanic, 

Cinnamic 

Citric, crystals, 10 Ibs., 
Gallic, lbs.. .7 
Hydrochloric, carboys, . 
Hydrocyanic, dil., Ibs., 


Hydrobromic, dil. 

Hy pophosphorus, 50 per cent. 
Lactic. concentr., Ilbs., .70 
Nitric, carboys, oh. ‘bs., 8; = id 
Oleic, purified, U. 7” 

Oxalic, 10 Ibs., :_ 

Phosphoric, glacial 


Pyrogallic, 

Precligneses, pure 

Salicylic, white, 10 lIbs., . 

Stearic, hard 

Succinic, pure 

Sulphuric, carboys, . 

a C. P., carboys, . 

Sulphurous 

Tannic, its., (U. S. P., 

Tartaric, powdered, 10 ibs., 

Valerianic, inclusive 2 
Aconitine, Amorphous, % 0zS.......... ea. 
Adalin, 25 a. i Pe 


r 

Alcohol, Columbia Spirit, 10 gals., 
Cologne Spirit, 10 gals., 0 
Wood, 10 gals. 

10 gals. 


P., 85 per cent. syrupy......1b. 
lb. 


Aluminum, 
Sulphate 


Ambergris, gray, 0z 
Ammonia (See Water aan Bpitie). 
Ammonium, Bromide, 5-lb. bot., 
Carbonate, 25 lbs., .12 
lodide, Ibs., 3.90 
Muriate, gran. com., 
urified, Ib., .17; 
alammoniac, muriate, cryst. 
Nitrate, crystals, 10 Ibs. 
Valerate, Ib., 1.75 
Ammonol 
Amygéalin, %-0z, 
Amyi, Acetate 
Amyl, Nitrite 
Amylene, Hydrate 
Aniline, Red. crystals 
Black 
Crystals for ink 
Blue, Deep, No. 1 
Sol., reddish, No.’ 1 
Crimson 
Brown, 
Soluble 
Green, 
Orange 
Purple, 
Scarlet.. 
Annatto 
Anodyne, Hoffman’s (U. S. P., 


Bismarck 


crystals 


Anthrax Vaccine, ‘‘Pasteur,’’ 


tubes of 10 doses 
Antiarthrin Be 
Antidiphtheric Serum, dry (Pasteur), 2. 500 
units 1 Gm, tube 
Antidiphtheric Serum, liquid (Pasteur), 
10 Ce. vi 


Antikamnia, powdered or tablets 
and Codeine, ‘‘vest-pocket”’ boxes. . 
(less 5% in 1 gross lots) 
Tablets, ‘‘vest- -pocket boxes’”’ d 
(one gross, from jobbers, $20. 00) _ 
ings Sulphuret, powd., pure, 10 te 


Antipyretic Liquid, Tilden’s 
Antipyrine, Dr. Knorr’s 
Antistreptoccic Serum, Lederle, 


New Grade 
idis),” 


Sutinpeinnsese Serum, human (liquid), 


Paste’ 


po 
Autithyroidin, 


anita, 
units, 
00 units, 
units, 
units, 
units, 
"500 units, 
units, 


No 0, per 


Antivenomous, 


1,500 units, 
3,000 units, 
5,000 units, 


Arrowroot, 
St. Vincent, 


So +e Bf 
S 
Ao 


$3 8 


Fir, Canada 


Peru 
Tolu, 10-1b, 
Barbadoes Tar 


uo 


Carbonate 
Chloride 
Nitrate 


— meh 
4a 4 
a 


Barbery 


Buckthorn 
Canella 
Cascara, 


2,500 units 

Antitoxin Tetanus Lederle: 
per 
per 
per 

Less 25 per cent. 
Apiol, Fluid Green 

Capsules, Joret’s 

Apomorphine, Hydrochlor, Cryst 
Amorphous. . 


Balsam, Copaiba, 


Antitoxin, Diphtheria, 
and Concentrated: 


per 
per 
per 
per 
per 
per 
per 
per 


Areca, Nuts, powd. 


package 
package 
package 
package 
package 
package 
package 
package 


Less 25 per cent. 
Antitoxin, Diphtheria, 
500 units 
No. 1, per 1,000 units 
No. 2, per 2,000 untis 
No. 3, per 3,000 units 
Pasteur, 


package. 


package 


powdered 
Aristol, 25 ozs., 65 
Aristochin, ozs.......... oz. 
sermuda, 
30 Ib 
Taylor’s, 1%4-lb., 
Arsenauro, 1-02. 
Arsenic, ce Sol. 


White ...... SE Re ea eee nee nell. 
Atropin, Sulph., 


1%-02. 


ean, . 


Barium, Acetate 


Barium Peroxide 
Bark, Angovstura 


Berberis Aquifol 
Sagrada 


Cascarilla, select 
Cassia, in mats 


Para, 


Lederle’s Refined 


Stearns’: 


Restts 
oe 
t 


5 Ibs., 


geez s 


OFS Sey NH Ne, RSrgaer 
BARR SRR S SSRR SSSSSSSS 


maa 


b 


J 


2 pote 
BARS 


. 2. 
838 








Alcohol, Denatured, —— Serum, ais 
“ ‘ 


B gals. .cccocce ‘gal. Saigon 





THE MARVEL 


“WHIRLING SPRAY” SYRINGE 


FULLY PROTECTED BY PATENTS 


WAS AWARDED THE GOLD MEDAL, DIPLOMA ALL JOBBERS SELL IT 


AND CERTIFICATE OF APPROBATION BY THE 
SOCIETE D’HYGIENE OF FRANCE, OCTOBER 
9th, 1902 


THE MARVEL CO. 


Sole Proprietors 
44 East 23rd Street ~ 


BRANCH OFFICES: 
Paris, France - « 42Rue du Marche 
London, England 11 Queen Victoria Street 
Sydney, N.S.W., Australia, 416-418 George St. 
Montreal, Can. . Nat. Drug & Chem. Co. 


as the latest and best improvement in Vaginal 
Syringes. Particular attention jis called to 
the fact that by reason of its peculiar con- 
struction the Marvel Syringe dilates and 
flushes the vagina with a volume of whirling 
spray which smooths out the folds and per- 
mits the injection to come into contact with 
the entire surface, instantly dissolving and 
washing out all secretions and discharges. 


New York 





mp Se a 
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Bark, Cinchona, Red, E. I. .......... Ib. .86 Bilacklegules, llet form, eam rice s 
powdered, 10 lbs., .32 ........+.+.- Ib. .32-35 Blacklegine. sesnetaeinas ye nF rt. ibs 24 EK SAAT free” ib. “a 
Cinchona Calisaya ................0.. Ib 9 a eee eee th. SOU AMIE, emrbOeRt coca cs oc sce. ceaael oz. 35 
ee ae Ib. .40 | Blue Vitriol, bbls., .5; 100 Ibs., .6..... Ib.  .7-10 "CORRS ER AR a na LS 02. 127 
eninge pigeon ons * ib: 3 gga 4 po d "Re eee “4 15 Nitrate, 0z., 25; powdered Nicene oz. 125 
. ON ccccccccesccccccccs . 35 e rmen a bs wsc0n ee 12 | Cocaine, ‘Hydrochloride, Cryst........0 . 3 “90 
COMEGGFANZO 2. cccrccccccccccccccsccces Ib. 25] Bone Ash wonton jeret, tree sehosed ib. -10-12 contiatoid Hydrochloride, as Senn = sec 
ere: Ib. .25-28 | Borax, 100 Ibs., .5% .8-10 Oleate, 5 per cent. .............. 
CORE, 80 ME. SB oo. cccsceccccen Ib. 20 powdered, 50 Ibs., .6 ‘8-10 | Cochineal, Honduras ................ b 
powdered, 10 is. ER cccccccscece Ib. -25 | Breast Tea. 5 lbs., .27-30 oS Ee RE, 
Hemlock, crushed ................4.. Ib. 15 | Brimistone Roll, bbls., 4-5 | Codeine, Pure Alkaloid. ozs. .... i 
MECZCTEON .. esse ceeeeceeerereeeseeees Ib. ie 5s Sho shoes seeds pseeckess net Le 19 Sulphate, ozs. dees 
Oak, White, crushed ................ Ib. SED ETE ons vn cess oreniowncecesesee Z. ‘17 | Colchicine, cryst., 15-gr. 
Orange Peei, bitter ................- Ib. 116] Buds, Balm of Gilead ..Ib. 45 | Collodion ’...: 
PESCEEY BEE. coscccvcccccsccccccveses Ib. -80 ear " 33 Cantharidal 
Quebracho ..... : - «lb. .25 | Butter, Cacao, 12 Ibs., .56-63 Flexible ..... 
Sassafras, 10 Ibs «Ib. -27 | Butylchlora] .......... sis OK. .85 | Colooynth Apple ..............sccccess 
+ roe Extra +. . = ot SIN i ee eee ree oz. .34-36 c PENNE Gare ad 310 to ween ad ao dive oa o'p a: 
§ L WEE ee - 230-38 9 Ea algae Gaia aeteaenare Z omposition P » 2 OZ8. 
Soap (Quiliaja), cut, 5 Ibs., .14...... > ~ 15) Gene. 0) a PB. hh 870 “oe 2 | Geeper, en a 
ee Ib. -20 O00 1 alll is Nes tt ela — . lodide . f : - 
Wild Cherry, 5 Ibs., .12............ Ib. .14 ° yl lami tet tba 0%. 45 Pi cme gee Cee eecceccercccecceecs 
ie os ground, ih ee | RRA Ib. .16 MIMO occ eee cccccrccccccsccccens », 116-18 | Aa Se) aA ck 
SS iP ees cea spel eerie. lb. .20 Calcium, eee eee peers ers Ib. .8-10 ae Sublimate, 7 Ibs., . a 89-94 
Te een Ib. _ 5-6 By et ol latte om: — Coumarin, Cryst., Fries Bros., lb. ).oz. .70 
Bay Rum, Porto Rico .............. gal. 1.70-2.20 iocananiatte b. a teen eens ea. 1 SND. 5 aacs and ene wkhwa wens» se she aale Ze 50 
TWEE cs ociess coerscassbseeee gal. 2.95-3.25 ee woe Merernreoness ony = oe Cream Tartar. 2? D..¢- powdered, 25 tbs., 
en, RRS no wnsvs'ssocssusaescrente Ib. .40 WMMMIMRMEMAED, ooo os cccccacscutsecd Est: i oe Ib. .33-35 
SR VMERIIER: <c inc ook ccc cee Ib. (60 ne pea 700 13-18 | Creolin, % Ibs. “doz., 4.00; Ibs........ doz. “ 8.00 
Tonka, Angostuta ........+...ss0css- CeO EN oho cs cs ecc cs cecc seca “iat 9 bE Oe anaes © b. 22-27 
x Dy i Tea ib. 1.605.95 | Galomel 10 ite. 100... 0022: ib. 1.05-1:10' Creosote, cecal ME Veuceecsone Ib. .90-2.50 
Vanilla, Mexican, long ............-. Ib. 7.00] Camphor, Monobromated, Ib., 1.55...... je ae —— a . oevcegcceeescese oz. .15-19 
: med. .....+.+-+++- Ib. 6.50] Cantharidal Vesicant, ozs. ........... doz. " 2.50 | cyst ee ie eR eae tian eA > 57 7 oz. 1.00 
“ DE. ccc a en ee lb. 6.00] Gantharidin ystogen, eed set gas. + +02. 1.00 
DOGO) BOE 5 eos ecasccn ey Ib. 5.50 i een et eee =y 2 powdered, oz. -pkg. 4.00 
wh 2. Se naaiaetaeat ag >? a. ros woo OO rere rn Ib. 83-93 * 5-gr. tablets, ons. ‘ “0%, 1-10 
Me ek eo ae ee | gE peneeeeneppehier » 95-1.0% * . eee pkg. 00 
i ieee RE... 5 a eakian none seenke lb. .24 Tied 6 i. a ia SO a Re * "95.9 ay ‘ 25'S... sees doz. 4.00 
rrr ert Ibs. 1.80-2:08 Caroid, powder form ..... : v7 teria. age 4 dae) Meda Sd Teal sated bate = = 
8d. we ecee ee ecccen ee vcse'eee® ozs. -19 . gory Se ee ee ee OD Sas Recep cease 08.0.9 oz. +20 
SO Ig ee te IO ge TS oathd, Soda, Tableta, mighe Guttle-Fish Bone, select ..........+++. Ib. .30-60 
PPEOEED ws ckdwossccecatbonessene se OZ. 1.90 Carmine, No. 40, lb “4.2% ermatol, 07., .22 .......+eeeeeeeeeeee Ib. 2.50 
; 5: , 50 / pes fy MORERER CRBS 2OKE: As <os5secnccsaonecas Ib. __.8-10 
Berries, Cubeb, Ib., .65; powdered..... lb. .68-73 | Castor, Giber, 0z., 1.70; . Ss Diacetyl Morphine oz. 5.50-6.00 
oP epinepr acetates aren ee: Ib. © .10| Cerium, Oxalate, ib., .35........6060001 EMME Sonracs costs c e 
SL oe Ib. _ .6-8 | Chalk, French, powdered : REGU, SOR, WARY, ssp cca 9.30 secs ea. "80 
Powdered .-++..eeeeeeeeeeeeeecerees Ib. .15-18 precip., Thomas’ Eng., 7-Ib. bag..... Ib. 0) MINER, SG SOME soos. sees goes cin Wines ved oz. 15.25 
0 Se Ib. -20 prepared, Thomas’ Eng., 8-lb., white, box Ui ER kaon ness ssa can vacse shawls Ib. 1.75 
eveckiy ASD soe eee cece eee eee eee cess Ib. -50 prepared, Thomas’ Eng., 8-lb., pink, box AS AE ONE ois nicnin vin vine ne ¥saaye'e mn 23 
ee settee eee eteeeee eee eeene serene Ib. a EEE sks +n sa0n5seseugeacauna’ Ib. .7 | Dragon’s Blood, reeds Shiananedacnenan Ib. .70 
mEuCaine .......--eeeeecesecererces oz. 3. h: : P eS Sater . extra powdered ..........+esseeeee Ib. .90-1.00 
Bismuth, Ammonia Citrate, Ib., .2.85..0z. -23 a ye ooo re RE ASC EES _ Was a Earth. Fullers, po., 25 lbs., .5........ Ib. -6-8 
Subcarbonate, 5 Ibs., 2.35 1 onioral H a ; on | Eka-Todoform ........+++seeeeceeeeseees 02. -70 
Subnitrate, 5 Ibs., 1. 1.90 i ydrate, 10 Ibs., .95........-- AD. 8 202-00 MRUMNERER' ais 6 sis a'n aca asus cc's 2dees'nin'ss oz. 1.10 
Sutgallate, 5 Ibs., 1.80 1.90 Chica On a ON aa?" Saeed” oz. a BOMGINOL, DOT GOR, B OB. 55. ssccccecsse 6.00 
Subsalicylate, Ib., 2.4 -22-25 | Ghicreferm a. - eee g5'as | Elixir fole-Bromide of Calcium Comp., 
Blacklegine, “‘Pasteur” (Blackleg Vaccine, oroform, Purified, ‘5 vy BZ... eee -35- OE ERT Ge a eee pt. 82 
cord form), No. 1, 10 doses........ 1.50 | Chocolate, Essence of (Runkel), 5 Ib. tin. .40 | Empyroform .............0+++ -0Z. 65 
Blacklegine, ‘* ie “at (Blackleg Vaccine, 25 lb. tins and 50-lb. drums........ .837 | Eosote (Creosote Valerianate) .. 3 1.25 
cord form). No. 20 doses........ 2.50 BS aera BB | EPICAFIM nu cccccccvccccccccccscccccess oz. .50 
Blacklegine, I ot (Blackleg Vaccine, Cinchonidine, Salicylate ............+-- oz. .45 | Epsom Salts, bbl., .1% ...........000. Ib. 22-2 
cord form), No. 2 50 doses........ 6.09 Sulphate, 5 oz. cans, .20...........+. oz. .25 | Ergotine, Bonjeans, Ib., 14.00.......... oz. 95 
Blackleg Vaccine, ‘‘Pasteur,’ powder Cinchonine, Sulphate ..........-eseeees os. .18-17 | Ergot, Spaniah ....c.ccscscccccsccecs Ib. 1.30-1.40 
packet, single, 10 to 12 doses........ TS Rep aro rrr tre Oz. 2.50 MNO oo 6ecsense ansaesnnesse0eus Ib. 1.50-1.60 
double, 10 to 20 doses .........--+++0-- 2.001 Clay, China, Ib., .8; powdered....... lb. .10 Russian, Ibs., 1.30-1.40; powdered. .lb. 1.50-1.60 
omp. riul V V I 
Comp. Essence CARD IOL 
omp. Iincture C 


“There’s a Profit and a Customer” 


For the druggist who fills the physicians’ prescriptions containing them 


Manufactured by 


THE PRESCRIPTION PRODUCTS CO. 
DAYTON, OHIO 











Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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ee EACRaRA DRED ON Nhs ape A hehe ded grain 16 Grape Juice, Welch’s, qts., 1 doz....case 4.50, Herb, Boneset, Herb, ozs. .........ee. le -25 
Selb iece, —. Vises ery 12 ys 9 pts., 2 doz....case 4.75 Broom Top, Scotch, 028. .........+e.+ " .30 
zn ef € Br. Ts .cts grain 12 ee gal., 2-3 doz..case re 25 BE IUNE (ONE, OOM ci cckwccccscece * 28 
par, , Nitrous, one., Y wr Re = Naboth, oe. 1 =. -+.case } 4.50 oe " lean BIOED, O88, .cccccccccee Ib. .30 
DOUTIC - es ceeeeeeeeeesecceseecens . 25-2 mH oP pts., 2 doz....case 75 POC ccc cece ceseccccecccecccscece le -35 
Ethiens” PES, Cath bo aawe a walnateean oe * : = esa os .~ s “ gal., 1-3 doz..case 5.00 Canenis Indic, OSBs- ccccccecccsssc 5 1.75 
te Sa Se ey 4 of uiaicol, e Sia nanalmcacavaete ses Bese ace Oa -22 RY SN cio Cn adds 6.6 hgh eases hana -25 
ag IO Bromide, 1-0z. bot. or tube....0z. -20-32 Carbonate, " + OR, 1.60 Centaury, American Herb, ozs........ .30 
z odide aoa: seecteensseesssese eee se 2 -54 | Guajiacophosphal ........ (kanw@sk ae caad 04. 1.50 Centaury, Minor, O26. ..cccccccccccees Ib. 20 
ucaine, ydrochlor, %, 4 8.50 Guarana, powdered ................. Ib. 2.50-2.60 Chamomile Flowers, German, ozs....1b. -40 
Ke Gum, Aloes, Barbados, True........... Ib. 85 vA ™ Roman, o2zs.....Ib. -40 
eee eT CPL ETT TET re eee ee -00 ’ a P » : 
Exodin, ie echaes: “nena es ae . powdered ..... Ib. _ 1.00 Chire TER ncccccccvccccccscccccsccecocs e 34 
’ , +002 140 - ORD 2 nucaticn so acocancaean Ib. Te non ae TOG, OFB8...ccceecsssees Ib. = 
ee eccccccscescsececececs . “ yowdered ..........lb. .26-28 » D Bark, O28. ..cccesecesseees O28, 2 
ity 3% Logwood, en 24- ‘— . 12-18 Curacao .... = per ee : ech iamanaee Ib. 12 OCeanesbill Root, Ogm. ....ccccsececcee Ib. .23 
ee. A ¥% Ibs., re SR Os os AINE bate gourds. 613-15 Damiana Leaves, 028. .........eee00 Ib. 30 
Feeratin pow. Ge tablets. 95 ccs. "85 Socotrine, lb., .35; powdered. = 45 | gyn Root, true, O28......00000 oa -28 
; . ae eee see rr AMMONIAC 0. .cecccccsccccccsccccsess b. 3 DOg GASB, O28. .....cceereeccccceces ». -25 
[og oe Al ee ee z. 1.35- 1.50 Arabic, Ist’s, Ib., .45; powdered... -Ib. 5D iter Blows, oo EO eee Mere Raper Ib. .27 
ce eeeeees de 2d’s, Ib., .38; powdered ... 8 TEVETLEW, O78. oe cece eccecceeeeseee el by 45 
Ferro-Somatose, ag gg i. eee Ib. ry = 3a’s. Ib.. .32: as ey i 5 ae Herb, Canada, ozs. ........ Ib. .34 
ce ee MDB. ee eee cere eee ees . . sifted sorts, lb., .24; so Ib. : walega or Goat’s Rue ........eeeeeee Ib. 45 
en F 2-02, tins 10.50 Asafetida, lb. 2.15; powdered . 2.60-2.7 Gold Thread Herbs, ozs. ............ Ib. 1.20 
Firw Tilde 
ru ed Hiden’s .....2.. +: . -85 (Sp es alle Rie te eee SRE b. Grovel Plant Her, G66. ..cccqeccccss Ib. 25 
aes -on, the fly ribbon, 4, gross carton , 1.20 Camphor 100 Ibs., .46%.......... ..Ib.  .50-55 Grindelia Robusta, ozs. ............. Ib. .30 
a Pr sec Ce eesetescncecasecnens l : : Catechu, powdered ........ccecsecces eg BQMOTVONR, OM. oc cescscccs Ib. -40 
i lena ZOMTUATY oe ee cece cece eeeeeeees a OChicle, Bag, GB .ccccccccvccccvcscees HOnG; IS1O Crp, OMB. cs ccccatoceus Ib. 50 
alendula ............. eee eeeneeccees Ib. . ° ea aes res Oa : BUNOMIOR, OMS acc cnc uocenssveaenes Ib. 24 
—— F aaag ei yar nga MOTOINOE ic g. caieinivecine'scis ae = ‘ Florsemint Heth, O80. 2. 0.cccsccccccs Ib. 30 
— OS eee e eee eee eee eee eos Gamboge. 1b., .85; powdered...... Ib. .90-1.00 Hyssop Herb, 028. ....ccccccccceeees Ib. 30 
PON Wis bn.0 0 0.60n0ne sd ssccceevesnr esos . 7 Guaiac ‘lb. 38 powdered....Ib. .45 Ivy, American, bark or root, ozs..... Ib. -25 
a. Ibs., '50; powdered Kino ‘ powdered... .1b. .50 eee ree ® 25 
aatvs orl a Myrrk : oe powdered. . 1 lb. 45 Jamaica Dogwood Bark 5 
my ack, Ib., re, CO ES eae wie eee Ib. .45-50 | Johnswort Herb ....... .30 
an... Steere cece reece eee eee eenes DD. . Olifanum, garblingd ~..... 0.0.0 .000690< Ib. -12-20 Leas ‘ eos Root .... = 
se eeeserce . tee : OUUATUM. CORTE 6 occ ccsicccscccewcsclWs. seme aife Everlasting, ozs. ; 
Rose, Red, French . Opium, Ibs., 8.00-8.50; powdered. ...Ib. 9.00-9-25 Lindin Flowers, with leaves, ozs.....Ib. -40 
#4 T 
gg : — a? re phone? soc b. 28 I eta tc nt cers ion Ib. .20-25 Liverwort, German, ozs. ’ 30 
Goma, a encia, bs., 11.50-12.50. .0z. -90-1.00 Shellac. D. C. ......-.. ROEM oe BO es lb. .40-45 Leaves, German, 028. .......-.eeee0e x 30 
MTom, AMET, ......0ssscccccseevees Ib. 45-55 EO RR eiaiy panics aie Ib. .36-40 MCN TONE EL aida cass gs Kssicd wae naeees c 28 
Formaldehyde, carboys, .10% ......... Ib. .15-25 “ 7p GAR ERROR CA i area Ib. 35 ee Se WS so cdasactevccosese ‘ 25 
Formin, Ibs., 1.00 ..........seseeceees OZ. .14 MMM) BENE 5 oc obo eschews wanted lb. 1.75-2.00 Mariovam. Sweet, GW, ....<cccsececs -30 
oe. ga: 30 - rer ea. = 1 GR SG Sees ER ER Bead Ol SV Se, Ib. .14-18 Merow, ozs., Ib., -20 
Fd grs., 20 in 4 2 Ry ilo he pal ae “20 Tragacanth, Aleppo, No. 1.......... Ib. -90 tana secipeas x 
7 2 io » " 20 rh “ «< powdered. .Ib. 1.00 7 1 ny agp ents i<-o0ihe = 
Formol, Ib., .55; 5-Ib. bots............ Ib. 50 oo xs No. a dered. “Ib. os Seca A y “genuine ay ma ‘ 
PENI og oia cea oaik 0's.04e cd va end doz. 10.50 - pics powdered. . Ib. ss Pennyroyal, ozs.. Ib., .20; Leaf, ozs..Lb. 23 
Galetone ............sescececcsceeces doz. 10.50) git Cotton Turkey, sorts .......... be = Peppermint, Of8. ........esececsesece Ib. "97 
— MOREE, BUG cscccnccsccvcces jee = Gitta: Parcka. “Chips ee a a ee SNe, lb. 275 German, bulk, Ib., .75; Herb, ozs.Ib. 24 
| eve tl “eipsaaee _ Sjulesnbaaenpaneeaesies ng = Hedonal .......... : 1.60 ss. atte a d, “ons. eared taeere _ . 
French, White Ib. .50-1.00 | Hemicranine . .90 iene per Base oe ete > 
’ eee e cece sree ee eees eo OU- 20 Hemogallol .... “80 Prince’s Pine Leaf, O58. .....cccecccs lb. . 
Geosot, Guaiacol Valerianate ......... 0%. 2.50 Soe : pit EP Ne Spy et oe Ib. .40 
‘ —e- for filtering acids.......... = 4 ag Tg on a Ib., .20...... -. = Raspberry Leaf, 028. ...........eeeee Ib. .30 
VAs iene [bss Rielag.eleseyia 3:45:85. seeeeelb. 8-12 nica VOTS, O28, se ee ee ee eee cece eID. “ BRUG, O86, cccccccccccccevcccscccccecelite 34 
Glutol .. weet eens sent eees eseseceee oi -0Z. e +65 Althea <a re ears sete eeeeeees Ib. 55 Saffron, American, 028. ..........e00e 1b. 1.60 
Sere BA ae SR are | Bene memo ail ais eek BE] mage ia. nia 8s ea eos bo 
a ue lu -- saalanepee 4 iD 188 Bittersweet, Twigs, ozs. lb. .30 Domestic, WS scertcac nouns tea uad on Ib. 35 
“ ae ee LESS % 1b. 2.00 OS ae eee ‘10 | Savin Leaves, 0278. ....-+.+2+--eeeees Ib. -28 
Gold Chloride, 15-gr. bot............. doz. 5.10 Blackhaw, Bark of Root, oz8........ Ib. .40 Southernwort Herb, 078. .....+.+++..... 45 
PNRM ht) doz. 270 WAMES CERN. GEE doc ods os cane lb. 30 REN OU. ccc cccncwndeennenevsed Ib. .80 
Ieee renee re Ib. .45-5 Blessed Thistle Leaves, 078.......... Ib. 35 oS Se eerie Poa Ib. -25 
Green, Paris (See Paris). IEE MUL wiv ds ccak sédd0scucgasnmone Ib. .28 MR ns pdcaun shcdauhenen tauaut Ib. .20 














A SUPERIOR NERVE TONIC || (@fe "IV [e)\B=)a\ 


Acting directly and beneficially on the metabolism of the sufferer. 

Its good results are permanent, for it is ed free from any 

ingredients having a harmful or evanescent effect. fay ] fay N 'D) ‘@) A c fal 

is composed solely of remedial drugs and contains no alcohol, mor- 

phin, codeine, strychnine, opium, mercury or other narcotics. »-4 I FE i AY | N yay I @) i S 
We 


Every druggist realizes the value of a satisfied customer. 
will back up with our guarantee your recommendation for its satis- 
factory qualities. A list of your customers will be treated confi- 
dentially. Send a list to us, and we will mail to each customer a 
booklet in sealed envelope, stating that ‘“‘Metabolinum”’ is to be pro- 
cured from you. 


$24.00 per dozen, large size, quarts, $12.00 per dozen, small size, pints 
Discounts on application Retail price $2.50 and $1,25 respectively It $a Good Seller Because lt tts nits Work 


PREPARED The Berlin Chemical Laboratories 













25¢ SIZE, $2.00 PER DOZEN DELIVERED 































PUSH ABBOTTS SALINE TWINS 


SALINE LAXATIVE forGenera/ use 
SALITHIA ~ » for Rheumatsm 


THREE SIZES ~ TWO~FOUR~EIGHT 


Cane PBs and aSeguare Cca/ 
7 ~ for the Druggist ~ ~ + 


























Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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ee ee ~ 24 Renate, purified, powdered ........... lb. 1.50 
TN ee re b. -36 ge ER Tre lb. .65 
Wormwood, ozs., Ib., .30; powdered. “. PP IR, heck dices c0'nkn04e0%ss0s 5000 Ib. 8 
er b. -27 | Kelene, automatic, 1.10 ............... -50-1.00 

Heroin, 15-gr. vials, ea., .37.......... = RD FED MUNMRERL o o00:000000)s0.000 00000000 Ib. 1.10 

DT “Littheciuebeisiuns<tcaesevowseal lb. .14-16 | Kola Nut, Ib., .25; powdered.......... Ib. .35 

Hops, fresh, 1910, bulk, .40.......... i) i eR cit Cocnn eines oeisckeGaesese © oz. 1.00 
pressed, %, % and Ibs. ............ Ib. .45-50 | Lactophenin, powd. or tab., 25 ozs., .90.0z. —_ 1.00 
PEBBEM, OZB. ..0...200seseecneceeees Ib. -55 | Lacto-Somatose, 2-oz. tins ............ doz. 10.50 

— ~~ hydrobrom, 5, 10 and 15 21-23 EL. 5:4 666:00¥ 004606045 465%0008 06205 Ib. 6.75 

Pin. <tcistianwscss 6% cee weun grain .21- DA hb wiicendssssoeosssinweeseesade Ib. 6.50 

Hydrastine, Alkaloid ................. oz. 10.00 : 

7 : ‘ Lactucarium, German ...............+. oz. -50 
Hydrogen Dioxide ont. en... Te, 2040 | Eenolin, Liebrich (Wool Fat), 10 tbe. 70," 
DED cccnnsescenessnckensuvnad oz. 15 | x, : : ” *a 

ri re SM sassecewscuion Ib. .30 
Hyoscyamine, Alkaloid, 5, 10, 15 gr. Mein eben | Seen Aeveete, Whe .....,.000.000050 Ib. .12-14 

Hydrobromate, 5, 10, 15 gr. v....grain _20-30 Todide SS) ee Sore Ib. -12 
Sulphate, pure Amorph., 5. 10, 15 gr. Deen seuhn050$.55000 0060539000608 _ _ 
i o iE ME Saas Glvc aisle Winn bebetcieesheskenee " A 
Ta ag sseenteevesnsesaserecceress — pei ROT aaa eae Ib. 16 
Dees SUEENES SS kee cee Babe eb anseoane 0z. -95 

Ichthyol. ib.. 4.00 a "30 IIE ECO Ib. 20 

RD 5 lexksvansaviccecentere Th Eng., 1- me cans 7 : -+-Ib. 1,10 
7 Siggscariees fA san slr eenearirceriratse < De yitenedenee > = 
8 <a ae aaa — 12 
a BEE PEI, napccnacncoosswropesranest Ib. :26 

th ed a gis al aha tse ls a = i, R=, CABS GRY 2 occccccscccccntDs 1.20 

Insect Powder, pure, § EN i 58 selon ss sueesesssayaene Ib. .20 
_-38%; 25 Ibs., .39.. 45.50 Se SOON (OME. .cdnyicavwsosee Ib. 27 
W. & B., Dbls., DCE, cudehbaksakwaesasosesnct Ib. .38 
drums, 25 Ibs., 32-35 DE «cst s5.ceseushéanensson sect Ib. -15 

a INE OD ocd cevccviseseyeeuane . 27-34 Buchu, long, Ib., 1.15; short ...... Ib. 1.50 

Iodoform, lb., 3.60 ......... . 29-33 cs ioen as cea enessineh seek e Ib. 30 

Iodothyrine, Oz8., 3.40; 4-0: 3.90 ee Ib. -40 

Iron, by Hydrogen, gray, U. S. BD PL chs scshs sss bes Stesbhaen oo ke Ib. .23 
0 SS piesa lastest Ral eiage T ° -22 Coca, Huanuco, Ib., .45; Truxillo....lb. 37 
NE Se re: Z. 1.40 Te. cat nvessuntwadiabunneee Ib. -25 
Carbonate, precip., Ib., .18; es 28 RY swihipce eves Subs sea we maw Ib. -16 
PE  cccchunanGheekuwkdéae eeaeeten ‘ 30 DR: c.do0 50 AReIeeosea ep kdeunesee Ib. .36 
ee lb. .35 DT cnhnsceacanentesssseens snckh Ib. -21 

Se Ie ESE, os by cnn cand once ae d .14 ee es SR EY <vewesnnens ee Ib. .85 
CE AM Oo ce oe ae 1b. .35 ET?! Gknnses ds sa ssndhesesenwg 6O Ib. 15 
Citrate, EE SSRIS S - 2 64 PEM, ci scnyadesssecocasee Ib. -22 

and Ammonium ............ . 1b. 61 SE MEE sedtccesesresesessoenee Ib. -60 

and Quinine, Ibs., 1.80 .. .18-22 ED. 1. stb bash onesie dives been ake Ib. -25 
Dialyzed, Solution .35 Am., iam. Came OMly ....cecss ce 1.60 
Glycerophosphate .22-26 Eng., Biennial, . «lb. 3.00 

tablets, boxes, 50 S-gr. .... .40 SS’ errr «Ib. -25 
Iodide, oz., .33; syrup of . 31-36 Jaborandi, true «lb. 23 
SRR bb eebhucsscbkies acsssxenpnen i a Laurel, true secccccoelD. -15 
Pernitrate, Solution ................. : .25 Matico .... see ccccccccccsccece Ib. 35 
Pyrophosphate, Soluble .............. 4 61 EE be ic bCh bbe ens waned CREE lb. .50 
Phosphate, sealer, U S. P. ....... Ib. 61 era Ib. .25 
Subsulphate (Monsel’s) ............. Ib. 23 Senna, Alexandria .................. Ib. .20-30 

Solution (Monsel’s) ................ Ib. 15 Tinnivelly . 15-25 
ED SCG Soka cass ose sae Ib. 12 India ......... 15 

Se eis ac cose cken bee Ib. .18 Stramonium . .16-21 

and Potash Tartrate .............. Ib. .48 Strawberry leaves .........cesceceees Ib. 25 

Isinglass, American .................... Ib. 90 LE: Kapcenanes sabeknenesaebnndea Ib. 12 
Russian, true, Beluga .............. Ib. 3.75 rrr eee Ib. 15 

Jecorin Tablets, 12’s ................. doz. 4.00 | Leeches, Swedish, per 100, 4.00...... doz. r 

i S <cctnessbescsoescceaee Ib. 3G | Thoowbes, BP. B. wcccccccccccccccccccsecs Ib. -28 

Pee SE, ME... crntecsseséuncn Ib. 1.75 QOTMMIAMO nc ccccccccccoccccecsescccces Ib. .29-3 
SEU GUID sesiivrccivvctecserske Ib. .25-30 Y. & 8S., S-Ib. boxes .............0.. Ib. -25 





Herring’ *y ‘English < 
Red Precipitate .. 
White Precipitate 





Lime, See. bulk, bbis., .3...... Ib. 5 
SOP chen sass ceseesedconseyes -8-9 
ANELCKs ka dewsenaesseesesencti Ib. .10-12 
Tithaee MONED 65055 sibs ns 0s es ee 0z. -23 
PED -Cncc RG uvniesencheds saGuncunn lb. 1.00 
MEE. -cLacusseelnakkpee cmoa sxeensee Ib. 1.42 
AVOOTIRO-FROGBR, 2 oocccecccccccweces ozs. 75 
EDA Ss Gas Sas snGan cers esbe eh han & oz. 43 
DENIED cndwksuceshabncescvens aoce eR, 17 
Ee os i ois hots Seen ssa y val lb. -40 
Lunar Caustic, pure, 6.50 ............. oz. .42-45 
DUE. Scacebiesass thaw endhes eas eeee oz. .55-60 
MARINA, AMOTIERD: 6. os occ sccnisenweesss lb. none 
MEE. ic teieniuncc keds aahaevee wane Ib. 2.50 
Lycopodium, Politz, 10 Ibs., .58........ lb. .62-67 
Lys EE ee aE ry eee Sey eee Ib. -67 
ab ouhs Eheahoed<wabenAn ehh e ane te Ib. -68 
ain, RL: cwwkkatatcheaniwesh Ib. .55-60 
RUE. 0:6:4060055105 64.4640 58 509.6 Sb as doe Ib. .65-75 
Magnesium, carbonate, % Ibs. ........ lb. .18-25 
DL Cushabectaesesnenaboiea ied sakes Ib. .20-23 
Eh Cake ease Ose eeishentesn evened Ib. .55-70 
Citrate, BUR: Wis ap Saas bps hanes wien Ib. .50-75 
Sulph. (Epsom Salts), bbls., .014%4....1b. 2-4 
Maltopepsine, Tilden’s ................ pt. -62 
Manganauro, 1-0z. bots. ............. doz. 8.50 
Manganese, Black Oxide ......... goso0kD, 5-12 
Hypophosphite, oz., .20; sulphate. 00K. 5 
SO Sara Ib. 1.05-1.10 
Memens Bake, © WR.5 TT nc cceccccecsen Ib. .85-90 
PD Li unwShGihiseae beens xaambsb sae wkel Ib. 4.00 
EE: su banonacy kobe ean eencane bbl. 1.50 
Bee, EEGs, BED vc cccccsveccnceanven 0z, .42-45 
ere, 8-08. BOTS, 6.5:010000:0:06:00 800 doz. 8.50 
ee, OS UR, GER. cccvsiscvesccssees Ib. .93- 4 
errr ri tee ee oz. 
RS TP rrr ee ey er rer re Ib. vis 
PEUMUIEGD. x 6.5. ows 010 0 05.5000 wiene owes Ib. 75 
Chloride, Corrosive, 10 lbs., .78...... Ib. .83-88 
Chloride, powdered, 10 Ibs., .81...... lb. .86-91 
Calomel, 10 Ubs., 1.00 ...ccccccese Ib. 1.05-1.10 
With Chalk ....ccccccccccccccesces ib. « 
Iodide, Proto., Ibs., 2.75 
Biniodide, lbs., 2.00 
ee errr reer 
Pill a, Mass) 
powdered ..... 





POWMETCA 2... cccccccscsccvccccccces 
Bethyl, Acetate ....cccccicccccccescces 
Bichloride .....ccscccvccccccccccecces 
ee ante eee 
En bSeiniasasdwe dent be see behienee oz. -50 
III nic snp. 00 46 0.00100 nbs 0950108 . 45-55 
Methylene, Bichloride ................. Oz. A 
Milk Sugar, powdered, 10 Ibs., .17...... Ib. .18-22 
Morphine, Acetate ......seeeeeeeees oz. 4.70-4.80 
Marinate, 366  .nccccccscccccccccces 0z. 4.70-4.80 
Sulphate, %s, P. & ee 0z, 4.70-4.80 
2% oz. cartons ow 028., 3.85). .02z. 4.50-4.75 
Keeland, Ib., .12; Irish ........+ Ih. .1%-22 








having 


as weil as larger, vials 





because it’s the brand the eye 
specialists prefer. 


We Be Ont On 8 8 ant SF geete. The Hoffmann-La Roche Chemical Works, New York 


Insist on ; col OMATROPINE 














way 6 oe 








GARROD PROFIT PRODUCERS ARE 
pa Lithia Water|| MIPWOOP. 


Menthol! Pencils - $.60 
Menthol Inhalers - -60 


For Gout, Gravel and Rheumatism. Caustic Pencils - - .30 


(33% per cent. silver nitrate) 


WHOLESALE Liberal Discounts b'0 Jobbing Trade 


DISTRIBUTING AGENTS, Midwood Chemical Co. 


CHARLES N.CRITTENTON Co, | L“""“"_“"""" 














PHARMACY -STUDENTS- 
-PURCHASE-THE- BEST- 


Answers to Questions 
prescribed by Phar- 
LUDY<maceutical State 
Boards. 8vo. 303 pp. 
Price $1.50 net. 























JOHN JOS. McVEY 
Publisher Philadelphia, Pa. 








MACHINE CUT 








CORKS JUSTUS BRAUER & SON 


Established 1865 PHILADELPHIA 


129 ARCH STREET 





Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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Musk, 1 ena, POEs ccccccee ooe--0Z. 14.00-20.00 | Oil, Fennel ........000. 1.75 Cintenent, Mercurial, M Ib. .55-60 
BENE Coc hs .ccsesues oz. 22.00-24.00 | Geranium, “Turkish Se RT MN cess ioneces dcsabmeninoise: 
Al -doz. 2.00 French, lb., 8.00; Prepared. Ib. 16.00 Citrine Rie a hes HERGee Cees eee EKCeeeE - -40 
” te al om) ‘3 4 Pm “ % BNE Sen KeGecacnseoaseaioss _ = ee. Mecoaty. 28 20 p. c., Ib., 3.00.. -25 
Naphthaline, ‘balls, 50 lbs., .4....... oe M8) fem ee a Ye ee ee, Sa aaa 35 
CON BO GQONTOE 56. 6cecsasceceseces Ib. 6-8 PME. MOWER: x 05.63 80664 oe cbs an Ib. 2.75| Opium (See Gum). . 
MEN eee sab cive os cekbe cate idecees 0z. 18 oS i Rata na ewia¥ ohiutaeds > Caieae Ib; |S  emeneeeies, O88, AB) occ ccesseccescens lb. _5.50 
SI oz. 6.50 noe te MM SAG ae ia nics wick vias See Ib. 1.15 papain, NP ev akc vneeaiccadeeteueane oz. .50-60 
Mephritioa, Tilden’s ...........00s.06.. pt. 82 —- (rtvester’s Genuine) bo iee — ape oe io Ate e eee eahenaec¥ dese Veeco ens oq an 
Nickel. Bromide ........... chineinaavetee Oz. .30 SD PODPDEL CONS 6 00 55:0. 6 05.05 <osi0)e 0s Ib. 2°25 Paraformaldehyde, Tablets, Fries Bros... ; 
MIDS asa hioip 9's 9/4 anin dds Cain ele 6 6s ened oz. 25 ES cc ieeeessaneeh en Gadvaaived Ib. 2.25 ie MF ennaccocdeneecvcsecssen ces le 35 
EE 3.5 So Gil cide ba Ra beh 06 ba cersae clea oz. 25 SITRONBORME: ia «9's 0.0.6 6:09.04. 0.0:84)00 sense b. 1.85] Paris Green, 125-Ib. en en re Ib. -22 
ES err re rn oz. 25 Linseed, Boiled, by bbl., .99...... gal. 1.10-1.20 14-lb. kits, .23; 2 and 5-lb.......... Ib. .24 
a a ag ie es oz. 18 Linseed, Raw, by bbl., .98....... gal. 1,.08-1.23 1-Ib., .26: M-ib., 27: WY-IdD. ..cceees lb. -28 
NL NE 5555 oh etleo es dnc beaek 600 oz. 67D Lubricating, gal., oe Refined...... gal. 12 Pastils, Black Fumigating Senecevecees Ib. .380 
onc SE ne Bee ee ee oz. .10 Mustard, Expressed .....ccccscccccses gal. 75 aw anes Dedadowecunuanesseed Ib. .85 
os i aR a min on 3.50 Mustard, Secnteel, Bisg) Geek scenic cae oz. .65-75 pavers + - ea Atas anon bansnveeeceeceeeads 02. 18 
Nitrest 1 Fanti et : , ‘ DUNE, Foe e514. 05 60 536;0'6 V4 aia edna were gal. .90 araldehyde, %4-lb. bots...........+..-. Ib. .80-85 
eo Neroli, Bigarade .......0ccccccceece 5.00| Pellotine, Muriate, 1 and 5 gr. vials, 
PERC ia aN Rake Cans <r kacen an ME tte tt eet edassceeceranneueudee i 
Nutgalls, lb., .80; powdered .......... Ib. “40 re tel RC aati MINS Aap mek se apiece wd s. 5.50-5. ‘Pental, 10-gramme vials ............ pach 78 
Nutmegs .......... . By aliia'<ialeas Ss sitaiaa esis “Ib. .30-35 ENE MMO is cic o:sins sb asses a gal. 1.40-1.50 Pepper, Black, Ib., .15-18: powdered. . i -18-22 
Nutrose, ie Ibs., 4.00; 1% Ibs., 3.75.. 3.35 Fine Salad, 3-gal. cans, 2.75......gal. | 3.20 White, lb., .25; powdered ... ‘Ib. 30 
TES ORS TIL SER a la ne ib. 2 OFArget Bitter os ccosvseccsnes codes Ib. 2.85] Pepsin, Saccharated, Ib., 1.00 12 
Sowtleced,” PARE Seer a rR Ib. .18-22 COG Seer scnsssseiacsacsat as ins lb. 3.00 Pure, Armour’s, Ib., 4.50 - 80 
Oakum, bales 50 Ibs., .08.............. ib; a9 1-Ib. COPPEF CANS -....005605000 3.15 Cudahy’s, scale, gran. or insol 3.50 
Qatmend oon renee oats sgarsnernas Ib. 68 prigasum, RAS SRE ne SAP » B5-1.60 2.) eramne WARK a dscecceans : 1.68 
a er, Was, C50... 00.00 02. SURGE) (MUR el ido ociceaice caidas e seraeee sun i Bo Be sce orca De REE R suas “ 
BWGCl, CEOS, GB TM, 61Bs. vce cccecees Ib. 85:88 EMCI Fs, CU een sos ca cscceeses 02. ‘65 | Pheno-Bromate, tablets or powder (10 ozs., 
ny UU, win 4a vos Ads ebioerae coo Ib. 25 Pennyroyal, 5 Ibs., 2.00 ........... Ib. 2.10 ye 10 c.; 25 ozs., less 10 p. ¢. = 1.00 
MEE sa ee vovies Ginse ees eswuyencniee ; ¥ EI igo so oc ovea whe be hicas RENCE ca cent EA eS ASS Ee 8 464 S088 4 48s 0 0:44 ° 
8. SivigsaeemnenonD ieee “Wem oc 1 $955.80] phenocoittdrvchioride, 38 gramimen, vial 13D 
Bay, American, bot. 22 0z8., 4.25.....07.  .35 Redistilied 9122222222222 2/22555Ea! 3'50-8'60 | Phosphorus ...........c.scceeeeeeescees Ib. 1.00 
West Undies, Hot. 28 one, 0:00.....0n. 80) Botedleum crude ............c..... gal. .25 oUsaeapen, Muriate, 5, 10 and 15 gr. 
Bonne aeesraee-sesseseeeeeeeeeenens wal, 0.43 Pininntonilie 200) sade cseecscccooss ae | A. BPE ea Coe grain 8 
ergamot, 5-Ib. cans ..... lb. 4.8 RE RAMEINELUIS. 010.5 e's's-b 6: 4)8iu.6 4.5 alae une ozs. .39-43 t PPS hap $4.50; du os t 
Sanderson’s 4 5.2% RPO 5 2 6 icv hak oawio 4.6.6 0008 Ibs. 1.00-2.00 Q $4.75: 4 ne ae 36 , iy se 84 50: 
_ Pepper .....- .-Ib. 7 Rhodium, true, Ib., 16.00 ........... oz. 1.25 Fi alea. Ta" to eas = Same hates 5.00 
Cade ......... ID) 801] Rose, (URMSENK 5 .0.5.500.cccceseces oz. 11.00 Singles, 72 (0 CAB... ee rseeereseece . 
Cajupuit "| -+-Ib. .70-83 CROMDIAS ens sacictinesisiiceelenseaiaas -_ so. ee oe See... ~ 
— teens OZ. 59 MOMeGAtY, Tperle .occicssiccscscccsess Ib. 1.50 Piseh. Block SAO par Sains ane te mee CSO Ses a 
Caraway .....+--.2+sseessesesereeeee bh 1-75 NTE SSR AAR SRE UEP eee 2 ees eeeee renee’ 79 
Caktor, 40-10, C0 .. <<. sccoorecs cl Ib. .11%4-12% Rue, Ib, 5.50... eeeeeesee esse eeeeees Cs. OOH Wiatee CS te TUBB. 5 s.<c5'0csseeaes see 2.00 
Geter < A i 59 NIE REINO . 6 ince a:s\e10'8.0 deco sensu oi gal. .80-85 Fe RE ae ieee: 10.00 
PE ns Seat etstaccness _ +85-95 Sandalwood, W. I., Ib., 2.75; Engl..lIb. 4.75 Ue: Soa iia 2'00 
Gimmie Callan Ib.” pears csr 88 D. es EERO oe rocco csGasaaaoeas essen’ Ib. .93 Gia Hee oc. .cccc 4.06 
Gitronetia’ Fion, 1D., 10.0U.......- i . Savin eee neous lr ects Gates Ti 2:00) wiasees: Galctncd. bbl 3-4 
ns a ia ib isbiay | Spearmint, Ib. 5.00; LG. HL oe. Ne peepee tieetmeenegnonens aur: 
Cocoanut, Refined, 10 ibs., .20......1b. .24 Sperm, Winter, Blea...........+.. gal. 1.00-1.10 1 ERE RTE RP RRR GES yd. .15-20 
Codliver, N. F.,kegs, 30 gals., each..gal. 1.5 Purnee (cacursshs ses sues 90 REINS <3 ass vin oc eak ets peat ee 1.25 
Norwegian, bbls., 30 gals., 37.50 to ee * a se\ais.09 © » 3.00 Merete UU. By cisiccc sedis ceiesstes .60 
BE nn gal. 1.70-1.80 Thyme, white -Ib. 1.50 Mc Se astdicrsasuw arene eanatinacd .88 
“LTT 11 a eR Ib. 1.40] Turpentine -gal. 80] Mercury, U. S. 1.00 
ELE 52 REE ESI SANE Te ne Roe gal. .75.°5 Valerian ..--. esse eee eeeeee esse eeeee ba 501 Pollantin-Dunbar (liquid or powder)....ea. 1.75 
Croton specs stnssereveracereceseassees Ib. 1.50 ey TEU verre cece cere eee eee ee — r Poppy MENDES clicks. -moectaacisinctoad Ib. 22-40 
RE G03 e's a a ala'd 54 458 9 bie aS ieee >. SURGE | EMI A/U80 9.9 0'0'0'9) 9:65 4:5 9 4:6:0:8 a S:ereigi6.e SMA SSR MN Ga.a aie 0'e 0a 056666640 06.06.0000 60a ad Le 
Cubeb, a. se edie wie ak Ng wa Rane eae lb. 4.35-4.60 Wieergreen, BGtuie 6. ccccccsccccc lb. 1.90-2.00 | Potassa, Caustic White .............5. Ib. ° 
Cumin, RE! i vata d ia lecvarda wenn oz. .35 Wintergreen, Synthetic .............. lb. .45-50] Potassium, Acetate, bot. inc.......... lb. .36-40 
Cypress T’Schisnmei & Co.), 1b., 9.00. .0z. -70 Wintergreen, true ...sccsccccccers Ib. 5.50-5.75 Bicarbonate, Ib., .14; Bichromate....Ib. 14 
RAS RSS SA ee ae Ib. 2.15 PN aa oo Gas, 20a 410 6:< aie ole oe tan eceins Ib. 6.00-6.25 Breas. G-Th. Ok, Bl ovcedscccdcses Ib. .382 
Eucalpytus, Australian .............. Ib. .90 | a RRR ED AE eee Sheep Ib. 8.00-8.50 NONI) 5 din cca. whe picasmaa aude aah Ib. .10-12 
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ado today for Booklet A. . ; it tells é WEROXIDE 
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Co Terms F.0.8. New York, Chicago or San Francisco 
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Potassium, Chlorate, lb., .18; powdered.Ib. -18 | Root, Gelsemium 
























pebhat cae Miaekaes eee Ib. -20 | Sanatogen, 100 Gm. .............per doz. 9.00 
DD <ssteeesakdcests seseecbeawanss Ib. 52 LED. nsucncencested Ib. 13 nt Ay 5eecn bene ceitinn decane per doz. 17.25 
=, er er lb. .36-40 SR re yes Ib 16 PP My, sssksetesebasscedsonenst per doz. 33.00 
Glycerophosphate .........+++++sese oz. 18 So Be ee err Ib. Gan OE ENDS Ue wera xacuabuhspasaus yonseneene Ze 25 
Hypophosphate, Be. Se eres OZ. .10 CN ceneescceancee cveneae Ib. -17 | Santonin, 1b., 13.60-13.85 ........... oz. 1.15-1.25 
i Wa crvctceonesseunews Ib. 2.25 as es UE Kcvadcducaecaevee Ib. D'S Ge ARE «i cconckevacswssnaatdecee pt. +24 
Nitrate, Gran., 5. _ “REESE Ib. 12 Jamaica, Bleached, Pe cae se Ib. .31 | ‘‘Save-the-Horse’’ Spavin Cure ($5.00) og 48.00 
DEED. cstescnesckssdesentancane -16-20 i, wewd., 6 he.. 80 ....scescced Ib. .34 | Scopolamine, Hydrobrom., Ph.G. (identical 
DEMON, BOD oc cccvescccesscocnsese Ib. -50 Unbleached, BC NB sc aikastceene Ib. 28 with Hyoscine, U. 8S. P. 20-22 
DE: .citechusss babes +nanseewoesee 'b. -20 EE (nnn 5566s cs becn sacowk uch en Ib. 7.50-8.50 | Seed, Anise, Italian .20 
TS EPR IT eee = Ib. 18 TE ci bovosdscsc0ss skbavwek . & x Pc cure sksaxehaessinseubenteke -30 
PD csvecscosephencothsconneue oz. -55 err er err rey . 1.10-1. RENE, ai sp esd Son echweede eh akee -45 
Protargol. % o7zs., 1.35 07Z............ oz. 1.25 LPM: i ccccactesekessancaa Ib. ; EE ce sant awhidsinn tess sadeewcnlen .25 
Pyramidon ............-.-seeseeeeseees oz, = -.2.15 White, powd.. .5 Ibs., Ie .6-7 
tt +. ck stsasasalen tba keencenanee oz. 1.25 Indian Hemp, Black, ae Cardamom, Aleppo 
QUASBONG ...... 2.2 e cee eeeeeceececeees doz. 10.00 Indigo, Wi ild, Nh ob wick baceses sans ons “ih. 2s BRM . 000s keene 
I ROUND Sc aenessonecsesecused oz. .48-52 Ipecac, Ib., 2.15; ” powdered Mangalore, bleached, 1.65 
DN: <tkicch bunstheSevns secu se eeke oz. .47-51 Jalap, Ib., 55; powdered .. : ; ees 0-22 
Sulphate, bulk . 14-17 iS re are Ib. ’ Colchicum, 2 35 
Sulph. 1-oz. vials, B. 5 .-0%. .22-24 Licorice, Ib., .16-20; powd., 5 Ibs., .12.1b. 15 RE Aer rrr ree -25 
Bo. UE We cdewsessocsevcis . -0Z. .22-24 Lily of the WR! Nahas ap natec tae Ib. et Coriander 3 -20 
Bisulphate, 5-oz. -18-20 oe ee err Ib. 1.10-1.20 EDN ct eg ose RE adie s ehiac wed en's bee 18 
l-oz. vials, B. eae 25-27 A SEE ee eee. Ib. .25 See Fe eae: 3 35 
Tammate .........secsceccccccsccscees . «29-31 Mandrake, Ib., .18; powdered......... Ib. 22 Fenugreek, powd., 25 ibs., Sesass sous Ib. -10 
Valerianate ...........0eeeeeeeeeeees Ze 55 0 RARROILE GNA E S| 1b. .25 Flax, cleaned, bbl., Eas: Ib. 8-9 
Quinolin .........scceescccccscccecees i 1.00 Eee OE RE SAS ICS lb. 18 oo SS Gal noe pean ey S Ib 8-9 
Resin, Common ........-..-++--++++0:: - £6 ME ales ccaanes vceetusers eh oneere Ib. 25 OE Se. eae Ib. 6 
Falap ......cceeccceccecccccssccceces Le -50 eee eae 1b. -20 MMMM 'xgcy hiss xasansececasentaseke Ib 45 
Leptandrin .........seeseeeeeeereeees h 35 Orris, Florentine ................+++- Ib. .17-19 eee ae eee oz 25 
Podophyllin, _Ib., +35 “ powdered .......... Ib. .17-22 WEIR? ol Davee ches cick uakaee knee Ib 2.00 
Scammony, 0. & -40 RIA Ue B58 a 5 ees aR * © Ib. 85 DE CLR Guacseac ye reeeecasyet Ib 2.10 
WED cevGunasueboneshsthhs> oes on eane : 6 RS oie te ied See a Ib. 1.55-2.80 Lobelia, powdered ..........sssseees Ib. -65 
memes, White; Mi; 2.20 20s ccccencs oz. 18 | SOUL - Scnccninssessune lb. -22 Lovage, Ib., .95; powdered .......... Ib. -70 
Fries Bros., Crystais, lb., 1.12; powd..Ib. 4.33 Parsley ....... Ib 20 DE withsaconb sa ccka shun bina euna han Ib. 6 
Respirazone, Tilden’s ................- pt. 1.03 || 15 aieaiaaheaininCe ne ited ier he” 1b. 45 Mustard, Biack .........+.sesscoeees Ib. 10 
Bheumacilate, doz., “4.80 oo se eneneoe see 0s. -40 REM eo poo ices sctecauccwonessee Ib. 65 White, lb., .10; powdered.......... Ib. .25-31 
Rheumatol ..ncccccsccccccses - -0ZS 1.00 | SRR Nees ierennaes talaga < Ib. "30 3 | Seer ees errr errr Ib. -20 
Rhodinal II. 4.00 Regen eo ere reese ean” ADVAMEG 5G 5 «se boven cas sane e ae Ib. .20 
Rochelle Salts ........... Ib. .2544-281%4 oan Silly, White .......<sssccosccc lb. 25 WIE a kos nscale ecesseesatese se Ib. 25 
‘ - ere . 24-25 ey i nat ote ae Ib. 25 Pumpkin ...... -Ib. -20 
PN 4 Sisckeade deve concn chesbas see Os I ee : 3 Quince, French Ib. 1.15 
EE NNN, hiv aa Sica vconcbaacuusnecen Ib. 20 Queen “a Gs SEO 6.vcs x cuniesixed Ib. 20 Rape, English Ib. 38 
Athen Wi. BAe eek 6..ck0. 5.05 ence Ib. 145] Rhatany ...............eee esse eee . Uh, 28-2: DPMIND Soo Ss deu wan ccccesseses Ib. 6 
NG hoes pisdasncsbeensonkle Ib.  —-.20 Rhubarb, China ....... se. esses eee ee 7 Strophanthus, Green ...........eeee0- Ib. .80-95 
Berberis Aquifolium ...............0+ Ib. .42 China, cut . DAT TORE cc osispcsesssaseasweee Ib. .6-8 
_ eterna” : i powdered .........+.. WV AUTMADIDN ob oic cs cin sos oeieseesonanee Ib. -20 
EE a i R Sarsaparilla, Hond. Worm (Chenopodium) ............... Ib. -14 
i SD -ceesescucccens ssunsesees “6 ul TIES Sin pa nick snes cocasenewne ~mg -22 
A CL ct CEL Esiawws st vesnesh chweeee ; _ Mexican, lb., .24; pone ne Silver, Nitrate, cryst., .Ib., 6.50...... 42-45 
Burdock, crushed Se oe Dh Da a cick cau Sie 67 per cent., oz., -37; 50 per cent. oz. -30 
Calamus, Sliced, 4 ¥ I ny Scns vb adecuxsakenscacwe i RENEE. Loans unis cumase Osea soe ease e oz. .55-60 
DL JC666 chk aon cu wisn sdnavaee i : NES, o sisncakonenaoncekve cain b. .10 | Soap, Castile, Marseilles, box, .74%....1b. 10 
errr ' 6 Stillingia, Ib., .18; Mottled, pure, box, .8............... lb. -10 
COON, TERRE inc wc snccncsececccesns b. of TS fe so res es Re White. Conti’s, box, 6.00............. Ib. .14-16 
Colchicum, Ib., a Valerian, English, 42 powdered, 25 Ibs., .28.........+00- Ib. 35 
NE. -Suwencsrcuwncssvnnsesesvesse Ib. 7 Yellow Dock .......... Green (Sapo Vir.), 10 Ibs., .12...... Ib. .13-18 
Comfrey, crushed Zedoary, pure ........ Eng. Blue Mottled Soap, cases, 112 Ibs. 5.50-6.50 
Aer gE eRe Seen ~1.75-2.29 | g9 ochari 4 Ib.. 2.00 en Ce) Eco aaa es e64 On WH doz. 2.25 
EEE ILS CLL LAA AERTS CAE, >. 15 ccharin, 1D., <. Sodium, Acetate, pure, gran........... Ib. 15 
Dandelion, cut, SD 4 cinacasdabesdasnaan ee : P Bicarbonate, Eng., keg, .03.......... Ib. 4-5 
Dwarf Elder, oz. Re 4s Natrona, keg, .02%..... Ib. .3%%-5 
Elecampane, 5 Ibs., — Sot naa aa RD ee Bromide, 5-Ib. bulk, '.28 ib, -.80 
OEM, TEARS ccccsccscccss .- Tb. ‘92 | Salophen, 25 078., .95........-+++-+++0- On. 1.00 Carbonate. bbl., .1. 2% 
Galangal, 5 Ibs., DD Ss. sachhaeracesereeashuace ozs. 1.25 SEE schacekens eeaare .50 
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Ammonol Powdered. 


bottles only 
Ammonol Tablets. 


Ammonol & 
Ammonol Peptonate 


AMMONOL AND COMBINATIONS. 


Ammonol & Salicylate Powdered. In one-oumce 


Ammonoi & Salicylate Tablets. 
Lithia T. 


ablets. 
Tablets. 


Ammonol & Bromide Tablets. 
Asmonnt pe ay ore Tablets. 





The Ammonol Chemical Co.,,- @suEAetume New York City. 


and Codeine Tablets. 


y romeo with Ipecac and Opium Tablets. 


bottles, 


In five-grain flat oval tablets, put up in one-ounce 





FOR COMPARISON 


Get DOANE’S Prices Before 
Placing Your Order for .... 


SEIDLITZ POWDERS 
CHAS. R. DOANE, Seidlitz Powders Exclusively, 1193 Atlantic Ave., Brooklyn, N. Y. 








The finest American-made Gelatine 


Prost Card 


Made to Order. Platino, Sepia, Hand-colored. 
THE ALBERTYPE CO. Brooklyn, N. Y. 

















PATENTS secured to protect inventions 





ROYAL E. BURNHAM 


Patent Attorney 
876 Bond Bldg., Washington, D.C, 


Send for free Book- 
lets on Patents and 
Trade-Marks 








TRADE-MARKS °e* terse 22. Olle ate? 








Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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Sodium, ton gana F BT re ee 0z 60 PAINTS AND CO 
Hypophosphite, Ibs., -lb. .10-14 Urotropin Tablets, 5 or 7% grains....doz. 3.00] Black, Coach, in oil — lb, .18-25 
Hyposulphite, "keg, ‘Ib. 5-6] Vaccine, Mulford’s (Discount, 40 per Bei oT aes cis eexaweac veceee neo eee 
aka” Pa anos - mae pon 2. Ses lguph, 1s Diese. - a Pe cemedekucensetuencares Ib. .15-25 
Sodium Phosphate, 1 ib. cans ‘Ib. .10-12] 1 vial Glycerinized Lymph, containing Ivory, in a i hg AGES? GEPSssccsces Ih 11218 
‘xn a ie 9 2 £ y, in be Deg -1S-2Bs APY. co... Ib. .12-18 
Salle > s 4 per ‘ sufficient for 50 vaccinations......... 4.50 Rare Ib. .22-25 
Silteete. ‘weit ak Diels stale ae pe olnts Ivory Points, containing 10 ee eres ‘Germantown, ass’d papers, ’-lb., ° 
-lb. -5-§ bia bid iol’ 4.e eka aA ae OSS Ran Ao 4re Sia ese -35 -1 BE | Sutadaw enue tacaaen tees Ib. 1 
Pn anni Matas _ .d ef eee F. Stearns & Co., Points MN fons bic ahat Bhaceseadheenaaes Ib. -10 
, scone = = Retr OU Me PURIOD sc 4 si6ls's dcvesicinacc<ecé 1.00] Black Lead, E. I., 25 Ibs., .6%....... Tb. 8 
os -Ib. can Tubes (10 tubes in one wooden box, ac- COTM, BS ING, -iGeccccccceccscoss Ib. 6 
= 00.88 ———— by one neu = bulb wae = Celestial, PN ertawncntencndadene’ Ib. -10 
+0Z, = .O0- an emporary shields)........... d Re rr ire penne rer lb. -60 
«lb. .35-33 Discount, 40 per cent. in oil ~ Sad au aukewauieeee cceaee wae Ib. 55 
— — Lederle’ s, Protected Vaccine Points, box ai tama in Fal SL aed owe cadeld ou wasenee Ib. fe) 
e OEE ED ciccccccccnvccccsccececscccsenss 5 MN GIF vcs cacccaueccncsssecses Ib. 50 
Sicupielypete ein, Stearns’, +» in Gaultier Tubes (individually packed), MEMOIE cc Weslest decade sae ddew ews toess Ib. 45 
} a ge OE 10 GG... ons cceee each 3.00 each. -20 Pe AG MS Ans acdneceoreemenee Ib. .50 
Sueion Nit oo. cent. 1b on <a, Tubes (three in package), per - ee Gl nia rin aruecateces * 15 
’ «Ib. MO MINMIRIN En ose cssin ig 4.0.0, «-n.e.a lieve aetoieeicwe oes ai HE a GRE oaks vicltin <6 Sore alee aeiele wie ce cewte b. -20 
—- Ib. = = cepiiiegs Tubes (ten in package), per 7 ae = caren DONE, Gi 2. ccsccccns 2 4 
pee eee ece ne 0%, = =—§-_ DUT PACKABE .cccccccccccccccccccccccccecs OE = A OED oc cce sen ccecesnccesdeecdsecses b. .10-15 
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For Trade Discounts, address 


14-2 gr, Tables eT Sa eT SB) tue erna cuzmcas co. 


1 
1 : 6 gt. Tablets yl 708 Wash'ngton Street 
1 5 gt. Pink Top Capsules 1.25 4 DEPENDABLE ANALGESIC New York City 


1 oz. Powder 
























UNIVERSITY OF MARYLAND SCHOOL OF PHARMACY 


(THE MARYLAND COLLEGE OF PHARMACY 1841-1904) 


The Sixty-eighth Annual Session will begin September 26, 1911. 
Catalogue giving full information in regard to requirements for admission, courses of instruction, expenses, 
etc., will be mailed upon application. Address 
CHARLES CASPARI, Jr., Dean, University of Maryland, Baltimore, Md. 





















“Every Coat We turn out a Winner” 


Druggists and Dispensers Coats 


q@ Your personal appearance will be ingeenet 0 
wearing our made to measure coats, 

runk, We have a large variety of pre ee 
strictly washable materials. Cut shows style No. 5 
made from any material desi 
q@ Write for our — — showing les, ma- 
terials, and prices, f: ———e _— fit 
you properly by A bee delivery te all parte 
of the world. 

WEISSFELD BROTHERS 

117 Nassau Street :: :: 3: NEBW YORK 





















Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 
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American Druggist “WANTS” Page 





This department is intended to be used as a medium for the exchange or sale of stores, the employment of clerks, and the 
securing of situations. The price for each insertion of fifty words or less is $1.00; two cents being charged for each additional 


word. Remittance to cover the number of insertions desired must accompany the order. 
letters, as the publishers are not responsible for loss. 


DRUGGIST PUBLISHING COMPANY, 62 to 68 West Broadway, New York. ‘ 
The American Druccist is issued on the second and fourth Mondays of each month, and copy must be in the New York 
office at least six days in advance of publication. 


Do not send money in unregistered 


Please send cheques or post office orders payable to the AMERICAN 





SITUATIONS VACANT 


STORES FOR SALE 





MANAGER—A member of the A. D. S. 
(owner of one of the leading drug stores in 
New York City) desires an up-to-date aggres- 
sive manager, particularly one who has demon- 
strated his ability to make sales through win- 
dow shows. If you think you are the man _for 
the job, write full particulars at once. Box 
102, Long Island City. 


WANTED—A reliable remedy for the treat- 
ment of whiskey habit and chronic alcoholism. 
Physicians, manufacturing chemists or proprie- 
tary medicine people having such are invited 
to address “Remedy,” care of AMERICAN DRUG- 
GIST. 


WANTED—Salesmen carrying photographs 
and some samples of our smokers’ novelties in 








brass ash trays, tobacco jars, stands, pipe 
racks, etc. he best goods made for the 
money. Sold separately or in an assortment 


of $24.50 for the lot Liberal commission. 
L. W. Levy & Co., 6 West Twenty-second St. 





WE HAVE the following positions to fill. 
Only applicants of ability, experienced and with 
good records will be considered. Each opening 
offers future advancement if capable and in- 
dustrious. (1) Stock clerk and assistant buyer. 
(2) Junior salesman—not necessarily registered. 
(3) First class stenographer, either young man 
or woman with knowledge of drug business. 
(4) Thorough soda dispenser. Address, with 
reference. The Standard Drug Company, two 
stores in Hudson Terminal, New York City. 





WANTED—By a manufacturing concern, 
man competent to make fluid extracts and kin- 
dred preparations. Address H. S. L., care of 
AMERICAN DruccIstT. 


_ SITUATIONS WANTED — 


LICENSED DRUGGIST desires rosition as 
stock clerk, assistant in manufacturing labora- 
tory or as assistant shipping clerk. Address 
W. M. R., care of AMERICAN DRuccISstT. 











EXPERT EN 


college graduate, capable organizer with 
a practice of fourteen years in benzine, 
petroleum, lubricating oil and paraffin, 
acquired in one of the largest petroleum 
refineries of Austria and Hungary, di- 
rector of a large Austrian petroleum 
refinery, at present in a good position, 
wishes to change his position. Address 
answers to Petroleumfachmann 1 W G 
7008 care of Rudolf Mosse, Vienna 1, 
Seilerstadte 2, Austria. 


PETROLEUM, 





DRUG _STORE—MANHATTAN, LONG 
ESTABLISHED CORNER; FIVE YEARS’ 
LEASE; LOW_RENT; GOOD PRESCRIP- 
TION AND AMILY TRADE; ALSO 
PROFITABLE _ ESTABLISHED 
FOR OWN PREPARATIONS; NO NEARBY 
CHAIN STORE COMPETITION 
TIONS; FAVORABLE TO PROFITABLE 
BUSINESS; WORTH _ INVSTIGATING; 
MAKE FAVORABLE  ARRANGE- 
AND TERMS TO RESPONSIBLE 
I —- CARE OF AMERICAN 


DRUG STORE FOR SALE—Best town of 
1,000 in northwestern Ohio, no better farming 
community; invoice near $2,500; stock anu 
fixtures new; brick building with good living 
rooms above; best location; electric lights; 
furnace; trade good; two railroads. Can give 
satisfactory reasons for selling. Address 
AMERICAN Druccist, or The Michigan Drug 
Company, Detroit, Mich. 


DRUG STORES—Magnificent suburban city 
opportunities in 27 States; $600 upwards $60,- 
oo0. HERMAN HENRY BREUER, 149 Broad- 
way, New York. 


FOR SALE—Up to date drug store, third 
class city, eastern Pennsylvania, thoroughly 
equipped, paying proposition, new fountain, 
good lease, growing section; good reason for 
selling; $5,000 cash. Address S., care of 
AMERICAN DruvuccIst. 


FOR SALE—Drug stores from $750 up to 
$40,000. We are experienced druggists and 
make a specialty of selling drug stores. If 
you want a store anywhere at any price, let us 
know your wants. Joslyn & McAuliff, 16 
Wieting Block, Syracuse, N. Y. 

FOR SALE—Drug store in live city of 12,- 
000 population; sales $14,000; rent $50. No 
fountain: no cut rates; price about $6,000. 
Rochester, sales $10,000; rent $24; price $5,000, 
Hudson River store, sales $20,000; rent $800; 
price about $8,000. Write us. Joslyn & Mc- 
Auliff, 16 Wieting Block, Syracuse, N. Y. 


DRUG STORES (SNAPS) FOR SALE in 
every State of the United States and Canada 
and positions for drug men anywhere in United 
States or Canada. ha, Rneist, 542 Bee 

Idg., Omaha, Neb. Established 1904. 

FOR SALE—Old established drug business, 
Central New York village of 1,500 population; 
large farming trade; no cut rates; sales $18 























000; rent $35 per month. Owner sick and 
must sell. $5,000 cash required, balance easy 
terms. Call or write. 


rms Joslyn & MpAuliff, 16 
Wieting Block, Syracuse, N. Y. 


CHR. HANSEN’S DANISH DAIRY 
PREPARATIONS and JUNKET PREPARATIONS 


Butter Color, Rennet Tablets, Cheese 
Color Tablets, Junket Tablets, Junket 
Brand Buttermilk Tablets, Junket Brand 


Colors and Junket Brand Flavors. 


Manufactured by Chr. Hansen’s Laboratory 
LITTLE FALLS, N. Y 
SEE QUOTATIONS IN PRICES CURRENT 























Mount Washington 


IMPERVIOUS 


BOXES for DRUGGISTS 


Ip strength, lightness, and 
beaaty of finish, superior to all 
others. oz. to 16 oz., Black 
Walnut and Silver Popiar. 






Mt. Washington 
Box Co. 


BOSTON. 











ANGLEFOOT 


THE ORIGINAL 


LY PAPER 


For 25 years the Standard 
in Quality. 


ALL OTHERS ARE IMITATIONS 








BUSINESS OPPORTUNITIES 


WANTED to interest party with capital in 
a proprietary medicine for children, hevins 
fine local sales for past ten years. We wis 
to enlarge business and cover more territory. 
This is an excellent opportunity and an A No. 
I proposition for anyone looking for a_ good 
square investment. Full information will be 
given to those meaning business. Address 
Medicine, General Delivery, Albany, N. Y. 











I AM AUTHORIZED to offer for 
sale a highly successful preparation 
that has the endorsement of many 
leading physicians and prominent peo- 
ple both in Europe and America. 
Thousands of dollars have been ex- 
pended in placing it in the enviable 
position it now occupies, and it is 
for sale at all first class druggists. 
This preparation is not to be con- 
founded with cheap quack cures or 
nostrums, but belongs to the school of 
standard remedies, and will in time, 
without question, be found in the 
medicine chest of all who are seeking, 
not a temporary relief, but a positive 
cure. The price is $20,o0o—and in- 
terested individuals and corporations 
are not wasting time in carefully look- 
ing into this proposition. For further 
particulars address Box 4, Hamilton 
Grange Station, New York. 





LOEBER’S RELIABLE SODA FOUNTAINS 


Practical and Economical 


ie 





One, Two and 
Three Compart- 
ment HOT AP- 
PARATUS. 





Best Made, 
Low Prices. 





Write for Catalog 
HENRY G. LOEBER CO. 
151 EAST 126th ST., NEW YORK 








OR cleansing 

everything about 

a drug store or a 

soda fountain there is 

nothing equal to 
Hoffman’s 


’ 
Barkeeper’s Friend 
Marble, Glass 

Nickel, Brass 
Copper, Tin and 

German Silver 
can all be cleaned 
and polished with it 
easier than with any- 
thing else. Let us 
send yeu a FREE 
SAMPLE. 


Highest Award, Chi- 


ONCE TRIED, ALWAYS USED. 


BAR-KEEPERS 


"FRIEND. 


ror 
Beovane Crcamsine ano Porenind 


BAR FIXTURES, 
DRAIN BOARDS 














Ciess, Wood, Marbie, Por- cago World’s Fair, 

celain, Eto. 1893, Louisiana 

Purchase _ Exposi- 

3 cEoRce WM. HOFFMAN tion, St. Louis, 
we or Mo., 1904. 





GEO. WM. HOFFMAN 
295 E. Washington ft. 
Indianapolis, ind. 








eae FRIEND. 


FOR SALE BY JOBBING TRADE 
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Ditman’s 
SEA-SALT 


FOR PRODUCING 
REAL SEA WATER 
AT HOME 





Murray's 
Charcoal 
Tablets 


HAVE BEEN THE 
STANDARD FOR OVER 
26 YEARS 


A.J. DITMAN 


2 Barclay Street, NEW YORK 











“There Is Beauty 
In Every Jar’ 


That’s the way we are impress- 
ing the virtues of MILKWEED 
CREAM on the minds of thou- 
sands of women, in leading news- 
papers and magazines all over the 
country. 

These advertisements bring cus- 
tomers to your store the first 
time, but the quality of Milkweed 
Cream is sure to bring them back. 


MILKWEED CREAM 














THE BIGGEST SUMMER SELLER 


because it prevents freckles, relieves sunburn—keeps the 
skin soft and beautiful in spite of exposure. Méillions 
of women know it and we are telling millions more. A 
reminder in your window is enough to bring them in. 

Send For Free Window Display and Other Selling Helps. 


Write today. 


FREDERICK F. INGRAM CO. 


, Detroit, Mich. 
CANADIAN BRANCH - - WINDSOR, ONT. 

















DRUGGISTS 


are often asked for an antiseptic 
MOUTH WASH that they can guar- 
antee is FREE FROM ACID. Such 


a preparation is 


LYTHOL 


Serial No. 2608 ' ; 
Guaranteed under the Food and Drugs Act, June 30th, 
1906 


It preserves the teeth by preventing 
decay. Allays inflammation and.ca- 
tarrhal conditions of the mucous 
membranes of the Eye, Nose, Mouth 
and Throat. Relieves Sore Throat 


and Hoarseness. 





FOR SALE BY ALL JOBBERS 





CARPINE 
NAPTHO-SULPHUR CREAM 


is now being advertised extensively 
and persistently tothe medical profes- 
sion as a local application in ai ico 
of skin affections. ° 

Druggists should see that a suffi- 
cient quantity is kept instock, inorder 
to meet the demand that must accrue 
from this constant advertising. 

Being composed of beta-napthol 
and sulphur—two of the most power- 
ful parasiticides—you can recommend 
it with enthusiasm in all diseases of 
both scalp and skin. 

Carpine Naptho-Sulphur Cream 
can be secured through the jobbing 
trade, generally 






HUDSON & COMPANY, Inc., Mansiacturing Chemists, 149-151 West 36th Street, NEW YORE 


Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 











‘step 


from their scientific basis to the last detail of manu- 
facture. Confidence accompanies the ordering of 


Mi 


Hy ih 
t/ HH 


I 


"AO a 


UAE AND CHEMICAL 











ANAESTHESIA 


eee — 








Manufacturers: 


FRIES BROS. 
92 Reade Street =: NEW YORK 


— ee 
ileal 


Sole Distributors for the United States: 


MERCK & CO. 
Rew York Rahway, N. J. St Louis 


———————————————— ee 
Literature sent upon request 

















ea carpe = EES oe age 
STYLE NO. 283 
A quick acting chemist’s scale. Saves no 


end of time and gives correct results. 


THE TORSION BALANCE COMPANY 


Factory 
147-9 Eighth St., Jersey City, N. J. 


Office 
92 Reade St., New York 











Kindly mention AMERICAN DRUGGIST when writing to Advertisers. 











